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Here's extra footage — 

extra sales for you! 

There are hundreds of uses for sash 

cord and clothes line around the home. 
Suggest them to your customers and cash in f 
on this ‘extra’ market with a fast-selling 
display of these famous, nationally- ; 
advertised SAMSON brands. i 





» «a top-quality sash cord in its : . = 
price range. Durable, braided, . i 
100% yarn cord in sizes 6-16. = S % © T & ¢ © F % H 
Sizes 7 and 8 in eye-catching, a 7 
break-away carton. the cord you have bought for years — 
ee the finest, longest-lasting cord made. 
TITE-ROPE cent LINE (....) * In sizes 5-32. 
America’s finest wire clothes line. Sturdy wire in 
smooth, non- cracking plastic cover — 


sizes 52 and 6. Your customers’ 
satisfaction guaranteed. 


>> CROCUS 


A clothes line your 
customers will like because of 
its price and colorful packaging. 


CORDAGE WORKS 
BOSTON 10, MASS. | 
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Only one shovel has both! 


The True Temper Dynalite is a high-strength shovel. 
It is forged from a solid bar of high carbon steel. 

The ‘True Temper Dynalite is an exceptionally light 
shovel . . . averaging less than four pounds per shovel. 

Yet. these two most-wanted features can be had in 
the same shovel for only a few cents more than ordinary 
hollow-back shovels stamped from sheet steel. Only ‘True 
‘Temper taper-forges a one-piece blade and tubular socket 
‘Taper-forged construction is the strongest known. 

A Dynalite shovel blade is thick in the center and 
shoulders for strength and thin at the side edges for 
lightness. This taper-forging makes the Dynalite center 
balanced . . . without side wobble ... to feel better and 
help reduce fatigue. 


A Dynalite shovel has such strength in the neck and 
socket that a straight-taper handle is used. If a replace 
ment is ever required, it can be done in eight minutes 
by actual test) without changing the bend, liftor balance 

Your True Temper wholesaler can prove the Dynalite 
shovel is the best dollar value shove! made. combining 
strength and light weight Alert dealers everywhere 
should recommend it to customers as America’s No. | 
shovel buy. 

For more facts, talk to your True ‘Temper wholesaler 
or write True Temper Corporation, Cleveland 15, Ohio. 


DYNALITE—RBest Dollar Value in Dirt Shovels, Irrigating and 
Spading Shovels, Rice Shovels, Garden Shovels and Spades. 


You Can Look to Li for Leadership 


Fines! quality in Shovels - Shears - Garden, lawn and farm tools 
Golf-club shofts 


Hammers, hatchets, axes Fishing tackle 











the most sensational complete line 


of charcoal grills ever developed! 
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© AN ACCEPTED SELLING NAME 
® BEAUTIFUL NEW DIFFERENT DESIGNS 
@ MANY “STAND-OUT” SELLING FEATURES 


© SPECIAL DEEP-DRAWN CONSTRUCTION 
...RUGGED AND STURDY ' 

© A COMPLETE LINE FROM ONE RECOGNIZED | 
DEPENDABLE SOURCE ‘ 
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3 
The Duncan Hines line was developed to keep : 
pace with America’s very real demand for 
charcoal grills. Only Hemp and Company, ore 
of America’s foremost designers and 
manufacturers of outdoor products, could 

have interpreted so perfectly the needs and 
desires of the patio host. 


Duncan Hines Grills are not just another 
grill that will satisfy the needs of some 
... but a complete line with wide 
variety in size and price range. 
And with brand new, exciting 
practical features, new styling 
and design that will make 


ime 


your customers stop and 
buy, and buy, and buy. 


BY THE MAKERS OF 
LITTLE BROWN JUGS 
& CHESTS 
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HEMP AND COMPANY, INCORPORATED 


PRODUCERS OF QUALITY METAL PRODUCTS FOR 92 YEARS 


5501 MURRAY STREET © MACOMB, ILLINOIS 
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A special independent surv 
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“What make oF brand of fi 
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HOT-N-COLD’ 


<#OF neo” 


Re 1 - 
- *Trede Mark 


. 


“IMAGINE! [t actually 

delivers HOT and COLD ( gi owen Y 

WZ running water from “ & oo 
- githesy ® 

“oe 


- - 
|deep or shallow wells! 


Costs little more than ordinary “cold water” 
systems! Completely automatic '4 H.P. 
Shallow Well Jet Water System with tank 
and capacitor motor and 12-gallon electric 
water heater for only 


+15 50 
Retail (f.0.b. factory) 


Convertible System (for shallow wells and 
cles t wells down to 70 feet ) complete for only 
Sibu sf) Retail (fob factory ) 


FREE HOT COFFEE” dealer kits 


Coffee, sugar and all serving supplies— plus 


. Model HCS 
mailers, ad mats, display signs, promotional 


literature and complete instructions 
cluded in FREE kit with orders of 2 or New Kteoaag@mn ‘“HOT-'n-COLD” Water Systems 
more units. You'll sell as you serve your pros 
pects HOT coffee made with are completely automatic. They deliver HOT 
water from the “Hot-'n-Cold.” and cold running water with plenty of pressure 
Your Rapidayton wholesaler from deep or shallow wells. Adjustable thermo- 
has details—or write us. stat controls water temperature. They operate 
economically on standard 110 AC current. Only 
42” by 18” by 22”—easy to install. Lowest 
prices with full trade discounts. Sell it for thou- 
sands of installations—farms, barns, service 
stations, resort cottages. Get all the facts from 
your Rapidayton Wholesaler. 


Want all the ‘FACTS’? 


Write tor this helpful, attractive “FACTS 
booklet. It's designed ior your customers 

but it’s packed with information that helps 
you make more sales. A supply ts included in 
“FREE HOT COFFEE” kits—and there's 


one attached to every Hot-'n-Cold” unit 
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Just Among Ourselves 


Informal Editorial Comments 





By W. A. Phair 


W hat future for fair trade ?? 


Events of the past few months have put fair trade in the most precarious 
position of its turbulent career. The fair trade concept has met defeat after 
defeat on many fronts. Our Washington Bureau tells us that more such blows 
are in prospect. 


What has led fair trade into this dead end street? Is it possible to revive it? 


HARDWARE AGE has been a strong supporter of fair trade from the first days 
of its existence. Many, many pages have been devoted to this subject over the 
vears. The retail hardware trade by and large has also been in favor of it. 
NRHA and the various state associations have also actively supported fair trade. 


Unfortunately, the individual dealer, while endorsing fair trade, has done very 
little where it counts most—with his state and national legislators. It is here 
| that the battle can be won or lost; but too few dealers are making an effort to 

have their elected representatives understand thei position 


The pattern of lip support, but little active work, is the basic cause of the 
present ills of fair trade. A majority of wholesalers approve fair trade, but they 
have done little to build it up. Many manufacturers have put fair trade prices on 
their products and then have promptly ignored all violations of these prices. 


In short, everybody says fair trade is wonderful, but no one really puts his 
shoulder to the wheel. The variety and quantities of fair traded products found 


in any discount house is the direct consequence of this short-sighted attitude 


| There is little question but that fair trade manufacturers can exercise contre! 
of the distribution of their merchandise. We know this because a few have dem- 
onstrated it. sut the number who have made a sincere effort to enforce their 
fair trade prices can be counted on the fingers of your hands. 


On the other hand, many discount houses have found it relatively simple to 
obtain merchandise from heedless wholesalers and other dealers, when a manu- 
facturer attempted to cut off supplies. In fact, the use of other so-called legiti- 
mate dealers has been an important source of stock for discount houses. No one 
group is without fault in the weakening of fair trade 


Another serious weakness of fair trade is the lack of a single, unified organi- 
zation of all elements of business interested in supporting the fair trade concept 
The result has been much bickering between small groups, with no opportunity 


. 


for all to join in a real effort of public education in fair trade. 





When you put all these elements together, you can see that the ills suffered by 


t 


fair trade are due to neglect as much as anything else 










While the outlook for fair trade is not good, the battle is not vet lost. A con- 
certed demand by large groups of retailers to their Congressmen that fair trade 
be given support and encouragement could help improve the picture. Then this 
could be followed up by petitions directed to Congress by your local business 


} » I «1 . o + . —T ' : 
Zroups, OV iocal retail associations and other s ich organizations 












At best this would provide only temporary relief. Until the proponents of fair 
trade can join In a nationwide educational program, at all levels. so that their 





mbined voices can be used to oppose the large department 


store and discount 
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bo Just Among Ourselves 


informal editorial comments 


; 


house groups, there is little hope for the future of fair trade. The influence of 
this group would also be applied toward better enforcement of fair trade con- 
tracts. 


Fair trade is indeed in a weak condition today. It can be saved only by strong 
individual action at the local level. Fair trade is worth this effort, for the death 
of fair trade will effect the smaller independent merchant more than any other 
businessman. 


Hardware is the word... 


The extensive crossing of lines in retailing these days tends to eliminate some 
of the signposts which shoppers once used to guide them to various types of 
merchandise. 


Housewares, for example, are no longer looked for only in department stores. A 
shopper will find a good assortment in hardware stores, as well as in some drug 
stores, variety stores and even in supermarkets. This holds true with toys and 
many other lines. 


; 


This crossing of lines and change in emphasis on lines is probably the cause 
of a tendency we have noted to drop the word hardware from store names and 
signs. Perhaps, in a small community, where a man’s name has been identified 
with hardware for several generations, dropping the word hardware will not 
have much significance. But for most stores, the word hardware is very impor- 
tant. it should appear in store signs, in ads and on stationery. 


ind reason for this. The word hardware still has a specific mean- 
ing for most Americans. It is synonymous with a source of certain basic home 
needs. other than food. W hen you see the word hardware in a store sign it Is a 
guarantee that vou can fill certain needs there. 


This identification, this recognition, results in a steady stream of new cus- 
tomers, especially in an area where new homes are being built. No store has a 





custome) i that never changes. In some areas as much as a third of the popu- 


lation will change in a year’s time. Proper use of the word hardware in your 


store name !s insurance that the new people will locate you promptly and easily 


Once \ iave identification of your store as a hardware source, you can prop- 
erly spread out into other lines; into housewares, sporting goods, furniture, or 
what hav But first, establish yourself as a hardware store. 


Under the stress of day to day headaches, and perhaps also with the introduc- 
tion of younger people into our stores, we may forget that over the years, through 
depression and boom, it has been the basic hardware lines that have carried us 
through. It will be these lines that will carry us through today’s problems. It 
will be these basic lines that will continue to provide the hard core of solid cus- 
tomer traffic, day in and day out, that is so important to any store. 


So let’s take a long range view and avoid the mistake of forgetting the true 
worth of our too! department, of fasteners, paints, glass, plumbing and electrical 
goods and garden supplies. 


Anything we can add on top of these lines, as our neighborhood needs permit, 
is all to the good. If you want to play up housewares, then call yourself a hard- 
ware and housewares store. If you want to stress sporting goods, call yourself a 
hardware and sporting goods store. But at least be sure to include the word 
hardware, because that one word is the foundation on which many staple, endur- 
ing retail business successes have been built. 


The word, hardware, plus your own name, is just about the best identification 
any store can have. 
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ILCO’S NEW LOCKSET in sotin alvu- 
minum for metal combination doors . 

advanced design, exclusive features: 
%e" backset; cylinder lock security; fully 
reversible for right or left hand doors. 
Available as locking set or latch set only. 





RIM LATCH SET — Requires no mortising. Slide stop inside locks both 
knob ond lever. For use on right or left hand doors. Latch case is cast 
iron, trim is wrought steel; dull brass finish. Backset | 4" 


YOU’LL NEED 
THEM ALL! 


CYLINDER LOCKSET - Pro- 
vides real security for com- 
bination doors. Locks by key 
in cylinder outside — or by 
slide button inside. Com- 
pact, easy to install, aftrac- 
tively designed. Available as 
locking set or latch set only, 
in polished brass or alu- 
minum. 





No. 3002 





No. 3001 


PUSH-PULL LATCH SET — 
This streamlined push-pull catch 
installs easily on doors as thin 
as %” — bore through door 
stile, only. Push lever inside, or 
pull from outside. Slide button 
locks ovtside lever. Brass lac- 
aver finish. 


PO a 008 to satisftoll customers. — “) 


CLOSERS FOR COMBINATION DOORS — Deluxe 
model No. 3002, top quality in combination door closers, 
has protective cushion spring, aluminum lacquer finish. 
Senior mode! No. 3001, medium grade closer, offering 
excellent value ct moderate cost, hos protective cushion 
spring, aluminum lacquer finish. No. 2001A “Junior” for 
light duty applications. All closers reversible. 


~~ 
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ashington 
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News 


By Washington Bureau of 
HARDWARE AGE 


Fair Trade Faces Rough Weather 
During Congressional Hearings 


rucial battle in the fight to retain Federal fair 
so with con- 
al hearings and Fair Trade supporters are in 

is position 
r trade opponents are now armed with the sup- 
the Justice Department and the damaging rec- 
ions for repeal! made DY the sper lal “expert ’ 

dy of the anti-trust laws. 


Rep. Emanuel Celler (D., N. Y 


trade, and chairman of the powert il House Judi 


a long-time roe o} 


(committee which will consider repeal bills warns 
ll be “happy to recommend speedy hearings” on 
bills and will press for their passage 

epth of the problem facing fair trade is pointed 
irther by a recent report of the Senate Small 

(ommittee, a friend o intenance 
ip practically discounts legal efforts to 
ir Vitis i] ‘ I ill-seale CO 


| 


Aaiers, 


OUTLOOK—C one 
study the anteq-tro 

probably safe for anot ny mis 
Dp oO? com place nei aL f} (li) frads 
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Anti-Trust Panel Suggests 
Putting Check on Co-Ops 


Monopoly powers of farm cooperatives will be trim- 
med some if recommendations of the Sper ial Justice 
Department advisory committee On anti-trust laws 
are adopted by Government officials 


he panel of experts pointed out that the coopera- 


tive exemption from anti-trust statutes permits pos- 
sible illegal standardization, unfair methods of trade. 
and unfair competition and marketing techniques on 
those levels. 

Impact f this lack of any official checks On Con 


peting distributors and on consumers “warrants close 


10 





members asserted, 


re-examination,’ some committee 
adding that limited additional anti-trust coverage 
> 


vould not damage legitimate cooperative activities. 


The committee noted that although the Secretary of 
Agriculture has the power to stop co-op practices 
which restrain trade, no such proceeding has ever 
been filed. It is urged that responsibility for check- 
ing co-op practices be placed with the Justice Depart- 


ment and the Federal Trade Commission. 


OUTLOOK Congress wri Lk its time 
digging mito the report, Lattle action is prob- 
able this year. In addition. the Agriculture 
not going fo ve inquish any of} 


De partme nt 


ifs control Ove? CO-Ops without fl hot fight. 


Present Economic Up-Surge 
Exposes Future Weaknesses 


Is the present economic upsurge dangerous? Most 


> 


. . : | . " . 4 ’ > ‘ l¢ rh 
(;,overnment officials are betting its ot. aitnougn nol 


-. A a ae OE ME A ke ae 
‘ c a 


, ar 
all of them are too optimistic. 

Apprehension stems from a fear that things might 
be yoing too well and recovery co ild get out of 
Optimists believe the recovery can continue un 


limits Of Capacity are reas hed if s handled careful 


Main causes of concern are possible 
weaknesses in otherwise healthy trends ‘onsumers 
are spending a higher percentage of their incomes; 
the rate of no-down payment housing sales now totals 
12 pet, and instalment purchases are rising. These 
present this threat: 

lf a break in the economy comes only the Govern- 
ment would have any real stake in these homes. If 
waves dropped many consumers mignt nave more 
money committed than they have income. This could 
cause a mild dip to teed ipon itself and become an- 
other serious recession. 

It’s a ticklish situat 


siow the rate of growth 


OUTLOOK—Th 
pl j and de 'L and re 
LO rMI¢ ,faryp ¢ dae . 
wieT. peri if 


Some A 


(Continued on page 174 
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The new KWIKSET Screen Door Latch #4140 is easily 
installed, low in cost and precision constructed from brass 
and steel. The latch locks securely with a finger-touch and 
is ideal for all screen, storm and combination doors. 
Smartly styled in all popular finishes for use with either 
KWIKSET “400” or “600” line locksets, the KWIKSET 
screen door latch fits doors 34” to 1144” thick with no adjust- 
ment required and will offer years of dependable, uncondi- 
tionally guaranteed service. 


#4140M Screen Door Latch Mount. 
An attractive point of sale display. 
No charge for mount when ordered 
with hardware. 


ANOTHER QUALITY PRODUCT FROM THE 
4 MANUFACTURERS OF KWIKSET LOCKSETS 


KWIKGSGET SALES AND SERVICE COMPANY + ANAHEIM, CALIFORNIA 


Ironing Pad and Cover Set 

Foam rubber ironing table pad 
and cover set. Model 375. has been 
Met-L-Top 
line. Made of Goodyear Airfoam 
foam rubber, the new pads have a 


added to Cream City 


resilient cushion that allows iron- 


ing right over buttons, zippers, 


embroidery, snaps, etc. Pad con- 


struction prevents slipping and 


sliding down when the pad is placed 


Made with 
waffle-weave top, 
the pads are suitable for steam 


on the ironing table. 


a cotton knit 


and dry ironing. Heavy drill cover, 
which is part of the set, is San- 
forized 
Co. 


(rv ude ro Paeschke v Bre 


For more data circle No. 1 on postcard, p. 185 


Lawn Sprinkler System 
Underground do-it-yourself lawn 
sprinkler system consists of eight 
solid adjustable sprinkle: 
heads, 80 ft. of %4 in. ID pols 
ethylene flexible pipe, all solid brass 


brass 


fittings, and 
clamps. 


stainless stee! pl pe 
This 47 piece kit is rust 
proof, permanent and not harmed 
by freezing. An area up to 1400 
sq. ft. can be watered with the sys- 
tem. It is not necessary to tear up 
lawn to install, because system is 
set only 5 in. under ground by slit- 
ting sod and prying open. Onl) 


12 


PRODUCTS AND SERVICES 


J 

ee & 
tools required are screwdriver, 
wrench, knife and spade. Retails 


Dexter Lock Co. 


For more data circle Ne. 2 on postcard, p. 183 


at S39Y.95. 


Sprinkling Pump 


The Aqua-Lawn sprinkling pump 


was especially built for use of con- 
tinuous lawn sprinkler service for 
people 


wanting to obtain water 


from under their own property. 
Req liring no tank or other acces- 
sories, it is a jet-centrifugal pump 
with a check valve as an integral 
If water level 
drops below well pipe, the pump re- 
sumes operation when level is re- 


part of each unit. 


stored with no need for priming 


ii « 
Avaliable in models from l., to 2 


+ -_ 


hp., the unit has a mechanical seal, 
and is shipped with nozzle and dif- 
fuser. Large model will handle six 
or more sprinkler pumps. Cast 
iron parts coming in contact with 
water are protected with baked-on 
coating to resist rust and corrosion. 


(Goulds Pumps, Ine. 


For more data circle No. 3 on postcard, p. 18% 


Tilting Arbor Saw 


Added to Darra-James line of 
power tools, this 8-in. tilting arbor 
saw, Model 36-B, has a newly en- 
gineered 


motor bracket. a _ rede- 


signed and larger base, and a re- 


engineered tilting handwheel with 
tilt-screw Table 


Extensions are 


assembly. mea- 


sures 16x20 In 
available to vive a table surface of 
34 to 20 in. Maximum depth of 
cut is 2°% In. Toolkraftt Corp. 


For more data circle No. 4 on postcard, p. 183 


New Glass Ovenware Line 


New cook-and-serve glassware, 
called Cameo in Glasbake, comes in 
milk-white, heat-resistant glass 
with an exterior finish of Olympic 
blue and with Grecian figures in 
contrasting white Five items in 
new line are 1 qt, 1's qt and 2 qt 


asseroles, 2\™ at utility dish. and 


9 in. sq readi-mix cake dish. 
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Want more information on these 
products? Then use free post 
card on Page 183. 


in hardware merchandise... 





as 
~ 


SS 


Line is available separately or in 
a complete set, 
MekKkee Div.. Thatcher Glass 
Mig. Co. 


For more data circle No 


Sx 50. 


7. 
Plastic Garden Hose 
Plastic garden hose, called the 
Special, has woven tire cord rein- 


forcement which prevents 
pressure blowouts This feature 
can be seen through a transparent 
outer protective jacket Hose has 
couplings which can easily be re- 
moved and reattached to repair ac- 
make short 


cidental damage or 


Smooth vinyl in- 


lengths of hose. 
ner tube is said to deliver as much 
water as rubber-lined hose with 


590 pet larger bore Available in 
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FOR THE HARDWARE DEALER 


which lists for 


» On postcard, p. 183 


water 


three lengths, hose retails for $3.95, 


25 ft.; $6.49, 50 ft.: $9.50, 75 ft 


Supple r Corp. 


For more data circle No. 6 on postcard, p. 183 


indoor Thermometer 
Capri indoor 
fitted with 


which gives dependable accuracy 


thermometer is 
bi-metal mechanism 
The pointer is protected by an un- 
breakable crystal. Wrought steel! 
rods in copper, brass or black form 
Thermometer 1s 
finishes: No 


the background. 


three 


available in 





99C, all copper with white print- 
ing on dial; No. 99B, brass frame 
with gold printing on black dial; 
No. 99W, all black with gold print- 
ing on dial. 


is $1.50. 


Suggested retail price 
Coope r T he rmometer Co. 


For more data circle No. 7 on postcard, p. 183 


Plastic Pitcher 
Added to line of “matched de- 
Poly- 


Pitcher has a 2 qt. capacity. Fea- 


sign plastic housewares, 


tures include easy-grip handle; 
clearly visible graduated measur- 
ing units; tip-proof base that will 
not mar surfaces; air-tight snap- 
on lid, and extended pouring spout 
that prevents dripping. Scalloped 


(Continued on page 180) 









TO HELP YOU 





ee ee 
AND OTHER DEALER 
Pete re eee 


Electric Mixer Display 


Y ellow-and-black striped counter 






and shelf display card, with a 

eye type of mobile, sugvvests that 
the Waring Blendor is an ideal gift 
for mother, father, a bride or the 
graduate Poster-type display fits 
any model of the Blendor. Speciat 
deal for retailers, as part of the 


Golden Million campaign being cor 


_ 


ducted this spring, gives then 
credit certificate worth $10 towards 


the purchase of a third Blendor for 





every two they buy, thus giving the 
dealer a 16.7 pet profit on each dea! 
Other dealer aids include window 
streamers and a new recipe folder 
Waring Products Corp 


For more data circle No. §& on posteard. p. 18% 


Tool Set Special 

Introduced in connection wit! 
Hardware Week, and as a perm 
nent addition to line, this set 
three tools in an acetate covered 


(Continued on page 206) 
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> Consumer Spending Increase Predicted 


> industrial Output Highest Since 1953 


> Consumer Index Up From One Year Ago 


Federal Reserve Board Researchers 
Predict Jump in Consumer Spending 


(Consumers are ready in 1955 to 
buy more of the goods sold in hard- 
ware stores, and there is a general 
feeling of confidence for the future, 
according to interviews conducted 
by the Federal Reserve Board. 

FRB researchers who talked with 
January and 
report that they plan to 

furniture, 


consumers during 
February, 
buy more appliances, 
houses, and make more home im- 
In ad- 


dition, more consumers expect in- 


provements than last year. 


creases in income this year than 
did a year ago. These favorable 
spending and income expectations 
appear to be shared by all income 
and occupational groups. 

Although consumers are planning 
to buy more furniture and appli- 
ances than a year ago, not as many 
are planning these purchases as in 
1953. Some 29 percent of the con- 
sumers contacted in 66 major cities 
said they would buy furniture and 
major household appliances, com- 
pared with 27 percent one year ago 
and 32 percent in 1953. Of this 
group, the median amount to be 
spent is $290, compared with $300 
in 1954 and 1953. 

About 10 percent of the people 
interviewed planned to purchase a 


14 


house this year, compared with 7 
Another 23 
percent of the consumers said that 
they planned home improvements 
and maintenance expenditures 
one third of these said that they 
will spend more than $500. Last 
vear, not quite 20 percent planned 
home fix-up projects. 


percent a year ago. 


Fifty-nine percent of those inter- 
viewed said that they expect good 
times in 1955, while only 12 per- 
cent predicted bad times. The 
FRB warns against too strict an 
interpretation of survey results 
and pointed out that consumer 
spending and saving during any 
vear are affected by changes in 
prices, product design, and credit 
availability, as well as employment, 
income and confidence. 


Factory Output Best 
Since October 1953 


Industrial during 
February, announced the Federal 


production 


Reserve Board, rose to its highest 
level since October, 1953. 

It says that American industries 
turned out goods in February at a 
rate of 135 percent of the 1947-49 
average. 


Output for the month compared 
with 131 percent for January. Feb- 
ruary ranks as the best month 
since the 136 percent of October a 
year ago. 

The Board points out that Feb- 
ruary’s 9-point boost above the 
largest 
spread since the business recovery 


started last fall. 


year-ago figure is the 


Output of household durable 
goods rose during the last two 
months, reflecting gains in appli- 


ances and other products. 


Consumer Index Up 
5°% From Last Year 


Consumer prices are holding 
steady, according to the Bureau 
of Labor Statistics. 

Its index at mid-February stood 
at 114.3 percent of the 1947-49 
average base of 100. For the 
same December and January 
periods the index level was also 
114.5. 

Latest figures show the index 
0.6 percent below a year ago, 
but 12.3 percent higher than the 
pre-Korean level] of June, 1950. 

The Bureau also reports that 
the weekly take-home pay of the 
average factory worker continued 


iContinued on page 242) 
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NEW NRHA Flexorama 
bolt and nut display. 
Check your State or 
Regional Hardware 
Association for details. 


ORIGINAL NRHA 
bolt and nut dis- 
play as it appears 
in the NRHA Mer- 
chandising Labo- 
ratory. 
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Here's how 


NRHA/RB&W 


teamwork 
pays off for you! 








New Flexorama bolt 
and nut merchandiser 
takes up only 
2’ 8” of wall space 


Your RB&W/NRHA merchandising 
team has done it again — with the new, 
flexible Flexorama display unit above. 
It’s easier to use, requires less valuable 
space in your store — and it helps you 
sell fasteners faster! 

As the bolt and nut manufacturer 
participating in your association's mer- 
chandising laboratory along with other 
leading hardware manufacturers — 
RB&W wholeheartedly recommends this 
newest addition to the NRHA merchan- 
dising units. 

The man to see about stocking it with 
the complete quality fastener line is 
your RB&W distributor. Call him today, 
or write Russell, Burdsall & Ward Bolt 
& Nut Co., Port Chester, N.Y. 4.16 


My RUSSELL, BURDSALL & WARD 


110 YEARS MAKING STRONG THE THINGS THAT MAKE AMERICA STRONG 


Piants of: PORT CHESTER, N.Y.; CORAOPOLIS, PA.; ROCK FALLS, ILL; LOS ANGELES, 
PITTSBURGH; DETROIT; CHICAGO; DALLAS; SAN FRANCISCO 


1955 


CALIF. Additional sales offices af: ARDMORE (PHILA.), PA; 


Sales agents at: NEW ORLEANS, DENVER, SEATTLE. Distributors from coast to coos 
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A Spearhead Promotion For Your 


PYRE 


Gay, Colorful 
PYREX Bakingware 






















Famous PYREX Ware 
Color Bow! Set 4. 







” oe Crystal Clear 
ALL?) PYREX Ovenware 


¥s7 4 









Handy PYREX Ware 
Oven-and-Refrigerator Set 












—— 

















A BIG VOLUME EXTRA 
With Magnetic Price Appeal! 


The World 
Famous 


PYREX 
Mixing-Bowl 
Set 
For The 
New Low 
Price Of 


$949 


($3.50 Value) 





May rough J . ap , 
This PYREX Special wil! hit the market in time for oo Blan Apso ie i ae teed : aenay 
Mother's Day—supported by a full-color page in Life window er counter display g the Pyrex Kitchen Gla 
Magazine. Additional selling impact will come from promotion material. See your distributor representative { 
another full page in the June issue of Family Circle! _ “- eames " 




















CORNING GLASS WORKS - CONSUMER 
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Greatest Housewares Season! 












-KITC 

















Sparkling PYREX 


Flameware 








“erLAMORAMA 











Smart and Tough 
PYREX Dinnerware 





Put this powerful sales-maker 
to work for you in May and June! 


Here’s a promotion to make your housewares depart- 
ment a beehive of activity during the biggest season for 
these products. It’s designed to stimulate sales of everything 


you Carry in housewares! 


Pyrex Kitchen Glamorama breaks countrywide with 
hard-selling, full-color double-pages in Life and Progressive 
Farmer. So, no matter where your store is located—in a 


metropolitan or rural community—you can cash in. 


Plan a department-wide Kitchen Glamorama. Use the 


FREE promotion materials provided by Corning. 


STOCK UP NOW. Check your stock against the 


Pyrex Ware shown above. This fast-moving merchandise 


will be in even greater demand during May and June. 


PRODUCTS DIVISION - 


HARDWARE AGE, 


APRIL 14, 1955 
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29% Million Readers! 


Many of your customers wi!! > 

et 1 | these tull-color. double-pag 
n LIF} April tr 
nd the May issue of PROGRESSIVI! 
FARMER 
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SPICE ELECTRIC WALL CLOCK 

Bright and modern. 5%’ dial. 
Polished aluminum two-toned metal 
case in red, white and yellow colors, 
retails at $4.95. Gleaming copper- 
finished case to meet currently- 


popular decorating trend, $5.95. 


LUCKY "7" WALL CLOCK ASSORTMENT 


wall clocks. 


chrome), Spice 


Westclox newest 
Prim 

(red) and Zest 
panel (24° x 32") may 
on wall. Brackets furnished. 


Includes 
vellow), two Spice (copper), Zest 
charcoal). Eyve-catching FREE masonite 
be used on counter or mounted 


ZEST ELECTRIC WALL CLOCK 

Dashing in design and color. 5%*4” 
high. Non-breakable crystal. Sur- 
plus cord cleverly concealed in back. 
Gleaming white plastic case sets off 
unique dial in red, charcoal or 


yellow. Retails at $6.95. 


WESTCLOX 


introduces 3 new electric clocks 
—and 2 new ways to sell ‘em! 


S71 PIPER ASSORTMENT 


Prim (green), 
alarm, the Piper 
nous 


Dealer cost $25.30 


PIPER ELECTRIC ALARM CLOCK 

Only 3%” high. Tiny brass-finish 
“legs’’ support streamlined metal 
case. Single knob sets both alarm 
and time. Ivory or saddle brown 
finish. Plain dial retails at $3.98, 
luminous dial $4.98. 


=900 


A complete sampling of Westclox’s newest 


elect ric 


Two Ivory finish plain, and one lumi- 
Two Saddle Brown finish plain and one luminous. 
Attractive FREE merchandiser displays four Pipers on 
counter or in window. 


Dealer cost $17.10 


For your protection Westclox products are Fair Traded in all states having Fair Trade laws 


mode by 


the moakers of BIG BEN 


WESTCLOX 


LA SALLE-PERU, ILLINOIS 


PRODUCTS OF 


CORPORATION 
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NESCO'’S COOL RYTE, GRILL RYTE, BEVERAGE RYTE, PICNIC RYTE. and RYTE FRY 


ej eo] eo] BRVAnE 


PORTABLE COOLER 


Y y, PP CPPCC Ce 
A 


> 
~~ 
. 
. 
. 
, 
> 
. 
. 
> 


The Nesco COOL RYTE PORTABLE COOLER 
just ““Ryte’ for anything picnic goers want to keep 
cold and serve cold. Bottom, sides and top insulated 
with fiber glass for maximum cooling. It’s leakproof 
kixtra removable metal tray so convenient 
for extra cubes or extra storage space. Order NOW 


from vour Nesco distributor. Thev ll Sell 


KEEPS COLD IN... HEAT OUT COVER SERVES AS SERVING TRAY 


Thick wolls lined Completely removable troy services extra , . = 
with fiber glass foods ond ice cubes. Sotin silvery finish > agg * 3 as 
insulation soves on is sanitery ond 


ond By rus? resistant | D ans vgs - te: ves 
Cover fits snug... " - 2 
keeps insects ovt. 


BEVERAGE RYTE 
DRINK COOLER 


Aeceps cold or hot drinks just 
for picnics or home use. 3 or 
S1iZ¢ I invis! ed in ice blue plaid 
y insulated. Push-button spigot makes 


AaSY (Cools bottles and can too 


You are always RYTE...with NESCO 


. 


Lig “Db e ° 





See NESCO’S COOL RYTE,. GRILL BYTE, BEVERAGE RYTE. PICNIC RYTE. and RYTE FRY 


e151) & SS 
PORTABLE CHARCOAL GRILL 


mij ou theo, GIZZLE... 
Ite Th) tho, FUN | 


and have no dread 


y@ur fire willspread 


4 
- 
- 
* 
¢ 
, 
\S > erer7 


nn 2 


~ 


For a “Picnic of Sales and Profits” build your 
summer promotions around Nesco’s complete line 
of popular Plaid Picnic items. The NEW NESCO 
GRILL RYTE PORTABLE CHARCOAL 
GRILL will sell on sight. Compact, easy to 

carry extra large grill removabl« 
serves as tray safe, scientificall: 


-COVeT 

y designed 
draft and stay-cool walls. Order NOW from your 
Nesco distributor 


PICNIC RYTE BASKETS 


There're picnic baskets, too, 
in gay ro plaid with 
7 matching K uP te fer, 


sealges o 


NESCO RYTE FRY OUTDOOR FRY PANS 


sportsmen, < 5uts, fish fries 


Every camper needs at least ae Nesco RYTE FRY Frv Pans 
2 Nesco RYTE FRY Fry / come in sizes that range from 
Pans. Ideal for use with a. 6" to 10," diameters. Super 

outdoor Bar-B \) pits or "y > ; long handles on the 10! > size 
All st , : 


eel every camper's choice 
with deep bow! and sta-cool 


handles 


portable equipment 


You are aiways RYTE...with NESCO 











poe @ Here's an easy way to answer the many questions you're 
asked about floor care without taking time out to do it. 
This new chart, prepared by the world’s largest maker of 


hardwood floors, covers all of the most common floor care 
problems. It provides quick, authoritative answers in con- 
venient self-service form. Where it’s already in use, many 

floor care dealers report both quicker sales and better volume. 
If you haven't yet received yours, just drop a line to E. L 
Bruce Company, Memphis, Tenn. We'll be glad to send 
t either or both of two sizes, 7 by 11 and 14 by 22 inches. 
¢€ art Naturally, the best way to make this service pay off is 
with a complete line of Bruce Floor Products. Housewives 
know and respect the Bruce name. Bruce quality builds 


+ rres roblerns steady repeat business at a good markup. 
ae ° ao Swe SS So But even if you don’t carry Bruce, write for 


the chart without obligation. If it’s a big help 
to you and your customers, that’s all we ask. 


into profits BRUCE x 2 


floor products 


Cleaning Wax « Fioor Cleaner « Self-Polishing Wax 
Paste Wax « Tuf-Lustre (liquid) Wax « Asphalt Tile Cleaner 
Asphalt Tile Wax « the Doozit 


HARDWARE AGE, APRIL 14, 1955 








Newest Rubbermaid Display Unit 





turns 9 square feet of display space 
into SO square feet of selling space 


... for only $15.00 


A thrifty move and a smart one! Turn 9 square feet of ordinary 
counter space into over 30 square feet of super selling space — with 
fast-moving Rubbermaid on full display. This new, self-service unit 
stocks, displays and sells the complete basic assortment. 

Provides more effective grouped-display for all the items, sizes 
and colors —- without taking up extra floor space. Women see more, 
buy more — on impulse. Both sides display merchandise. Colorful 
sign can be pivoted to flag traffic from desired direction. Also shows 
in-use sketches of items. 

Your opportunity to make the most of display. Make it pay 
with Rubbermaid, America’s fastest-selling line of rubber housewares. 

See your Rubbermaid jobber, or write to: 


THE WOOSTER RUBBER COMPANY, WOOSTER, OHIO 


No. 0868 Display Unit with sign. 
Fits counter area of 48” x 28”, 
Height to top shelf is 24”. Ships 
flat. Easy to assemble. We share 
actual cost of over $25.00 bv making 
this display available to you for 
only $15.00 


Kebbermai’ @ HOUSEWARE 


The original ... complete ...only nationally-advertised line of rubber housewares. 
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White Mountain, the oldest name in ice cream freezers, 
announces its new, sensational electric ice cream 
freezer. Easy and simple to use. The highest quality 
electric ice cream freezer ever manufactured. Makes 
four quarts of smooth-textured, real old-fashioned ice 
cream... even better tasting and more delicious than 
the kind grandma used to make. The New Electric 
White Mountain Ice Cream Freezer means extra sales 
and profits for you. 


Here are the facts 


The new electric freezer has all the features of the 
famous hand-model White Mountain Freezers, with 
the addition of a rugged, dependable motor which 
turns the freezer at a constant, even speed to produce 
the smoothest, the best ice cream ever. 


The motor is a specially designed Westinghouse 
Series-Type which operates on either AC or DC. It is 
rugged, dependable, with excellent starting and run- 
ning torque. 


The gear frame ... the heart of a powered freezer 
... is made of strong, lightweight, die cast aluminum. 
The gear train has been scientifically worked out to 
stand up and give honest service. 


The freezing unit is the famous White Mountain 
unit with the Triple Motion Action, which has been 
proven in the homes of millions of users. It embodies 
the latest and most advanced construction. 
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The tubs and cans are built in the correct relative 
size to insure fastest possible freezing with minimum 
ice consumption. [he tubs are specially made of se- 
lected woods and are finished in handsome jade green. 
The cans are copper steel charcoal tin plate. All parts 
coming in contact with the mixture to be frozen are 
coated with pure tin. 


Size: Popular + quart size, Model 4-E. 


Finish: Lubs: jade green. Motor and gear frame: 
cream color baked enamel. lub fixtures: 
cadmium plated. 


Packaged: In individual cartons 





The motorizing unit, consisting of the motor and 
gear frame, is easily interchangeable with the gear 
case on the hand operated White Mountain four quart 
freezer ... making it simple to electrify hand freezers 
now iff use. 


Sales promotion atds, including mats and 
envelope stuffers are available to help you 
increase sales. 


Get ali the details on this new 
money-maker. Ask your jobber 
.. +. or write for information. 


















GILBERT-LIBERTY 
policy will help 
you sell popular 


priced watches 


more profitably ! 


Today's big news in the popular-priced wrist watch 
field is the GILBERT-LIBERTY affiliation. 


The Gilbert Clock Corporation, with 148 years of 
experience in the manufacture of fine timepieces, now 
makes all its vast research, production and distribu- 
tion facilities available to LIBERTY, the modernly 
styled, superbly accurate wrist watch that proved 
it could outsell all competition at point of sale. 


Here’s what this means to you. 


PRESTIGE of Gilbert’s reputation for sound busi- 
ness policy and financial solidarity over the years 
adds strength and stability to LIBERTY —the fast- 
selling, smartly merchandised watch that set new 


sales and profit records in store after store. 


Dependability of repair service...superb timekeep- 
ing...continuity of quality and uniformity of prod- 


uct are assured by GILBERT. 


And above all, Liberty is being promoted by GIL- 
BERT—a name known for quality for almost a cen- 
tury and a half in millions of American homes...a 
name soon to be known for dramatic new develop- 


ments in the spring-wound and electric alarm clock 
volume priced fields. 


For more sales, more profits in the popular-priced 
($4.95 to $10.95) wrist watch line, you can’t beat the 


GILBERT-LIBERTY combination. 


First in a series of r 
stvies. neu profit 


LIBERTY WATCH CORPORATION, a division of THE WILLIAM L. GILBERT CLOCK CORPORATION, WINSTED, CONN. 
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COMPLETELY AUTOMATIC! 
MIRRO-MATIC 
Goble. Jone. 


. ELECTRIC PERCOLATOR 
MIRRO-MATIC 8-cup, with cord, Fed. Tax Incl 
-lcdtie 913% re 
PRESSURE PAN A MATCHING SET! 


4-qt. size, with cord, rack 
and recipe book, Sugar, Creamer, Tray, 


Sugar and Creamer, $1.75: ." 95 
Retail $29 Fed. Tax Incl. Tray, $2.95 Reta Complete set 1] Retail 


(S® EXCITING, NEVER-'TIL-NOW ! 


=i WITH POLISHED ACCENTS! 


your bit buy BY Mie 


a SMART SERVING SET! 


4 ‘3 
| je 


| Cuede-love 


PITCHER, TUMBLERS, 
TRAY 


e, 2% -at $4.95 Retai! 


neg eye ype recaps cml Buy from your MIRRO Jobber! 


, ssorted iors $5.75 Retail 


i) » WON'T TARNISH, CHIP, 
PEEL, OR SHOW 


KEEP CAKES OVEN-FRESH! FINGERPRINTS! 


. - 
ant 
3 


MIRRO | | | a , “TERMS 
CAKE CARRIER ib (® per-TONL, 
CANISTER SET 


11%” overall diameter, 
ange!-cake-deep 


, 4g at 
' sizes, complete $ @ 75 
5490 Reta! . ‘J 


Matched set of 


ALUMINUM GOODS MANUFACTURING COMPANY . MANITOWOC, WISCONSIN 


| FIFTH AVENUE BLOG. NEW YORK 10 MERCHANDISE MART. CHICAGO 54 
oe ee ee ee ee ee ie oe ee ee ee eo ee ee ee ee 
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"Cut yourself in on these 
profits from SIMONIZ! - 


(PARDON OUR PUN!) ” 


Say Garry Moore and 





Shine lasts 5 weeks 


Yes, Simoniz Floor Wax holds its 
shine up to 5 full weeks! We'd like 
to win your friendship for this new 
truly non-scuff floor wax. That's 
why we're offering you this wonder- 
ful save-a-$1 bargain’ 

New Simoniz Floor Wax takes a 
beating —comes up shining — because 
it’s truly non-scuff. Dries harder and 
brighter because it’s the only floor 
wax fortified with hard-lustre Simo- 
lite*. A cinch to put on— it's self-pol- 
ishing. Water-repellent' Even in your 
busy kitchen, Simoniz Non-Scuff 
Floor Wax lasts up to 5 full weeks’ 


How to Get Your Shears 


it’s Easy! Just buy a pint of Simoniz 
Floor Wax at your store. Fill in the 
free $1 gift certificate which you'll 
find attached to the can. Mail it with 
50¢. and the cap liner from inside the 
lid of the can, to Simoniz Company 
(Address printed on the gift certifi- 
cate.) But hurry. Get Simoniz Non- 
Scuff Floor Wax and send for your 
shears today! 

“SI MOLITE is Simoniz Company's trade-mark 


for the apecial ingredient that makes S:imoniz 
Floor Wax really »on-scuff 











Bob Crosby 


SIMONIZ TV STARS! 


Here's a premium offer that just can’t fail 
to make extra profits for you! It’s the big Simoniz 
Non-Scuff Floor Wax promotion scheduled for 
May. Your customers get a $1.50 pair of finest 
quality Lincoln kitchen shears for only 50¢ and 
the $1.00 Gift Certificate, free with sinb-cine 
Simoniz. You get a big boost in sales. : 


The product is right—Simoniz Non-Scuff Floor 
Wax, fastest growing in the field — with million 
of repeat customers. : 

bg premium is right—the advertising is power- 
ful! Hard-hitting live commercials—by the ‘‘st 
salesmen’”’ themselves—on CBS daytime TV: = 


THE GARRY MOORE SHOW 
THE BOB CROSBY SHOW 
—plus large-space ads in the Sunda 
s y Ma 
— . your local newspaper! (Like the ale 
ad reproduced on the left— ’! 
re greatly reduced from 
Don’t miss out. Order now. Th 
ut. . Lhe $1 Gift Certifi- 
cate, banded right to the Simoniz Floor Wax int 


can, is self-displaying — self-selli 
j -selling. Nothi 
you to do but count the profits! = 


SIMONIZ 


NON-SCUFF 
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a > * _ LAUNDRY MAIDS DRAIN TUB SETS 
N\ NG = —_ , 


Packed with eye-appeal 








and sales-appeal, these 




















new Cream City drain tub 
sets are just as modern 














as they are useful. Though 





light and streamlined, 





they are extremely strong 
... built to give years and 


years of service ! 














. +. lighter than 
old stamped type frame, 
yet so strong they will 
never wiggle or wobble. 
Completely free of 


sharp edges and burrs! 













irtly Sty -».-Stand finished in 
beautiful spruce green baked enamel. 
Women love ‘em, because they go with 
all modern laundry appliances. 








Also available 


in single tub set 


























..-hot dipped galvanized 
square tubs (15-gallon 
capacity) have double- 


sliced Suchenmae ta Scores of uses for our 


toms .. . free-rolling 


plastic wheels with (CS ae A t) UAT t [) 
plated, rust-resistant . ed 


casters... heavy rubber 

drain hoses with handy . A i tq « 

hook-on clips. - 

Wet and Dry 
Measurements 


... takes ; 

. just a few minutes. Step- | Both quart and peck 
by-step instruction sheet | measurements are em- 
included with each unit. bossed on inside for 


easy, accurate read- 
ings. Perfect for mix- 
ing and measuring 
weed killers, paints, 
insecticides, etc. In 8, 
10, 12 and 14-qt. sizes. 


GEUDER, PAESCHKE & FREY CO, 
1700 W. ST. PAUL AVE. © MILWAUKEE 1, WISCONSIN 
EXPORT AGENT: 25 Beaver St., New York 4, N. Y. 





Tubs and stand come in a single 
carton. Cuts handling work in half... 
easier to store...easier to deliver to customers! 
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ATLANTIC CITY-1955 


| DB rd 
National — 


Housewares 
and Home Upplianee 


Manufacturers 


Exhibit 
July ll-15 


Monday thru Friday 


NATIONAL HOUSEWARES, 
| MANUFACTURERS ASSOCIATION: 


) : s - a aro 
i xECUTIV OFFICES: 1140 P wencaasinise AART, 
: ie PHONE SUPERIOR 7. 3333 


























quickly look new again! 















































FACTS, BEFORE YOU BUY 


Surfacing Machine Co., 522 So 
Clair St., Toledo 3, Ohio 


Lowest maintenance. . 


SEND FOR THE TRUE BUYING 


Write for buying facts described in 
new 4-page circular... plus How-To 
booklet on sanding floors. Address 
letter or postcard to: Rental Profit 
Division . .. The American Floor 


‘st 


SURE WAY TO A CUSTOMER'S HEART 


...and Top Rental Profits For You! 
ALL-NEW AMERICAN RENTAL SANDER 
HAS REAL CUSTOMER APPEAL! 


It’s thoroughly modern in design, lightweight and easily portable. . 
the only rental sander with detachable-adjustable handle . . . it's 
scientifically balanced so machine does all the work—all operator 
does is guide it! Amazing results make customers happy—old floors 





MERICAN 


FLOOR SURFACING MACHINE CO. 






. unique motor... exclusive guarantee. An 
especially designed 1144 H.P. General Electric brushless type motor, with 
rotor that cannot burn out, insures top performance and profit 

for you! This motor backed by the strongest guarantee ever made on 

a rental floor sander! The AMR is tamper-proof and virtually 
wear-proof—so much so that the /owest possible maintenance COSt iS 
guaranteed to you in writing! No other rental sander offers you so much! 


WE HELP YOU PULL FOR 
PROFIT...ALL THE WAY! 


In our “Plano for Profit’ we show you 
how to sand, how to sell, how to adv er- 
tise and how to get the customers to 
rent your machines... furnish you with 
the most complete rental sales promo- 
tional kit available! 





Ye 


iv 


? 





1 
| 


a "WE LIKE 


AMERICAN MACHINES 


they're so easy to use .. . sO easy to 
carry. We actually had fan on this Do- 
It-logether project—and the job was 
extra easy because we had this new 
How-To Booklet that tells in plain talk 
how to sand a floor ... with clear easy- 
to-follow step-by-step illustrations.” 
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Shower the al OPERATION ” 


‘ with|\G | Ower 





An exciting new idea 
from U.S. Steel... to boost 





your May and June sales 
OPERATION ” 
os EL GIFTS for the bride will be the fashion 
this Spring when “Operation Shower” goes into 


action. U.S. Steel will sponsor big 4-color spreads 
PROMOTION KIT in family magazines, commercials on coast-to- 
coast television shows and national publicity to 
| promote the theme “Shower the bride with Gifts 
COUNTER CARD... with easel, colorful um- . + 
of Steel. 
brella, the campaign symbol, stands over in Seninne ° Seneiienin iit pneed bs 
3 | rein Sa laste yes . ales o ds of steel items 
theme, “Shower the bride with Gifts of Steel. 7 a ya = ie — wee sae 
\” high, 14” wide. identify your store as cacquarters or Steel bric al 
gifts. Use newspaper, radio and TV advertising 
4 GIANT DISPLAY TAGS .. . bear campaign and window and counter displays—and be sure 
symbol and theme. Use them as mobiles, pen- to feature the “Operation Shower” umbrella 
nants, window cards. 11” wide, 11” high. symbol and theme to capitalize on the national 
MERCHANDISE TAGS . . . 3” x 3”, wi b — 
ota ir sn U.S. Steel has prepared a special promotion kit 
and theme. Use them to identify gift mer- * . om 
| : atT aan to help you launch your own “Operation Shower. 
chandise, come in packages of 50. Specify . : 
se It contains display materials and sound mer- 
quantity. ats ; . 
chandising ideas that will build customer interest. 
MERCHANDISING BOOK .. . Lots of good To order this free kit write to: 
ideas for advertising, publicity, displays, sales 


promotion. ROBERT C. MYERS 


DIRECTOR, MARKET DEVELOPMENT DIVISION 
UNITED STATES STEEL, PITTSBURGH 30, PA. 
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MILLIONS OF PEOPLE 
WILL KNOW ABOUT “OPERATION SHOWER” 


“Operation Shower” will be featured in four-color, U S 4 

spread advertisements in the June issves of The N T E D TAT E S T E E L 
Ladies Home Journal, and Farm Journal, and the Pittsburgh 30, Pennsylvania 
Summer issue of Bride's Magazine. Mary Kay and 

Johnny will tell coast-to-coast television audiences ; 


about “Operation Shower” on The United States Steel 
Hour and the Elgin Hour. 


AMERICAN BRIDGE . . AMERICAN STEEL & WIRE and CYCLONE FENCE . . COLUMBIA-GENEVA STEEL . . CONSOLIDATED WESTERN STEEL . . GERRARD STEEL STRAPPING . . NATIONAL TUBE 
ONL WELL SUPPLY . . TENNESSEE COAL & IRON . . UNITED STATES STEEL PRODUCTS . . UNITED STATES STEEL SUPPLY . . Divisions of UNITED STATES STEEL CORPORATION, PITTSBURGH 
UNITED STATES STEEL HOMES, INC. - UNION SUPPLY COMPANY ~- UNITED STATES STEEL EXPORT COMPANY ~ UNIVERSAL ATLAS CEMENT COMPANY 
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R/M WICKS ARE RELIABLE SELLERS 


KINDLERITE 


R/M’s standard quality woven asbestos 
kindler. A sturdy, long-lived wicking with 
wire core in both warp and filling yarn. 
Packaged 5% ft., 6 ft. and 100 ft. to the 
box. In widths of 7%”, 1”, 1%” and 1%”, 


QUIK FLAME 


The most efficient kindler ever developed 
for range burners. Patented open mesh con- 


struction provides best possible results with 


distillate oils. The extra-heavy wire core 
yarn keeps the kindler upright in the burner 
channel. Glass yarn at burning edge facili- 
tates the removal of carbon deposits. Pack- 
aged 6 ft. to the box. 7%” and 15%” wide. 


WOVEN GLASS 


The acme of perfection in stove kindlers. 
The only glass wicking woven with a wire 
core in every strand to protect the burning 
edge. Packaged 5% ft., 6 ft. and 100 ft. to 
the box. In widths of %”, 1”, 1%” and 1%”. 





R/M lighting rings provide long life and trouble-free performance in wickiess kerosene stoves and heaters. The public 
knows this; so keep them in stock and keep your customers happy. All of them are priced to yield a generous profit. 


RAYBESTOS-MANHATTAN, INC. 
ASBESTOS TEXTILE DIVISION, Manheim, Pa. 


FACTORIES: Manheim, Pa. + Bridgeport, Conn. « No. Charleston, S.C. + Passaic. N.J.* Neenah. Wis « Crawfordsville, ind.« Peterborough, Ontario, Canada 


RAYBESTOS-MANHATTAN, INC. Asbestos Textiles ¢ Abrasive and Diamond Wheels « Packings « Brake Linings « Brake Blocks « Clutch Facings 





Fan Belts «+ Radiator Hose « Rubber Covered Equipment « industrial Rubber. Engineered Plastic, and Sintered Metal Products e« Bowling Balls 


HARDWARE AGE, APRIL 14, 1955 31 

















bs 
% 


fo 


Absolutely nothing measures up to SWING -A-WAY 


eo 
Pty tay 


Synchro-Gear drive and Fiocating-Cutter movement. 
These exclusive SWING-A-WAY features work 


gether as a coordinated team to give you positive, 
which adjusts instantly and auto- 


smooth cutting 
to absorb the shock from dented cans. 


matically 
SOo7 is still America’s 


This DeLuxe model No. 
largest seller and top vaiue* at $2.49 Iist. 








%rated FIRST in quality and valve by America’s foremost testing organization and publisher 


THERE’S A SWING-A-WAY BEST SELLER AT EVERY PRICE LEVEL 


oT 


FIRST IN SALES BECAUSE IT’S FIRST IN VALUE! 


SWING-A-WAY MFG. CO., 4100 BECK AVE., ST. LOUIS 16, MO. + IN CANADA: FOX AGENCIES, PORT CREDIT, ONTARIO 
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35th Anniversary Specials from 





EVEREDY 


OUTDOOR COOK WARE 













@ GLEAMING NON-TARNISHING CHROME 

a @ RUSTIC HARDWOOD HANDLE: 

@® STRONG GENUINE LEATHER 
HANGING THOR 


NEWoooosd 


BARBECUE TOOLS 


Set No. 1933 





Five stunning, rugged tools that'll build your sales of outdoor 
goods—Serving Spoon, Two-tine Fork, Basting Brush, Slotted 

Turner, Hot Dog Fork—all of sparkling chrome with rustic handles and 
leather thongs. Packaged in Gift-Display box at bargain prices. Also available in 
Four-piece (#1932) and Three-piece ( #1930) Sets, or order them bulk packed 








BARBECUE SKEWERS 


Set No. 1934 


Ideal gift for the Backyard Chef; “‘fills out” 
your line and increases sales of outdoor goods. 
Four perfectly balanced Skewers(for Shishkabobs, 
etc.), of non-tarnishing chrome on sturdy, square 
steel stock. Attractively Gift-Boxed for quick 
sales at a popular price. Also available in bulk. 











Prepare now for big Spring profits on these popular 
outdoor pieces. Order a supply from your jobber, 
now, or write direct for Catalog Sheets and Price List. 





{coiten og 
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) BARBECUE 


\= eS HAND- 
eS a OuTS 


The Newest Idea in 
Outdoor Cookware 
Exclusive by Everedy—four shallow pans in glistening chrome 
with long keep-cool handles. Ideal for serving main dishes or 
snacks. Fine for frying, too. Beautiful for decorating kitchen 
walls. Packaged in colorful, traffic-stopping Gift-Box—Set 


No. 1940. 
NATIONALLY 
ADVERTISED 


ATT) f 


THE EVEREDY COMPANY 


FREDERICK «© MARTLAND 









Ky 
























WORLD'S LARGEST MAKERS OF CHROME KITCHEN UTENSILS 
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"a anced Flow 


The famous tankless pump with auto 
matic, self-adjusting capacity. For shal- 
low wells, capacities up to 520 G.P.H. 


Packaged system for deep wells 
down to 150 ft. Outstanding 
Goulds Jet-O-Matic features at a 
surprisingly low price! 


feature GOULDS PUMPS 
FOR MAY—NATIONAL WATER 
SYSTEMS MONTH! 


During May Water Systems Month . . . or any month 
... you can’t miss making plenty of profits when you 
feature and promote the complete line of Goulds 
Water Systems! 


GOULDS GIVES YOU MORE TO SELL! In the big 
Goulds line you'll find pumps designed to fit every pos- 
sible running water requirement. . . all easy to install 

. and all packed with easily demonstrated features 
that say “buy me” to every customer! 


GOULDS GIVES YOU MORE TO SELL WITH! If you 
haven't already received it, write for your FREE Goulds 
Water Systems Month Promotion Package. It contains 
the complete ‘“makin’s” of a bang-up promotion for 
National Water Systems Month. Wall banner, 
streamers — everything you'll need to set up effective 
“stopper windows’ or inside store displays. Plan your 
Water Systems Month Promotion NOW — write for 
your FREE sales “ammunition” today! 


GOULDS PUMPS, Inc. Dept. HA-45 SENECA FALLS, N.Y. 


WATER SYSTEMS 


FOR EVERY FARM AND HOME NEED 
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UNDERGROUND LAWN SPRINKLING SYSTEM 


Here’s the system that’s designed right and 
priced right for every homeowner. SWIRL 
SPRAY ends tedious hand watering . . . new 
design pop-up sprinkler heads automatically 

soak an average 1200 sq. ft. lawn quickly 

and correctly at the turn of a faucet. Any- 

one can install this complete underground 

system in a few hours without damaging lawn. 
Connects direct to outside faucet—operates 
efficiently on average pressures. 


Cash-in on SWIRL SPRAY now ... it’s an all 
summer profit-maker. 


andy Hydrant 


FOR LAWN, GARDEN, FARMYARD 


Sell this new watering convenience it 
appeals to all your customers, farm and city 
dwellers alike. HANDY HYDRANT is the 
permanent yard faucet thot saves steps 
carrying water oigelolelialeMlelae Mule. Mm aol) 
to-install, corrosion proof PLASTEX underground 
pipe line connects direct to outside faucet 
Heavy duty hydrant has automatic drain in base 
to protect system during treezing weather 


Display HANDY HYDRANT and see it sell it’s 


a real money maker for your garden department 


‘Ge, lela) your wholesaler or write direct 
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sect WIRE SCREENING 


Available in Galvanized Steel, Bronze and 
Aluminum In standard if x 14 me 
in 24, 26, 98, 30, o¢ 24. 36 

widths. © 

good-looks of C 

ing mean 4 good job every 

with all requirements o 
Standard CS-138-4%. 


42 and 48-inch 
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hardware products catalog 
you to STOCK and SELL 


NUNBERSING 









This new catalog is more than a 
buyers guide. It is also chock-full 
of selling information—good, sound 
reasons why your customers will 
like Cyclone Hardware Products. 

Here, in one convenient, file-size 
book is the most up-to-date informa- 
tion on such fast-moving items as 
Cyclone Lawn Fence and Gates, Cy- 
clone Insect Wire Screening and 
Hardware Cloth, Cyclone Catch-All 
Baskets, and Cyclone Flexible Steel 
Mats. 

If you haven't already received 
this useful book, ask your jobber 
for your copy, or write direct to 
Waukegan. You'll need it. It simpli- 
fies ordering. It points out the fea- 


tures that make these top quality 
hardware products sales leaders, it 
provides you and your salesmen 
with the strongest kind of sales am 
munition. 

Yes, get this new catalog without 
delay. See for yourself just how 
complete the famous Cyclone line is 
And, remember, when you carry 
Cyclone Hardware Products, you 
have the advantage of concentrating 
on one nationally famous line. The 
familiar Cyclone “Red Tag is 
readily recognized as the symbol of 
highest quality 
See “THE UNITED STATES STEEL HOUR’ — 
Televised alternate weeks — Consult your 
local newspaper for time and station 


CYCLONE FENCE DEPT., AMERICAN STEEL & WIRE DIVISION, UNITED STATES STEEL CORPORATION 
WAUKEGAN, ILLINOIS - SALES OFFICES COAST-TO-COAST « UNITED STATES STEEL EXPORT COMPANY. NEW YORK 
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CATCH-ALL BASKETS Hf 


-* 
see why Cyclone Catch-Alls 


reat basket value 
oe called the if hey hold nesr's 
2 = — f waste The close =e 2 
7 - circular shape make t - 
w aat and last The raise 
aft for complete 
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a marallel wire anized finish 
Straight, — a durable gaivem= longe! 
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take a LOOK at the 


JOHNSTON tine tor 


REEL-TYPE LAWN PATROL (18 and 21 inch widths) 


New style deck for streamlined appearance 
and greater strength ... all steel construc- 
tion ... easy-starting 4-cycle engine with 

recoil starter ...dual clutch control... 
laminated pinion and case hardened 
ring gear... box frame design .. . 
simple micro-screw adjustment 
... bright new colors of 
fire engine red with yel- 
low trim. Here’s a reel- 
type mower that’s as 

good as it looks! 


PRICED TO RETAIL AT $110.00 and $122.50 


ROTARY LAWN PATROL (18 and 21 inch 


widths) 


Rugged construction ...4-cycle engine with 
recoil starter on 21-inch model. All the latest 
features, including: front discharge, side 
trim slot, staggered front wheels, 

snap-on handle, one-piece reversible 

cutting blade, and new, easy 

height adjustment. New colors of 

fire engine red with yellow 

trim provide extra sales appeal. 

PRICED TO RETAIL AT 

$89.50 and $109.50 


ALL-STEEL HAND MOWER 
18 inch widths) 


The premium-quality 

Johnston All-Steel Hand 

Mower incorporates many 

of the outstanding features 

of the Johnston Lawn 

Patrol. Rugged, all-steel 
construction assures years of 

top performance, yet this mower 
is unusually lightweight and easy 
to handle. Both 16-inch and 18-inch 
cutting widths are available. 


(16 and 


\" 
OWWSvOW 


LAWN MOWER CORPORATION 
BROOKHAVEN, MISSISSIPPI! 


A Division of Jocobsen Manufacturing Company — Racine, Wisconsin 


PRICED TO RETAIL AT $28.50 and $29.50 


| , 
955 . BRU Muay 
BEHIND IT! 


LOCAL TV 
ADVERTISING 


A 15-minute TV 

program on lawn 

care to be sched- = 
wled for 4 to 10 

weeks in 56 of 

more major mor- 

kets. Every pro- 

grom to corry FREE Dealer List- 
ings . . . identifying you as the 
Johnston deoler in your area. 


GIANT SPRING TV 
STORE PROMOTIONS 


A complete mer- 

So ae oe 4 

including window $ 

bonners, hondle 

cards, price tags, 27 
newspoper at eB Ett 

od mots, sales 

booklets and oth- 

ee 

with your local 


local 


TV program. 


‘NATIONAL MAGAZINE 
ADVERTISING 


Lerge space 
advertisements in 
such ourstanding 
publicetions as 
HOUSE BEAUTI- 
FUL, HOUSE & 
GARDEN, LIVING 
FOR: YOUNG 
HOMEMAKERS 
and - SUNSET. 


ASK YQUR WHOLESALER FOR 
COMPLETE INFORMATION . . . 
OR WRITE DIRECT TO 
JOHNSTON LAWN MOWER 
CORPORATION, 
BROOKHAVEN, MISSISSIPPI 
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New! DU PONT AEROSOLS give 


finger-tip control ¢» of insects and weeds 


\ 
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“ee atta we, s ; 
fre ERMA VLE Paes 


& SF Always handy 
No mixing 





No measuring - 


































* 
? Japanese 
, Beetle 
2 ; : Leaves tracer Contains 
sl t 3 to mark Methoxychlor 
Sy .4 sprayed weeds Lindane, Rotenone CLAD 
. Se at pray ~—, * ws 
reve - : WZ DR Aphids 
Buckhorn Rose Beetles & Chafers 
LAWN WEEDER § GARDEN«SPRAYER 
quick, easy way to spot-treat lawns makes short work of many insect pests 
Now you can offer customers the simplest lawn There’s no longer need to put up with time-con 
e weed control ever. Point Du Pont Lawn Weeder suming mixing and spraying to stop garden in 






at the weeds, press nozzle . that’s all there is Ke sects. Du Pont Garden Insect Sprayer stops bugs 
to it. Designed primarily for spot treatment, it oe on roses, flowers and ornamentals. Contains com- 
contains 2,4-D and a white tracer to mark sprayed 
weeds. Controls dandelion, plantain and many 
other broadleaf lawn weeds. Comes in 12-o0z 
cans, one doz per case. 


bination of three insecticides for control of Aphids, 
Japanese Beetles, Red Spider Mites, Leafhop- 
pers, Lacebugs, lhrips and Caterpillars. Comes 
in 12-0z. cans, one doz. per case. 


Order Du Pont Aerosols from your jobber now, or write to Du Pont, 
Grasselli Chemicals Department, Garden Products, Wilmington 98, 
Delaware. 





BETTER THINGS FOR BETTER LIVING... THROUGH CHEMISTRY 
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ALUMINUM WINDOW SCREENS 
why miss the big market for screens 


when 


ed 


ea 


NO MORE INVENTORY 


° PROBLEMS — 
meet 90% of your customers needs with + & old af 8 tects 


just 4 sizes .. and 5 sizes cover them all! all size requirements! 

No more lost sales—No more 
special orders. And selling 
these kits sure beats the time- 
consuming piecemeal sale of 
component materials and cost- 
ly scrap wastage. 


These sales features save HANDY PACKAGE IS 


home-owners money and CONVENIENT & COMPLETE 
maintenance: 


NEARLY EVERY HOME-OWNER is a prospect for replacement 
screens — and these Homeshield ALUMINUM Screen Kits make it 
easy for customers to buy screens and put ‘em together — and 
easy and profitable for you to handle and sell ‘em! 


¢ Kits available for econom- 
e Sturdy full-frames of ALUMI- ical half-screens, too. 
NUM—never need painting 


Durable FIBERGLAS screening ADVERTISED IN 


won't stain, stretch, shrink or burn 


Anyone can make ‘em in minutes 
—only 5 simple steps 
Slim, trim frames make windows 


sparkle with new beauty ! 


The Saturday Frening 
POST 
h 


POWERFULLY ADVERTISED 
in LIFE, SATURDAY 
EVENING POST, POPU- 
LAR MECHANICS and other 
magazines — pre-selling the 
majority of your customers this 
spring and summer. You can 
tie-in with plenty of sales aids, 
ad mots, etc. 


JOBBERS! DEALERS! 

This is a tested and proven new product offered by 
the mokers of famous quality HAR-VEY HARD- 
WARE. Write or wire today for all the profit- 
building facts! Address Dept. AK-4. 


World's Largest Manufacturers of Aluminum Frame Screens, and makers of famous quality Har-Vey Hardware 
GENERAL OFFICES: 807 N.W. 20th St., Miami, Florida 
Southwestern Division: 3515 W. Dalles St., Houston, Texas Western Division: No. Temple City Bivd., El Monte, California 
Meteo! Screen Division: 278 N.W. 27th St., Miami, Florida Midwestern Division: 505 W. Harrison, Plymouth, Indiana 
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KANSAS CITY &) 


ATLANTA ® 
DALLAS *® 


ee 
» _ . ° a, e . 
as” a» ‘4, ‘ys this 


a ee ae 
me eeork. You sell the right pipe, 
maeso ibs. for farm water lines— 
fas ¥ a pe GIty water lines, golf courses and 
. “ erers ; * systems. 
} Plastic PIPe, CK AGED— 100-ft. coils of the sizes in biggest demand 
mistrial uses ingh meome packed in stout, corrugated boxes for easy handling 
. .. submersibles, ¢ A m. wand over-the-counter sales. Unboxed longer coils also 
GUAR® J pure Polyethylen@ Ws available. 
processed @@ ickness standards, re- PROTECTED—The name, size and PressuRating is 
sulting from=g% ~~ stamped on every section. Plainly marked every 10 feet 
LEADERSHIP —ae m of the oldest and best- for easy measuring 
known names in wPas pioneered in improving PRE-SOLD— Your customers prefer Yardley ClearStream 
both the product — Rak ations. because of news articles and consistent advertising in 
~ S scores of leading farm and other magazines. 


fio "4en. 
CP arvies Zee tiCS COMPANY i142 PARSONS AVENUE, COLUMBUS 15. OHIO 


In Canada: Daymond Co., t14 , Chothoem, Ont « Export Soles: F. and J. Meyer, 115 Broad S!.. New York 4, U.S.A. 
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HERE IT IS! biggest profit 
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C 0 M PA RE these General Motors Delco precision-engineered, quality 
features against any other jet pump in its class! 


®* ONLY ONE MOVING PART—No belts. no pul- * CLOSE-COUPLED _ Impeller directly connected 
leys, no wheels. to the motor shaft . . . no possibility of misalign- 


ment. ° 
COMPACT—Only 17” high, 8” wide, 21” long. 


Ideal for small space installations. SHAFT SEAL —The exclusive Delco-design shaft 


HIGH EFFICIENCY—Capacities at 20 Ib. psi, oo no adjustment ...can be run dry 
from 300 GPH at 20 ft. to 520 GPH at 2 ft. — ee 


SELF-ADJUSTING CAPACITY —The Delco Well- * MOTOR-—1, HP heavy continuous duty ball 
master Junior Jet automatically adjusts its ca- bearing 115 volt, 60 cycle. Automatic reset over- 
pacity to requirements. load protection. 
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TIMED JUST RIGHT... to bring you the hot 
leader you need to get your full share of to- 
day’s fast-growing water pump markets. No 
other pump in its class can match this sen- 
sational new Delco Shallow Well Jet for 
PRICE and QUALITY ... for order-closing 
SALES POWER! 

Imagine the sales you'll make by offering 
these user benefits to your customers: 

® NEW low cost © NEW smooth, quiet opera- 
tion @ NEW ease and convenience © NEW 
money-saving design, operation and main- 
tenance features @ NEW space-saving com- 
pactness @ NEW dependability e Built and 
backed by General Motors. 


news in the indusiry! 


989.95 


NOW you have a water pump offer that scoops the market! 


THIS NEW DELCO WELLMASTER JUNIOR JET 
is being fully promoted in national advertis- 
ing to all water pump markets. And, you 
have available a complete set of dealer sales 
aids. So, act now to profit by selling this new 
low-cost General Motors Delco Jet Pump. . 

the hottest sales proposition in the industry’ 


CASH IN NOW! with this new low-cost 
Deico Jet and the Deico Sales-Action Pro. 
motion Plan for 1955! 


New! Different! Exclusive! General Motors 
Delco leads the way with the industry’s only 
complete advertising and sales promotion 
package to make every Delco Water Pump 
Dealer FIRST in sales in his local market! 
Write: Delco Appliance Division, General 
Motors Corp., Dept. HA Rochester 1, N.Y 


Write, Wire or Phone TODAY! 
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3 NEW MODELS — ZA 
CONSUMERS Zs 
HAVE ASKED FOR 27 NEW! 


ACCURATE, LIGHTWEIGHT 


ee 79 

SPORTER 
s 7. chet bolt action — Ww shooting, yet lighter than conventional target rifles. 
clip type repeater \\ Weighs only 5% pounds. Just the rifle for those who 


NEW MODEL +) demand easy handling together with high accuracy. 


140 K 22 <0! } 


> > f 
Retail price $24.95* yy @ Monte Carlo stock—Genvuine Walnut. Positive safety, 
(without scope by 


Su Seope alone, $9.95 a with red and green buttons on small of stock 


——————— Here’s an excellent sporting rifle suitable for target 


~ 


em 


Tt @ Receiver grooved for Mossberg scope =4M4 
Light weight and open sights for quick han- 
dling. Cheek piece, long barrel, molded fin- 
ger grips and adjustable trigger pull for high 
accuracy. Receiver tapped and drilled for 
Mossberg, Lyman and other make peep sights. 














a 
i 
f 12 ga., 6% Ibs. 


Retail price $29.95 * 


3-Shot Light Weight Shotguns 
12 and 16 Gauges with 
INTERCHANGEABLE CHOKES 


Thousands have applauded Mossberg’s 20 and 410 

~S yout “ ; 
\) gauge shotguns—185D and 183D—with inter- 
| changeable choke tubes. Now Mossberg offers the 





A\\ 16 ga., 6 ibs. }) 
oN Retail price $28.95* y/ 


Ss ZZ and 16 gauges. Streamlined for eye appeal, they're 
. al F 
— in line with the modern trend to lighter weight guns. 


same low-cost convenience in the very popular 12 


@ Full and Improved Cyl. Bore Choke Tubes 
Your distributor has these and other @ Cushion Rubber Recoil Pads 


Mossberg models or can get them for you. 
. @ Monte Carlo stocks—Genuine Walnut 


Nationally Advertised In Principal Magazines 


ossberq anual 


for accuracy 131 ‘ John Street, New Hoven 5. Conn. 


*$1 weet of feckies | 










Petroleum Solvents Corporation Announces 


ae 





Yan! WV | 
new : Gay 


the remarkable, complete 
CANT FOR POWER MOWERS 
OUTBOARDS that’s used 
just like motor oil !! 


POW is the POWerhouse every 2 and 4-cycle engine 
needs! It’s an exclusive blend of scientifically treated 
super-lubricants, especially formulated for power 
mowers and outboards. NOT AN ADDITIVE—POW 
iS A COMPLETE LUBRICANT! 


LUB 
AN 














assures trouble-free performance! 


gives longer engine life—saves on repairs! 


ga provides faster and easier starting! 


prevents gumming during storage! 
maintains peak engine power! 


POW OPENS UP A PLUS SALE IN THIS NEW AND 
EVER-EXPANDING MULTI-MILLION MARKET 


There’s nothing like POW for POWer! That's what 
makes every power mower owner—every outboard 
owner a hot, live customer. And POW is being intro- 
duced just in time for your big selling season. Now, 
if you're a profit-minded dealer, you won’t want 
to miss this new selling opportunity. POWerful con- 
sumer publicity—POWerful dealer aids and news- 
paper mats — a real POWerful sales story that’s 
bound to make POW move off your shelf like it 
was jet propelled! 


GET THE FACTS ON POW — 
WIRE — PHONE — WRITE — FOR DETAILS! 


A PRODUCT OF 


PETROLEUM SOLVENTS fe) 110) 7 bile). 
331 Madison Avenue, New York 17, N. Y. | 


in Conade —Montreal, Que GI IFII IFSP IIIIII 
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a GUARANTEE 
a POW is guaranteed not to contain kerosene, gaso- 

ine, abrasives, molybdenum disulphide, graphite 
vn Carbon tetrachioride, acids, or any other materia! 
an which can harm delicate parts of an engine. if 

you're not delighted with POW—if POW doesn't 
“i perform as we say it will, send us your sales slip 


TIF FIF 


ang your money wil! be refunded immediately 





ea 








YOUR (44a. SOURCE of SUPPLY... 


- 


Under the roofs of these three 
buildings, with more than 
150,000 sq. feet of floor space, 
are stocked most of the 
nationally-known products you 
buy and sell 

















EDW. K. TRYON CO. 





One of the World’s Largest 
Wholesale Suppliers of Sporting and Athletic Goods 


Available are most nationally-known lines of 


* Fishing tackle @ Athletic Goods ® Guns and Am- ere FISHING TACKLE 


munition © Wheel Goods © Home Utility Goods t is exacting e to meet the needs and the 
® Electrical Appliances ®Do-lit-Yourself Tools complete | 


h PE al mr cana of everything 
Lawn and Garden Tools ® Hardware. for both fresh and salt water fishing a line that 
If you are not already one of the many thousands of TRYON selling easier and more pt 


dealer customers, this is a good time to find out to your own 


satisfaction, and profit the advantages of buying from such PRY, @) ATHLETIC GOODS 

complete stocks It 5a good time to cash-in on the economy —— , 

of combined shipments of the merchandise you need, over A complete line of dependable, well-de- 
the costs of individual items from many sources signed and expertly made merchandise for all indoor and out- 
Its a good time to experience for yourself the economy in door sports and athletics Selling l rusps rt means quicker 
book-keeping and clerical costs that are the result of this turnover and more satisfa 


concentration 


COR Guns, Rifles, Pistols Ammunition — complete sto 

And in addition, TRYON offers you at interesting profit- aad o— cere omplete stocks of 
ationally-advertise ‘s. 

making prices, complete lines of quality products in — en 


1. 
Makes 


Write us on your business letterhead to put your firm on our list to receive 
our timely merchandise announcements as they are issued from time to time. 


sow  EDW. K. TRYON CO, 


815-819 ARCH ST., PHILADELPHIA 5, PA. 
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DURABLE * PRECISION MADE » FREE-WHEELING 


* BRIGHT NICKEL FINISH « EXTRA LONG WEAR 
* RUGGED “GIRDER FRAME” CONSTRUCTION 


All models come with free dust caps 
and ankle pads 


SPRING AND SUMMER MEAN FAST 
WINCHESTER SKATES PROFITS 


—made by the makers of the World-Famous 
WINCHESTER firearms 


The annual scramble to strap on skates is as certain a sign of Spring as 
the first robin. With added millions of children entering the skating age 


this Spring and Summer, demand will be heavy — profits fast. And for 
top top profits remember this ~ every young customer you get knows the 


name “Winchester” — knows there must be something special about any 
skates made by the makers of the most famous firearms in the world. Stock 
up now for your business season. Winchester skates sell — by comparison! 









4 MODEL 3537 


Winchester 
Junior Skates 












MODEL 3536 ? 
Winchester 
Skotes with 
single row 

ball bearing wheels 
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WINCHESTER *-*: 


PRODUCTS OF ARMS AND AMMUNITION DIVISION OLIN MATHIESON CHEMICAL CORP . NEW HAVER 4, CONK. 





MODEL 3831 
SUPER SPEED SKATES 


ore equipped with double row 





ball bearing wheels 




















WINCHESTER 
WONDER SAFETY WHEEL 


Proved to be the finest skate 
wheel made. There's extra mile- 
age, extra safety built into every 
one. Should the outside tread 
wear out, Winchester special ““T’’ 
construction permits continued 
safe skating 






























New Colorful Boxes 


for all models 
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Sust Published £ 
Send for your FREE copy 


Now £ 


| New ’55 EVANS- 
| COLSON CATALOG 


of Mone y-Making 
\ Bicycles and Velocipedes! 





ee atl 









Get all the exciting 
details about Evans-Colson’s 
new models... new features 


..- dramatic NEW COLORAMA colors! 


It’s the grandest, money-makingest Cyclerama* you've ever 





- = —— seen! The whole new Evans-Colson line of bicycles and ve- 

el oe locipedes is on parade. And what a dazzling, colorful parade 

Eas. == - it is... with dramatic new Colorama color treatments never 

—- wee | before seen on any bicycle . . . new features like the Hi-Lo 

— a : a saddle adjustment that puts youngsters in the saddle at an 

SS earlier age . . . and new, sure-fire models to help you 
sai 









capture the whole range of prospects from toddlers on up! 
*Trademark of Evans Products C: 
WRITE TODAY for this sparkling new catalog that gives you the 
complete story on the hottest bike and trike line for 1955 EK vans- 
Colson! Write to: Evans Products Co., Dept. AT-4, Plymouth, Michigaz 


All-new catalog sheets show every model! 


PRODUCTS COMPANY 
«+» FOR THE GREATEST NEWS IN BIKES AND TRIKES, LOOK TO EVANS! 
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COOPERATE WITH THE U.S. COAST GUARD 
sell only U.S. Coast Guard approved life saving equipment 


Helping save the life of one of your customers is obviously to your 
advantage. Cooperating with the Coast Guard is just as important. 
You can do your part by selling only U.S. Coast Guard approved life 
saving equipment. 

To be among the first to sell the new Coast Guard approved Kapok 
filled life preserver vest, specify RED HEAD. To give yow a short but 
complete line, we are also making life preserver boat cushions in drill, 
leatherette and unbacked plastic. A// of the RED HEAD Marine Line 
items are U.S.C.G. approved. 


Write for full color catalog of RED HEAD vests and cushions 


4300 BELMONT AVENUE, CHICAGO 41, ILLINOIS 




















WINCHESTER PROOF-TESTED BARREL. 
Drilled and rifled for extreme accu- 
racy, the barrel of the Winchester 
Model 77 will consistently put shot 
after shot right where it’s held. For 
fast shooting and fine accuracy, you 
just can't beat the new Winchester 
Model 77. 


GROOVED RECEIVER. It's casy to add a 
‘scope to take advantage of the superb 
accuracy of the Model 77. The receiver 
is factory-grooved to fit several popu- 
lar mounts. The ‘scope is instantly at- 
tached or removed. No tools necessary. 


FULL MAN-SIZED STOCK. Graceful and 
hand filling, the genuine walnut stock 
on the Model 77 is designed for hard 
holding and straight shooting. The full 
pistol grip and beavertail fore-end 
add greatly to the pleasure of shooting 
this newest Winchester 
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WINCHESTER 


AVAILABLE IN TWO STYLES, THE MODEL 77 
IS PACKED WITH FEATURES THAT WILL 
MAKE IT YOUR SALES LEADER IN 19592! 












There’s an entirely new look about the come to you to see and handle the newest rifle 
Winchester Model 77! Smooth, graceful and from the famous Winchester factory. Have a 77 
streamlined, the 77 takes its place beside on top of your counter where it’s handy. Tell your 


the famous Winchester Model 50 shotgun as — customers about the traditional, unmatched 


another outstanding example of modern engineering quality that’s built into every Winchester. 
and design. When your customers read about Show them the smooth lines, the easy action, 
the new 77 in such magazines as Outdoor Life, the grace and balance of the Model 77. 
Sports Afield, Field and Stream, True, Collier's, | They'll come to you to buy—you and the 


Argosy, Time and Sports Illustrated they will Winchester Model 77 will sell them. 







*self-loading 


Clip—8 shots $29.95" INCH ESTE 
Tube—15 shots $334.95" 
22 Long Rifle only 


* Prices subject to change without notice 














ARMS AND AMMUNITION DIVISION e OLIN MATHIESON CHEMICAL CORPORATION, NEW HAVEN 4, CONN 
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McCall’s hits home with 





Do-It-Together Families! 


In most homes, where Do-It-Yourself projects have become fun- 
filled Do-It-Together activities for the whole family—Mom, Dad, 
Sis and Junior are now enthusiastic readers of the latest news and 


ideas in the D-I1-Y field. 


That's why they turn to McCall's, the first magazine edited 
for today’s family togetherness, which brings outstanding Do-It- 
Together editorial features into more than 4,500,000 homes every 
month ... including illustrated features on the latest designs in 
McCall's revolutionary new Do-It-Yourself Full-Scale and Trans- 
fer Woodworking Patterns . . . and exciting new ideas for building, 
home maintenance and remodeling. 


Let us show you how McCall's concept of family togetherness 
can help you multiply your product's market in the Do-It-Yourself 
field — by reaching more home-owning families than any other 
magazine regularly publishing Do-It-Yourself editorial features. 





Home-Owning Families (in Circulations 
of Magazines Which Regularly Publish 
Do-it-Yourself Editorial Features). 


McCALL’S 3,242,000° 
SATURDAY EVENING POST 3,205,000° 
BETTER HOMES & GARDENS 3,195,000* 
AMERICAN HOME 2,337,000° 
HOUSEHOLD 1,844,000° 
SUNSET 482,000°* 
HOUSE & GARDEN 384,000°* 
LIVING FOR YOUNG HOMEMAKERS 252,000°* 

















MeCalls 


230 Park Avenue, New York 17, N. Y. 
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‘Painted Daisy” is a new exciting 

pastel design in a complete line of 
COLORWARE lithographed metal 

housewares and kitchenwares. 


The remarkable hand paint simulation 


gives this popular priced line a really 


rich and expensive appearance. 
“Painted Daisy” is lithographed on 
a White Background with your choice 
of Red or Yellow trim. “Painted Daisy” 
is another of the profit-producing, 
consumer tested designs that have 
made NATIONAL CAN the 
recognized leader in lithographed 


metal housewares. 


Housewares Division 


NATIONAL CAN 


CRP @ BRB av t 
110 E. 42nd St., New York 17, N. ~ 








Wouldn't it be wonderful if you never 
had to meet unfair competition ? 


lf your business never had to compete with 21,200 shoppings have been conducted in 44 
predatory price cutting, you would have the states— wherever we had reason to be- 
time to spend on the constructive aspects of lieve that a retailer—/arge or small 
merchandising — building a solid, profitable busi- was not observing Fair Trade prices. 


ness to serve yt ce ity ; 
a8 to serve your community. 5,200  retailers—large and small—have re- 


There’s one way to meet unfair competition, ceived one or more registered letters 
of course—that’s selling products covered by 
Fair Trade. We don’t mean the sort of Fair Trade 
that’s principally lip service. We mean Fair Trade 
as practiced by the Small Appliance Division of 
the General Electric Company—backed by a 
| Here’s what we're going to do 
full-scale campaign of enforcement. ins 


concerning alleged violations 


834 legal actions have been taken in 24 
states. 


Fair Trade is in ali our interests. It protects We will continue to shop retailers in every state 


our trademark if protects your fair margin of that has Fair Trade Laws. We will investigate 
profit—it protects the customer against poor- every complaint of illegal price cutting by retail- 
ers on General Electric Small Appliances. We will 


seek voluntary agreements to end Fair Trade 


quality merchandise at unreasonable prices. 


Here's what we’re doing about Fair Trade... 


violations wherever they occur. 
16,000 Fair Trade Agreements have been We will take legal action in every case where it 
signed with retailers—/arge and small. is necessary to enforce compliance with the laws. 


Here’s what you can do to help yourself... 


Every retailer who believes that the Fair 3. Whenever he has positive evidence that 
Trade Laws can assist him in building a a retailer is selling any G-E Small Appli- 
sound business can be a real help in the ance at less than the Fair Trade price, he 
campaign by following three simple rules: should report it immediately to: 
Fair Trade Section, 


1. Sign the voluntary Fair Trade Agree- | | 
Small Appliance Division, 


ment which he receives from us. ; 
General Electric Company, 


2. Observe our Fair Traded prices. Bridgeport 2, Connecticut 


Progress /s Our Most /mportant Product 


Small Appliance Division G t N 2 R A L ‘46 r LE C T R C 





Manufacturers of — Toasters - Grills - Irons - Mixers - Coffee Makers - Clocks - Fans 
Vacuum Cleaners - Automatic Blankets - Heating Pads - Automatic Skillets 

















A NEW LINE..#& 


or cabinet. hardware 
RETAILING % zacH 


THIS NEW, FAST SELLING 
BIG PROFIT LINE 


15¢ RETAIL... BIG PROFITS 
DIE CAST! BEAUTIFUL STYLING 
BRILLIANT CROME-BRITE FINISH 


Here is die cast cabinet hardware that combines 


No. 550 DRAWER PULL 


beautiful design and quality craftsmanship with an 
amazing low price! Brilliantly finished in tough, 
durable, Crome Brite plating. Add to this, a new and 
fresh approach in hardware merchandising, and you 
have a sure-fire seller! Cartons that become, in a 
matter of seconds, colorful and attractive counter 
displays that spark consumer action! Here is hard- 
ware merchandising at its best! ... Stock up now for 


bigger profits than ever before! 


0 WERE’ ANOTHER YODER FAST 


armen “OF 


LITTLE GIANT 
Lawn Sprinkler 


Interior baffles centralize water whirlpool ... assure 
uniform circular spray. All metal. Rustproof. Avail- 
able in 3 colors: Green, brass, copper. Minimum 


pack: 3 dozen. 


Order the Little Giant now and watch your "’Spring- 


time Profits’ soar! 


oht) (ERS Mey celelti an a: | 
Oo D + Ww 1823 Fost i/th Street 
’ MANUFACTURING COMPANY iissc Rock Arona: 


2 23) 5 Mea ie) Medel E Sie) 7 ie eee. OR WRITE 
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STANDARD SHOWERITE ENCLOSURE DELUXE SHOWERITE ENCLOSURE 


eT Pe. 
ne=* 9 } gEEEEEE FEATURES ( 


SR 
Sang S 


2 Extruded 
Aluminum 
| “HH Towel Bars 
° i 
Ege &Bi 
| Hi One Inside : AY YG : Aatt 
Pe % hi ‘ ) ies : i "} 
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‘ 95 Door Slide ‘ J 
F Guaranteed by ™ $69 CHANNEL : _— GLE 


For 5/2 Fr. Tub, ee Zn > ; 
: a Rousshooping | ie + = AMO ED mee 5/2 Ft., $89.95 


> sovrer ee att oe $79.95 AT NO 
Made trom lustrous $f ecial finish cluminum Two Ali the fectures of the Standord enclosure PLUS 
siding glass ponels with towel bors. Brand new yal AIRY] choice of beautiful ShoweRite Swan... . Fish or 
noise noted channeling to eliminate door rattie. Sea Horse designs etched by an exclusive sond 


For stondord 4'/2 or 5 ft memunell tub. Blasting process thot produces on effect that looks 
like expensive hond sand carving 


¢, pclusive Neu Desa, 
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SHOWER DOORS 


Standard Door: Beautifully de 
signed in attractive lustrous 
special finish aluminum. Com 
pletely assembled for easy in 


stallation with frost 
59Q°° ed glass. Available 

for 24° or 26" open- 

ings. Height 64 
ShoweRite with Grill Top ss 
72 overall height. Available 


for 24° or 26° open 95 == 
ings. Lustrous finish 9 
cgiuminum ex true 


' n . : ; = F th 
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° ° 
ADJUSTABLE JAMBS AND ac oe x = Bes | te ited EATUp; “°™Pare 
SAND BLAST DESIGNS | T te i. ' 
AVAILABLE AT ADDI- ae 'S the 
TIONAL COST 


%OU win 











ShoweRite with Grill Top 


THEODORE EFRON MFG. 7 


GENERAL OFFICES AND FACTORY: 6434 S. WENTWORTH AVE., CHICAGO 21, ILL. 
DALLAS, TEXAS, BRANCH: 336 MERCHANDISE MART 

EASTERN. DISTRIBUTOR: STYLON CO., CLIFTON, N. J. 

CANADIAN DISTRIBUTOR: SPENCE SALES, LTD., WINNIPEG 2, CANADA 
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“J&L WARE MOVES FAST, TOO 
.». with higher profits for you”’ 


Your customers know J&L Galvanized Ware—They’ll tion. If you need additional information or help, write 


keep your stocks moving fast. direct to J&L. You'll be glad you did. 
Galvanized ware moves better and profits are more 


| e 
satisfactory when you stock a line with an accepted name Sones Ahi 
like J&L. Your customers have confidence in the J&L i F 
name and its reputation for quality and sturdy service. STEEL CORPORATION 

J&L galvanized ware is priced for the big volume ate] Be wl. ta mei ALdiel 


market. It yields a healthier profit to the hardware 


, 405 Lexington Ave., mew York 17, New York 
dealer. Ask your hardware jobber for complete informa- 


Galvanized Ware Plants: Teleds, Ohio, and Atiants, Georgia 
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pTRoDUcToRY orreR! 


This comp! 
aids comes 


ete stock 
with init 


ing Color Tubes 
plcy Rock 


@ 144 Kem Tint 
Cascoce of Colct Dis 

Color Chips to fill Cascad 
ps free to dealers! 


e of Color (Replace 


ment ch 


No messy measuri 
space for nee tl ircle Seal cans allow 
ant to quart or ie ag Simply ih seal Ww 
or Kem-Glo oo of Super Kem T or- 
time for yor and mix! Seals tight! S — 

you and customer | Saves 
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color 


what colors go 
of Decor-Aider 


And thev can see 
together with the 









complicated color systems! 





Dealers have increased their paint 
sales not by hundreds, but by thou- 
sands of dollars with the Kem Tint- 
ing Color system. You can handle 
it with a minimum of time and 
trouble at a handsome profit! 

It is simplicity itself! To make any 
one of 130 customer-tested shades, 
you simply add one tube of Kem 
Tinting Colors to a quart or gallon 
of Super® Kem-Tone or Kem-Glo" 
and mix. ‘That’s all! 

There’s no measuring problem. ‘The 
Circle Seal cans of Super Kem-T one 
and Kem-Glo have extra room 
for adding the tube. Your customer 
gets a full gallon or quart plus! And 
they’re the easiest cans to open or 

@ The Sherwin-Williams Co. 
101 Prospect Ave. N. W., Cleveland |, Ohio 


® Acme Quality Paints, Inc. 
8250 St. Aubin Street, Detroit 11, Michigan 


@ The Martin-Senouwr Co. 
2520 Quarry Street, Chicago 8, Illinois 





Here’s the one that’s proved simple and successful... 


KEM TINTING COLOR SYSTEM 


seal tight that you ever used. No 
muss or fuss! 

This ts a “‘one-shot”’ 
it starts with any one of the 24 


system because 


standard colors of the two fastest 
selling paints on the market, 
Kem- Tone and Kem-( 
colors you get a complete color range 
at a minimum investment. All you 
add to your normal stock are tubes, 
8 colors in 3 sizes! 


Super 
1lo! From these 


Now you can increase your color 
service and make more money — fast 
and easily! Simply order the initial 
stock and set up the timesaving 
sales aids that come with it. Call 
your Kem Products Jobber, or con 
tact one of the companies listed 


below. But get started now! 


@ John Lucas & Co., Inc. 

14617 Pennsylvania Ave., Philadelphia 3 Pe 
@ The Lowe Brothers Co. 

424 E. Third Street, Dayton, Ohio 


@W. W. Lawrence & Co. 
1124 W. Carson Street, Pittsburgh | 9, Pa. 


@ Rogers Paint Products, Inc. 


8250 St. Aubin Street, Detroit 11, 


130 COLORS FROM 
THIS OR THIS 


tem is both accurate and simple! 


J. 


i9 





Accurate color matching! Only one tube 
of is needed to make any of 130 shades 
Kight colors in 3 sizes are all that 
necessary. The Kem Tinting Color sys- 





M ix higan 





Complete stock in one small box! No 
large shelf space is required. Entire stock 


LS of 6 tubes iy) erie hy of 3 sizes 1 OZ . l OB. 


and 4 07 and . colors is ‘ Omp ict and 


prac tical for vou Lo handle. 
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OW / Sell Weldwood Glues 
NG way supermarkets sell soap! 
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It’s a proven fact: 


MASS DISPLAY LIKE THIS WILL 
JUMP YOUR WELDWOOD SALES! 
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Two great new glues say “Buy Me” 

They'll buy, if you remind them! New Weldwood CONTACT 
CEMENT bonds without clamps! New Weldwood 
PRESTO-SET* Giue bonds in minutes! And they always need 
“old reliable” Weldwood PLASTIC RESIN Glue. 


A market for all the sizes 
Householders need the small sizes —‘“do-it-yourselfers” and “pros” 
go for the large sizes. You'll sell ‘em all if you display them. 


“What are you making ?”. . . makes sales 

Ask this friendly question, and then suggest the correct Weldwood glue. 
There's a Weldwood Wizard for every purpose! Thus the new 
Weldwood Contact Cement enables you to cash in on the widespread 


demand for an easy-to-use way to apply Micarta, Formica and other laminates. 


Biggest national ad campaign yet 

Big, interesting, factual ads in a long list of national magazines, month 
after month, year after year — including Saturday Evening Post, 
Popular Mechanics and many others — plus ads in trade magazines 
selling your industrial customers. 


Sell them these Wood Finishes, too 

Wuirte Firzire,® for blond or pickled finishes on any wood, and as an 
undercoat on fir plywood paint jobs ...CLEAR Firzrre, kills that 

wild grain on fir plywood stain jobs . . . SaTintac,® for that modern 
natural wood finish on any wood. 


All the advertising material you 
need to set up exciting, appealing 
displays! Counter cards on all 
products; informative leaflets; 
how-to-do-it information; display 
suggestions! Also ad mats. 


Write today for information! 


UNITED STATES PLYWOOD CORPORATION 
55 West 44th St., Dept. 304 
New York 36, N. Y. 
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Seidlitz reports: 


Alcoa Pigments plus 


Alcoa Merchandising 
help boost sales of 


Aluminum Paint 


Here is a company that recognized the ready- 
made market for high-quality aluminum paints, 
and did something about it. Today. Silverene 
‘““Best By Test’’ Aluminum Paint is enjoying 
unprecedented sales success. 

More and more dealers are finding that 
aluminum paint made by “name” manufac- 
turers like Seidlitz—using the best pigment, 
ALcCoA® Aluminum Pigment, and supported 
by ALCOA’S aggressive paint merchandising 
program—is the surest formula for quick, 
profitable turnover. 

ALCOA does not make paint, but ALCOA 
Aluminum Pigments are used in all the best 
brands. And did you know special formulas 
have been developed by your paint manufac- 
turer to solve individual problems? Paints 
made to these formulas may actually cost less, 
will last longer under the special conditions. 

Write us today for FREE BOOKLET, 
Painting With Aluminum. It will help you an- 
swer your customers’ questions. We also have 
a new booklet, Aluminum Asphalt Roof Coat- 
ings Make Time Stand Still. Send for it. 


ALCOA ©. _ 
ALUMINUM 


ALUMINUM COMPANY OF AMERICA 












"Best by Test 


SILVE RENE’ 


ALL purpose 


ALUMINUM 


Mt DLITZ parmt g vaenis® “ 
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Paint Service Bureay 
Aluminum Company of America 


1735-D Alcoa Building, Pittsburgh 19, Pennsylvania 


















Please send me your FREE BOOKLETS: 


["] Painting With Aluminum 


[_] Aluminum Asphalt Roof Cootings Moke Time 
Stand Still 
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more sales promotion, 4==) more point-of-sale sig ne pays 


to push the leader...and the leader is Archer Pol-mer-ik. 


farcher CP aniels M idland 


Investors Budding, Minneapolis 2, Minnesota 
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NET CONTE 





FOR BETTER PAINTING 
AND 101 HANDY HOME USES 


HARDWARE AGE, APRIL 14, 1955 








Sa, 
ES” 
Men 
“itae UGALL-BUTLER ©° 


324 COLORS 


IN FLAT, SEMI-GLOSS, GLOSS, HOUSE 
PAINT AND DELUXE ALKYD ENAMEL 


McDougall-Butler presents the complete and practical 
color tube system .. . Swrfastyle Custom Colored Paints. 


This system uses only 2 base paints and 12 tube 


colorants. The suggested dealer assortment totals only 


38 gallons, 84 quarts and 60 pints. 


Your paint inventory is reduced by 50%, you save 
75% of your shelf space and increase both your total 
sales volume and turnover. 

Complete advertising and merchandising plans are 
now ready. Dealerships available everywhere! For 
complete details, write, wire or phone today! 


McDougall-Butler Co., Inc. 


DEPT. “H'’ BUFFALO 14, NEW YORK 
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LET CUSTOMERS 


SELL THEMSELVES EASIER 


to paint with— weighs less. 


EASIER 
to change covers—new slip-off con- 
struction. 








to clean—no shorp edges to cut 
or tear cover. 


EASIER 


to operate—sturdy and smooth. 


v 
v 
y ust 
v 





Once your customers pick up and see how light the new 
’ 


Flo-Matic is, they will know it will make painting a breeze! 


Rubberset Co.., 
146 Haynes Avenue, 
Newark 5, N. J. 


There are profits for you in this exciting new 
Rubberset ‘‘Flo-Matic”’ . . . it’s so easy to use, 





homeowners will paint more—buy more. Get 
the full details from your Rubberset represent- 
ative, or mail the coupon right now. 


peubberset cos 


THE NAME THAT'S YOUR GUARANTEE—SINCE 1873 


Please send full information on new Flo- Matic 
Rollers. 
















Name 








== 















Address. 


EEE . Zone... State 
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“Feels softer 
to the cutter’ 








says |. A. Biddle 
of Biddle Building Materials 
Harrison, Ohio 









**Brand ‘B’ felt softer to the cut- 


ter and snapped off straight and 


crisp.” Mr. Biddle had just test- 


cut four well-known brands ol 
le , = law of 
Ssingie-strength window e@lass 
[he brands were identified only 


yy letters A. B. ¢ QO! 1) He tried 
several cuts on each. He picked 
“5B as the easiest to cut. every lime 


—— was 1.:-O fe 28 out QO} the x0 


; 
, dealers who took this test pi ked 
| L:O-F! 
\ 
Why does L:O'F cut easier? Be- 
cause it 1s annealed more slowly. 
, 
more patiently 


That makes it less brittle and 
more “‘even’ in structure. So it’s 
a saier Duy tor your customers, 


LOO. 


eee eee = =~ —-— —_- Eel ll ——— — 


Try the 
“Blindfold Test’’ 


Yourself! 








Cut L-O-F first, last, or in between 
the other brands. Run any kind of a 
cut you want. Youll see why you 
have fewer bad cuts, less waste and 
more profit with L-O-F. 

Call your nearest L-O-F Distribu- 
tor. These local businessmen care 


listed under “Glass” in the yellow 


LIBBEY-OWENS-FORD the easy-to-cut WINDOW GLASS 


pages of phone books in many prin- 
cipal cities throughout the country. 
And send for your free booklet— 
“For Greater Profits in Window 
Glass 

Write Libbey-Owens-Ford Glass 
Company, 608 Madison Avenue, 
Toledo 3, Ohio. 
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UNITED 


HARDWARE AGE, 


When you carry the tape line your customers Anow 
will satisfy any of their insulating or splicing needs, 
you won't miss a sale. 

“U.S.” 1s one of the largest manufacturers of cables 
and tapes. “U.S.” Tapes are so widely known and widely 
used that they are the tapes that are wanted—because 
users have found them superior. Moreover, your cCus- 
tomers are continuously sold on “U.S.” through ad- 


VEOGEK 














Tie up all the sales angles— 
with “U.S.” tapes 























eS 


U. S. Security Rubber Tape 


Excellent for all general electrical work. This 
unvulcanized rubber splicing compound is 
high in tensile strength, elongation, tackiness, 
dielectric strength and stretch. Handles easily, 
fuses without heat. Also in a specification 
grade— U.S. Holdtite—exceeds A.S.T.M. spe- 
cifications. 











STATES 








APRIL 14, 1955 


RUBBER 
MECHANICAL GOODS DIVISION - ROCKEFELLER CENTER, NEW YORK 20, N. Y. 






vertising in the leading trade and industrial journals. 
You are also provided with sales promotion aids. You 
customers respect the “U.S.” name because they know 


“es i makes thousands of other products used dav 


in and day out by millions 

And 27 “U.S.” District Sales Offices from coast to 
coast can handle any of your supply demands quickly 
and easily. Stock up now through your jobber 


U. S. Security” Friction Tape 


For electrical and general purpose jobs. 
Strong and tacky—it stays on. Does not age 
or dry out. Unusually high tensile strength 
for tough assignments. Straight-tearing, non- 
ravelling. Also in specification grade — VU. S. 
Holdtite®—exceeds A.S.T.M. specifications. 


















U. S. Royalastic Plastic Tape 


Makes a thin splice, keeps wiring neat and unclut- 
tered. Does the work of both rubber and friction 
tape in many applications. Complete mechanical 
and electrical protection. High dielectric strength 
and resistance to abrasion, water, 
oils, acids, alkalies and corrosive 
chemicals. Good stretch, tight 
grip. Approved by Underwriters’ 
Laboratories, Inc. 





COMPANY 


























oull Serve Customers Faster 
Modern Tube Color System... 








300 Modern Decorator 
Hues in Three Famous 


Interior Finishes ... 
FROM ONE LINE 


OF TUBE COLORS! = 



















® Pittsburgh's new MAESTRO TUBE COLORS 
can be used in WALLHIDE Rubberized Satin 
Finish, WALLHIDE Alkyd-Type Flat wall paints 
and in SATINHIDE Enamel for trimwork. This 
reduces tube inventory and lessens possibility of 
error in mixing. Only 50 tubes are required—in 
4-oz., 1l-oz., and '4-o0z., sizes. Nearly half of the 
colors are made by adding one tube color to base 
materials. These tube colors disperse rapidly to 
produce desired hues in the quantity your customers 
want—1in a matter of minutes. 









@® Pittsburgh offers at nom- 
inal cost this handy 9x5- 
inch MAESTRO COLOR 
deck with large reproduc- 
tions of all 4300 colors. 
This can be used as a 
supplementary sales aid at 
the counter or in the 
home. It is also of great 
interest to professional 
painters and decorators. 


















IN CANADA: CANADIAN PITTSBURGH INDUSTRIES LTD. 
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Cost Less to Stock... 
Are Easier to Sell! 


“There's nothing else like it!’ That's 
what paint dealers everywhere are saying 
about Pittsburgh’s new MAESTRO 
COLOR system. 


Here‘s the simplest, most practical way 
of all to sell paint. It enables you to offer 
300 modern colors in three standard Pitts- 
burgh interior wall and trim paints—in- 
cluding rubberizedand Alkyd-type finishes 


—with only a very small investment. 























This wide range of smart, fashion-wise 
hues can be supplied quickly and easily 
in gallons or quarts from one set of uni- 
versal tube colors and only two tinting 
bases for each of the three finishes—white 
for pastel colors and neutral for deep tones. 


Pittsburgh’s new MAESTRO COLOR 
system requires an unusually small stock. 
In fact, you can operate with a minimum 
assortment of tubes and tinting bases re- 
quiring only 25 square feet of shelf space! 
Such a small inventory assures faster turn- 
over and greater profits from paint sales. 
Pittsburgh's widespread distribution sys- 
tem guarantees fast replacement of stock 
—when you need it and with no loss of 
sales. And the famous Pittsburgh label 
assures your customers of finest quality, 
easy application and lasting beauty. 


if you are interested in selling paints 
this modern, business-building way, send 
the coupon below—today! 


Paints 


PLASTICS FIBER GLASS 


4 








' oO mS FF 2 
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and Better with Pittsburghis 


Cold. 


YUL 





® To make sales of MAESTRO COLORS more quickly and with 
less effort, Pittsburgh provides dealers with this attractive 
COLOR SELECTOR. It contains all 300 of these exciting hues. 
Besides assisting customers in finding the colors they want, this 
display rack helps dealers serve more customers with a minimum 
of sales help. COLOR SELECTORS are furnished to dealers with 
a full stock of additional take-home chips. Additional chips are 
supplied without cost as they may be needed. 





Pittsburgh Plate Glass Company, 

Paint Division, Dept. HA-45, Pittsburgh, Pa. 

Gentlemen: I am interested in further details of your new MAESTRO 
COLOR SYSTEM. 

Name ssi asin 

Address_.._ a 

o = County State 





YOU NEED Z TOGO PLACES! @& - 


No single portable power tool line meets the needs», 
of all your prospects. In Pet and Shopmate port- 
able power tools you have two distinct lines which 
satisfy every consumer and resale need as to qual- 
ity, price, and discount structure. 


This line represents the 
peak of quality...at 
prices that give the public 
full value and the trade full profit. This 
brand’s outstanding growth is your assur- 


ance of its salability and turnover. Ne. SUD Saw-Soaring 
; Oscillating Sander 





i. » 


No. 2000 | = A No. 551 4” 


No. 1440-G 4” Drill, a) Reciprocating . Ball-Bearing 
with Ball Thrust Bearing a ag Sow No. 464 '/s HP Grinder 


— ee — Cmmenenell nm tn cal i nocaememnell a ee _—~ — ee aaa 





ee ee 


No. 1540 
Other PET Tools Include: ¥ Sander- 


' > Polisher 


1 aw 40. 1401-24 4%” Ball-Bearing Drill 

HP Grr yer j reavy Duty Disc Sander No 4070 7” 

Standard-Duty 
Disc Sander 


BACKED WITH POWERFUL ADVERTISING st | oa ie 
SUPPORT IN THESE MAGAZINES! rr 


Dr 9” Heavy-Duty Disc Sander 




















This line meets the needs of those 
among the public who insist on 
buying promotional merchan- 
dise. This line offers a source of 
additional business, therefore, 
to those in the trade who have, 
until now, passed up this great 
new profit opportunity. 











No. 400 Grinder No. 320-G %" Drill 


rr 


& 


p 
~ 





a Other SHOPMATE Tools Include: 
: a F No. 250 4%” Drill No. 462 % HP Grinder 
—* N 
6 
mR. 


. 


No. 277-H 4%” Drill No. KU-118 De Luxe Home Work Shop 


No. 510 —s ©. 6251 No. 500 4%” Drill 


ye Shopmate 8-1 Bench Tool 
Ye” Drill 4 Saw 


. 








PORTABLE ELECTRIC TOOLS, INC. 


320 W. 83rd St., Dept. HA, Chicago 20, Ill. 


“aa. .-)-)- tas.) a ai, Re ee el ee ee ee 
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huckhie-Sayer: | RIGHT 
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No. ZDL-1: 13 Open end wrenches 


7 


—— 






No. ZDL-2: 20 Box wrenches 






BON-E-CON PYRAMIDS © 
Here’s an eye-catching, self-selling display you can set up quickly 
anywhere—on counters, display tables, shelves, or in display cases. 
Broad base assures stability. Displays include the most popular, No. ZDL-3: 23 Combination wrenches 
fastest-selling sizes of open end, box, and combination wrenches. 

Prices, tool numbers, and sizes of all openings are prominently 

displayed—tools sell themselves, and many stocking problems 

are eliminated. 





You'll sell a lot more tools 
if you put these 


BON-E-CON MERCHANDISERS 


to work! 





BON-E-CON MERRY-GO-ROUNDS 

A tool department in only three square feet of counter space. Com- 
bines both display and self-service features. Tools include all the 
popular sizes in *.” and !»” socket drives as well as open end, box, 
and combination wrenches. Original cost is low, turnover fast, and 
profit high. 


You can get into the tool business right with Bon-E-Con Tools and Bon-E- 
Con merchandisers. Send the coupon in today to get the complete story. 


BONNEY FORGE & TOOL WORKS 
ALLENTOWN, PENNSYLVANIA 


| wont to know all ahout the Bon-E-Con Tools and Bon-E-Con 








merchandisers. 


Nome 











Firm 


DP ON-E- 
Ce 


Address 


BONNEY FORGE & TOOL WORKS... ALLENTOWN ... PENNSYLVANIA 
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The one vise 






- 
-_ 
-~—- 
naaeaaaaee”] 


Locks in any position 


for every purpose! 


én) Float-LOCK ® 












Most versatile vise on the market! 


‘‘floats’”’ to any position on drill press or workbench— 
locks instantly, surely! 

holds work at any angle— 

always the most convenient working position! 


handles anything from a toothpick to a garage door— 
jaws open to a full 7 inches! 


extends off the table or workbench to hold objects no other vise 
can handle—swings out of the way when not in use! 


can be used as a 9 inch “‘C”’ clamp! 

substitutes as a wrench for the “‘big’’ jobs! 

serves as a bandsaw vise for maximum accuracy and safety! 
high-quality, all-steel construction, 

precision machined, and fully guaranteed 

complete with mounting bracket for drill press 

and anchor plate for bench mounting 





On its side 


There’s never been anything like the Mity 7—the first produc- 
tion run sold out on word-of-mouth advertising alone! Patterned 
after the famous AMF Float-Lock Industrial Vise that’s swept 
the field in 4 short years, it’s a sure profit maker. So get in on it 

. now. Practically everyone who enters your store is a “hot 
prospect”’ for the one vise that does everything. 


. Write for full data and price list today 
On or off the table 





FLOAT-LOCK CORPORATION 
261 Madison Ave., New York 16, N. Y. 
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The only complete quality line 
of white steel tapes 


6, 8, 10 and 12-Ft. Bo with ALL these sales features 
POCKET TAPES ; , 
A size for every wse iL yA 


Top quality workman- ® Plastic Utility Cases 
ship. The poce-setters r4 


een sap Sete “ ® Double Markings r 














Work in feet and inches? 
Read here 1: 
. 11 | @a 
2\2 23 2\4 
Work in inches? 
Read here 
~< S 
ri . ~ . ‘ ; 
KING-SIZE | | — @ Sliding Hook — For Accurate . 
| Inside-Outside Measuring 
10-Ft. and 12-Ft. ) 


Something NEW. 34 

wide blade permits . . ‘ . 

higher upright meesure- — ® Chrome-Plated Cases © Guaranteed 

ments. EXTRA: The 2 Unconditionally 

Evans KING-SIZE is 

pe ns oo etal FONOV: > % Replaceable Blades = Snow-White Blades 
In All Sizes Jet Black Markings 


LONG TAPES NEW! 


- " ‘ 
25, 50, 75, 100-Ft. SE: j 2 FT. KING-SIZE 


Viny! leatherette cov- 


ered, special hook-ring 4, \& , Pocket White-Tape 


RAL 24.1... thea ae to > 

. = ~~ > > > 
Mailer mactt- = with Exclusive Belt Clip Free 
piece. Stainless steel! ; 


edge band 






Y 
AND ALL THESE EXTRA? 


DISPLAYS — al! Evans packaging unfolds 
into multicolored displays which hold 

and sell Evans White-Tapes. 

THE LARGEST NATIONAL 
CONSUMER ADVERTISING 
CAMPAIGN IN STEEL 


















RETAIL *2°? iss 
STANDS UP STRAIGHT 
FOR EXTREMELY HIGH . 
UPRIGHT MEASUREMENT = 


A tape with a %4” wide blade (instead of the 


TAPE HISTORY usual \% in.). EXCLUSIVE: Belt clip on 
F beck for handy carryirig 

over 100,000,000 ads . ' 

on Evans Tapes 


EVERY YEAR! 








HARDWARE AGE, 





APRIL 14, 1955 73 


STANLEY 











Sell the Customer 
Who Wants a Good Buy 


Jobmeaster 1012 — 16 ox. 
Bell Face — Curved Claw 
Retail Value $2.75 


Jobmaster 3108 
“Sy, 16 oz. Ball Pein 


Other Sizes — 
: 20, 13 and 7 ox. 
a ~~ ) 
+ y 


Retail $2.15 
8 Other Sizes: 
4 oz. up to 40 oz. 


A STANLEY 
JOBMASTER HAMMER 


Here are quality features found on 
hammers that cost a lot more. Tough, 
Straight grain hickory handle... 
head and handle shaped and bal- 
anced for that high priced “feel” 
. handles “Evertite” processed and 
triple wedged to head. 
For the customer watching his pen- 
nies, there’s no better buy than 
Jobmaster! See your wholesaler or 
write Stanley Tools, 384 Elm St., 
New Britain, Conn. 








A SELF SERVICE 
RACK FOR “PULL- 
PUSH” RULES 


Turn “Pull-Push” rules into a fast 
moving, self service item with 
Stanley's new display stand! Takes 
only a few inches of counter or shelf 
space ... sets up in seconds! 


Display is free with your order for six 


ae ) No. 3610W rules 
t a ee “ity mt 1} ft. long with 

: ul) 344” white blade. 
Double scale 
marking on blade. Tru-Reading 
mouth for accurate measurements. 
$2.39 each. Your wholesaler has 
them now. Order six (a dozen is 
twice as good) today...or write 
Stanley Tools, 384 Elm St., New 
Britain, Conn. 








90 DAY GUARANTEE 
SELLS NO. X226 
EXTENSION RULE! 


Here's the Stanley “100 Plus” X226 
— finest Zig-Zag Rule made. Opens 
to even inches at end of each stick. 
Square ends butt flush with work. 
Easy to read black numbers with 
plastic finish — wear four times 
longer. 8” brass slide makes it handy 
for inside measurements. 


Inside the sleeve on cach Stanley 
X226 Rule is a printed registration 
form... your customer's assurance 
that he’s buying the finest rule made! 


If rule breaks under normal usage 
within 90 days, customer mails certif- 
icate and rule to us. . . we'll replace 
rule FREE! 











FINE HARDWARE 
WITH PACKAGING 
THAT SELLS IT! 


New easy-to-stock packaging makes 
popular Stanley 2692 Sets of Sliding 
Door Hardware easy to sell! 


Big, clear labels on every side tell all 
— make identification easy. And all 
the Stanley quality hardware features 
are in every package — strong 
V-shaped aluminum track. . . easy- 
to-adjust hangers... quiet, solid 
nylon wheels. A screw driver is the 
only tool needed to install. 


-— 2 2692-A For 
Single Door in 


Pocket 


2692-D For 
Two 
By-Passing 
Doors 


2692-3D For 
Three 
By-Passing 
Doors 


Set S-2692 has extras needed for an 
extra door. Complete line of acces- 
sories and trim. 


FREE! 


A working display of sliding doors 
with an order for any 12 sets of 
sliding door hardware in 2692 
Series. Only 134%” x 10” x 3”. No. 
WM 2692-D. 

Your wholesaler has the 2692 
Series, or write Stanley Hardware, 
384 Lake St., New Britain, Conn., 
for full details. 


THE STANLEY WORKS @ NEW BRITAIN, CONNECTICUT 
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STANLEY 















HANDYMAN 








ELECTRIC TOOLS 











H-55 ASSORTMENT 














ACES...BACK » BACK 


Electric Tools — Hand Tools 
Matched for Greater Profit! 


Here’s the only complete power and 
hand tool display available .. . the 
new Stanley-Handyman HT-1 and 
H-55 combination Merchandiser! 
Use the back of your HT-1 Island 
Fixture! Pair Handyman Electric 
Tools with Handyman Hand Tools! 
Get increased traffic... more sales 
. and greater profit! 

With nineteen Handyman Electric 
Tools and accessory items, manuals, 
folders, sign, hooks and price clips 
the H-55 Assortment costs you 
$198.62. Retail value of all items... 
$297.15. Don’t miss this profit- 
packed deal! Get in touch with your 
wholesaler right now or write Stanley 
Electric Tools, 384 Myrtle St., New 
Britain, Conn. 


HARDWARE ® TOOLS 
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FREE ACCESSORIES 


Stanley-Handyman sign, hooks, and 
price clips are included free with the 
H-55 Assortment. 


\os 















ITS NEW! 


A Shop to Carry 
On the Job! 


Show your builder customers how to 
carry a complete “shop” on the job 
with Stanley's new H63 Builders Kit 
.. Power Plane, Router and Butt Tem- 
piet in a sturdy, metal carrying case. 





16" Power Plane 
fits doors, 
windows, storm 
sash. 


Butt Templet 
guides Router in 
mortising. 


Router makes 
hinge mortising 
far easier and 
quicker. 


Hundreds of other uses in making 
bookcases. cabinets and interior trim 


on the job. 


Accessories, tools, cutters, instructions 
included in kit. Retail value... 
$135.00. They're in stock at your 
wholesaler’s or write Stanley Electric 
Tools, 384 Myrtle St., New Britain, 
Conn. 


CONGRATULATIONS AND BESI 
WISHES 






TO ANDERSON & IRELAND 


STEEL STRAPPING © STEEL 





FACTORY 


76 


WAREHOUSES: 


BECAUSE SOUTHERN GIVES / YOU TRIPLE SELLING FORCE 


a QUALITY 
p Southern Slotted Stee! Stove Bolts, round and flat heads 
yi yA are clean threaded, free of burrs, carefully checked 
after each phase of manufacturing to assure consistently 
ee high Quality. 
— 


SERVICE 


The large stock at Southern is always ready for your 
order. Our promptness saves your time. 


PACKAGING 


“Easy Read" silhouette and color labels instantly iden- 
tify stove bolt types and sizes. Your customer gets 
exactly what he wants—in the exact amount he wants. 


Write for free color label chart, package stock guide, 
bulk stock list. Box 1360-G. 


WOOD SCREWS « STOVE BOLTS 
in Bulk Only: 
Mochine Screws © A & 8B Tapping Screws 


SCREW ‘oer Ete e My Carriage Bolts © Hanger Bolts 


STATESWILLC 2 BOGTH CAROLINA 


Sold Through Leading Wholesale Distributors 


NEW YORK, WN. Y. CHICAGO, iLL LOS ANGELES. CAL. DALLAS, TEXAS 
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Drills of every type .. . for every purpose... in 
compact, handy sets that appeal to hobbyists, farmers 
and mechanics. The famous > symbol ona drill means QUALITY. 
Sold in sets, the quality multiplies ...and so do the profits ! 












SS : 








i 


— mh MY u-s6 


ss 





Regular Length Drills for General Use Short Length for use in Electric Drills Metalworking Drills With \4” Shank 
Plastic container holds 11 high speed Home length drills, “Au” to %" by Sizes “ie” to o", all with 4" shanks 
drills, Yiw” to %". Also with carbon 64ths, in steel case. All drill sizes Steel container with smooth-fitting 


steel drills (No. H-22) plainly marked slide cover 











Carbide Tipped Masonry Drills Woodworking Drills With 4" Shank Bit Stock Drills 
Tough, flexible plastic container, with Sizes 4" to %", all with '" shanks For metal or wood. Clear plastic case 
6 eficient masonry drills in popular These drills cut fast, with little eff ort holds 9 drills, An" to ””. Ideal for 
sizes— 4a" to %”. or power. home and farm 


Ask your Jobber about these and other CLEVELAND Drill Sets 


THE CLEVELAND TWIST DRILL CO. 


1242 East 49th Street Cleveland 14, Ohio 
Steckrooms : New York 7 + Detroit 2 + Chicege 6 + Delles 2 + Sen Francisco 5 ~ Los Angeles 58 
£. P. Berrys, itd, lenden W. 3, tnglend 





CLEVELAND HARDWARE JOBBERS EVERYWHERE ARE READY TO SERVE YOU 





HARDWARE AGE, APRIL 14, 1955 








SG SKIL Moneymakers Are 


Nothing appeals to a customer like a bargain. And, SKIL sales are proving it. SKIL’s 
big Saw and Drill promotions are really ringing hardware cash registers. Here are six 
of SKIL’s sales leaders with the features ... design... and price that makes a cus- 
tomer yearn to pick it up—to try it—to own it! And just to make sure the public 
knows all about these traffic builders SKIL is socking them with advertising. 


SKIL MONEYMAKERS ]-2-3 eee 


3 New Heavy Duty SKIL Saws 
at Lowest Prices in History 


Carpenter! Contractor! Homeshop customer! You've got 
a saw to suit them all. This sensationally-priced SKIL Saw 
trio will have them beating a path to your door. Real heavy- 
duty saws at hobby-craft prices. Just look at these features. 


© Famous lightweight SKIL design for easy handling 
® Fast, easy cutting in any position 

@ High speed blade 

@ Die-cast aluminum motor housing 

@ Ball and needle roller bearings 

@ Quick acting depth and bevel adjustment 

@ Telescoping safety guard 


HEAVY DUTY 6% HEAVY DUTY 7%” HEAVY DUTY 8%" 
SKIL SAW SKIL SAW SKIL SAW 


Model 552...°59°9 Model 553...°6959 Model 554...57950 


SKIL MONEYMAKER 4 eee 


Budget-Leader 6° Saw Look At These Professional Features: 


Here is a real power tool bargain. A professional-type 
that will draw every homeowner's eye. This 6” SKIL Saw a ; 
is the answer to a big ‘do-it-yourself’ demand. This is © Ball and anti-friction bearings 

exactly what most homeshops need to do the hundreds @ Built-in bevel and depth adjustment 
of tasks that need doing. 


© Powerful motor 


@ Telescopic safety guard 


BUDGET 6’ © Trigger-type switch 
SKIL SAW @ Sturdy die-cast aluminum housing 


r Model 526...94950  ° vis “pest Dies 


@ Easy, fast cutting in any position 
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Setting Records This Spring | 


SKIL MONEYMAKER 5 e@e°0 
SKIL 32-Piece DeLuxe Drill Kit 





Every handyman, hobbyist, or homeshopper will 
go for a bargain like this. Practically a complete 
workshop in one handy kit. And, what a value. 
Tool for tool there’s no finer kit on the market. This 
will be a really big seller. Dealer orders and repeat 
orders prove the SKIL Kit is taking the country 
by storm. 





© 1 Model 549 %”" SKIL ¢ 1 Paint Mixer 

Drill with geared chuck ¢ 1 Grinding Wheel 
® Drill stand © 1 Wire Brush 
@ 1 Rubber Disc Pad ¢ 1 Counter Sink 

re *® 3 Wood Augers 

e1 hese rn © 13 Drill Set 
© 5 Sanding Discs © 1 Wall Type carrying 
® 2 Arbor Adapters case 






32 Tools and Accessories .. . $39.95 


Model 515 





SKIL MONEYMAKER 6 ee°@ 
SKIL 11-Piece Senior Drill Kit (Model 587) 


Here's a real fast mover! Just the tool combination to make a customer into a 
“steady”. This 11-piece SKIL Kirt is the ideal set to round out a workshop or 
start a beginner. Everyone is a prospective customer 


Look At These Items 
@ Powerful SKIL “4” Drill with ®@ 3” Grinding Wheel 





geared chuck ® Arbor Adapter with 14” Shank 
@ Set of 3 Twist Drills ® Sturdy Steel Carrying Case 
ss iB et 
- 4 Sanding Dise _ 11 important Tools and Accessories 
@ 5” Rubber Disc Pad PheGel SEF 2 cc cccccccces $29.95 





ALL OUT SUPPORT TO HELP YOU SELL CASH IN ON THE SKIL MONEY MAKERS 
TI definite advant that k ll SKIL 

° hein apg ay SKIL: line i - am yond we in ORDER! STOCK! DISPLAY SKIL! 
the portable power tool held. SKIL provides an up- 


to-date battery of selling aids and displays. SKIL makes 





































sure you have a really generous profit on every SKIL et a eee ae ee a 
item. And, to build your trafhc SKIL supports you SKIL Corporation, Dept. HA-45 
with continuous big time advertising. 5033 Elston Avenue, Chicege 30, lilinois | 
. a Please send me complete information of the line of SKIL : 
POST Home Shop T 
> Nome 
ie Ln | 
Wt : ewoet i 

\ ” — Py i 
1c 2 Nit 8c PULA) Zi City Lone ___State | 
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Plere's a quality line with real profit possibilities. 
To get the most out of it carry the complete Champion 
DeArment Channellock line. Millions of national maga- 
zine subscribers will read about the Channellock line 


every month... they are being told and sold. Use 





display boards, stock the full line ... for real profit 


at 
possibilities. You can sell more pliers than ever before 











when you feature the complete Champion DeArment 


Channellock line. 


THE PLIER DESIGN THAT OBSOLETES ALL OTHERS 


CHAMPION DEARMENT TOOL CO. 


MEADVILLE, PENNSYLVANIA 
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ANOTHER WAY it pays to package in film made of BAKELITE Polyethylene 


Ya 


“a? 
*y 


Packaging by Pacific Paper Products, Inc., Lawrence, Mass 


“Properly identified and in saleable condition 


That's certainly a very important reason identified and in a saleable condition 
so many industrial and hardware parts These bags make handling easier and 
are packaged in) film made of BAKELITI are neat in ty . 
Brand Polyethylene. From lingerie to padlocks 


For example National Company, soil to fruit and vegetables, fil 


pearance 

te potting 
ilm made of 
Inc., Malden, Mass., well-known manu- BAKELITE Polyethylene pre 

tacturer otf electronics components ind rable packaging idly intages 
equipment: Says Walter T. Hynes facturer, retailer and consumer. Visibil 


Product Manag I ( omponents All ity flexibility and stre ngth chemical 


Our small parts Are pra ke d ith these poly resistance , bs ind ich ntincathon BAKELITE 
ethviene bags Im the ase of R. F. economy and hight weight... sound 
chokes. we have a standard package of reasons why vou should select pl mMiucts 8 

twelve. We individually pack the twelve that offer vou these retail sales 


chokes in the polyethy lene bags see tages (Contact you pach iving st opli : Polyethylene Plastic 


st 
; 


because once the master package 1S now, and start these advantags 


broken into, the parts are still properly ing for you. 


BAKELITE COMPANY, A Division of Union C 


The term BaKeurre and the 
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Watch your sales of electrical supplies 


LOSSOM 


‘8 








BIG 


Y 


PROFIT-MAKING 








SILENT MERCURY SWITCH with LIGHTED TRIGGER. Combines the 
luxury of the truly silent mercury switch with the convenient 
gentile glow of a locator light in the trigger. Gives completely 
silent operation ... extra long life ... light makes switch 
easy to hind in a darkened room. 


12 VOLT AUTO SPOT LIGHT. New companion to the popular 
6 volt spot light now available for the newer 12 volt pas- 
senger cars. 50° of 1955 automobiles will feature the 12 volt 
electrical system as standard equipment. Now a G-E portable 
spot light —6 or 12 volt — for every motorist. 


82 





EXTENSION CORD SETS. The biggest profit producers on 
electrical counters — can average 20 to 30 percent of 
total volume. 6 to 100 ft. lengths . . . service block, 
socket, single, and multiple connectors. 


NIGHT LIGHT. The specialty that has become a staple. 
15 years of volume sales — proved profits. No electrical 
department is complete — or fully successful — without 


the G-E Night Light. 


CURRENT TAP. Typical of the whole line of advanced 
design G-E staple items . . . steady, profitable sellers. 
These are the “bread and butter” devices that build 
repeat store trafhc — make customers come to you for 
ali their electrical needs, 
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this Spring with these 
products and merchandising 
helps from G. E. 





WIRE RACK MERCHANDISERS. A nominal 
initial investment puts you in the elec- 
trical business! Cat. No. 2583-0 FLOOR 
STAND displays and sells a complete 
assortment of electrical items in less 
than 3 feet of floor space. Cat. No. 
2584-0 COUNTER RACK merchandises 


a balanced assortment on island or 


counter hxtures. 





. 


MERCURY SWITCH DEMONSTRATOR. Con- 
vincing Try-It-Yourself Silent Mercury 
Switch Demonstrator Unit included free 
with each carton of 10 single pole mer- 
cury switches. New Lighted Trigger 
Mercury Switches packed in handsome 
self-selling display carton. 









MERCHANDISE DISPLAYER. New sample 
board displays representative items of 
houseware electrics to stop trafhc — 
headline your electrical department. 
2 ft. x 3 ft. molded panel is mounted 
on metal frame with wire easel . . . also 
hangs on wall. Gleaming fitted plastx 
cover is air-sealed — protects against pil- 
ferage and keeps merchandise fresh 
and attractive. A showcase that sells! 





SELF-SELLING DISPLAYS. Attractive display 
cards that feature two of the fastest. 
selling items in the G-E line: the Night 
Light, merchandised 10 to a card, and 
Auto Spot Light (6 toa card). Put these 
silent salesmen in full view near cash 
register for more sales. 


GENERAL QB ELECTRIC and (i>nowan products 


GENERAL @@ ELECTRIC 
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SIMPLIFIED SALES-RATED CATALOG. Helps 
solve ordering and inventory problems. 
An important feature of G. E.'s Spring 
promotion program, it's designed to 
produce more business for the electric 
counter, and help you handle that busi- 
ness more profitably. 








ORDER NOW! Now is the 
time to check your stock, to 
be sure you have a full line 
of General Electric specialty 
products and staples, to order 
the point-of-purchase mer- 
chandising material shown 
here. Do it today —and watch 
your sales and profits spring 
up this Spring! Wiring Device 
Department, General Electric 


Company, Providence 7, R. I. 






He just came in 
to browse around 


hell leque with 9 SARGENT CLOSER! 


This eye-catching, self-selling display mount 
is yours FREE. You pay only for the closer. 


O.K.! Not everyone who sees this Sargent 2000 
Screen Door Closer displayed In your store will 
buy one. 


gut this you can bet on! Many of your customers 

will buv the No. 2000 Closer on sight. Some wil! 
buy several. Because... the Sargent 2000 is the 
he st pire umatic closer On the market! 


A nd You! customers don’t have to he experts on 
close rs to appreciate its ohbri0Us quality. 


They'll buy it on its face value. Its appearance. 
Its quietness. Greater power. Reasonable price. 


For sales clinchers ... how about these features! 
A large 1°% diameter tube...for 20°, more 
checking capacity. Heavy duty spring... ad- 
justable for light or heavy service. The only com- 
pletely reversible closer available without dis- 
mantling spring and ratchet. 


Kase of application to either right- or left-hand 
doors. Without changing parts. Hold-open device 
that works up to 120 degrees. Packed with both 
jamb and soffit brackets. 


This is the season for screen door equipment. 
Order Door Closers and Catches from your sup- 
plier today. Or write direct to Sargent ... New 
Haven 9, Dept. 4-D. 











Newly Designed 

Bored-In Catch 

No. B5777 

Attractively designed. Polished brass. Rug- 
ged forged brass handle. Tough drop-forged 


spindle. Stainless steel slide. Easy to install. 
Available with free self-selling display. 


All-New 
Sargent 


“One-Bore”’ 
No. 2010 





Easy, do-it-yourself application. No mortis- 
ing. Push-pull action. Rustproof metal. Pos- 
itive, “‘jiggle-proof’’ locking. Get the free 
display, too. For the price of the catch alone. 





Sargent & Company 


New York « NEW HAVEN, CONN. « Chicago 
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COBURN 
SLIDING DOOR 


HARDWARE 


a combination for 
every size and 
> type of door 


If the door slides, there’s Coburn Sliding Door 
Hardware. The wide range of capacities, from 300 



























pounds to 6,000 pounds, for folding, sliding, single or 
multiple track doors, for any use, makes Coburn your 
best source of supply. 


And for most sales opportunities, stock the Coburn #5916 
Door Set, with a capacity of 300 pounds and for doors 
up to 1% inches thick. This convenient packaged 

set contains everything required except the track. With 
standard track in stock, you can sell the complete 
hardware for practically any light door installation. 


For home garage doors, the Coburn #500 Swing-Over 
Door Set is a natural. Dependable, easily installed, and 
easy to operate, you should add it to your line. 


Write for catalog #200 to Coburn Sales and Engineering, 
56 Sterling Street, Clinton, Mass. 
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HARDWARE 


“It’s a good asset in the hardware business...” 
says Mr. W. C. Myers 


about his 


MYERS HARDWARE COMPANY, INC. LUBBOCK, TEXAS. 
owes mus h oft its smart good looks and business 
success to its eye-appealing Pittsburgh Store Front. 


Pittsburgh Products used here include Pittco Store 





new Pittsburgh Store Front 


Front Metal®, beautiful, gleaming Pittsburgh Pol- 
ished Plate Glass, and a good-looking, double en- 
trance Pittsburgh Door Frame. Architects: Brooks 
& Thompson, Lubbock, Texas. 











Ww! have just moved into our new 


huilding. realizing a dream 


says Mr. Mvers. 


“We have { nioved a good business 


ot long standing 


in our new location and greatly ap- 
preciate the large Pittsburgh Plate 
Glass front of our store. It affords 
good vision from the outside and 
natural light inside.” 

Testimonials like this—from mer- 


chantsin all sorts of businesses—from 


Store Fronts 
and Interiors 


by Pittsburgh 


PAINTS - GLASS 


@eeey  'R » Bw, 


IN CANADA: 


all sections of the country attest to 
the improvement a beautiful, open- 
vision Pittsburgh Store Front can 
make in a retail business. Open 
vision store fronts have a fresh, in- 
: they attract 


new customers help make old Ones 


viting appearance. . 


better patrons. 
Whether vou are planning to build 
a new store or to remodel your pres- 


ent place of business, it will pay you 


to consider a Pittsburgh Plate Glass 
Store Front. For complete informa- 
tion on Pittsburgh Products and 
other interesting case histories on 
successful store front installations 
just send in the convenient coupon 
Well send you a free copy of our 
booklet, “How To Give Your Store 
the Look That Sells.” We will also 
be glad to give vou a free estimate 


on a new front. No obligation. 


ee OOS OOOO OOSSS4EE46ESEES8EE80Gh 


Pittsburgh Piate Glass Company 
Room 5218, 632 Fort Duquesne Bivd., Pittsburgh 22. Pa 


|] Please send me ao FREE copy of your modernization 


booklet 


] Have your representative give me a tree estimate on a 
new store front 


Name 
Address 


City 


State 


‘ee ee ee ee ee ee eC er ere er Oe ee eee ee ee oe eo ow me oe oe oe oe oe oe oe oe oe oe oe oe oe oe oe oe ol 


CHEMICALS BRUSHES 


PS os 2 


PLASTICS 
SLASS 


CANADIAN PITTSBURGH INDUSTRIES 


FIBER GLASS 
COMPAN Y 


LIMITED 
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(|RIFFIN 


HARDWARE 


| l 
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buy only the hardware you want 
.. . the items you sell most 


The VisiPak line of carded hardware is the easy line to buy. 
You’re your own buyer, selecting only those items your custom- 
ers want and in the quantities you expect to sell. The colorful 
Griffin cards are compact . . . the smartest in the trade. So 
they'll fit into your counter compartments or hang on hooks 
for easy self-seli display. Each item is protected—wrapped in 


its own sturdy plastic cocoon — which also holds the screws. 


And sell they will . . . as proven by the rush of reorders 
from dealer to wholesaler to Griffin. Yes. it’s Griffin VisiPak 


for faster turnover and more profits. Ask your wholesaler. 


GRIFFIN, = | 
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They’re here—the most modern trucks on the 
road—ready to tackle your toughest hauling 
and delivery jobs! Ready to perform faster, 
better and with new cost-cutting economy! 
Look at the many new light- and medium-duty 
advances ready to work for you right now! 


@ « 


New Work Styling—a new approach to truck design! 
Here are the first light- and medium-duty trucks with 
their own individual styling to fit the job. New panel 
truck design is especially fresh and functional! 


<1, oF) . : ; 

New “high-voltage” engines — with a new 12-volt 
electrical system and many more advances. Count on 
quicker, surer cold-weather starting—and finer going. 


New Flite-Ride Cabs—with a new Sweep-Sight wind- 
shield (a wider, safer view!) . . . new concealed Safety 
Step running board .. . and broader, softer seats in a 
more durably constructed cab. 


— CRE 
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New frames— many times more durable, and of 34-inch 
standard width to accommodate special body installa- 
tions. ‘These new frames have completely parallel side 
members and greater strength and rigidity. 


New suspension—both front and rear, provides a 
smoother. more stable ride—a ride that’s more com- 
fortable for the driver and far easier on the load. 


New Power Steering, Power Brakes—optiona! at extra 


cost for all light- and medium-duty models. Make driv 


ing easier— reduce driver fatigue—in city traffic and for 
long hauls as well. 
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lask-Force 


New Overdrive, Truck Hydra-Matic—Overdrive now 
available as an extra-cost option on !4-ton models! 
Truck H ydra-Matic on o-, Ya" and 1-ton jobs! 


Tubeless tires —at no extra cost on 


greater blowout protection! 


»-ton models— for 


And announcing the new Cameo Carrier—the first 
really beautiful truck ever built. You've never seen any 
thing like it before! Your Chevrolet dealer will be proud 
to show it to you along with the complete new ‘Task 
Force line. . . . Chevrolet Division of General Motors, 
Detroit 2, Michigan. 
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RED BRAND 


branded for action at your point of sale 


only Red Brand... distinctively brands your fence products so they 
sell on sight ... woven wire with the red top wire; birbed wire with the red barbs, 
and steel posts with the distinctive red top. That ““Ked Brand” works magic on sales. 


only Red Brand .... promotes a// three fence products as a combination 
... distinctively branded. And the Red Brand line is advertised month after month in 
national and local publications that farmers read most, as well as on weekly radio. 


only Red Brand... backs you with a special aid plan that brings 
farmers to you... Practical Land Use! Practical Land Use has proved itself a vital 
part of an improved farm economy. And you are a program leader in your community. 


Of course, Red Brand quality is second to none! Keystone’s exclusive Galvannealing 
process makes Red Brand outlast ordinary galvanized fence and cut costs every time. 


If you haven't seen the magic that Red Brand can work 
on your sales, ask us for proof. We'll be glad to 
show you the facts. 


KEYSTONE STEEL & WIRE COMPANY 
Peoria 7, illinois 


Makers of Red Srand Fence. Red Grand Barbed Wire .- Bale Tie 
Red Top Stee! Posts. Naiis - Poultry Netting - Ornamental Fence 
Non-Climbable Fence - Gates - Keymesh - Keycorner - Keybead 


no ae . . : re Aes de pe ta es ‘ . - =a 
et os . = OIE! BEC 
be Aer 


ae oo - ee I eT 
~~ 


REE. VRE ee PD OM AO Oh vei 









the only fence line that sells on sight 
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“QUICK Service” with a National System is the keynote of better merchandising at 


this modern hardware store 


MR. LOUIS HIRSIG,  hair- 
man of the Board 


SBP ez Mt oT, 2 


THE NEW WOLFF, KUBLY, HIRSIG HARDWARE store of \lad- 


ison, Wisconsin, one of the most modern in the midwest, 
is 100% National equipped. 


“Our Walional System 


saves us *38,000 a year... 
pays for itself every 12 months!” 


—Wolff, Kubly. Hirsig. Madison. Wis. 


A modern National System can pro- 
duce tremendous savings for a hard- 
ware business. Mr. Louis Hirsig offers 
this analysis of the savings he ob- 
tained: “‘We have recently spent 
some time analyzing our investment 
in National equipment and have 
come up with some interesting results. 
We have a total investment in cash 
registers of approximately $24,000 
and an investment in accounting ma- 
chines of $14,000 or a total of $38,000. 

“After making a study of how 
much it would cost us if we were to 
operate our store without the time- 
and money-saving benefits of this 


THE NATIONAL CASH REGISTER COMPANY, Dayton 9, Ohio 


equipment, we found that our annua! 
savings due to using a complete Na- 
tional System are approximately 
$38,000 per year. In reaching this 
figure we considered the many bene- 
fits of a National System such as 
better sales records, better control of 
cash and charge sales, ‘quick service’ 
to customers, better bookkeeping and 
records—all of which mean time and 
money saved. 

“Naturally we are extremely 
pleased that we save more than the 
original cost of our Nationals every 
year, an exceptionally profitable in- 
vestment.”’ 


949 OFFICES IN 94 COUNTRIES 


92 


A National System will give any 
hardware business, large or small, the 
protection that saves money and in- 
formation that makes money. Let 
your nearby National representative 
show you how a National System will 
help your business. He’s listed in the 
yellow pages of the phone book. Call 
him today. 


*TRADE MAGK @EG U6. Pat. ore. 
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Pet supplies are a big, rich, growing market for 
you... over 23,000,000 American families own 
dogs; millions more own cats. A small investment 
in Oxco’s Pet Set puts you ‘in business’’ for steady 
sales and profits. : | 


OXCO “Mink’’ BRUSH-COMB 


COMBINATION BRUSH AND COMB—Good 
grooming for all pets; a necessity for long-haired dogs 
and cats. Filling of over 100 rounded-end wire bristles, 
set in flexible rubber pad. Handsome walnut block 


and handle. Silver branding for rich appearance. 
OXCO 9388 PET BRUSH OXCO "Smoothie’’ BRUSH 

Similar to Smoothie (see illustration at right)—filled aw 

with colorful plastic bristles—pink in center, light 

blue in border. Handsome walnut block. Leather 

strap. 


a * 


MILITARY STYLE BRUSH 
Brings glossy sheen to coat—dog 
love it. Center filling of blend 
. dark grey tampico with black 
= oe blended border. Oval trim. Hand 


ct ” : —aell some walnut block, oval shaped 
OxXCcO ‘Master PET COMB — with rich silver branding 


SINGLE-PIECE METAL COMB—Re- 
moves matted hair, tangles, burrs— indis- 
pensable for long-haired pets. Semi-coarse 




























rounded-end tines of strong rustproof 
metal give long service. Handsome walnut 
handle; triple bead on end 


OXCO PET SET DISPLAY 







Displays and sells assortment 
of popular Oxco Pet brushes 
— “Mink” Brush-Comb: 
**‘Smoothie’’ Brush and 
*““Master’’ Pet Comb. Assort 
ment includes one dozen each 











j 





At Your Jobber's NOW 





of 3 items plus eye-catching 
Display at no extra cost 
Placed prominently on your 
counter, Oxco’s Display puts 
you in the profitable pet sup- 
ply business easily ... quickly. 







OX FIBRE BRUSH COMPANY, INC. 
secocacce £rletGahed /TF6 manatiane 
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No. 3PF floral tool set— No. LY5 hoe No. LS fork—10%”’ tines, 74°’ width. No. DGS garden-size shovel— Blade 


blade 5” wide, 3%’ deep. No. TR8 Light pattern for general home use. 64%" x 9'e"". 41” ash handle. Taper- 
rake -8 tooth, width 7%°’. 4’ handle. No. B4D fork—8%" tines. 30” D- forged blade and socket gives high 
No. FSD shovel blade 8 deep, 7s handle Best for ladies or in light strength, light weight. 


wide garden soil. 
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No. SC4 cultivator—4 curved tines. No. TD shear—Dynamic, 82” full- No. 88 grass shear— Dynamic. Easy 

Head width 5’. 44’ handle. polished blades. squeeze action. 12” overall. 

No. 2PF hoe—Blade 3%" wide by No. L6 shear—Small size, light weight. No. 66 grass shear—Briar Edge. ‘ 
8%" long. 44° ash handle. 6\4" blades, tempered. Low priced. Light weight. 10%”’. 
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Here’s a check list covering the “‘fill-in” re- 

quirements you'll need after the big spring 

“Tool-Up Time” sales period. (All tools are 

» pictured and priced on M-64 garden center 
display stand). 

Maintain your stocks of these basic tools 

that you'll be selling all summer long. Take 


ony ene 
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No. GTH garden tool holder— Holds 
10 or more tools. Avoids clutter, makes 
garage safer for children, cars. Braced 


steel plate. teeth 





Stainless steel, resists 


No. TS trowel 









Restock now for summer sales 





No. FBR22 lawn brume rake—19 


spread, 22 spring steel teeth. 


No. B12 bow rake—Head width 12 


Twelve 2%" 


No. GC22 cultivator—12 


st. Blade 514” x 33 —_ TYEE 
wane pee bitin na Py No. GC23 digging fork—3% 
- ‘orge . Slade . . 
: i - oe trowe - m No. F88 dandelion digger 


length 14)4’’. Ash handle. 












time to check inventory now and order by 
number from your True Temper wholesaler. 
There’s still a big season ahead . . . plus extra 
sales from customers who can’t find what they 
want elsewhere. 

ll tools packed % 


and FBR22 rakes. 


True Temper Corp 


dozen except TD shears, four per carton 
12 heads in carton, 12 handles in bundle 
watian. Cleveland 15. Ohio 






No. TO6'4 hoe — Blade 6%" x 2% 


deep. Finest all-purpose hoe mad 


No. W7 hoe— Blade 


ear, 4%"° 


is 6%"’ point to 


handle 


ear to ear. 4% 


4 











handle Overall 


No. 250 true kut pruner 


wide length 8’’. Replaceable anvil 
No. D150 dynacut pruner— Length 


Overall ! 
: 8°’. Powerful drawcut action. 








you can look to for leadership 
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Finest quality in Garden, lawn and farm tools 








Shears - Shovels - Hammers, hatchets, axes 
Fishing tackle - Golf-club shafts 


Biggest garden hose news since Koroseal! 






B. F. Goodrich 


special offer 
gives you 
58% markup 














Contains: 14 lengths of 75. 50 an 
both red and green. 5 lengths 
(,arden Club plastic. 7 


. ; ’ ‘? 
y- lengths. 


You buy 32 lengths, retail 
PRIZE (50-ft., 


You PAY only 





You get 58.6 percent markup 


lengths Crystal Clear plastic 


and 6 lengths of brown Featherweight plastic. 


K « re seal retail 


Total retail value 


YOUR PROFIT 


Profit package assortment No. 0586 


25-foot K. orose al: 


(same sizes) yellow 


Profit package assortment No. 0557 


You get 55.7 percent markup 


Contains: 38 lengths of K oroseal. Garden Ch 
tal Clear and Featherweight plastic plus 1 


ib, Crys- 
6 lengths of 








Total 75, 50 and 25-foot B. F. Goodrich rubber garden hose. 
hehiee You buy 54 lengths, retail $400.65 
. ~ ; ), - - , 
’ PRIZE (50-ft., Koroseal) retail 9.80 
9.80 

—_—__—_——_ Total retail value $410. 45 
$249.95 , 4 . ~ 4 iy 
You PAY only 257.24 : 
151.39 —___—. f 


$98. 56 





YOUR PROFIT $153.21 








Highest markup and profit ever offered 
on garden hose! You get your choice 
of assortments to best suit your needs 
(see panel above). Both profit package 
assortments contain Koroseal hose and 
plastic hose of several types in a wide 
price range. One assortment also con- 
tains the high quality B. F. Goodrich 
rubber hose that some customers demand 


The new plastic line is an ideal 
supplement for Koroseal. It includes 
Garden Club, best value next to Koro- 
seal, Crystal Clear for customers who 
want a clear plastic and Featherweight, 
your price plastic. 


96 








People ask for Koroseal and other 
B. F. Goodrich hose because of the way 
it's advertised. Big, attention-getting 
Better Homes & Gar- 
dens and The Saturday Evening Post. 


ads run in Life. 


In fact, the 1955 Koroseal campaign in 
full color is the biggest yet: will reach 
millions including your customers and 
prospects! 

You tie-in with advertising. We give 
you free displays and streamers for 
counter, wall and window. These read 
‘Koroseal” in bright, Day-Glo script 
To get them just fill in and mail the 


business reply card pac ked in each profit 








package We send displays direct tovou. 


The B. F. Goodrich Company, Industrial 
Pr duc Is Dit 1i107 Al ro a. Ohio. 
kK crosea T. M. Reg. U. 8. Pat. OF 





Carden Hose 
B.E Goodrich 


INDUSTRIAL PRODUCTS 
DIVISION 
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DOWN 
TO 
25 FT. 


TO 
100 
FT. 


TO 
150 
FT. 


TO 
200 
FT. 


TO 
250 
FT. 


TO 
660 
FT. 
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F & W Multi-Stage Centrif 
“4-5 HP. Motors 


Stages 
& 10 ft. Le 20 PS lL. 





F & W Centrifugal jet 
H.P. Motors, maximum 


Brome 


i 
‘ 


ugal 


2304 


7200 GP. 


Single stage 
capacity 900 GP. 





F & W Multi-Stage Jet 
Motor Maximun 


? stage. 
capacity 1395 GP.H. Con 


HP 


trol Vaive, Speedichange Seal, Air-injector 





’ 2 W Mult 
Motors, 143 


change Seal, Auw-inyector 


Stage Jet 3 stage 
GP.H. Control Vaive 





F & W Multi-Stage Jet 


F 2 W features 


4 stage, | 
Motors 980 GP.H. high pressure. Exclusive 





Peat emnaenennmrapererer <a ae 





APRIL 


wit 


14, 


Capa 


2P 


»peec 


12” Stroke Piston Pun 


Manirr 


, 
7 


»-2? # 


ps 


1955 





P 


: 


KD 


FaW “VARUET 


cuts current us 


1800 G.P_H. @ 


40-70°°> more water, yet 
e? >“ HP. Motors. 720 
10 ft. @ 20 PLS. 





F £ W Centrifug 
ented | “ 
»>peecd 


al Single Stage Jet 
A it 7; > Co , 


hange Rotary 











with pat 
rol Valve & 


ea 





t 


F & W Centrifuga tractor s 
Pump Single stage HP 
gas engine rating he 
to 90 GPM. at 35 1t head a 
3600 RPM. For general drair 
age, and filling operations. Cas 
ily table 

ro 

FAW Submergibie Mult Stage 
Pump 5 HP. Motors 
opacities to 7 000 GPK. Deptt 
to |.G00 ft. Simple. easy t 

sta self-tubricating Auto 
m 





f & a Mult Purpose 
to deep. wel 


Jet 


use HP 


pac ty 350 ( F oH 


Easily 
Motors 


stages. Pressures to 100 iDs.: Maximum ca 
> 


oy 


YM 


hanged 







F & W Piston Pump for 75 ff 
HP Motors. single or twin 


pacites to 450 G PLN 


teoth e 


cyincers Lé 





F & W Economy “Multi-Purpose 
a) try¢ 15/ _PH cnr 2 
changed to deep wel 


few 


IMPORTANT 


change Rotary Seal and many 


others. 


ADVERTISING to sell farm, subur- 


ban and builder prospects. 


LIBERAL PROF! 


SATISFIED CUSTOMERS Since 1866 


Branch Warehouses and Offices in Albany, 
New York; Orlando, Fie.; 
Ceder Rapids, lowe; Charlotte, N. C. 


jet “VHP 
PS... Easily 





here. Send for complete catalog. 


FEATURES THAT 
REALLY SELL! Patented VARIJET, 


Automatic Control Valve, Speedi- 


T 


’ & W “Multi-Purpose 





jet as ceen wel 
pump Remove jet and install at proper depth 
mn well. No extra certs to bey 
F & W Mult) Stage Jet? and 3 stage 
HP. Motors. maximum capacity 3900 GPM 


Exclusive § & W features 





Shreveport, La.; 


»+- GIVE YOU 


EVERYTHING 


PUMPS FOR EVERY NEED 


of available models shown 


Only a 





Or arner 





(, P +4 at 5 
pmatece. Thermal 
overioad protection 
Submersible Cetlar 





Cotumn Type 
p HP 
fts to ") * 


#130 availiable 








FLINT & WALLING MANUFACTURING CO., INC. 


486 OAK 


STREET, 





KENDALLVILLE, 


INDIANA 
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"Ho need to have 


“f FL ORIN 
\ Use BLACK taf = 


- 


— 


suack Wear FAY SPRAY er. 
on 18 = 
| PLY 
69° sPbhy 


Newspaper advertisements — those 
shown at left below and many others 
are now appearing in leading metro. 
politan and suburban area newspapers 
throughout the country. Each features 
special advantages of one or two Black 
Leaf products in season 


F are 
it pays 


Big, colorful advertisements such as 
the one below are now appearing in Bet 
ter Homes & Gardens, Sunset, Flower 
Grower and Popular Gardening 





"Easier mowing whee 
you kill plantain 


Poth 


24° wtd Kner ef 


2146 
wtto 
“ise 


of your vacation” 


“—- iy "Take the bags oot 


; 
> 
— 


SS 
( 


Wee BLACK LEA 


i ; and friendly 
tory insects. One teaspoonful to a gallon 


Py RENONT AfROWA 


reencm 
“ye © 


» 
— 


“Kull the mites tnat 


uke 


LJ aun 


_— — = 


= 
Milhaa 
weer 


of soapy water makes a spray that kills aphids. 
heavier dosage destroys tougher insects 
Mixes with oil to kill insect eggs or with 
fungicides for combined bug and blight con- 
Insects never develop resistance to Black 
Leaf 40. It provides dependable control 


Block Leaf 40 is the farnous nicotine insecti- 
cide used by millions of gardeners for many 
years. Kills insects by contact and by fumes 
Never clogs spray nozzles. Never stains or 
burns plants and leaves no ugly residue on 
foliage or bloom. Keeps dogs and rabbits away 
from plants. Buy Black Leaf 40 today’ 


onty 3° cents. 
Economal fve- 
ounce bottle $1.19. 
Full directions 


Ask the man with the best garden! 


ae 
awrite Ori Soray 
PC Cremer 


re 
% OO’ Wettable Powder 
$% <Piardame Oust 
oa 


eogrrss Fo! 


For Weeds and Brush 


740 Weed Be 


Arsenocal Weed 


2,4.5-5 Grew Killer 
€ her 


For Household Use 


Pyreneme ‘esect MiMer hero .o: 
13-36 tesect 


y Serey 
Ritter Aeroso! 45% Ctrordane Sorey 
C4 Pign! Sores Across 


For Rodent 


@ertere? Bouse © Ger Bet 


Wertarte Sef ater Geilt 


coox ron res Black Leaf® ow rut aro ano were vaceace 
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Powerful BLACK LEAF advertising is keyed to your 
stocks of Black Leaf products. It is designed to help you 
sell more—to help you make bigger profits! You get a 
special push behind each Black Leaf product in its peak 
use season, plus reminder values for other products. Put 
your Black Leaf display in a prominent place. Make it 
easy for customers to reach out for reliable Black Leaf 
products that put profits in your pocket! 


Order today to keep your stocks up for heavy de- 
mand ahead. Once your customers try reliable, dependable 
Black Leaf products, they keep on buying them! 









I 
| 
For Gardens and Lawns | For Weeds and Brush 
Black Leaf 40 | 2,4-D Weed Killer 
25% Phygon Fungicide | 2,4,5-T Brush Killer 
50°% Malathion Spray 7 Arsenical Weed Killer 
Lime Sulphur Spray 
Santen Gust For Household Use 
1% Rotenone Dust | Pyrenone Insect Killer Aerosol 
White Oil Spray 11-36 Insect Killer Aerosol 
Slug & Snail Pellets | Fly Spray 
Arsenate of Lead | 45% Chlordane Spray 
10% Lindane Spray | C-P-R Plant Spray Aeroso! 
5% Dieldrin Granular | 
45% Chlordane Spray | For Rodent Control 
50°% DDT Wettable Powder | Warfarin Mouse Killer Bait 
5% Chlordane Dust | Warfarin Rat Killer Bait 
PC Crabgrass Killer | Warfarin Concentrate 














HARDWARE AGE, APRIL 14, 1955 





See Your Distributor NOW! 
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to buy Black Leaf!” 


Diamond Black Leaf Company 


Richmond, Virginia 





PROFITABLE BLACK LEAF 


a 
Spring Deal 
AVAILABLE UNTIL MAY 1 


These seven leaders in customer demand 
are all money-makers with fast turnover! 
Like all Black Leaf products, they are atten 
tion-getters in the famous red and white 
package. Stock up on this special low-priced 
Spring Deal. It gives you profitable products 
that keep satisfied customers coming back 
for more 

RETAIL PRICE 


12 5-oz. Black Leaf 40 $14.28 
12 5-oz. 50% Malathion Spray 14.28 
24 5-oz. Lime Sulphur Spray 9.36 
12 5-02. 2,4-D Weed Killer 7.08 


24 8-oz. 50°% DDT Wettable Powder 11.76 
12 16-0z. 5% Dieldrin Granular 10.68 
12 10-oz. C-P-R Plant Spray Aerosol 17.88 


TOTAL VALUE ‘3 5=? 


YOUR COST ‘A492 


Free extras: Self-service floor rack, com- 
plete pest control chart to guide customers, 





5 colorful display streamers. Prepaid freight 
direct to dealer. 


Your Profit 9357 








os 


... EXPERIENCE ! 


You can’t discount Dempster’s 75 years of 
experience in designing, engineering and 
manufacturing water systems when you choose 
the line you can sell most profitably. A reputation 
for efficiency and trouble-free service means more 
pre-sold customers; a record of three-quarters of a 
century of production means continuous satisfaction to 
dealers and consumers—and a guarantee that Dempster 
stands behind the quality of every Dempster pump. 

The success of Dempster water systems over the years 

is based on advanced design, sturdier construction, 

lower maintenance and higher efficiency. For every 
water supply requirement there is a Dempster pump 
that can meet the need. 

All your water system demands can be met from 

one source—the modern Dempster plant at Beatrice, 


































Nebraska . . . and as a Dempster dealer you are assured 
of prompt delivery from the nearest of eight Dempster 
branch warehouses or from stocks of distributors 

in principal cities throughout the world. 


Write todey for full details of the 
valvable Dempster dealer franchise. 








=; 





DEMPSTER MILL MFG. CO. 


BEATRICE, NEBRASKA 


Branch worehouses ond offices in Omaha, Nebr.; Kansas City, Mo.; Des Moines, ta., 
Sioux Falls, S. D.; Denver, Colo.; Oklchome City, Okla.; Amarillo, Tex, 
Sen Antonio, Tex. 
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Water Systems 
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Vay is National Water Systems Month. 
This nation-wide campaign provides an 
ideal opportunity for hardware dealers 

to greatly increase their profits in 

the sale of electric water systems and 

many water-utilizing big-ticket items. 
Spearheaded by the National Association 
of Domestic and Farm Pump Manufacturers, 
this promotion has cooperation from 
utility companies, REA officials and 
newspaper, consumer magazine, radio and 
TV organizations to sell the running 


Water Systems Merchandising Guide 


water idea for more profitable farming 

. and better living. In the following pages of 
this, the annual HARDW ARE AGE Water Systems 
Merchandising Guide, dealers will find 

: many useful and practical ideas on how to 

make better profits in selling water systems 








Hidden profits in water systems 





Hardware Age 


Water SysTeMs GUIDE 
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When a dealer sells a water system, he sets off a chain reaction 
that leads to many additional big-ticket sales. Here is how 
you can uncover these hidden profits 


by K. A. Heale 


feature editor 


The fight to maintain volume and profits is 
ausing some dealers to experiment with many 
new and untried avenues of merchandising. At 
the same time, many of these dealers are com- 
pletely overlooking a proved source of sales and 
profits that lies right in front of them. This 
source is the selling of water systems. 

Water systems represent an ideal line for 
stores in rural and suburban areas. It is a line 
that fits perfectly into the overall hardware 
store picture. In many areas, hardware stores 
are the primary outlets for electric water 
systems. 

More important, however, is that a water sys- 
tem is the key to many additional related sales. 
Experience has shown that for each $100 of sales 
in water systems, a dealer can expect to make 
additional sales of $900 in merchandise related 
to running water. 

Consider the customer who buys a _ water 
system. Check over in your mind the many other 
things you carry that can be sold to the man 
who has bought a water system. 

In short, when you sell a water system—run- 
ning water under pressure—you have a made- 
to-order customer for dozens of other items, 


including at least 11 major household appliances 

The additional sales that are opened to you 
are by no means limited to home equipment. 
They also include barn, poultry house and gen- 
eral farm equipment. 

These are the hidden profits in water systems. 

The secret to the successful selling of water 
systems is simple to learn: Sell the running water 
idea. Sell the convenience, the safety, the labor 
saving, the health considerations that go arm in 
arm with water under pressure. 

An effective way to begin to build profitable 
sales volume in water systems is to participate 
in National Water Systems Month. This is a 
national promotion, observed each May, by man- 
ufacturers, wholesalers, utility companies and 
dealers. 

The National Association of Farm & Domes- 
tic Pump Manufacturers and the Electric Water 
Systems Council spearhead the annual] National 
Water Systems Month. As part of a continuing 
12-month campaign to sell the values of ade- 
quate supplies of running water under pressure, 
efforts to sel] the idea will reach their peak next 
month during the seventh annual observance of 
National Water Systems Month. 

How well does participation in National Water 
Systems Month work? 

Under guidance of R. T. Jones, manager of 
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farm sales, Pennsylvania Power & Light Co., 
Allentown, Pa., 327 hardware and other retail 
outlets sold 1370 electric water systems in last 
year’s National Water Systems Month campaign. 
Numerous other water utilizing unit sales were 
made by the same dealers. More than 80 per 
cent of the pumps were bought by rural non- 
farm residents and businessmen. 

E. D. Smith of Dayton (Ohio) Power & Light 
Co. directed a campaign in the 1954 National 
Water Systems Month which helped 32 hard- 
ware and other dealers sell a total of 142 water 
systems. These dealers also contacted 65 pump 
prospects, did other highly profitable volume as 
shown in Fig. 1. 

temember that every water system purchaser 
is not only a good prospect for big-ticket items, 
but is a good source of leads for the names and 
addresses of other potential buyers. 

What’s the story on 12-month featuring of 
water systems? 

Ask Edward McGowan, vice-president of 
Grebe’s Marshall-Wells store in Wausau, Wis., 
about the profits in selling water systems and 
related lines. He reports that his firm makes 
many chain sales ranging from $1,000 to $3,500 
following installation of a water system in farms, 
homes and business places beyond the water 
mains. A wide variety of farm, kitchen, bath- 





room and home laundry units are sold to those 
buying water systems. 


In eight vears Grebe’s has sold more than 600 
water systems. Annual big-ticket sales have 
averaged 75 pumps, plus 350 other big-ticket 
items. The firm sells replacement and supple- 
mental units, plus many first-time installations 

With a stock of eigh* to 10 units, the Oxford 
(Ohio) Hardware Co. sells a minimum of 50 
replacement systems each year. During National 
Water Systems Month the firm ties in with the 
national campaign with water systems window 
displays, including the association poster. 

Laurent Hardware Co. in Victoria, Tex., sells 
in excess of 75 electric water systems units each 
year. Well drillers and local REA offices provide 
most of the leads. A water system is given 
front-of-the-store display at all times 

These and other hardware dealers find an 
ever-mounting sales volume resulting from the 
merchandising of electric water systems. They 
continually sell the running water idea to home 
owners, farmers and rural business operators in 
areas beyond the water mains. 

In some areas hardware dealers have been 
selling sprinkler pump units for lawn and gar- 
den watering in areas served by water mains 
supply com- 
panies whose water mains and pumps are not 


These areas are served by water 


Fig. |——-32 Dealers Sold This Merchandise During Water Systems Month 


Part of the profitable volume of related merchandise sold by hardware 
| y 


and other retailers in last year's Dayton (Ohio) Power & Light promotion 


142 electric water systems 
70 complete bathrooms 
17 livestock waterers 


14 poultry waterers 





5 milk house water heaters 
68 kitchen cabinet sinks 
33 washing machines 


| dishwasher 


88 household water heaters 


8000 ft of galvanized pipe 


2200 ft of copper pipe 
15,395 ft of plastic pipe 
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of sufficient capacity to provide water for lawn 
and garden use. 

Since early 1953, Central Hardware Co. in 
Valley Stream, Long Island, N. Y., has been dis- 
playing sprinkler system equipment (see H. A. 
August 19, 1954, page 72). Central Hardware 
offers customers free use of two complete well 
drilling outfits, including tripod, pitcher spout 
pump, rope, well driver and a post hole auger. 

(Customers are shown how to use the auger 
and well driver to reach water. Then the pitcher 


How to make more 





by Herbert C 
Executive Secretary and 
Director, National Assn. 
of Farm and Domestic 
Pump Manufacturers 


Angster 


The seventh annual National Water Systems 
Month in May will offer an outstanding sales 
and profit-making opportunity for hardware 
dealers. It will for those who schedule a strong 
merchandising tie-in with this nation-wide pro- 
motion of running water under pressure for 
the farm and non-farm rural homeowner living 
beyond the water mains. 

The 1955 sales goal of manufacturers of elec- 
trically-powered water pumping equipment and 
cooperating suppliers of electrical power, both 
privately-owned companies and REA units, is 
l-million plus electric water systems. 

The sales efforts of manufacturers of electric 
water systems are supported in every way by 
power suppliers, because the latter recognize 
that water systems sales are one of the most 
direct methods of building line load. This fol- 


lows, because the sale of numerous electrically- 
powered plumbing-connected home appliances 









spout pump is used to clear the well of sand. 
Some installations also require a water clarifier, 
the hopper and material selling for $40. 

These are but a few instances of the profits 
made by hardware dealers who sell the running 
water idea. The smart hardware dealer sells 
the pump, and when that transaction is clinched, 
talks about supplemental purchases of home, 
farm or other rural equipment. 

It is the latter sales from which the greatest 
profit comes. The pump is only the beginning 


profits in May 


for easier and pleasanter living cannot be made 
until a home first has been equipped with a run- 
ning water system. 

New housing starts in 1955 are expected to 
reach the 1l-million level for the sixth consecu- 
tive year of the housing boom. An estimated 
20 pet of these homes will be built in areas be- 
yond the water mains, setting up the sale of 
200,000 electric water systems, in this category 
alone. 

The last census figures showed that 6'.-mil- 
lion homes in the United States were without 
piped running water. A good many of these 
may be expected to remedy that during the next 
decade, say about 65,000 a year, as a reasonable 
estimate. 

Obsolescence is a factor which establishes the 
need for replacement of many systems, creat- 
ing another important sales opportunity. 

Obsolescence can mean that a piece of equip- 
ment has reached the limit of its productive use- 
fulness, or that farm or family requirements 
have greatly increased since the equipment was 
purchased. Perhaps 250,000 of the water sys- 
tems sold in the past 10 to 15 years will be re- 
placed in 1955, because of obsolescence. 

some 2,600,000, or nearly one-half, of the 
nation’s farms are still without running water 
under pressure. If only one pct of these owners 
of farms are sold electric water systems, this 
will add another 260,000 units to the market 
potential. 

More than 6-million electric water systems 
have been sold in the past 10 years. Many farm 
and homeowners should be good prospects for 
the sale of a second, or supplementary, system 
to meet growing water needs, and to give them- 
selves extra protection in the event of fire. 

Perhaps five pct all told, or some 300,000, of 
those now owning a running water system are 

(Continued on page 115) 
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the five basic steps outlined in this article 
will show you... 


How to sell more water systems 


We know from many investigations that water have a most valuable and effective sales to 
system sales are profitable and that they open Tell the farmer, his family and the owne! 
the way to additional] profits in the sale of many of non-farm homes and business places located 
big-ticket water-using home appliances and farm reevond the water mains the story of their dally 
ey lipment We know, too, that they also lead needs for the family and the livestock. Tell them 
to the sale of many smaller hardware items, such how your water systems will serve those needs 
as plumbing and electrical] fittings. Be sure that vou urge them to purchase a 

How, then, can a hardware dealer produce the which will take care of their future need ! 
best results for time spent in merchandising excess of present requirements 
water systems? Do the selling job with as little technical com 

A study of the techniques of dealers who hav ment as possible. Show the prospect just what 
been successful in building sales of water sys his requirements are b ising the suggested 
tems, indicates that there are five basic steps to form shown on Pp 


107. Your local printer can 


11; . 5 dead 
selling a water system. reproduce this form fo) our use 


Some manufacturers conduct schools for train 





> birst Sales Key—The first key is the selling 
of the advantages of having running water unde! : 
pressure. Do not discuss the technical points of > = sales tip ra 

any specific water system until you have sold the Try financing as a sales tool 


| 


customer on the value of running water. Stress 
the conveniences, the time and labor Saving, tne 
better health conditions, the better farm pro 
duction, etc. When you have a customer sold o1 
the running water idea, you have him two-thirds 
sold on a water system and one-third sold o1 
many of the other items that go with wate POU det , hes — 


, j : > > .* , c = te . . vr . 
sy stems we ; ; rie ; ‘ 4 ¥ AAs Leh 


. > Second Sales Key—The second key to bette: 
sales of water systems is—‘“know your product 
and know your trading area.” 

The water needs for each animal, fowl or . 
human being will not vary greatly in Iowa, Cali- FHA tor deta AGAGHAG MNONCING 
fornia or New York. If you know the basic daily 







} 


water needs for livestock and people you will 
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How to sell water systems 


continued 





ing men in water systems sales, installation and 
maintenance work. They provide excellent oppor- 
tunities for assuring yourself of having the kind 
of service you and your customers require. 

Remind the farmer that adequate supplies of 
running water are known to increase milk pro- 
duction from 10 to 22 per cent and egg production 
S to 10 per cent. The weignt for meat animals 
can be upped from 10 to 20 per cent with ade- 
quate supplies of running water. 

How can a hardware dealer determine the 
potential market for water systems in his ter- 
ritory ? 

He can do it by checking the 1950 Farm 
Census reports and by making spot surveys in 
his territory. On the spot survey, the dealer 
should check all residences, farms and other 
rural business places in a given part of a certain 
road. A mile of almost any road in the rural 
areas of your section should, according to a 
utility company farm sales supervisor, give you 
a fairly good gage as to the potential in that 
township. 


Survey several roads for market 


[If you want the story of an entire county, you 
Should select several roads in different parts of 
the county. If you follow any other procedure 
you run the risk of picking an area relatively 
high or relatively low in income. 

Your local power company, your county agent, 
REA authorities, bankers, builders and realtors 
can tell you about planned new housing in your 
In many instances they can tell you of 
homes, farms and business places needing run- 
ing water. They can tell you, too, of homes and 
farms having outmoded running water equip- 
ment. The latter prospects may want entirely 
new equipment, or may find the purchase of 
supplemental units to be desirable. 


area. 


Your own sales and repair records are another 
good source of the names of prospects for first- 
time installations, replacements or supplemental 
units. 


> Third Sales Key—Advertise and display run- 
ning water. Since running water under pressure 
is a daily necessity, electric water systems merit 
12-month advertising and 52-week display. Some 
attention to the running water idea should be 
included in your advertising throughout the 
year. 

All people entering your store need to be 
reminded in some way that you are a water 
systems sales outlet. The best reminder of this 
is an operating unit on display, one that is well 
signed. 


If you would profit from the interest generated 









in running water in April and al! during National 
Water Systems Month, increase your advertising 
of these units and other big-ticket equipment for 
farm, home and rural! business places during the 
campaign. After the campaign, continue adver- 
tising and displaying the running water idea. 

Ideas on water systems advertising are dis- 
cussed elsewhere in this issue of HARDWARE AGE, 
suggested approaches are 
shown. 


layouts and copy 


Use the official] poster in your windows and in 
your store displays. Display at least one oper- 
ating unit in your store, remembering that all 
people like to turn faucets on and off. 

If your loca] utility company provides display 
facilities in its offices during the campaign for 
showing individual dealer’s units, take advan- 
tage of that opportunity. With such a display 
give some of the facts, in a neat sign, as to the 
capacity of the featured unit. Indicate, too, that 
you have equipment for greater needs. 


p> Fourth Sales Key—‘‘Have a trained sales and 
maintenance staff.” 

At least one person on your staff should be 
an expert in giving advice on water system needs. 
He should be able to install the units. As many 
others in your store as possible should be trained 
to tell the running water story. 

Some hardware dealers merchandising electric 
water systems have well-drilling equipment. 
Others solve the well-drilling problem by work- 
ing agreements with well drillers, the customer 
making a contract with the hardware dealer 
for the entire job. 


Credit can sell water systems 

A most important phase in merchandising 
water systems is a working knowledge of credit 
that is available to farmers, home owners and 
other water systems buyers. 

Loans for water systems, with federal govern- 
ment insurance, are available from two agencies 

the Federal Housing Administration and the 
Farm Home Administration. Care must be taken 
not to confuse your customer as to these two dis- 
tinct agencies. 

Through a Jocal bank or other financial insti- 
tution the Federal Housing Administration will 
guarantee loans of up to $2,500. Such loans may 
only be granted when the system is predomi- 
nantly an addition to a building. The loan would 
not cover a water system for irrigation, unless 
it was a minor part of the purpose of the system. 

Under a Title 1 loan, the purchaser has up to 
three years to repay it, the bank being permitted 
to charge only 5 per cent a year, compared to state 
rates for personal loans which range up to 
7 per cent. 

In the case of a person renting a building, 
whether a farmer or businessman, the owner 
must co-sign the note for the water system. 
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For a Farm Home Administration loan, farm- Hardware Age 

ers in all states are eligible for water facility 
> : , “ y ‘wore: \ rcoregy . ‘ ’ . 

loans. All loan applications must have approval Water SYSTEMS GUIDE 
of the Farm Home Administration, which also SHSHHHHHHS HP OP IPSS PPO P TS 
acts as the collecting agency, even when the | 
> } . . ; . ‘ rp ‘ j sc >} r tm Ser » 4 | bi TS nee " 
funds are advanced DY a private lending institu- age tank, PiuS pIpIng t serve all outle eeded 
in the farm home and around the farm 

Loans from the Farm Home Administration 
may be obtained by approved borrowers from 
any of the 1500 Farm Home Administration 
offices. Three-member county committees of the 


tion. These loans are available under an exten- 
, sion of the 1937 Water Facilities Act, passed 

by the last Congress. Funds advanced under 

Farm Home Administration loans can be made 

for just about any sound measure for water de- Farm Home Administration will pass on appli- 
. velopment and soil conservation. 


, cations, with preference to veterans 
Specifically, the program covers such things 

as well drilling and the purchase of electrically- p> bifth Sales Keyv—‘Use an outside selling 
powered water pumping equipment; construction staff.”’ 
and repair of terraces, dikes, ditches, ponds and All store-developed leads should be followed 
tanks. It also includes establishment and im- ip by your outside selling staff. Visits to the 
provement of a permanent pasture System with farmer. rural business operator or home owner 
the drilling of a series of wells. It can cover the in an area bevond the water mains should be 
drilling of a well, the cost of the pump and stor- timed to best fit in with his program 


Outside salesmen should arm 


themselves with facts and figures 





as to water ise for the different 


How to estimate water needs of afarm | ‘°° livestock: ang for ant 


vidual human needs Sell the idea 


on ) 

This form can be used to make a quick estimate of water of profit making from the produ 

neeas of an Average rorm. To use the rorm tirst +|| in tion of better livestock, thrift n 
= : A + ) 

the blank spaces in Col. A. Then mult DIy Col. A by Col. B savings of man-hours on the farm 
: - aa . fr ° . fo. a . 

ond en er results in Col. eo Add NG Tne 7 gures in Col. c An excellent sales tool is the 


ott Ke ~ +r > : f q 
will Give the total water requirements otf the tarm. Follow 


the advice of the manufacturer in makina a final recom- 
mendation of a unit. 


4 


maintenance of a file of photos 
showing water systems installa 


tions purchased from your com 


, , TI ! t I i | 
A T ve . oe ) OOLOS &S Ould ele 1) 


, 


KJ plemented with facts as to the costs 
IVO. OF DeoD/e SO gal eg r 


of units, capacity of equipment and 


Mla, otf he — 
v J. / : r Jey ] fycry j ery . 
0 ga . savings in labor resulting from 
Aj, ae eobaa 49 ' 
iIVO. i S Per |Z go ary ; 
f me ; such installations. 
No. of milk cow 25 gal e | 
¢ Many satisfied users of equip 
N C C r) © Og S$ 2 rr j | . 
te = ~ ~/ Ad CO ’ 1] , 
' 5 ent sold and instaiied Dy your 
No. of sneeod ? ga! eg men ; 
le bh) cr ir : ng : » their 
No. of chicken: 6 aal per 100 firm will be willing to have thei 
Emergency needs” names used as references some 
Misc. allowance will consent to permitting you to 
bring prospects to look at the units 
you installed for them. 
Total daily water need q0/ Remember that man-hour sa\ 
ud 4 TQ 


ings and the greater value of well- 
watered livestock are big sales 
. Owner Date Ne 


points when you talk water sys- 

. @ te ar re or ith + uns 
Address tem o farme! vr other rura 
business operators liowever. do 


. Is farm wired? not overlook the human comfort 
and safety phases of the running 


Unit recommended water story when talking to farm- 
*c nr wives and their children The 
‘ r 0! per y 7 persc 
° 10! per minute tor at least one hour farmer's family likes comfort ist 
tor fighting fire until firemen arrive as much as those living i 
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Make your ads work! 


Water systems give you many ideal advertising opportunities. 
Here are some suggestions for getting the most out of your 


ad budget 


Water systems, as with any product, need pro- 
motion to make sales. The purpose of National 
Water Systems Month is to encourage nation- 
wide promotion at a time when potential cus- 
tomers are thinking about water systems. 

A good rounded store promotion program in- 
cludes not only store display, but also supple- 


mentary direct mail and newspaper advertising. 


Local newspapers are probably the most effec- 
tive advertising medium a dealer can find. But 
the best-read ne Vspapel n the country is no 


good if your ads are weak and do not sel] for You 


Unfortunately, many dealers waste good money 

ads because they will not take a few moments 

prepare a real working ad. Running an ad 
that contains just the name of the product and 

ir store address is not good advertising. Such 
in ad 1s not a working ad. 

In advertising a consumer product, such as a 
water system, it is important to stress the use} 
benefits; to tell the potential customer why and 
how a water system will be of specific benefit 
; 


‘) him. 


Stress a variety of appeals 

Water systems are an ideal subject for ad- 
vertising They have literally hundreds of use) 
benefits. You can stress to the housewife the 
convenience and health considerations of run- 
ning water. You can appeal to the farmer on 
the basis of better production, more eggs, etc 
You can also tell the farmer of the amount of 
labor an electric pump will save. You can appeal 
to the whole family by emphasizing the safety 
angles of water under pressure. 

In short, with water systems you have built-in 
user benefits to sult almost any market. You 
should stress these benefits in your ads. 

All the benefits that come from a water system 
are derived from the fact that it gives you run- 
ning water under pressure. Here, then, is the 






fundamental basis of all your advertising copy 
By working this theme into all your ads in some 
way or another, you will give valuable consis- 
tency and tie-in to your electric water system 
advertising. 

Another important element that should appear 
in each ad is the service angle. It’s a good idea 
to stress the manufacturer's guarantee, but it is 
also important to let your potential customer 
know that you also offer service on these prod- 
ucts, or that service from cther sources is im- 
mediately available. 

Sometimes it may be helpful to tell that the 
system can be financed. Check on FHA loans or 
with a local bank so you can have some specifi 
figures to talk about. 


Use this advertising idea file 

The manufacturers of water systems can help 
you in preparing your ads. Many have available 
mats of complete ads 
supply you with mats of a water system to use 


Others will be glad to 


in your own ad. Your local newspaper also 
arries an extensive file of mats that could be 
ised In making up an ad 


is designed 


The following advertising idea file 
to give vou some basic ideas for the Copy in an 
ad. These are simply suggestions. Select the 
approach that you feel would be most suitable 
for your area, then talk about it in your own 
words. Always remember to stress the benefits 
to the user 

Don’t crowd too much into an ad. It will] be 
unattractive and too hard to read. Get over one 
or two ideas in each ad, and leave enough white 
space to make it easy to read. 

As a final word, don’t hesitate to ask for action 


Suggest that they call you (be sure to give your 
phone number), or suggest that they stop in the 
store where they can see a system setup and get 
more detailed information 
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Stress user benefits in your ads for best sales results 






























Ad headline ideas for water system ads—Here are some suggestions, emphasizing 
user benefits, for dealer newspaper ad headlines. Select the one you think will have the 
greatest appeal in your market. Then write a short discussion of what you mean in 
the headline. Use your own words and keep it simple. Remember to always stress the 
benefits to the user. 


how to save 28 days aq year tae a protect your house and harn from fire 
the best hired man you can get _..@ profitable investment, all year ‘round 
running water— the key to modern laving increase egg production § fo 10 percent 
only $ al month brings you the con- , ae perce nti more milk production 


venience of running water 


. . : } , 
ae fe t) percent nigre mertdi ivi medi 


imcrease your farm income with running animals 
water 

hy be ff siavre Let electric j cork for 
fe) hette health and mode ry living (OU 


° rey laf ~ ‘) d late aorie vi rere 
mo VOore hucket toting en ere . a JOU , 


running water 
"nO more hack hre aking pumping 
; 


ff, daus ‘ ,) j sea Mi are ; NAMING 


Prncreagse the value OF your prope rty wate a 





How to use ad headlines—Here are some examples of how you can use the headlines 
suggested above in your local advertising. Stress the benefit to the customer in all 
your ads and you'll get better results from your ad budget Mats for the illustra 
tions can be obtained from your local newspaper file or from the manufacturer of the 
pump 






















































THE BEST HIRED HOW TO INCREASE HOW TO SAVE } 
MAN YOU CAN GET! Your Farm Income 28 days a year! 
Ze An Automatic Electr; ' 10% te 20/ 
Lg : | Wate Pump, ety. As MORE MEAT: 
A Se _ 
| Eaw FHA Financing 
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look to the farm family for. . 


More water system sales 


by Don Cunnion, associate editor, Better Farming 


Here is an objective appraisal of 
the farm market for water systems 
by a man who thoroughly under- 
stands the problems and the plans 


of the nation’s farmers. 


Great forces are at work to condition the 
growing market for the sale of water systems, 
bathrooms, kitchen and laundry equipment. 

The farm family is being told from all sides 
that these conveniences are all part and parcel 
of the big idea of better living on the farm. 
Spreading this gospel are county agents, home 
demonstration agents, college Extension work- 
ers and farm magazines. 

Their efforts are being supplemented by such 
groups as the National Association of Domestic 
& Farm Pump Manufacturers, the Edison Elec- 
tric Institute and the Plumbing & Heating Indus- 
tries Bureau. Manufacturers of big-ticket home 
equipment and appliances are cooperating in sell- 
ing the same idea. 

A good many of the 5,300,000 farms in this 
country now have electricity. The next step 
toward better farming and better farm living 
is the installation of automatic water systems 
The 1950 Census showed that only about one- 
half of our farms had running water at that time. 
Progress has been made since 1950 but there 
still is a long way to go before saturation is 
reached. 

Purchase of a water system is just the spring- 
board in the acquisition of a long list of big- 









ticket items. Dealers find that the sale of a 
pump has opened the door to business amounting 
to many times the original investment. 

The farm market in this field is not limited 
to the sale of original equipment. Many farms 
need to replace worn out or inadequate pumps as 
well as out-of-date bathrooms and kitchens. In 
many cases there is need for a second bathroom 
or powder room or even a second or third pump 
to meet increased farm production requirements. 

Farmers generally are in good financial con- 
dition to make these improvements. Their cash 
savings increased last year over 1953, despite 
the cost-price squeeze. 

The farmer is highly solvent. He has an equity 
in his business of more than 90 per cent. His 
ratio of assets to liabilities is such that he can 
handle considerably more short-term or medium- 
term debt than he new carries. 

Credit can be a problem, however. A farmer 
readily gets credit for a new automobile or 
tractor or even for next year’s seed and fertilizer. 
These needs have long been recognized and the 
machinery to handle them is set up and running 
smoothly. But when it comes to a new water 
system or a new bathroom the farmer often runs 
into a snag, credit-wise. 

Only recently has much thought been turned 
in this direction. Some of the government-guar- 
anteed loan setups are not generally known. Title 
V of the REA provides for credit for an installa- 
tion of pumps and water-using equipment 

The Water Facilities Act of the USDA, recent- 
ly widened to include all 48 states, sets up credit 
facilities for water system installations for pro- 
It might pay you, the hard- 


duction purposes. 
ware dealer. to talk about these credit sources 
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with your local banker or REA or Farmers 
Home Administration representative. 

Sometimes the credit angle becomes difficult 
because a farmer is involved with several differ- 
ent people in getting his water systems, bath- 
room and other equipment installed. We think 
the dealer who can offer a “package” plan to 
include everything from well-drilling to house- 
hold and barn installations would be greeted 
with open arms. Such a dealer could sub-con- 
tract those parts of the job he cannot or does not 
want to handle. 


Some farm families apparently are afraid of 
what a complete water system with bathroom, 
kitchen sink and laundry will cost them. They 
do not want to go into debt for $3,000 to $4,000. 
We think they would welcome a progressive plan 
whereby the work, and the cost would be spread 


over several years. We also think a dealer could 
hurdle the cost obstacle by suggesting that the 
farmer do some of the manual labor involved, 
such as ditch-digging. 

When you are selling to the farmer we think 
it is important to realize that he is a business 
man. His home and his business are closely 
entwined. He usually thinks of them as one unit 
You can talk of him both as a businessman and 
a homeowner 


Talk to farmer and his wive 


Because the farmer works at home, do not 
overlook the farmer’s wife as a major factor in 
every purchase. A farmer’s wife has a fa! 
greater interest in her husband’s business tha: 
most wives. She usually is consulted on all ex- 
penditures, whether for the home, field or barn 
She helps make important business decisions 
She is as concerned with better farming as she 
is with better farm living. 

The great forces working to stimulate the 
desire for adequate water use on the farm, in- 
cluding farm magazines and Extension workers. 
constantly tell and show farm families what 
running water under pressure can mean in in- 
creased efficiency and profits in farm production. 

At the same time they are pointing up the 
comforts of modern bathrooms and the conve- 
nience and work-saving of modern kitchens and 
laundries. Farm people listen to these voices. 

The desire is being created also through pro- 
motional and advertising campaigns of the man- 
ufacturers of pumps and water-using equipment 
and by power suppliers. 

It is up to you, the hardware dealer, to follow- 
through and make the sale. The business is there 
It just needs someone to go after it. 






























































Top phot shows Richard Meltzer rignt raining with 
prospect next to operating units at the J. G. DePrez Co 
in Shelbyville, Ind. Center illustration is of one of three 
service trucks of R. E. Morris ( ile, low 
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how to display the running water idea 
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how to display related merchandise 
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Supe’ Monarch Septic Tan | 





Extra sales at the R. E. Morris Co. store near 


LAS , > 7a fs . - 
Waterloo, lowa, are materially helped by ou 
| - ‘ . , + Le 
Je gispioy of septic tonks 
Full bathroom unit in same room os pumps 


helps Market St. Hardware in Portsmouth 
Ohio. se much tull bathroom equipment. 
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CASE HISTORY No. 1 


Uses Demonstration Unit 


Hardware firm’s working unit is a 
demonstrator and serves the store 


An operating electric water system is both a 
demonstration unit and a piece of store equip- 
ment at the R. E. Morris Hardware store. 

When the pump starts operating, store visitors 
will often say, “I did not know that you pumped 
your own water from this spot.” Such a com- 
ment provides an excellent opening for presenta- 
tion of a water system sales talk. 


sign such as is used when a water system is being 


nstalied shown neor pumps in store. 


The firm’s three service trucks with their 
neatly lettered signs remind the public that it 
sells and services water systems, plumbing, heat- 
ing, TV, appliance and bottled gas appliances 
and equipment. 

Many water systems sales to suburban and 
rural residents start an immediate chain of sales 
exceeding $1,000. Some water systems buyers 
will purchase from $500 to $1,000 worth of ap- 
pliances and equipment within a year’s time. 
Concrete septic tanks and big-ticket kitchen units 
are other later sales. 

R. E. Morris operates his store in Evansdale, 
a fast-growing suburb of Waterloo, lowa, where 
he has ample parking facilities. 

The firm does no cold canvassing, but makes 
prompt follow-up on all staff-developed leads. 


1i4 


Through its water systems, plumbing and heat- 
ing work, the firm obtains sufficient leads to keep 
Mr. Morris and one employee busy making out- 
side calls a part of each week. 

R. E. Morris uses newspaper and radio ad- 
vertising, and some phone calls to attract pros- 
pects for big-ticket merchandise of all types. He 
believes that the important step is to have people 
make their initial visit to his store. 

As frequently as possible water systems and 
other big-ticket item promotions are tied in with 
manufacturers’ programs. A recent example was 
a cooking and appliance demonstration at the 
store, with newspaper and radio advertising at- 
tracting many women and some men. 


CASE HISTORY No. 2 


Operates Unit in Window 


New York firm gets quick sales by 
showing running water in window 


T. & C. Supply Co. in Avon, N. Y., is convinced 
of the value of showing a working display in 
its visual-front window. The same day it in- 
stalled an operating running water unit just 
inside its window, a prospect walked into the 
store and became a water systems customer. 
Other inquiries were received the same day. 

Located in a town of 4800 population, the firm 
sells about half of its units for first-time in- 
stallations. Seasonal advertising is used in a 
local weekly paper. Frequent use is made of 
manufacturers’ circular matter with mailings of 
monthly statements. 


Display of this operating unit made a sale the first 


day it was used, and attracted prospects 


By placing the working unit just inside its 
window, the firm attracted the attention of 
window shoppers, who noted with interest how 
store visitors were impelled to turn the water 
on and off. 

Each pump sale means an immediate order for 
$20 or more in pipe and fittings, often results 
in purchase of a wide variety of other merchan- 
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sale of plastic pipe. 
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CASE HISTORY No. 3 
Servicing Builds 
Complete servicing facilities sells 75 
units a year, 23 pumps in one month 
Service is the key to greater profits in water 
systems for Duffey Hardware 
Ohio. Ralph H. Brown, manager, 
would not think of selling water systems without 
rendering complete service to our customers.” 
With three plumbers and an electrician as part 
of the firm’s full-time staff, Duffey’s can install 
complete kitchens, bathrooms and work out farm 
and dairy water supply problems. 
This complete service set-up is a sales 
which aids the firm to merchandise 75 or more 
" 7 
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dise at the same time. In the past two years, 
for example the sale of water systems has also 


meant an increase of more than 300 pct in its 








water systems each year. Participation in Na- 
tional Water Systems Month in 1954 enabled the 
firm to sell 23 units in that promotional period. 
Duffey’s sold three bathroom installations at the 
same time, began several jobs totaling $1,200 to 
$2,000 each. 

A water system is seldom sold without an 
order for additional equipment such as a water 
heater, softener or some dairy or stock watering 
equipment. 

One customer owning two farms bought a 
water system for each farm from Duffey’s, these 
sales leading to installation of a cabinet sink, 
shower, a bathtub and a water heater in each 
of two homes. Total sales for the two farms 
were $2,600. 

The same farm owner later bought an electric 
range, a refrigerator and a home freezer from 
the firm. 





Water Systems Profits 
(Continued from page 104) 


ready to invest in a second system in 1955, thus 
further swelling the market. 

Add it all up, and what does it show? A po 
tential water systems market in 1955 of 1,075,000 
units. 

This market may be broken down as: new 
homes and other beyond-the-water-mains con 
struction, 200,000; homes presently lacking run- 
ning water, 65,000; replacement systems 250,000 ; 
farms lacking running water, 260,000, and sup 
plementary systems needed, 300,000 units. 

How can you as a hardware dealer cash in on 
the results of the pre-selling activity through 
out the United States? You can do it by estab- 
lishing your store as the center in your com 
munity for equipment that brings ali the bene- 
fits of running water under pressure to the 
homeowner, farmer and businessman beyond the 
water mains. 

Your best tie-in with National Water Systems 
Month is the building of an eye-catching display, 
including the official campaign poster and a 
water system itself. Focus interest on the ap- 
pliances and equipment for better living that 
running water makes possible. This equipment 
includes the automatic clothes washer, dish- 
washer, water heater, water softener, under-the- 
sink food waste disposer, hathroom and kitchen 
plumbing equipment and a forced hot water 
central heating system. Then there are the 
water-using devices which make farming easier, 
more productive, and more profitable 

Remember, an estimated 11 different appli- 
ances and pieces of equipment for use in the farm 
and around the home require running water un- 
der pressure. This is what makes a water sys- 
tems franchise the key to a flourishing and pros- 


perous business. 








Low Cost Modernization 


Brings Higher Volume 


Better display for more merchandise 


accomplished by re-equipping entire 


store with staff-built display units 


Firm in the belief that well displayed merchandise 
is a large part of the battle for greater sales, Sachs 
Famous Supply Co. in Sidney, Ohio, revamped its 
entire store. Volume and profits have shown good 
increase, 

A new front was the only part of the project not 
built by the staff. 

Old counters and show cases were replaced with 
more than 40 gondolas, plus new step-up tabies. Well- 
lighted open wall shelving replaced glass-enclosed 


units 
Walter Sachs and Ernest Shively, store owners, 


have arranged the store to provide for better traffic 
circulation, for display of a greater variety of mer- 
chandise. Most of the cabinet work was done by Mr. 
Shively. 

The revamped store has a green and yellow color 
scheme, gondolas having a natura! wood finish. In the 
modernization project the 35-ft wide by 160-ft deep 
display room was arranged to provide for a 52-week 
toy department, expanded sporting goods section and 
a 35x50-ft hard surface floor coverings display room. 

There are 22 short gondolas running along one side 
of the main display room. Providing 24 sq ft of dis- 
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play space in 10 sq ft of floor space, these units are 
i ft high, 30 in. wide and 4 ft long. They are of 54-in. 
plywood with 30x48-in. bottom shelf, an 18x48-in. 
middle shelf and 12x18-in. top shelf. Materials for 
these units cost about $20 each. 

Supplementing the short gondolas are units of 
similar design, but of 7-ft length. All are 6 in. off the 
floor, with a kickboard. Square supporting pillars 
down the center of the store are joined by step-up 
gondolas having four shelves for showing electric 
housewares and higher-priced non-electric kitchen 
items. At intervals are wrapping and register sta- 
tions, built around columns. 

Joining the pillars at a 7-ft height are panels on 
the front side of which are 60 clocks of many vari 
eties. Toward the rear of these areas are lamps and 
electrical goods. 

The store’s 12-month toy department in its rear-of- 
the store location now accounts for 10 to 15 pct of the 
firm’s total volume. The hanging of more than 60 


Ernest Shively, above, and 
Walter Sachs, owners of the 
store 


cowpuncher hats on a canopy above the display 


shelves helps make an eye-catcher of the toy depart- 
ment. 


A former limited-size floor coverings department 
featuring hard surface goods occupies 35x60 ft. Floor 
covering sales are now responsible for more than 28 
pet of the firm’s annual $175,000 volume. 

Developed during the past 8 vears, the floor cover- 
ings section caters chiefly to do-it-yourself fans. 
Floor tiles are featured on a 30-ft long and 6-ft high 
wall unit designed by Mr. Shively. It has four tiers 
of 12x18-in. compartments for displaying more than 
80 colors and finishes of tile. 

Six lines of inlaid and felt-base linoleum are offered 
by the firm. A display of 54-in. roll merchandise is 
shown on a rack built of 2x6’s. Holes on one side and 
slanted slots on the other support lengths of pipe on 
which roll goods are suspended. 

Mr. Sachs established the business in 1928, Mr. 
Shively becoming his partner about 10 vears ago. 


HARDWARE AGE, APRIL 14, 1955 








big year on electric fan sales. To get your share 


of the 1955 market, display fans now and plan 


Heat wave early in season touches off 







your merchandising around service for .. . 
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Fan profits come from service 


The service you give in helping your customers select the corres 
size fan to cool their homes is the key to “big ticket” sales in the 1955 
electric fan market that begins in a few weeks 

Final sales figures for the season will depend on the weather. Given 
a break in the weather an earlv heat wave DiIUS an ayeyressive ne 
chandising program and sales should far exceed those of last veal 
Here are estimates of the 1955 market, assuming the weather will be 
far orable ; 


Window fans. saies double 1954 volume 


Attic fans, sales double 1954 volume in areas where many new 
dwellings are being built. 

Desk and hassock fans, saies about the same as last vear 

Now is the time to complete your mer handising plans LO K 
stock, finish store and window displays, set ip your advertising ened 
ules, and recheck personal selling plans with your employees 

The first heat wave may come at any time, and the trend among 
hardware dealers is to open the fan merchandising season ahead of 
the traditional May date. Hardware dealers in the New York city area. 
for instance, had desk and hassock fans on display in mid-March. were 
setting up window and attic fan displays a few weeks later with all 
displays to be up and advertising promotions in full swing by mid-April 

Hardware dealers also ride out the full fan selling season Instead 
of dismantling displays in August, they keep on merchandising after 
Labor Day to catch the end-of-the-season sales 

service is essential in the selling of bigger fans to insure « 
tomers getting the correct size fans, and it is the best defense for 
hardware dealers competing against price discounts. Customers may 


want to go for a price tag but the dealer who offers the plus attraction 


of rea! service in selection and installation has a chance to write up 
the order. 
service on attic fans means: a visit to the prospect’s home to sur- 
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Fan displays arouse customer interest, lead to live prospects for personal 


vey air circulation needs, a recommendation on the size of fan needed 

to do an adequate cooling job, supervision of the installation. A fina! 

flourish is to check operation of the switch, shutter and fan before ‘ . 
turning over the job to the customer. 

Service on window fans, also desk and hassock fans means: develop- 
ing information from prospects in the store on size of rooms, location 
of windows to determine air circulation needs before recommend- 
ing fans. 

Merchandising plans should include mass display of all types of fans 
in windows and the store, and if possible out in front of the store. 
Fans in operation are especially effective in arousing customer curi- 
osity. Hardware dealers arrange their attic and window fan displays 
so customers on entering the store are greeted by a cooling breeze. 

Advertising schedules in newspapers and radio can break with heat 
waves. Prepare your copy in advance with instructions to use it 
whenever the weather bureau predicts temperatures above 80 degrees 

Contrary to popular belief, there is a market for fans among owners 
of room air conditioners. 

Home owners buy attic fans to cool off the house during the day and 
early evening, and use the conditioner to cool the bedroom during the 
night. Apartment house dwellers buy desk and hassock fans to keep 
cooled air moving to prevent stratification. 

Hardware dealers find it easy to sell fans to room air conditioner 
owners, for when a customer is putting hundreds of dollars in a con- 
ditioner a fan at $25 to $60 is only a small added item. 


How to decide what size fans your customers need. . . 






Boost your sales of electric fans: 
Know your customers air circulation requirements 





Service your customers and increase Here is the way to survey your cus 
sales. Find out the air circulation needs tomers air circulation needs to sell tans 
tor homes, or rooms, to know what size as a service for moving air during the 
equipment to recommend to do a job. day and changing air atter dark: 






What is the size of the room, or house? 
Multiply length x width x height of each room to determine total cubic feet 


2. How much air needs to be circulated per minute? 
In the South, one change per minute (same figure as in No. 1) cubic feet 
In the North, one change per 114 minutes (divide No. 1 by 144) cubic feet 


3. For after dark cooling of house with attic fan. | 
Recommend fan with rated capacity of (same figure as in No. 2) cast .cubic feet 


4. For daytime circulation of air in closed room: 


Recommend fan with rated capacity of (same figure as in No. 2) ........-Cubie feet 
Recommend two fans with rated capacity of (half of No. 2) ) ....cubic feet 
Recemmend three fans with rated capacity of (third of No. 2) secce cs CUNO BOSS 
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salesmanship on all types of fans 


Peas % aN ag 
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: Prescription for 
HEAT VAVES fo com 
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Variety is Key to Housewares Profits 


Direct mail helps attract new customers. V ariety 


pulls both town and rural trade to 1200 sq. ft display 


Variety is the spice of sales in 
the 20x60-ft. housewares depart- 
ment at Connell Hardware in Cam- 
eron, Mo., a town of less than 4000 
population. 

A well-rounded inventory, fre- 
quent direct mail promotion of spe- 
cials, and the stocking of many 
items not found in other stores in 
the town have helped to build a 
reputation for the department. The 


Canopied 15-ft 
display of utility- 
type housewores 
attracts traffic to 
the rear of the 


<7Toare 


firm serves a trading area having a 
50-mile radius. 

One full side of the store features 
housewares on sidewall units, these 
being supplemented with a series of 
staff-built 5x8-ft. islands. Carl K. 
Connell, owner, his son C. J. Con- 
nell and son-in-law V. E. Ritchey 
built the tables of %4-in. plywood. 
Bottom shelves are 30 in. wide, sec- 
ond tier 24 in., top portion 15 in. 


Table displays are utilized for 
showing fast turnover lines such as 
glassware, aluminumware, copper- 
ware, bowls, mixing items and bak- 
ing items. Two full sections are 
devoted to heat-resistant ovenware. 

At least four times a year, Con- 
nell Hardware circularizes 23,000 
homes. These are mailed to all box- 
holders, cover major departments 
of the store. Featured in these 
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RETAIL PRICE 


$49.95* 


*Price subject to change without notice 








No other 
slide-action 22 offers 
these sales advantages! 


The only 22 slide-action rifle 
with companion big game 
rifle and shotgun similar in ap 


pearance, handling qualities 
and operation 


Exclusive new action that gives 
positive 3-point protection to 
the shooter 


Exclusive cartridge-feeding de 
$ sign gives straight-line feed 
prevents “jams.” 

Exclusive single-loading — the 
: only slide-action 22 rifle with 
positive fast and easy single 
loading through the ejection 
port 











SPECIFICATIONS 


MODEL 572A STANDARD 
GRADE Slide-act n. 

-inch round, tapered barrel. Amer 
can walnut stock with black Composi- 
tion butt plate, checkered to prevent 
slipping. Half pistol grip stock and 
Be mi-beavertaiil-typs ror end. 
grooved for firm gripping. Chambered 
to take without adjustment 20 short 


LITE Ticss 


17 long or |] ong rif irtridges 
Single loading through ejection port 
(‘rosas-bolt Ssatety Length over;r all 
42 inches. Ws ig int ibout 5° ibs 
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Here is a streamlined 22 rifle 
to match the appearance, feel and 
handling qualities of the other fa 
mous Remington slide-action guns 
[Its national “‘Matched Set” pro 
motion is aimed squarely at bring 
ing you a bigger adult market 
appeals to young shooters, too. For 
what boy doesn’t want his 22 to 
resemble a big game rifle! 






ALL-NEW REMINGTON 
MODEL 572 ‘‘FIELDMASTER”’ 


MATCHED SET feature 


sells more adults! Sells 
more young s 





hooters! 















Mode! 760 Big Game Rifle 





Mode! 870 Shotgun 








The Model 5772 is the on/y slide-action 22 that can 





families 

has exclus 

sé >, 
jams. 


be so easily single-loaded through the ejection port 

a big point in selling to shooting instructors and 
tor repeater operation, Model 572 
ve design for straight-line feed, preventing 


But note aii the sales features, including — pre 


grooved receiver for instant "Tip Off’ ‘scope mount os ‘ 
ing... ejection port well forward for right and left 


handed shooters. ..convenient cross-bolt safety ...ex 
clusive new action with 3-point protection . . 
smooth short-stroke operation. Get set for spring with 


fast. 





the most advanced slide-action 22 on the market 


new Remington Model 572 “ Fieldmaster.”’ 


Fieldmaster s Reg. U.S. Pat. OF. by Remir 


“THE OLDEST GUNMAKERS IN A 





” ny, ine Bridgeport 2, Ce 


RICA PRESENT THE NEWEST GUNS” 











AMERICA’S MOST SUCCESSFUL 


Tire 
Skate! 


~ 


cd 









the 
Silent Flash 


SS e 
Noiseless! 


oo Absorbing! 


Outlasts Steel ! 


No question about it! The SILENT 
FLASH is America’s top performing 
roller skate! Jumbo rubber tires outlast 
steel... absorb shock . . . and skate with 
magic ease and effortless speed. Noiseless 
skating—indoors on rainy days or on side- 
walks. It's like putting wings on your feet! 


Rubber 





SPECIAL COMPOSITION 
RUBBER found ently on 
CHICAGO’s SILENT FLASH 
ovtweors stee!! Bigger wheels 
moke skoting foster. Neise- 
jess! Shock obsorbing! 














The SILENT FLASH is made only by the 
great nome in skates for over 40 years 


“CHICAGQG: 


Roller Skate Company 
4456 West Lake St., Chicago 24, Illinois 
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Carl K. Connell looking at mopheads, 


promotions are specially - priced 
traffic pullers, some of it merchan- 
dise not found in other stores in the 
area. 

Invariably these specials are com- 
pletely sold out, with most custom- 
ers buying a wide variety of mer- 
chandise not specially priced. 

Especially attractive to house- 
wares customers was the offer of 
sets of double tubs at $2 under the 
regular prices. This item resulted 
in the sale of 248 of these sets. 
Twenty dozen white enamel 14-qt. 
dishpans were sold at 69¢. House- 
hold sponges at 29¢, and two-gallon 
enamel pitchers at 89¢ were other 
specials which attracted heavy traf- 
fic. 

Parts for repairing pressure 
cookers are a good traffic builder, 
their availability at the store pleas- 
ing customers. Handles, rings and 
safety plugs are among the items 
for pressure cooker repair kept in 
a handy drawer toward the front 
of the store. If customers wish it, 
store personnel make the repairs, 
charging for the parts only. 

The 45-ft. wall shelving in the 
housewares department includes a 
15-ft. peg-board panel of what Car! 
K. Connell calls “variety store mer- 
chandise.”’ These competitively 
priced housewares items are dis- 
played toward the rear of the store 








offered in 16 to 32-in. sizes at his store 


to pull traffic throughout the entire 
department. 

Carl Conne'l emphasizes. the 
great variety of housewares offered 
by the department by saying, 
“Completeness is the major char- 
acteristic of our housewares in- 
ventory. For example, we do a 
good job on swing-type can openers 
chiefly because we display at least 
three dozen models in colored and 
chrome finished types.” 

Major emphasis is placed on 
stocking merchandise not usually 
found in other stores. Although 
the turnover on some of these items 
is slow, they pay off in attracting 
traffic with many impulse sales of 
other merchandise resulting. 

Typical of these items are beer 
bottle cappers, more than 30 dozen 
of these units being sold to women 
who make and bottle their own 
tomato catsup. Stocks also include 
10 dozen lamp chimneys, in a choice 
of three sizes. Many townspeople 
and farm residents use these for 
emergency lighting in case of elec- 
tric power failure 

More than two dozen goldfish 
bowls are sold in a year at Con- 
nell’s, these items not being sold 
elsewhere in Cameron. They are 
offered in three sizes. 

Four dozen types of mail boxes 


‘(Continued on page 129) 
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Well pay YOU NOOO CASH 


For a Top-Prize Winning Window Display 


“OUTING 
PALS” 


RE 


Big Nation-wide Contest with more than 
$3,000 in Cash and Merchandise Prizes which 


68 retailers will win... 


Yes, $1,000 in cash is the top prize in Coleman’s nation-wide 
window display contest. There are 17 other cash prizes plus 50 
Coleman merchandise prizes. April 15 to May 21 is Contest-time. 


This retail sales campaign is backed 
by the biggest Coleman nation-wide 
advertising program ever—full page 
ads in POST and LIFE with big ads 
in 10 other national magazines. All 
hit hard at the time when your cus- 
tomers are planning their summer 
vacations and outings. This insures 
increased sales and profits. 

To help make your contest display a 
sales winner, we furnish sparkling 
new display material and new tie-in 
items free. 


promotional Surveys 


prove more than 70% of Coleman 
retail sales are made because of Cole- 
man national advertising and dealer's 
retail promotions working together. 
For 1955 you have a better - selling 
and bigger Outing Pal line with the 
new Coleman coolers and the new, 
deluxe “Professional” lantern. 

Plan now to take part in this contest. 
Some Coleman retailer will win that 
$1,000 first prize. It could be you! 
Mail the coupon for complete con- 
test details NOW! 


These Are the “Outing Pals” Your Customers Want 


COLEMAN 
NEW’ COOLER! 


Watch how it'll 
sell—and help sell 
its Pals. Features 
no other cooler has, 
plus its famous Coleman 

name. Three popular sizes! 





COLEMAN CARRYING CASE - 
CAMP TABLE 





table. 


stools! 


New 2-in-1 Out- 
ing Pal, compact, 
roomy, conveni- 
ent. Carry stools, 
legs, utensils, 
/ supplies inside: 
set up for handy, 
rigid 28” square 
Sturdy 
construction. Get plus 
sales with folding camp 






COLEMAN FOLDING 
CAMP STOVE 


First in favor with 
outdoorsmen for 35 
years. Three models, 

: instant lighting, de- 
pendable, economical. Folding High 
Stand is extra for extra sales, extra profits! 


COLEMAN FLOODLIGHT 
LANTERN 





Brilliant, safe, 
durable! 6 
models, in- 
cluding 2 ker- 
osene mantle 
lanterns. See 
the new “Pro- 





stant-lighting, corrosion- 
resistant. Ill sell fast! 


DISPLAY ‘EM, DEMONSTRATE ‘EM- 





MILLIONS WILL BE LOOKING TO BUY ‘EM! 
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SHELDON COLEMAN 


President, The Coieman Company, SAYS: 


“The zooming sales of vacation and 
leisure-time products will break rec- 
ords again in 1955. We at Coleman 
are making more and better outing 
products to help our retailers take ad- 
vantage of this amazing trend to out- 
door fun. We are backing Coleman 
Outing Pals with the biggest adver- 
tising and retail sales promotion cam- 
paign in our history. We offer still 
greater retail sales and profit rewards 
in our great nation-wide Window 
Display Contest. We invite you to 
take part. Every entry is bound to be 
a sales winner!” 


SEND THIS COUPON NOW 


for the Coleman Window Contest 
Entry Blank and details of display 
material available to you. 


GET WINDOW CONTEST RULES 


The Coleman Company 
Wichita, Kansas 


You bet, | want a crack at that $1,000 Win- 
dow Display cash prize. Send me full details 
right away. 

Nome 

Firm Name 


Address. en 


State 


Laecawse eee = @ @& 
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Better Display Reduces 


Selling Time for Staff 


Expansion of display space provides better 


facilities. New displays promote more self 
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attracts 








selection of varied merchandise by customers 


Saving space and showing mer- 
chandise to better advantage can 
be accomplished in the same proc- 
ess. 

This is proven by Harry Hoblin 
and his son, Walter, at Harry P 
Hoblin, Inc., in Bronxville, New 
York. Remodelling in their store is 
continuous. Every step taken must 
fulfill both requirements. 

The Hoblins that good 
display is an important way to hold 
down 


helieve 
labor costs. since customers 
make 
ing to an 


before talk- 
employee. In any case, 
quicker 


often selections 


transactions are usually 
where customers can easily locate 
what they want 

Moving the bulky and permanent 
kitchen display into a show window 
is a point. This 
local theatre, attracts 
attention from many couples when 
they can and discuss it to- 
gether. 


case in 
next to the 


window, 


view 


Hoblin’s wide and deep entrance 
is skirted on both sides with long 
show windows. One features three 
kitchen assemblies in pastel colors 
Customers can view them from the 
street, or they can walk right into 
the display from inside the store. 
The window floor has been dropped 
to store floor level, and is 
with linoleum. 


‘overTre ! 


Each kitchen assembly is an in- 
dividual unit with its own 
scheme, including wallpaper above 


color 
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the cupboards. There are windows 
and curtains in two of them. Cor- 
rugated opaque white fiberglass di- 
vides the kitchens. One or more 
big-ticket items, such as garbag: 
disposal units, dishwashers, ovens 
and ranges are built into each as- 
sembly. Bays in the long window 
contain individual appliances, one 
to the bay. 

The firm has sustained a profit- 
able volume of white goods by re- 
modeling and re-equipping complete 
kitchens in many of the older homes 
in Bronxville. 

Hoblin’s other long show window 
has pegboard panels. One panel iso- 
lates a bay at the street end, pro- 
viding a background for a fireplace 
display. The painted fire and fire- 
place, complete with screen, hangs 
from the pegboard. Bellows and 
brooms are suspended above, and 
brass woodboxes, andirons and 
screens are shown below. 

The entire back wall of the win- 
dow is faced with pegboard, includ- 
ing a door. Separate panels of sim- 
ilar material are used as needed 
The Hoblins find that devoting 
single panels to different types of 
merchandise helps keep a window 
orderly when many small items are 
on display. For instance, setting a 
panel 1 ft from the wall to hold 
kitchen sink aids separates them 
from arrays of carpentry tools 
alongside. 


Expands Storage Space 


On the main floor at Hoblin’s 
tiered displays were made possible 
by extending canopies out from the 
stock corridor partitions. These 
four-foot corridors, lined inside 
with shelving for back-up stock, 
encircle the outer walls of the 
store. The canopies project from 
two feet below the tops of the par- 
titions to hide the fluorescent lights 
above the display shelves. 

Because of the high ceiling large 
items, such as a 6 ft clothing locker, 
can be displayed over the stock cor 
ridors. Greatest advantage to the 
Hoblins is the chance to show sam- 
ples of out-of-season merchandise, 
which moves throughout the year 
as gifts. without crowding seasonal! 
lines on the store floor. 

A fiberglass awning display 
crowns the stairway to the base 
ment. Eight foot cedar posts were 


erected at the back of the stairwell, 
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better with 
AERMOTOR 


pumps and complete 
water systems \, 






So 


because Aermotor 
has meant dependable 


quality since 1888. 












And Easy-to-Service 


Decause all A -sy 
parts are Fae 


readily accessible and 
call-backs are rarely 


Ask for 
information 


about the fermotor 
Dealer Franchise. 


2500 W. Roosevelt Road, Dept. 8004 
Chicage &, Hl. 
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You,too 
will do 


AERMOTOR COMPANY 


and surmounted with carriage-type 
lamps. A fiberglass awning was sus- 
pended between the posts at railing 


height. Fluorescent tubes behind 
the awning cause it to glow softly 
and catch the eyes of customers 
entering the front door. 

To one side of the awning, perch- 
ed on the stair rail, are colored 
photographs showing typical instal- 
lations of such awnings. 

Concrete pillars 24 in square com- 
plicate the layout of Hoblin’s base- 
ment. In two instances sliding peg- 
board panels have tripled the dis- 
play surfaces around them. The 
stairway entrance is bracketed by 
the two pillars which are offset to 
the wall. 

Closets were made by enclosing 
the third sides of these offsets with 
stationary pegboard panels, on 
which goods are displayed. In one 
closet are two sliding panels of peg- 
board that pull out lengthways into 
the stairway entrance. Each of these 
panels holds 
on both sides. 

The opposite closet step 
ladders. Two or three sizes are 
shown on the floor and the rest are 


household equipment 


stores 


kept handy in this closet. Another 


sliding pegboard panel normally 
hides this ladder closet, and shows 
more mops and brooms. 


In one basement corner, a special 





cabinet, 64 ft high, holds various 
width rolls of two kinds of window 
screening. One type is stored above 
the other, by setting each shelf 
higher than the last. Thus black 
enamel wire is on the bottom with 
48-in. rolls on the right grading 
down to 24-in. rolls on the left. The 
upper tier of copper screening 
starts with 48 in. rolls on the left. 
The cabinet, with a depth of 18 in., 
ean hold several rolls on each shelf. 

Another corner of Hoblin’s base- 
ment, measuring 10x10 ft has been 
sectioned off for a wallpaper room 
with a full partition for its third 
side. A half partition on the fourth 
side gives full view of the room, yet 
provides backing for a sample book 
table and permits display of other 
types of merchandise outside with 
a narrow entrance to the room. 

The corner is papered from floor 
to ceiling, will soon have a linoleum 
floor covering, already has fluores- 
cent lights and forced ventilation. 
3rass watering cans on the half- 
partition, and brass and black iron 
planters on the walls give the final 
decorative touch. 

Walter Hoblin says of the re- 
modeling, “So far we have 
holding our own. If we had not done 


been 


this work, we would never have had 
space for the many new items we 
have to offer today.” 





Do-It-Yourself Display Attracts Farmers 

















With this 


ya 
| atale nrc 
-C wily 








do-it-yourself section at the Dominick Publick 
impulse saies are made. 








HARDWARE AGE, APRIL 14, 1955 








Variety Is Key to 
Housewares Profits 
(Continued from page 124) 


are stocked, priced from 39¢ to 
$6.95, including solid brass, glass 
and hand-hammered aluminum 
models. 
Farmers and other rural resi- 
dents provide a good market for the 
sale of paper milk bottle caps, of- 
fered in all sizes. Purchases of 
these caps run from $2 to $6 per 
customer. 

Both home and commercial size 
mopheads are stocked at prices 
ranging from 98¢ to $1.89 and are 
displayed at all times. 

The firm also operates stores in 
Gower, Trenton and Kearney, its 
mailing pieces offering specials 
available at each of the four units. 


Sample Board Shows 
Wire Cloth 


Hardware cloth and insect wire 
screening are stocked in bins in the 
basement of Kauffman’s Hardware 
in New Holland, Pa., but they are 
shown On a sample panel in the 
main floor display room. Eight dif- 


ferent types are sampled on a smal] 
panel, with their mesh and other 
important information marked on 
the panel 
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MODELS OF ' 


A Price For Every Family! 


Every family is a customer for croquet! That's 


why it’s important to stock the variety of models 
offered by South Bend. Easier to sell, too, be- 
cause of these special features— Automatic Arch; 
“Bow Tie “design mallets; “Wheel "N Play” racks; 
Triple Grip handles; Grooved and Knurled balls! 
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No. 614/55 
FOUR PLAYER SET 


: 
Z| 
No. 7 
624/55 , 
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FOUR PLAYER SET 





626/55 


SIX PLAYER SET 








SIX PLAYER “WHEEL 'N PLAY” SET 


No. 
734/55 





FOUR PLAYER SET 











SIX PLAYER "WHEEL 'N PLAY” SET 
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EIGHT PLAYER SET 
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SIX PLAYER SET 








SIX PLAYER “WHEEL 'N PLAY” SET 








DELUXE SIX PLAYER SET 









































SUPER DELUXE SET 





Write for 1955 catalog and name of nearest jobber! 


SOUTH BEND TOY MFG. CO., Dept. HA4, South Bend 23, Ind. 















PENNSYLVANIA HARDWARE DEALER TELLS 


“How | sold 4,416 cans of 


Display and Demonstration Make It Easy 
to Sell Aerosol Paints to Women 


“Our colorful display of ‘Krylon’ 
aerosol paints catches a woman cus- 
tomer’s eye,”” says G. Rodney Park 
III, a partner in the store. ‘““Then we 
let her see for herself how easy it is 
to paint with aerosols.’’ He performs 
this convincing demonstration on a 
“spray board,”’ which is always kept 
near the display. No words could 


prove more positively to the customer 


that with aerosol paints she’s free 
from messy paint mixing, trouble- 
some brush care, stains on clothes 
and skin and drip spots all over every- 
thing. Housewives also like the econ- 
omy of having leftover paint sealed 
in an airtight can where it won't dry 
out. Women are hard-headed shop- 
pers, and it pays to sell hard to them 


with demonstrations. 


How Du Pont Helps Protect Your Aerosol Sales 


One of the most important factors in 
the quality of an aerosol product is 
the propellent that gives it “push.”’ 
In most aerosols sold today it’s a 
Du Pont “Freon’’* fluorinated hy- 
drocarbon propellent. And this fact 
is extremely important to you as a 


retailer who sells aerosols. 


130 


It means that Du Pont’s laboratory 
facilities and manufacturing know- 
how stand behind the propellents in 
these products. ““Freon’’ propellents 
are safe—nonflammable, nonexplo- 
sive and virtually nontoxic. And with 
so many ‘Freon’’ propellents avail- 


able, a manufacturer can select 


the one—or the combination— best 
suited to dispense his product. This 
way he achieves the right spray pat- 
tern, the best vapor pressure, the 
most effective particle size. 

Du Pont was a pioneer in the aero- 
sol field. And today, Du Pont’s pre- 
cise system of quality control helps 
manufacturers put the finest aerosol 


products on the market. 
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aerosol paints last year” 


Report from George R. Park & Sons, 


MAIL COUPON TODAY FOR FREE PAMPHLET 





Hardware, Wayne, Pa. 


““T have to credit several factors for 


helping us get such good sales with 
‘Krylon’ spray paints,’’ explains Mr. 
Charles Park. “For one thing, we al- 


ways point out to our customers how 


easy and neat it is to work with aero- 


sol spray paints, the time they'll save 
and the ‘professional’ look of the fin- 
ished job. It’s getting so 75‘. of our 


paint customers are women, and to a 


woman who's always considered paint- 


Ing a nuisance these aerosol paints are 
hfesaver'! 
‘Another way Wwe huilid sales iS hy 


taking advantage of every promotional 
help the Arylon’ 


the 


people otter us Why , 


counter self -ser, ice racks the 


supplied probably make ‘Kry 


paints the biggest revenue earner pet 


square foot of space in the store 


‘So, we'll take credit for using the 
best sales features and really selling 
customers with demonstrations,’ con 
tinues Mr. Park, “but we have to give 
‘Krylon’ credit for plenty of smart ad 
vertising and promotion work, as well 
as tor a topnotl hy produ: t. They're an 
alert manufacturer, too. When people 
were siow to buy a can as big as 12 
ounces, they added the 6-ounce size to 


In the following months our 
Vv 


the 


their line 


sales jumped 1000°, over same 
four months the vear before 
““Satished? We feel the 


in aerosol spray paints has just begun!”’ 


sales boom 














a a You'll find interesting information about a wide variety of aerosol 
products in Du Pont’s pamphle Work M. ide Kasier.”’ Find out 
now many aeroso! produ ire & i annually ny Ae! 20l packag 
ing is so ideal for many household ind pet nal products, and what | 
new aerosol prod if are Deing developed. Send this coupon to | 
3 U S. PAT OF 
SAFE PROPELLENTS KE. Il. du Pont de Nemours & Co. (In 
oe: - Room 11500 Nemours Building, Wilmington 98, Ds ure 
re Jey ad ; 
Please send me ur free pamphiet with information at in help me sell more | 
s aerosol! products “Work Made Easier | 
N arme ——— 1 
store | 
Address _—- — — — — 
BETTER THINGS FOR BETTER LIVING | 
e« THROUGH CHEMISTRY City ae CU SLATS —_— a - ZA | 
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Peden lron & Steel ties in display of 
housewares lines with one-day clinic 


in Houston attended by 150 dealers 


Dealer Clinic 


stirs interest in housewares 





w schedul m0 ao trom hotfe!i room ? room where repre 


















bun as) OTOV Jes e ecsontr eba-ti ye ee li un arth : ) ols y These Paden 
oft © ‘ YT SpHecKer " Tor ‘ PoTeanry ‘ @eTrT T SPT J ICK J. oo els Ww 2 
vice-president and saies manager (ot the microphone George T. Morse. Jr 

president and general manager; £. H. Conner, executive vice-president 
R. A. Ferguson, vice-president and purchasing agent: A. G. (Tex) Peden. \ ce- 
presicent and treasurer; F. M. Golding, vice-president: and J. R. Moreland 


assistant sales manager 
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Peden Iron & Steel Co. tried the 
clinic meeting method last year 
to arouse interest among its own 
salesmen in housewares. The 
results were so good that this 
Houston, Texas, hardware whole- 
saler adopted the same presenta- 
tion last month for its dealers. 

Some 150 dealers gathered it) 
Houston one Sunday last month 
for a one day Housewares Sales 
Clinic. The themes were: to pre- 
sent product knowledge and to 
point up the importance of house- 
wares to hardware dealers now 
and in the future. 

A presentation of the company’s 
housewares lines was tied in with 
the Clinic. A display of the lines 
was set up in a ballroom of the 
hotel where the meeting was held. 
Time was alloted on the schedule 
for dealers to inspect the displays 
after the morning and the after- 
noon Sessions 

The Peden Hi isewa>res Clinic 
was opened at 8 a. m. by Jack J. 
(Caraway, vice-president and sales 
manager of the company. George 
T Morse, Jr.. president and gen- 
eral manager, welcomed the deal- 








ers. 






After the introduction of Peden 
executives and officers. the dealers 
were organized into eight groups 








“HARDWARE AGE, Aug. 5. 1954. 
page 64. 






Continued on page 136) 
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display this 


y i” 
Smar! Set... q # | 


and it selis itself! 





This attractive, 3-color gift carton immediately for entertaining — handy for snacks, the SmarTset 
commands attention to the 8-piece crystal set it dis- will appeal to home-makers with an eye for beauty 
plays. Service for four includes triangular plates, at a budget price. (Suggested retail, $1.69) Cash 
each with a different deep-cut snowflake design, in on this fast-moving “best seller”, and ring up 

and a recess to hold the clear crystal cup. Perfect a new high in cash register receipts. 


and the perfect companion—S§nack Server 
Also in a colorful display box . . . 15-inch ripple-edge crystal plate 
with matching 5-inch bowl and ladle in center ... only $2.95 
suggested retail price. 


Both packed ‘2 doz. to the carton. Approximate shipping weight, 35 Ibs. 


DON’T DELAY...ORDER TODAY! 


Take a tip from the buyers at the Pittsburgh China and Glass Show 
and the Chicago Gift Show, where the SmarTset and the Snack 
Server topped all orders! Contact your nearest Indiana Glass 
representative or use coupon below. 








INDIANA GLASS COMPANY 

| —- Dept. B-4 

| Dunkirk, Indiana 

| Please ship SmarTsets @ $1.69 less trade discount. 
__— Snack Servers @ $2.95 less trade discount. 
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The sporting goods department 
at the D. Blumenthal hardware 
store in Danielson, Conn., is a ma- 
jor one. Five years ago it was 
just a small part of the business. 

When Blumenthal’s moved from 
its 18x40-ft. store to a two-story 
building with 60-ft. frontage across 
the street five years ago, sports 
lines were placed in a 12x25-ft. sec- 
ond floor space. 
sales that year 


Sporting goods 
totaled $9,684. 


Nathan Blumenthal and his son, 
Harold, believed that this was only 
the start of a good business. 
were right. 

The Blumenthals appointed Ralph 
Brundage as manager of sporting 


T hey 


i34 


450% Sport Goods 


soorts department. 





goods and toys. Mr. Brundage was 
a former athletic instructor and 
high school athletic director, who 
had shown his sales ability as a 
part-time employee of the firm’s 
major appliance department. 

The next year gave the firm a 
sporting goods volume in excess of 
$15,000 in space 15x30 ft., the re- 
sult of expanded sports stocks, in- 
cluding toys. Installation of a 
large electric fan in the department 
made it a more comfortable place 
in which to shop during the warm 
months. 

In 1952 the department grossed 
$28,771, its 1953 volume being $42,- 
140. 






A New England firm did 
this by departmentizing 
and expanding the section. 
Former athletic coach 
devotes full time to sporting 
goods merchandising 


Increase 


The toy section of the sporting 
goods department started three 
years ago with a $150 inventory 
now has one in excess of $8,000. 
Toy items are offered from 5¢ to 
$15.95, wheel goods in even higher- 
priced units, sales being: made in 
that section every business day of 
the year, with the peak being 
reached in November and Decem- 
ber. 

Sporting goods produce about 85 
pet of the combined sporting goods 
and toy department total. In addi- 
tion to school and industria] team 
sports items, marine and diving 
supplies are offered by the depart- 


(Continued on page 136) 
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—IT’S WHAT THE PUBLIC WANTS 
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YOUR 1955 
DAYTON FAN 
CATALOG 


DAYTON ELECTRIC MFG. CO. 


SALES OFFICE: 110 S. OAKLEY BLVD., CHICAGO 12 
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EASY WAY... 

































fo make Sz 
TWO PROFITS! * 


When customers buy paint, shellac, varnish, paint 
LAYER BUILT PADS (shown Above) scrapers or removers, sandpaper, etc. . . . suggest SUN 
16 Big, cushiony pads for rubbing 


RAY STEEL WOOL too! You’l/ increase the sale and 
make an extra profit with no extra work ... and you'll 



















down finishes, smoothing, cleaning 


and polishing all kinds of surfaces 


JEX HOUSEHOLD PADS 
12 Full-bodied 


economical pads 


also assure customer satisfaction! Sun Ray's Layer- 
Built Pads are top quality, workmanlike tools for the 
They’re big and 





professional or ‘‘do-it-yourselfer”’. 
cushiony to fit the hand, and are supplied in all 
grades to fit every job! It's good business for you to 
stock and sell the best... Sun Ray! 


for scouring and 
polishing pots, pons and kitchenware 


BULK POUND TUBES 


Economy buy for home, shop and 


FREE! Colorful “Steel Wool Uses” card, tells 
proper Sun Ray steel wool for every job. Write 
for it today! 


ORDER SUN RAY from your JOBBER! 





general industrial use 
















Dealer Clinic 


(‘Continued from page 132) 


each headed by a member of 
Peden’s sales staff. 

Each group began a schedule 
of meetings in hotel rooms, each 
meeting 40 minutes long. Repre- 
sentatives of manufacturers pre- 
sented product and sales informa- 
tion on their line to each group. 
One room was reserved for dis- 
cussions by Mr. Caraway and J. 
D. Bryan, Jr., sales promotion 
manager of Peden. 

At 11:30 a. m. the morning 
group sessions ended and dealers 
visited the ballroom display until 
lunch. 

Group sessions were held dur- 
ing the afternoon. The Clinic 
ended with another general as- 
sembly of the dealers, and another 
visit to the display room. 

Housewares lines represented 
at the clinic were: Ekco and Flint; 
Revere; Wear-Ever; Beauty Ware 
and Federal; Rubbermaid; Cosco, 
and Pyrex. 


450% Sport Goods 
Increase 
(Continued from page 134) 


ment. School and other team equip- 
ment is the greatest volume pro- 
ducer in the department. Little 
League and other organized ju- 
venile athletic groups are good cus- 
tomers. 

Until the Blumenthal store’s ex- 
pansion of its sporting goods stocks, 
most business of this type with 
people in that town of 5000 popu- 
lation had been going to seven 
larger cities within a 44 mile radius 
of the community. 

Window display space is given to 
sporting goods and toys 12 months 
of the year. Half of the firm’s win- 
dow space is devoted to these lines 
for the Christmas merchandising 
season, one-sixth for the remainder 
of the year. Window displays are 
frequently changed, with particular 
attention to seasonal lines. 

Sporting goods are advertised 
three days a week with one minute 
spots on radio station WPCT, com- 
mercials featuring promotions on 
A recent radio 


promotion was a $4.75 package con- 


sha . _ . 
Spec iii prod ic ts. 


sisting of a solid glass rod, level- 


wind reel and 25-yard line. Three 
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. + + | > 
dozen of these 


sold in one month. 


combinations 


were 


Another radio promotion was a 


$7.95 rod and spinning reel outfit. 


The personal visits of Mr. Brund- 
age take him to schools, factories, 


clubs and sports leagues fo 
of team equipment. 


r the sale 


Of this phase 


of the department’s business, Mr. 


Brundage says, “I learned 


from ex- 


perience that one should always go 
personally to the superintendent of 


schools in each town, 


introduce 


himself, and obtain a letter giving 


permission to contact 


structors and coaches 
schools and principals in 


This 


more important than the 


schools clearance 


may believe 

“Do not expect to get « 
your first calls at schools, 
on your second or third 


takes many calls and much 


You 


snip of each 


, 
may nave to gain 
Key Man Dy 
occasional favor or in 
1g y 1} } ’ 
SOT ¢ Srialil rust 


bring much profit 


athletic 


the 


in- 
in high 
grammar 
is much 
beginner 


rders on 
or even 
calls. It 
patience. 
friend- 
doing an 


handling 


orders that do not 


FLETCHER’S 


ATTA 


Wilh. 


chal 
ete et 


\ 
Y comp mar 


ONL mass 









AT THIS 
VALUE ! 
Retail Price $498 


Approx 


Baked on oeluminum 
finished fire box. 


® Two red shelves on 
each side of fire box. 


e Red wind break on 


No. 542 back of fire box. 


Height-20° Length—30 @ Strong, red folding 
Width—12%" Pack to legs. 
master carton—3 each @ Copper finished grills, 





—Weight 22 Ibs. with handle for lifting 








Study the catalogs 


Ralph Brundage believes that 
sports participation 1s not neces- 
sary for successful conduct of a 
p itable sporting goods depart- 
ment. He says that study of mate- 


rial provided by sports equipment 


®’ : —. , +} oy 
makers will give the necessary in- 
formation 


Mr. 


dealers to remember the 


Brundage urges hardware 
Importance 
of selling for the future 


“If 


He Savs, 


it+iniey 


You 


are VISILING prospects in 
the early fall, do not think of sell 
ing for that season Your best 
chance of selling would be for the 


spring season, Dut even that may be 
You m 


) 12 montns ahead oT the 


signed up. ist sell anywhere 
from six ti 


season 


Instead of carrying an expensive 


brief case on his calls, Ralph Brund- 
pet ises neavy envelopes large 
enough to hold six or eight dis- 
ridutors atalogs for each ty pe of 


lipment These are kept 


wnen not out 


»? > 
den Ue 


Made-to-order uniforms and bags 
, on | _ : ‘ . ms ce l,j 
in Sscnoo! COiors, aS Well a8 Lropnies 
ire good sources of profit. More 
*“) ; : 2 | 
rTnan 5th} Ltr pnies nAve pneen S01¢] 


(Continued on page 146) 
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to refill fire box. 





Now you can offer your customers a complete, new grill line, with plenty of 


snap and eye appeal. Perfect in design and efficiency 


Just what any sports- 


mon, picnicker or around-the-home user will want, and the new, handy “‘tote- 


carton 


complete grill line NOW, and be ready for 










feature provides a compact, easy 


Stock FLETCHERS 


the coming seasons sales 


to handle unit 








ENAMEL COMPANY: DUNBAR. W.VA. 


200 Fitth Ave... New York 10. MN. Y 


Merchandise Mart, Chicago 54, Illinois 
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How would you capitalize On your prominence as 
an outlet for nationally advertised brand-name mer- 
chandise right in your own store? 

for many years Schiafer’s, Inc., in Appleton, Wis., 
have been well known for advertising and displaying 
nationally advertised brand-name appliances and 
us smaller items. Unusual in-store advertis- 

now carries the idea a step further. 

karly in 1953 the firm received, for its promotion 
of nationally advertised brand-name merchandise, a 
Retailer-of-the-year plaque as high winner of the 
brand Names Foundation 5th annual national com- 
petition 

Visible from all parts of the main floor of the 
Schiater store are large murals showing major and 
smaller do-it-yourself items in use in the home and 
in the yard. Some appliances and other kitchen equip- 
ment are also shown in colorful manner. 

Another reminder of brand-name merchandise is 
the reproduction along the base of a big-ticket dis- 
play balcony of several nationally advertised brand 
names. White lettering on a lavender background 
shows these names in the same script as that used on 
some of these products and in national advertising 
featuring those lines. 

The 60-ft long balcony signs make store visitors 
conscious of some well known brands sold at 
Schiafer’s. 

Many reading the brand names note the wide stair- 
case leading to the appliance section, and make a visit 
to that department. Good prospect lists are built as 
the result of such impulse visits. 

Painted by a commercial! artist. the mural section 
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Store Murals Stress Brand Names 





. 


. . : ; rf: ‘ 
ompletion of project. Fvyen in partially tinished stage they were attractive 


of the in-store advertising shows appliances, tools 
und other home equipment in actual use. Prior to 
being utilized for advertising purposes that wall was 
merely a painted area having little value other than 
to conceal a balcony stock room. 

A doorway to the baicony stock room is the only 
break in the giant size murals used to advertise a 
variety of profit-making merchandise. 

In the mural featuring the paint line offered by 
Schlafer’s is a reproduction of the manufacturers’ 
trade mark. And a man on a ladder is shown doing a 
wall finishing job with a paint brush. 

Nearby is shown a woman applying paint to a wall 
with a roller coater. 

Close to the staircase to the balcony storage area 
is a large figure of a man operating a power mower. 

A wide range of do-it-yourself tasks is suggested 
in several messages lettered in as part of the murals. 

These mura!s and giant-size reproduction of brand 
names have helped sell more customers on the qual- 
ity of nationally advertised lines distributed at 
Schlafer’s. Even more important, they have mate- 
rially increased store traffic to the appliance display. 
And they have attracted more attention to brand- 
name lines shown on the main floor. 

For the convenience of customers wanting to pur- 
chase appliances, power tools, power mowers and 
other big-ticket items on budget plans, the firm 
placards such units with large yellow tags. These 
tags give the name of the item, its model number, size 
and cash price. In addition full details are shown as 
te down payments, monthly charges, number of 
months for payment allowed on a contract. 
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Both new and long-time customers get reminders of 
brand-name merchandise by seeing Wisconsin firm's 
unusual in-store advertising messages 


LASTIN 
Easy ToAPPY _ 


DUPGE RE 


varw ware BR, -t A 


; 


a 
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ry is . 
WV ould-be cowhands select their arms 


and sidearms from this display. 


Compact toy department attracts profitable 


traffic 52 weeks of the year for Wisconsin 


dealer. Expands section for holiday trade 


Is a 52-week toy department a 
good idea in a hardware store” 

At the Zweck Wollenburg store 

in Beaver Dam, Wis., toys are dis- 

| minimum wall space of 

anuary 1 through the 

each December. They 

d because thev build 


trafic for this 


other 20 ft wall section is utilized 
for juvenile lines, plus several! 
islands. 

Joseph Heider, advertising and 
merchandis lanag of the firm, 


people com- 


birthday 
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rela esinite s 


great new “ple lube 
SUPER SPRAY 


FLEXIBLE SPRINKLER 

















To introduce its sensational new Triple Tube SUPER HARD-HITTING PROMOTION 

SPRAY, Resinite, originator and leading producer of Extensive national advertising, local newspaper ads with dealer 
flexible sprinklers, offers a sure-fire, profit-making names, colorful store displays, will pre-sell for you. Large diameter 
opportunity to dealers who act promptly ! package, attr active, colorful design adds terrific eye appeal 


REVOLUTIONARY NEW DESIGN INTRODUCTORY OFFER! 
Resinite’s completely new, totally differ- 
; FREE BONUS TO DEALERS 


ent Triple Tube SUPER SPRAY is scien- 
FOR LIMITED TIME ONLY 


tifically designed with larger center tube 
and improved perforation pattern. It 
sprays more water, much more evenly, 
even close to sprinkler, over entire 
length. Outperforms al! others in every 
way. 


And here's the clincher! A terrific bonus offer on your initial order 
if placed by May 15, 1955: For each carton of ten 25’ lengths you 
order, you pay for only eight. You receive two absolutely FREE! 
For each carton of five 50° lengths, you pay for only four. You 
SUPERB RESINITE QUALITY ‘ receive one absolutely FREE! 
This amounts to a 25% bonus in addition to the regular 40% 
Rich, brilliant green viny! plastic. Thick, tough walls. Weather iscoun:... giving you a profit margin of 108%! It’s a deal you just 
. resistant. Nicke! plated brass couplings at both ends. Finest quality can't afford to pass up, so jot it in your want book right now 
available. Built to stay sold for years to come or send the handy coupon today ! 


PRICED FOR VOLUME SALES "On dealer's cost. 









Dest. A 





Resinite Sales Corp. 


Box 1257, Santa Barbara, Collf. 












lesaler 
ler with my who 

ter my initial or ‘ T le Tube 
Despite its superior quality, priced lower for quick turnover, INTRODUCTORY OFFER og fo low st. — Sprinklers i 
volume sales. List price: 25 ft. $3.75, 50 ft. $5.75. Regular dealer APPLIES TO INITIAL DEALER SUPER SPR each carton of ten @ 


derstand be ool a . will pay for only eight 
) 


f 
For «ach carton © 
Jy - for only four and 


discount in full carton quantities 40%. (Packaged 10-25’ /ctn. ORDERS ONLY 
5-50’ /ctn 


lengths ~el 
receive 
ane 50’ leng ths lI will pé 


pn wl one FRE 
























« $18.00 ctn 
» $13.80 cin 





i sctn 
Cartons 10-25" length 


Cartons: 5-59 lengths ctn $I 
a (Ofter expires May 15, 199) 


a Name 
= - Store 
Addres® 
2 7A re State 


Ci ty 
products of Resin Industries, Inc Our wholesaler is 


Send: () Display material. J 
SOLD BY RESINITE SALES CORP. SANTA BARBARA, CALIF 


OFFER EXPIRES MAY 15, 1955! 
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WE'RE MAKING SURE 
RED HEAD TRIMMERS 


. SELL! 


RED HEAD electric lown trimmers 

Go new procuc!’—o new idecd 

power edger ond trimmer of a price 

so LOW that anyone can afford one! 
Were sure they! sell, and were 
moking sure they li sell by backing 
them with o complete merchandising 
compcign—ads in such magazines as 
LIFE, BETTER HOMES & GARDENS, 
HOUSE & GARDEN, ELKS, others, al! 
during your bes? selling season. And 
that's not all—we provide a complete 
orray of merchandising aids for YOU, 
THE DEALER 


SEND FOR FREE FoLperR 


Newspoper mots, counter card point- 
of-sale pieces, folders-stuffers, radio- 
TV copy, glossy photos—material tie- 
ing in with our National advertising 
to help you with your local and store 
promotion, all described and illus- 
trated in this free folder—send for 
your copy today al 

Suggested retoil 

price $19.95 

* * 

DEALERSHIPS 


STILL OPEN 


> 


THE 
CINCINNATI 
VENTILATING 





eC display technique 


inder the waist high 


the time to get in stores in larger 
cities.” 

Because many toy purchases are 
made purely on impulse, the store 
makes this an eye-catcher display 
through use of an attractive wall- 
paper background for the depart- 
ments wall units. Fluorescent 
lighting further brightens the dis- 
play. 

In addition to displays on wall 
shelving, a panel of simulated cedar 
planks and framed with cedar logs 
is used to show sidearms, holsters 
and guns of several types. The 
panel rests on the top of a shelf, 
is supported by wire at the top. 
This 3x5-ft unit not only high- 
lights cowboy merchandise but 
adds color to the department. 

The firm has gradually enlarged 
its toy stock to include more higher 
priced items, especialiy in. toy 
trucks, other sturdy wheel toys. 
Many sales are made of such units 
in prices up to $15. 

Toy windows are used for the 
Christmas season and several other 
times earlier in the vear. Christ- 
mas, spring and summer news- 
paper ads help. 

Several vears ago the firm im- 
proved its rear entrance facing on 
a large municipal parking lot. The 
parking lot with steam heated com- 
fort station attracts many farmers 


and their families in all seasons 
the vear. Out-of-town families 
particularly good customers of the 
toy department 


Attracts Sportsmen 


ONE BLOCK ANEAD 
HUNTING | jcenses 
FISHING | 
And SUPPLIEG 


ae HARDWARE 


and anglers 
li-traveled highway 
Mi h , are rer 
the Cali yet licenses 
equipment at the nearby Multhau 
Hardware Multha ipt’s yet man\ 
ut-of-date anglers and hunters 1 
it their store because of this 


: : , 
Many of these visitors buy 


tVl 


ypes of merchandise as thi 


~ 
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es Introducing the We Y/ Ingersoll 


Closed-Back Shovel Line featuring the 





EATRA LIGHT 


TO 3 se POUNDS 


Ask your distributor or write 
direct for full details 


STAR %® LITE 


Lightweight Models 


Here they are—the new Ingersoll “‘Star-Lite’’ Shovels. 
Closed back! Extra light! Extra strong! 


* One-piece blade and socket 
—blade specially heat treated 
for maximum strength. Easily 
passes U.S. Government 
strength tests. 

* Smooth, closed-back — steel 
pad electrically welded to 
back of blade. 

* Straight taper handle 
makes handle replacement 
easy—no handle bend to 
worry about. 

* Smaller frog gives greater 
capacity. 


INGERSOLL STEEL DIVISION 


Borg-Warner Corporation «+ New Castle « Indiana 


* Perfect balance means eas- 
ier handling. 

* Blade steel made by in- 
gersoll—famous TEM-CROSS® 
electric furnace cross rolled 
steel—blade edges guaran- 
teed not to split or curl 

* Round and square point 
models— Dee or long handle 
in light and regular weights 


* Aluminum finish on blades 
for added buy-appeal. 











WESTCLO, 


Using color to control store trattie 


How a Michigan dealer uses colorful merchandise to help attract 


more women customers to rear-of-store-merchandise displays 


How would vou attract more 
women shoppers to your appliance 
and housewares displays In the rea! 


*> 


of \ our aTore 


William H. Pratt, who manages 
the store of Ferguson Hardware 
Co. in Sault Ste. Marie, Mich., does 
it with good light and careful se- 
lection of colorful items displayed 
on colored backgrounds 

Because the firm’s appliance and 
giftwares displays are under the 
office mezzanine, many women were 
not attracted to it. That has been 
vellow 


changed by using light 


and green pegboard panels on 
three sides of the 20 ft. sq. section 
Four colored spotlights supplement 
eeiling light fixtures. 


And careful attention is given to 


fluorescent 


the selection of colorful housewares 
items for showing on hooks and 
adjustable shelving on the panels. 

It is Mr. Pratt's idea that women 
inspecting appliances are also in- 
terested in giftwares and other 


housewares lines, and vice versa. 





144 


Many extra sales have been made lighting angles has been a big fac- 


as the result of the new display tor In attracting more women shop- 
as ily im- pers to rear-of-the-store displays 
Par ind Continued on page 150) 
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SELL MYERS NEW ¥-H.P 
~ SUBMERSIBLE PUMP 












































Now you can sell a nationally known, top-quality complete submersible 
pump package at a profitable, volume-building price. This newest addition 
to the Myers full line of pumps is completely engineered and built by Myers, 
leaders in the pump industry since 1870. Ready to install, the pump needs 
only those extras which are affected by customer choice or installation such 
as tank, cable and wiring. 


Regardless of the pump line you now handle, get all the news about this 
great new Myers pump from your Myers distributor today. Here are a few 
of its terrific sales and profit advantages: 


OUTSTANDING PERFORMANCE quiet Operation and requires no at- 


Accurately rated, this 4-H.P. pump tention. Install it . . . forget it. 
- oe 
delivers up to 720 gallons per hour myers EXCLUSIVE DOUBLE PROTECTION 
in wells up to 100 feet. Can be set : | 
for pressures from 20 to 60 pounds. Motor control box gives | RES ve 
protection against burnouts for both 
OlL LUBRICATION FOR LONG LIFE Starting and running windings. 


Motor is filled with highly refined 
oil for positive lubrication of bear- 
ings and seal and for most efficient 


MOST LIBERAL GUARANTEE AND 
EXCHANGE POLICY IN THE INDUSTRY 


dissipation of heat. Provides extra Both motor and pump are Myers- 
motor protection against abnormal built from start to finish and are un- 
conditions such as low voltage or conditionally guaranteed for one 
dirty water. year if installed in sand-free well. 

Within 5 years of installation date, 
PRESSURE BALANCE SYSTEM out-of-service pump will be replaced 


Assures reliable motor operation for flat repair charge. 


regardless of pump submergence 
depth. Seals never exposed to more i AND 


than 2-pound pressure differential. , re 
Consistent advertising of the new 


TERRIFIC MARKET POTENTIAL Myers Submersible will make it 


It’s the ideal pump for all farm or easier to sell. Ads will appear in 
suburban home installations where Better Homes and Gardens, American 
plenty of pressure and capacity are Home, Household, Better Farming, 
desirable for operation of work- Successful Farming, Capper’s Farmer 


saving appliances. Offers absolutely and Progressive Farmer. 


= } 

MAY IS NATIONAL WATER SYSTEMS MONTH @ 
; Y) 

‘ 4 








§. r ) 
f | | 
| | 
¢ 7 The F. E. Myers & Bro. Co., | . 7 
Department HA-4 he M " 

7 | Ashland, Ohio yer , 
# | 
WATER SYSTEMS |= 7 
POWER SPRAYERS AND WATER SOFTENERS ares | 
W rite today for a free catalog insert which | | 
describes performance of the new Myers | Cin , 
Submersible in detail. Complete with , 

prices. Send coupon to Ihe F. I Myers | 
@S « Bro. Co., Dept. HA-4, Ashland, Ohio. i 


mm ee ee ee wee 


HARDWARE AGE, APRIL 14, 1955 145 





Put this brand new traffic builder 

on your counter ond watch it pile up the 
sales! Extremely colorful, compact and 
attractive. Strictly a self-service, self-selling 
item. Designed to help you cash in on 

the home craftsman morket. Sturdy pock- 
oge-—-easily set up on your counter. Really 
designed for the “all thumbs” customer. 
includes template and instruction sheet. 


1n the new 
EAGLE 


EAGLE NO. 3500 BL... Rugged 
dependability characterizes this cast iron 
latch with top 5 pin tumbler security. Attrac- 
tive BRASS LACQUER special heat 

treated finish provides long-wearing char- 
acteristics. Two brass, milled and embossed 
keys with each lock. APPLICATION—For 
doors 1'4" to 3” thick. Reversible for doors 
of either hand. Backset of lock-2%". 


ORDER TODAY from your jobber or write direct to 


Nils 


the EAGLE LOCK COMPANY 


Subsidiary of Bowser, Inc. 


TERRYVILLE, CONNECTICUT 


450% Sport Goods 


Increase 


(Continued from page 13° 


since the beginning of 1954. Two 
lines of trophies are offered in a 
wide price range. 

Sox for members of athletic 
teams are a good volume producer 
for the department. When an order 
is taken for sox for an entire team, 
Mr. Brundage leaves a sample of 
it with the coach. With that sam- 
ple is a notation as to the color, 
materials and sizes in which the 
sox are available. 

Mail order sales in sports items 
account for more than $5,000 in the 
firm’s sports department each year 

Although fishing rods are stocked 
in a wide range priced from $5.95 
to $27.50, it is not unusual for cus- 
tomers to want numbers not car- 
ried in stock. To assure fast ser- 
vice for such requests, phone calls 
are made to sources of supply, so 
that prompt delivery may be ar- 
ranged. 


Places phone orders 


It is not unusual in the case of 
a special order to phone at a cost 
of 35¢ to Hartford, Providence or 
Boston, to result in a sale of more 
than $40. With a 40 pct markup, 
no investment in stock, seven rods 
priced at $40 and more were sold 
this past spring. 

A like situation is found in the 
sale of rifles, stocked in prices up 
to $69. Along comes a man want- 
ing a number selling at $105. The 
order is telephoned and the gun is 
usually at the store within 48 hours. 
Farmers are particularly good 
prospects for guns, partly to pro- 
tect their crops and partly for the 
limited deer shooting allowed each 
year. 

Complete service for the _ indi- 
vidual sportsman has been the 
means of making many extra sales. 
This is particularly important in 
the merchandising of guns, some 
customers wanting extra or special 
parts. Willingness to promptly ob- 
tain these parts or accessories 
makes a good impression on cus- 
tomers. 

In the sale of fishing rods, spe- 
cial service has been shown to be 
a real volume producer. Recently 


HARDWARE AGE, APRIL 14, 1955 






























some visitors from a semi-indus- 
trial area in Connecticut stopped 
to inquire about certain rods. Blu- 
menthal’s displayed a rod some- 
thing like one desired. Mr. Brund- 
age offered to order the special 
number retailing at $10. 

One visitor promised to return 
when the rod was received, did so, 
and bought $40 worth of other mer- 
chandise from regular stocks at the 
time he picked up his new fishing 
rod. Such instances have proven 
the importance of being willing to 
order any sporting goods not regu- 


larly stocked. 


Small Ad Tells Story 


With this 1 column by 5-in. ad, 
Rickbeil’s Hardware in Worthing- 
ton, Minn., reminded farmers that 
it could provide sheep shearing 
equipment, plus repair and sharp- 
ening service. Large type and a 
good illustration combined to tell 
a complete story at a glance. 


See Us for a Complete 
Line of 


Sheep Shearing 
Equipment 


and Repairs 
Open Friday Nights 


RICKBEIL’ 





HARDWARE—FURNITURE 
APPLIANCES 
Dial 2-8301 


“We Serve to Serve Again” 
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MULTI-WIRE 
EDGE 


shown in magnified 
view odds strength and 
rigidity Screening es 
flat, is easier to handle 
cut, insto 























BRAND 


INSECT WIRE SCREENING 


THIS IS THE YEAR for your store to stock Cort- 
land Brand Insect Wire Screening! Because this 
popular screening is going to be more profit- 
able thanks to Wickwire's Multi-Wire Edge. 


SHOW YOUR CUSTOMERS this strong YOUR JOBBER can supply Cortland 
Multi-Wire Edge. Point out how the Brand Screening in 18 x 14 mesh, 24” 


screening lies flat... is easier to cut, to 48” widths. 100 linear ft. rolls. Meets 
handle, install. See for yourself how U.S. Department of Commerce National 
these Multi-Wire selling points increase Bureau of Standards’ specifications. 


your screening sales. 





All 3 Screenings Have Multi-Wire Edge 











@ CORTLAND BRONZE 
Special alloy screening thot's rust re- 
sistant. Bright or Antique” finish 





@® “ORTLAND GRAY-WICK 
Vurable, all-purpose zinc-coated scyeen- 
ing. Attractive light gray finish. 





® CORTLAND ALUMINUM 
Light, rust-and-stainproof Alclad alumi- 


num wire screening. 











a “FREE MERCHANDISING KIT ~ 

Contains streamers, folders, newspaper 
mats everything you need to become 
headquarters for Cortiand Brand products 
SRaAaAHD Write for it now 


Nails & Brads © Poultry Netting © Hardware Cloth 
WICKWIRE BROTHERS, INC., Cortland, N.Y. 
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Specialty Selling 





Annex Display Features 


Kitchen Planning Service 


Seven model kitchen units in special display room 
promote orders for kitchen modernization projects, 


complete home laundry setups 


s kitchen, complete except for a refrigerator. 
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If you want to sell more kitchen appliances and 
other equipment, offer complete installation service. 
Display these lines in a complete installation to simu- 
late their appearance in an actual home. 

Saber’s Hardware in Atlantic City, N. J., has been 
in the package kitchen business for quite a few years. 

A year ago the firm decided to expand this portion 


. of its operations by opening an annex showroom con- 
nected with the retail hardware store. 

Identified as Kitchens of To-morrow, the 40x100-ft 

annex has seven kitchen installations, one of which 

° has all electrical appliances and water-using equip- 


ment hooked up for demonstrations. 

Saber’s kitchen division is equipped to plan and 
install complete model kitchens in new or remodeled 
homes. Contracts can be made to include electrical 
work, carpentry, floor covering installation, painting, 
papering, plastering. 

Kitchens are shown in knotty pine, brick wall, wall- 
paper and tile combinations. 

Bert Saber says of the Kitchens of To-morrow dis- 
play, “Customers are already familiar with wall cabi- 
nets and appliances. It is the different finishes that 
are new to them. By showing kitchens with all kinds 
of backgrounds, we have opened a new market for 
our service.” 

Plans for this fall include a tie-in with the local 
cooking school at the annex. 


' 


utility company with a 
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Kitchens of To-morrow is fully illuminated every 
evening to attract window shoppers and passersby. 
One member of the staff is a specialist in kitchen 
planning who follows up queries on kitchen modern- 
zation, plans layouts, supervises installation of the 
new equipment and materials. 

Whenever a kitchen modernization project is com- 
pleted, all homes in the area are contacted by tele- 
phone, direct mail or personal! Visit to develop leads 


for furt her obs in the district. 


2 SPyé ry SC0e seTUDS ry he ONnNnex 
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For More Business 
SELL THE BEST 


NIPPLE PAIL 


CAL 


With the CALFeeder Nipple Pall more 
calves survive the hazardous first §& 
weeks of life. It tends to reduce 
scours Weaning is accomplished 
early 


Only CALFeeder Has 


The Exclusive CAP NUT Feature 


The exclusive CAP NUT Milk Saver 
feature brings bottom of drain hole to 
extreme bottom of pail, permitting the 
ealf to get all of the milk Sturdy 
steel bracket holds the CALFeeder at 
the right position for the calf to feed 
CALFeeder is a time and work saver 
for every farmer who has cattle. Ask 
your hardware wholesaler or write us 
for complete information 


GENERAL METALWARE COMPANY 


Minneapolis 13, Minnesota 








HAVE YOU SEEN 


Using Color to Control Store Traffic 


(Continued from page \44 


Eye-catching housewares items, mostly 


surfaces are supplemented by colorftu 


Volume in both appliances and 
non-electric housewares lines has 
shown a good volume increase since 
the moving of these departments 
into more colorful surroundings. 

During the past year the firm 
set up a 20x15-ft. display section in 
the front of the store for showing 
maple, and other light colored wood, 
cottage and lodge furniture. Chairs 





and settees are stressed in this de- 
partment, the latter being sold at 
prices up to as high as $200. 
Many resort and cottage owners 
visiting the store to look at furni- 
ture are impelled by the brightness 
of the rear-of-the-store display of 
appliances and housewares to visit 
that section. Numerous impulse 


sales result. 


THE LOCK-OW 


TRACTOR FUNNEL? 











Large Letters Identify Store 


Fn 
ae 
‘ Reo 
ea f 
ay fh 
= Lig 
. Ww Oey 
» Kes 
+ 
’ ~ 
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* ing 
2 ons 
Osea yy oe 
he d “ *. 
~ # <q 
. Ba 
f Bai S79 
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oe Sip Pe 5 
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‘ 7 “a 
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LOCKS TIGHT — eo 
TO FUEL TANK 


IT FITS ALL TRACTORS 


An easy twist locks this funnel tight. It 
can’t tip or wobble. SAFER, prevents 
spilling, saves fuel. The nationally ad- 
vertised LOCK-ON Tractor Funnel 
sells on sight. It is a good profit item 
for every dealer who has farm trade. 
Ask your hardware jobber or write us arge jettering a 

for complete information. in Los aeles. is div; 


oo > in) 
: 7 as 4 ad 
GENERAL METALWARE COMPANY hard qualities of its merchandise the firm 


Minnecpolis 13, Minnesota ger letters. 


* . 
- e “as n+ a+ 
rOSss e Troi ~ 


a | ner ~ 
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GY Lookng tu FAST dollars ? 
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FEATURE 



















See 


OUTDOOR FURNITURE CLOTH 


ahd rake tn thf 





Watch the customers run a 4-minute mile 
to your store when you feature this colorful 
Outdoor Furniture Cloth. 


An out-of-this-world fabric at a down-to-earth price, 
ArR-LITE Saran transforms worn porch, beach, deck 


and yacht chairs into lovely modern furniture. Won't 












stain or mildew. Outlasts the chair frames to 
which it is applied. Colors are fade-resistant. 


We'll supply Free “how-to-do-it” booklets. 
CLIP COUPON FOR DETAILS 
Plastic lloven Products Ine. |= 


51 CAMDEN STREET @ PATERSON 3,N. J 








GET THIS DISPLAY RACK FREE 





' , 7 ; 
Order 3 rolls of Am-Lite Saran : weavers of / Saran 

Furniture Cloth and this traffic-stop- : sme 

ping aluminum Counter Rack is yours : . Gefails on AIS E Soran Ovtdoor Furniture Cloth 

Rolls are 35 yds. long, 15” wide. Col- ' 

ors: Red/White, Green/White, Green ; 





ral] vor , le wat 
Yellow. See your wholesaler right away 
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Get the most from 


fishing tackle sales 


Special Display Helps Sale of 


Salt and Fresh-Water Tackle 


A well-planned sporting goods 
stocked with 
and salt-water fishing tackle is 
off for John Mitchell, 
owner of Mitchell Hardware Co., 
in Homestead, Fla.—a fast grow- 
ing area 40 miles from Miami. 
Fishing in 


department fresh 


paying 


Florida is a year 


‘round activity because of the 
mild climate and the variety of 
fishing attractions. Most winter 


vacationists there want to vo fish- 


ing sometime between September 


and April and fishing is more 
popular than ever with the 
Florida residents. With these mar- 
kets in mind, John Mitchell set 
up his sports department. 

A spot in the front of the store 
was chosen. A log cabin effect 
with a canopy and knotty pine 
trim was used as a background. 
Such a display near the front of 
the store attracts everyone's at- 


tention, but it’s a sure stopper for 
the sportsman. 

The background is decorated 
with mounted fish, snakeskins and 


a mounted deer head. Well con- 


structed fish-rod and gun racks 
against the wall leave the front 
area of the department open to 
make an attractive display of the 
department for the passer-by 
when he looks through the plate 


Continued on page 158) 
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DESIGNED with the WOMEN |W MIND! 







KILLER KANE 


Kills YW/ ool{9 with G sguirth 


One of the fastest selling garden items in recent years \ 
& 

2 

t 











because it’s the easiest way to keep lawns weed-free. 
No stooping, no digging. Hollow handle holds 2,4-D 






solution effective against dandelion, plantain and - 
other common weeds. Just press down .. . release . .. ( & 
and it drenches weed with deadly solution. Made of f ‘ a\ 
durable plastic and brass. Cannot rust. ! 

Muir « =e i / 

tun » // SS, SUGGESTED RETAIL. ....... , 








DISPLAYED TO SELL 
Corton of 12 Kanes mokes 
3-color self-service display 








\WSPRAYER KANE 


» j as LZ} ff j 
a /, f) , Sh if ; Vl (TA t i rss i 


bell 










+ ROR NET tm 


KILLER KANE. tank to pump man ms to carry! 
| Pre ‘ssure pump 18 built into lower end with 
2 4-D WEED KILLER piston shaft protruding. Just press down 

’ : 


release . and it sprays. Holds one-half gallon 


) spray solution. All the weight rests on the 
KARTRIDGES | ground when in use. Right angle nozzle directs 
spray up and down to cover all parts of the plant. 
No bending or kneeling neces- 
sary. Sprays up to 10 feet high. 


Drop o pellet in woter and it efer- gn mees * M ide of durable. heavy plas- SPRAVER K ANE 


. vesces vioientiy GissOlv ng n 
tic and brass. 


Ped 
SUGGESTED RETAIL... $695 on 


Carton of 4 Kones mokes 
3-color self-service display 


DEALERS: See your jobber. 
JOBBERS: Write or wire. 


ae 
Distributed in Coneda by Sterling industries, Lrd., 8 Seastott Reed, Terente, Ont 
o7 é 5746 PELHAM BLVD., ST. PAUL 14, MINN 
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One pellet makes proper solution for Killer Kane 










seconds ond mixing itself! Pellet 





makes one pint of 2,.4-D weed «iller 


is 
piste Ta. ; a steon for dondelions, piantain etc 


Use in Killer Kane, sproyer or other 


a ae type of coplicotor. Pocked !2 pel- 
Sa lets in gioass viol 


| ‘122! Ss succesten retan 59¢ 


Packed 12 vials in self-service display carten 
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Unusual Department 
Attracts Gourmets 


Food specialties in west-coast store provided shot in arm 
needed to attract greater traffic. Profits in specialties 
are supplemented by higher sales in cooking wares 


To give the store’s pre-Christ- 


mas sales a shot-in-the-arm. Mce- 


Vicar Hardware Co., at 8507 35th 
Ave., N.E., Seattle, Wash., put in 
a line of gourmet items last No- 
vember. The department clicked 
so well that the Gourmet Shop is 
now a 52-week feature. 

T. D. W. MeVicar and his son, 
Grant, report that the shop’s first 
two months of operation more than 


154 


paid for installation of that sec- 
tion. Aithough Christmas and 
those months when outdoor grills 
are most used are the peak sales 
seasons, sales are active 12 months 
of the year 

A 16-ft wall section was turned 
into a Gourmet Shop by papering 
the area with imitation brick wall- 
paper. At the left-hand end of the 
shop is an imitation of a fireplace 


Food Specialty Selling 





th copper finish utensils hung 
on the walls. All cabinet work 
the shelving were built by the 
Vicars. 

Mr. McVicar says, “Most 
merchandise if} this section 
the food line, although we do 
play a number of related ki 
and cooking ware items 
itensiis on the wall above 
shelving not only lend the right at 
mosphere, but supply another bid 
for sales of that line. We find that 
the wallpaper background is most 
effective when we show plenty of 
merchandise and fixtures in front 
of it. The contrast of ba 
and merchandise is most effe 
offered 


Continued on p 


Gourmet foods 
ia € 
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There's 





USS American “U" and 
Studded ‘TT’ Posts 


Talk about fast-moving farm products! 
more AMERICAN FENCE 





in use than any other brand 


Everyone is talking about fast-selling 
American Fence. It’s known and praised 
throughout the country. Farmers like its 
heavy galvanized coating, its hinge-joint 
construction, its extra-long staying 


Why not handle the whole line 


of steady profit “AMERICAN” products? 
Here are some popular 


‘"fast-movers’’: 






4 


USS American Galvanized 
Barbed Wire 


USS American Tie Wire 
for Automatic Balers 


USS American Hex-Cel 
Poultry Netting 





fhe 


f ‘KZ 
\Za 
‘ 





power in the field. ‘They pass the good 
word on to their friends and neighbors, 
the demand for American Fence in 
creases, and the cash registers of “Amer 
ican” dealers keep ringing up new sales. 

This friend-to-friend advertising is 
backed-up by consistent farmer testi 
monial advertisements which appear in 
leading national and farm magazines 
Radio and TV commercials, plus dealer 
hand-out literature and direct mail 
pieces, also help sell your prospective 
fence customers. 

The established name of American 
Fence and its reputation for economical, 
trouble-free service make it an outstand 
ing business-booster for the dealer who 
handles it—the man who displays the 
“American” sign. Better put fast-moving 
American Fence to work for you! 


AMERICAN STEEL & WIRE DIVISION 
UNITED STATES STEEL 
GENERAL OFFICES: CLEVELAND, OHIO 
COLUMBIA-GENEVA STEEL DIVISION, SAN FRANCISCO 
TENNESSEE COAL & IRON DIVISION, FAIRFIELD, ALA 
UNITED STATES STEEL EXPORT COMPANY, NEW YORK 


SEE THE UNITED STATES STEEL HOUR. It's a full- 
hour TV program presented every other week by 
United States Steel. Consult your local newspaper 
for time and station 


a, USS AMERICAN FENCE AND POSTS 
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Traffic Builder 


Peanuts Bring Shoppers 


How free peanuts to all visitors helped attract a total of more 


than 300,000 visitors to 130 hardware stores throughout lowa 
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How can free peanuts help to attract traffic to a 


naraware store 

They were a sales too] helping to attract more than 
300,000 visitors to a total of more than 130 hardware 
stores throughout lowa between Dec. 9, 1950 and 
J ily 1, 1954. 

Conducted as Len Howe Peanut Days, under spon- 
sorship of the lowa Retail Hardware Association, they 
attracted people who wanted to meet Len Howe, news- 
caster for radio station WHO and WHO-TV in Des 


Moines. Many of these hardware store visitors limited 


their visits to meeting Len Howe, eating free peanuts 
and then going elsewhere. 

Thousands of visitors tarried to look at and buy 
merchandise. Included were many first-time visito) 
to some of the stores 

More than 31 tons of peanuts were shelled in lowa 
hardware stores, during these promotions, custome) 


being asked to, “Eat all vou want, but leave the | 


on tne oot 

Len Howe knows how many visitors he actually) 
exchanged handshakes with during these Peanut Days. 
for while he clasped hands with his right hand, he 
ran a counter with his free hand. He estimates tha 


more than 300,000 people visited the stores in whi 
the peanut promotions were featured 

The first Len Howe Peanut Day was at Thomas 
Hardware Dept. Store in Grinnel in December, 1950, 
when Carnot Thomas invited the newscaster to spend 
a day at his store. Mr. Thomas wondered what else he 
ould do as a promotional stunt. Philip R. Jacobso 
secretary, lowa Retail Hardware Association. sus 
gested giving out free peanuts. Len Howe helped 
promote two repeat performances at the Gri! 
store, the third being in March. 1953. 

Second in the long series of peanut promotions w; 
at the store of Stanley Schupe in Clarion, the last 
Saturday of 1950. That day is normally a small 
volume, low traffic day at the store. Mr. Schupe sum 
marizes the results by saying, “Greatest promoti: 
we ever had.” 

More than 6000 people attended the 38th in th 


: 


.% . > ane > ‘ . , 
series of! Peanu Days in} Boone. lowa. qgistriputeq 
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chandise, no purchases being required for this 


in Ames. attracted more than S000 \ 


m shook hands with Len 


‘rom Len Howe on May 
With sales clerks passing a total of 600 lbs of peanuts 


yalvanized palis 


extra publicity 


more Was printed 


visiting, makes people 
of those stores when seek 


Len Howe Peanut Day. irha Peanut Days 

















Salt and Fresh Water Tackle 
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PACKAGED 
FOR YOUR 
CONVENIENCE 
/ 
Sporting goods department set up in front of store near display windows /s | 
y seen from the street | 
glass window into the store. Mr. Mitchell says that he built 
In front of the rod and gun his sporting goods department 
racks is a glass case with a knotty several years ago after studying 
pine frame that holds a display a number of illustrated articles 
of a variety of types and sizes of on such departments in HARDWARE 
reels. Another case, flanking the AGE. The log cabin effect that he 
first, holds a display of fishing, used was adapted from some of 
hunting and pocket knives and these articles. 
: other related items. The entire In addition to the background 
Display Carton aks display is easily seen and the display with the two glass cases, 
glass enclosure discourages pil- fishing tackle is also shown on 
° Self-dispensing ferage. near-by island display. Here two 
To inspect a rod or gun closely, 12-in. sloping display boards in 
’ Keeps rope clean a customer must walk behind the the center of the island display 
ao .¢ - display counter to the racks where counter have baits, lures and 
* Keeps coils ‘coiled bape ag haar ee | we | wpe 
a clerk can easily see him and spears mounted on hooks against 
° Holds full or \/> coils vive him whatever help he needs. Continued on page 162 
Pre-Measured... 
New Bedford Rope is 
pre-measured and fac- ~ 
tory-marked every 10 + ed. - Pa. 
feet .. . Manila or Sisal rer Vil _f rr. 
\\ \ Ah , a ~- 
(\ \ ” - 
Available at your Jobber =a \\\ ‘ 
ee dl . 





5 . 4 : ” : . ” rT. 
, ae 


WEW BEDFORD 


NEW BEDFORD CORDAGE CO. 


New Bedford, Massachusetts le slay showing variety of fisherman's needs auaments rustic display of 


"“Sroorr~nant 
~~ n/N 
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S$ and 15 
a bushel 
Lawn Carts 


Gas Pow ere d 
El Home niaster 
4 


tro-§ ’ ‘cep 


TCL ELD 


Deluxe Springfie 











B ORDER PARKER, @ GIVE YOUR PARKERS 3 ORDER PARKER'S & UPGRADE PROSPECTS 
THE WANTED SWEEPER PROMINENT DISPLAY DEMONSTRATION DEAL WITH PARKER QUALITY 
Parker is the No. 1 lawn Don't make the mistake of as- Nothing beats a demonstration Lift-out baskets larger ca- 
sweeper line by any compar- suming that sweepers are a fall for proving to customers the pacities heavier materials 
son. Heavy national adver- item exclusively. Spring busi- value of a lawn sweeper for | precision construction... 
tising ... obvious product ness is growing...and fast. lawn care. Two plans are Parker models are feature- 
superiority ... models for ev- But display is necessary. Get available ...a 3 unit (one loaded from handle to wheels 
ery purpose and price range your Parkers out on the side- demonstrator) and a 6 unit Furthermore, a complete line 
. all this with competitive walk or in a prominent inside (two demonstrators). These makes upgrading possible. For 
prices and competitive mar- spot. Capitalize on the rising demonstrator models are fur- those who want the finest de- 
‘ gins. There is plenty of spring use Of sweepers for spring nished at a substantial extra luxe manual and power models 
sweeper business around and cleanup and all season lawn discount. Get the facts from are available... for those who 
it 1S yours easier and in larger grooming. They are an excel- your Parker wholesaler. Make are concerned with pr e1 
volume when you harness lent lawn tool and the public demonstration a tool to in- is no better value than the 
Parker's many sales advan- iS realizing it. crease spring volume. Parkerette 
tages. 





LAWN SWEEPERS 


PARKER SWEEPER COMPANY, 24 BECHTLE AVENUE, SPRINGFIELD. OHIO 
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Staff-Built Units 


Solve Display Problems 
























Carefully planned, staff con- waukee in effective use of its has them well filled with merchan- 
structed display units help the limited space. dise without making them appear 
18x50-ft store of Gil Haasch Hard- Gil Haasch uses 4-ft islands down to be crowded. Just inside the front 
ware at 2523 W. Vliet St. in Mil- the center of his narrow store, but door two 4x4-ft islands are used 


as one unit. Constructed of 1'%- 
in. lumber they are equipped with 
overstock drawers in the lower por- 
tion. 

The drawers in the front-of-the 


71 


store islands are 7'% in. wide, 29 in. 
deep, built of 4% and % in. lumber. 
A cutout at the top permits easy 
pulling of the drawer. 

Electrical supplies are shown on 
a 4x6-ft unit with bins, and some 
electrical items attached to an 
island strip. Electrical cord is 
shown on a half-inch pipe sus- 
pended along the top of the unit. 

Because of the narrowness of the 
store all island units are high, a 
disadvantage in that they prevent 
full vision of merchandise in other 
sections. This is partially over- 
come by the use of several cross 


n the store. 


' le 
AiSsitcCs 


_ 


The 16-ft sports department dis- 





 * 





(eeeeeits 

| Pe Sebers, 
epree’. 
tiaubpe** 
bras 


i 
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CONVENIENCE COMES IN A CARTON 


The J&L 100 Ib. 
Nail Box 


as 





5 





BER-—J&L Nails 


are packed for your convenience. 


Fill your requirements NOW! 


Sones ¢ Laughlin 


STEEL CORPORATION — Pittsburgh 
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In Scarsdale, N. Y.—John R. Philip, Inc., 
plumbing and heating contractors, con- 
verted this regular house trailer to a 
‘pipe shop on wheels.” Takes Toledo 
oO. 1-2-4 to any job. Has gas engine 
monerator—saves paying for pole line 
on job. Saves transporting the 1-2-4 to 
job and back to shop. Saves building a 
shanty—locks trailer at night. Also 
serves as office. Speeds up pipe threading 
anywhere! 


Compare 
EASE and SPEED 


Threading '2’’ to 4” Pipe 


& Threads 2’ pipe in 18 seconds, 
3°’ in 30, 4” in 42. 

*& Cuts off 4" pipe in 9 seconds, with 
4 high speed steel cutter knives, 
scroll fed. 

% Instant size change . separate 
quick-opening die head for each 
size pipe. 

%& High production .. . reduces your 
costs! Order through your supply 
house. 


THE TOLEDO PIPE THREADING 
MACHINE CO., TOLEDO 4, OHIO 


Pipe Threaders 
Pipe Wrenches 


Power Pipe Machines 


$ FINEST PIPE TOOLS 


play facilities are augmented by 
2x12-ft 
pended above the table. 
is suspended ona * 
onto which the 


welded. 


use of wire screen sus- 
The screen 
s-In. pipe frame 
screen has been 
The frame is suspended 
from the ceiling by use of two sec- 
tions of %4-in. pipe. 

Baseball gloves, fishing lures and 
a variety of other sports items are 
attached 

Display facilities in the two show 
windows have been 


to the screen. 


increased by 
wooden, metal 


racks for 


use of supported 


showing a variety of 


items. These shelves are placed 


several inches from the glass with 


shelf 
to permit seeing some of the store 


sufficient space between each 


interior. 
A sign above 
informs passersby that the 


the store entrance 
store 
services lawn mowers, handles gun 
and sporting goods item 

Mr. Haasch says, “I believe that 
methods, used 


repalrs. 


my present display 
for the past five years, give me 
about 35 pct more display space 
than I would otherwise have in this 


» | - 
small store 





Salt and Fresh Water Tackle 


if ontinued from page 158) 


a neutral background to increase 
surrounding 


sinkers, 


the contrast. The 
glass bins contain hooks, 
and other fishing needs. 

The open glass bins do permit 
pilferage, but the volume of sales 


that result 


Mr. Mitchell reports. 
tops of the two displays boards 
a shelf 
and some of the smaller items that 
might be purchased on impulse. 


from the display far 
outweigh the small pilferage loss, 
Between the 


used to show tackle boxes 


Since there is fresh and salt 
water fishing in Florida, each re- 
quiring different 
Mitchel] stocks 


salt-water 


equipment, Mr 
hoth 
fishing no 


lines For 
license is 
required, but fresh water fishing 
does require a license. As a com- 
service and a traffic 
Mitchell's 
fishing and hunting licenses 


piete angiers 
Hardware sells 
Dur- 


HpuLiidaer, 


ng the long tourist season a ban- 


ner hangs in the window to tell 


tourists that “Fishing licenses are 


HARDWARE AGE, APRIL 14, 


1955 





















sold here.” The traffic brought 
into the store through this sign 
leads to many purchases of fish- 
ing equipment through suggestive 
selling. 













































To round out the service to the 
fisherman, Mr. Mitchell has put 
in a complete repair and service 





7. 
department for reels and guns. 
With such a complete service, 4 
many customers come back again MEZURALL SUPER MEZURALL ' BANNER 
, . Snow-white quality line Rugged %° wide line, Long wearing white 
. and again—Mitchell - Hardware in a strong feather- marked feet and inches, line with attractive vinyl 
is headquarters for fishing equlp- weight case. consecutive inches. covered steel! case. 


ment in Homestead. 


Seeks tourist trade 
Local residents know where to 
go for fishing supplies and ser- 
vices. To reach the tourist Mr. 
Mitchell advertises his sports de- 
partment in the local newspaper 





which has a wide circulation at 
motels, apartments and cottages. 
; Tei , ite cl 
Vacationists like to know what is Aa white cee Neus 
packed in brilliantly 
colored display cartons 
. individually boxed 
in reusable plastic 
boxes illustrated below. 


going on in the town and they 
usually turn to the local papers 
as the best source of information. 
Mr. Mitchell reports that this is 
probably the best way to reach the 
tourist. 

This sporting goods department 
is well thought out and tailor- 
made for the Florida area. Mr. 
Mitchell knows how to attract 


trafhe with his show-case sports 


department in the front of the MEZURALL SUPER MEZURALL BANNER 

store and his fishing license ser- W926 — 6 ft. $ .98 W9310 — 10 ft. $2.39 HW220— 25 ft. $3.50 
ree =a a _ w928 — 8 ft. 1.19 W9312 — 12 ft. 2.89 HW223— 50 ft. 4.50 
¥ Ice,” nis mer handising makes W9210 — 10 ft. 1.49 HW225— 75 ft 5 50 
customers out of the traffic and W9212 — 12 ft. 1.89 HW226—100 ft. 6.50 


his services keeps them coming 


we PROMOTED 


HARDWARE HUMOR 





eee Tor SY 
~ 
| | \ DISPLAY MATERIAL NATIONAL LOCAL ADVERTISING 
5 | Easels, shelf cards, etc. ADVERTISING Envelope enclosures, 
4 , A cre yours for the National and trade handout pieces, news- 
—_ en cael osking. publications pre-sell in paper mats, radio 
f | - over 30 million homes. scripts available. 





To Build Your Sales 


iT PAYS TO SELL [UF KIN TAPES + RULES + PRECISION TOOLS 
ORDER THEM FROM YOUR HARDWARE WHOLESALER 


349 


; 
arr ae ——4t 5 - Lam ; 
IME i Crs OU one: 


You ve got a power sow 's got 
ou ve got a powe Mom's go THE LUFKIN RULE COMPANY, Saginaw, Michigan 
on electric mixer, yet you sf ex 


pect me fo mow Dy Nand 132-138 Lafayette S$t., New York City « Barrie, Ont, 
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Service 


...a key to sales and profit 


Offering a wide range of service on all equipment aids 
Minnesota firm to build its volume and profit in outside sales 


The Fairmont 
& Hardware Co. 
range of materials and equipment 


(Minn.) Electric 
offers a wide 
for the do-it-yourself fan, as well 
as numerous services for those re- 
quiring such assistance. Its ser- 
vices are a potent sales tool. 

The firm’s staff of 13 employees 
include electricians and other ser- 
vice men. It sells a wide range of 
kitchen and other home and farm 
equipment. 

Do-it-yourself fans can get ad- 
vice on home repair jobs, buy a 
wide of hand and power 
tools for farm and town residence 


use. 


range 


Electricians not only do wiring 
for town and rural customers, but 
also take care of repairine farm 


164 


and home power equipment. 

The firm sells and services miik- 
ing machines, other dairy equip- 
ment. A special repair and parts 
department in the rear of the 
‘tore is equipped to give advice, 
provide parts or do the entire job 
as a customer requires. When nec- 
made 
at a farm for repairing and servic- 


essary, service calls can be 


ing dairy equipment. 
Martin Hamelau, 
the tool department, and one of 


manager of 


the firm’s sales clerks are former 
automotive mechanics. Their know- 


how is an aid in selling power 


mowers and power tools. 


Power lawn mower repair jobs, 


including grinding of valves, rang 
from $3.50 to as high as $26 for 


complete repair. Operation of com- 
plete power mower service is the 


} 


key to many sales of new units. 


Started as an electrical appli- 
Electric & 


1? 


Hardware has long operated a wel! 


ance firm. Fairmont 


balanced hardware and electrica! 
business. It is affiliated with Our 
Own Hardware Co. 

Most of the store has been re 
fixtured in a step-by-step modern- 
ization program started about five 
vears ago. Only a small area 
toward the rear and used for farm 
merchandise remains t: 
tured 

L. A. Luedtke, a d | 
NRHA, is president of the firm 
A. BB. 


ompanyv, 


lrector 


Fillmore, secretary of the 


is a local banker 
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Detende: Money Chest The Executrwe 
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Ever ve a built-in “codes tale” 


America’s fastest-selling safe has three of them! 





All the Protectall Safe asks is space on your /Jowest-priced “‘C”’ label safe you COMPLETE RANGE OF MONEY MAKING SIZES! 
display floor. It will quickly show you why it's can find in America! ; 





Cond utcide Dimencionc | incide Dime: 

the fastest-selling safe of its type in America. - og anes ae <s » Wide fe 
3. ITS BEAUTY SELLS ITSELF. Now, every} rien aon aes mee 

1. ITS PROTECTION FEATURES SELL THEMSELVES. model is more modern-looking than |" per? |e 

Each model bears the independent ever Completely restyled to add a | “ommercial | 48° | 25° | 27° | 39° 

Underwriters’ Laboratories “‘C”’ Label, pew note of distinction to any business | Accountant 41’ 

certifying that it has passed their severe office or home. i ealtas | ace | one | 9g: 

one-hour fire test. And 4 out of 5 of all Cc Carus 

safes sold, today, are “‘C” label safes! WHY NOT CUT YOURSELF IN for a share of ~e 
the big profits to be made on thes« a “ 

2. ITS VALUE SELLS ITSELF. The price tag is handsomely restyled Protectall Safes txecutiv 

unbelievably low—for genuine Under- Just mail the coupon for a catalog, | Yee? 

writers’ approved protection with such showing the new Protectall line. We'll | Custodian Wail Safe) | | ' 

handsome, modern lines. Protectall’s send you full details on how to cash in. | Defender Chest lo” | 10" | 9 2 

new “Veep” model is actually the Mail it night away! ecurity Chest 










Protectal! Sale Vept 144 LD 


Hamilton, UO} 


‘) Protectall Safes ~~ 
uf Hamilton, Ohio ra ee — 


Division of The Mosler Safe Company ; eat sdbiven wie Lome STATE 





ADOPRESS 
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Easy 
To 
Sell 


[atherstopprng 


hy National 


FOR WINDOWS and DOORS 


It’s good business to feature the 
National line of fast-moving 
products. That’s because more 
and more builders are finding 
out they can give their buyers 
more house for the money by 
installing National Weather- 
stripping. Too, they know 
National is easy to install and 
costs only a few dollars extra per 
house, yet adds hundreds of 
dollars in building value. 

And you'll find a big, ready- 
made “‘do-it-yourself’’ market for 
all National's products. They're 
attractively a sre: come com- 
pletely machined and punched, 
and all fastenings are included 
for simple installation. 


lt’s good business to sell 
the complete National line: 


® WEATHERSTRIPPING «+ Thresholds «+ 
Spring Bronze « Metal and Felt Sweeps 
* Door and Window Sets 


® SPECIAL ROLLED MOLDINGS 
& BINDING AND EDGING 


TRIPL-TITE ALUMINUM SIDING 





Write today for complete details 


NATIONAL METAL 
PRODUCTS COMPANY 


1001 Ridge Avenve Pittsburgh 33, Pa. 
P.O. Box 9965 





Unusual Department Attracts Gourmets 


(Continued from page 154) 


os 


. Tihs 


Mrs. Carole Ann Marcy, right, shows a customer one 


of food specialties. 


—s 


spices, special jams and_ jellies, 
cheeses, fancy tea and sauces. The 
average margin on these items is 
10 pet, and most of the items are 
not commonly found in 


markets. 


super 


Started With $1,200 Stock 

The initial inventory for the 
Gourmet Shop, says Mr. McVicar, 
was about $1,200. Gross sales in 
November and December, 1953, ex- 
ceded $3,000, including volume in 
an inexpensive line of pottery and 
pepper mills. 

Effectiveness of the Gourmet 
Shop is illustrated by the response 
to offerings of imported porcelain- 
ized cast iron cooking ware. These 
items were stocked for more than 
eight months without a sale of an 
individual piece. 

When the Gourmet 
completed, this type of cooking 
ware began to move well. It and 


Shop was 


a wide variety of copper cook ware 
of domestic manufacture have 
since become fast sellers. 

Of Gourmet Shop merchandising, 
Grant McVicar says, “Service sell- 
ing, preferably by a woman, Is re- 
Mrs. Carole Ann Marcy, 
in charge of housewares and the 
Gourmet Shop, is accustomed to 
working with foods. What she did 


quired. 


not know about the special prod- 
ucts of a Gourmet Shop she quick- 
reading literature 
provided by food manufacturers. 
“It was Mrs. Marcy’s idea, for 
example, to make up our own 
baskets of food items for last 
Christmas. Items in these combi- 
nations were chiefly food special- 
ties that were not selling rapidly. 
A box of small jars of special 
cheeses was opened. Two of these 


ly learned by 


cheeses, a tin of orange pekoe tea, 
and several jars of preserves, were 
put in a wicker basket with cello- 
phane and ribbon wrappings. 

“The baskets met with quick re- 
sponse, and helped to sell a wide 
variety of additional merchandise.” 

Located at the front of the 
housewares section, the specialty 
shop has helped build traffic for 
that department. Many women 
coming in to buy utility house- 
wares items buy gourmet items on 
impulse. And Gourmet Shop cus- 
tomers will often browse in the 
other sections of the housewares 
department. 

Women like the Gourmet Shop, 
and its atmosphere. Many men 
are attracted to it—particularly in 
the outdoor grill seasons. 

Traffic attracted by the special 
display helps to build a good vol- 
ume in impulse sales. 
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sutt Hinges © ee 
by McKINNEY 


hinge craftsmanship 
at its finest 

















A mid-western heating contractor 
enters the hardware business with 
new highway store. Convenience 


attracts customers from wide area 


at 


Highway view of the neatly landscaped approach to the store's parking /of. 


Store has one side entrance and a reor entrance conne 


A new store— 


Robert Engler of Horicon, Wis., decided to enter 
the retail hardware business at an off-the-highway 
location on an outskirts site. 

A sheet metal and heating contractor, Mr. Engler 
decided to expand his operations in a new store. On 
a 200x150-ft plot along a well-traveled highway about 
a half mile from town, he erected a 40x100-ft store, 
plus garage and storage facilities. 

Mr. Engler believed that he was locating in a good 
place. He was right, for many farmers and other 
rural residents use the highway going to and from 
Beaver Dam, the county seat. 


168 


on a highway 





rmrnAm ArH PF y ry: artinar 
7 on parking se 


Many townspeople drive from the other side of the 
community to go to Engler’s because of the good 
parking facilities, well displayed stocks of hardware 
and related lines. The store is modern, attractive and 
neat with the added advantage of ample parking 
facilities off the highway. 

An attractive lawn with foundation plantings: plus 
a large electric sign identify Engler Hardware Heat- 
ing Co. 

The 100-ft front of the building faces the highway. 
Two full length display windows on one end, three 
large glass block windows face the highway. Set back 
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Display room as seer 
from cash-wrap table 
Note that only by ky 
merchandise is shown 
On top ledges in w 
aisled store. 
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if} Retail 
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ad offered 
items to all 
ired for 
during 
n visiting 


free 
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following 


ot-tne-store entrance 


Engler’s show refrig 


water heaters neat 


major appliance depart 
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Furnace prosper TS nre 


display to 
the time a new heating 

Engler Hardware & 
extensivel\ 
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direct 
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mail adver 


radio announcements 
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at Wale 
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stores Two show 
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nt amele kag mor . . 4 
i/Vs ‘ rou 35 i OV ge 


O's 


a ’ 
for flexibility of 


many farmer families. 
washers, ranges and 
The 


leads for 


store’s rear entrance. 


ment obtains 


many 


and sales and vice versa. 


irged to visit the appliance 
for 


Is put in. 


r heaters installation at 


leat ng to advertises more 
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firm’s merchan- 


, , 
petore 


entering 


and 


OT spot 


new spaper 


52-Week Birthday Gift Display 
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Sales News trom 


New models—new features—new gauges . . . promoted to you 
customers by the largest, most powerful advertising campaig 
in our history! That’s the big Savage sales story for 1955. It 
means more firearms business for you when you stock and 
. feature new Savage-Stevens-Fox “first in the field” models. So, 
be ready for plus business this year. Place your order with 


your distributor now! NEW MODELS 


Savage Arms Corporation e Firearms Division e Chicopee Falls, Mass. 

























Double Barrel Shotgun FOX B-ST 





_ i“ - » o~ a 
¥ < q ' ' LJ > < 
. “* r 
¥ ft : : r © { 4 
Now you can offer your customers a single trigger “double” 
ata very moderate price I hese outstanding features combine $ 95 (retail) 
to give the new Fox B-ST “fine gun ippearance and top 
. ‘ . » , - sevey Ff ’ j 
periormance non-selective single trigger, chrome plated adi — 410 gauge 
pistol grip, checkered and capped selected walnut stock 
nicely shaped checkered beaverta i rore-end Iwo white 
, , , Fox Mode! B ( standard 
metal bead sights attractively decorated case-hardened 
: { ‘al Wirt ' irineecr iT | heave tail 
Irame dependaDie coil spring sear mechanism tor crisp 


$75 si} - aa 
trigger pull. 


NEW FEATURES 


SAVAGE MODEL 775-SC AUTOMATIC SHOTGUN NOW WITH SAVAGE 
SUPER-CHOKE 






$1] 450 retail) 
tor more sales in 1955 both Savage Model 775 (lightweight) 
755-SC stondord mode! $109.00 (retail 


ind 758 (standard) are available with ftactorv-installed Savage 
Sovage Model 775 ‘lightweight 


Super-€ hoke at a sales-attractive price [his Savage engi- 
selection irom full t! rougn cvlinder VIVES NAXNIMUM rC- pia barre! $105.00 claii 





neered variable choke permits instant, finger-twist choke 


coil reduction and unilorm patterns assures the shooter 


Savage Model 755 ‘stendard 
olf the right pattern, for the right range at the right time plain | 


t¢. $99 50 recta } 


ha © gauge; 5-shot 


NEW GAUGES 








STEVENS MODEL 77-SC SLIDE ACTION REPEATING SHOTGUN BOTH 12 and 16 






Stevens Model 77-SC 
ie Sales-and performance-proven Stevens Model 77 rl 


: " . ( be : re 
’? " . ; : 4 w. . ‘cy : ’ ’ ; Tk 
-»( ine worl greatest repeating snotgu value $6975 fretail! 
’ ’ ij }? 


Sa : ipie in populal i® gauge. as Well as £4 2aug Stream- 


Model 77 (plain barrel) $59.00 


Stevens 











Ail PRICES SUBJECT TO CHANGE 





HARDWARE AGE, APRIL 14, 1955 i7l 








SELL 


LUBRIPLATE ‘etter 


the white 
lubricant of 


1 a_thousand 














LUBRIPLATE 
SELLS 


DbeCAUBC ..-- 





IT LUBRICATES BETTER ! 


Letters pour in from all over the country 
telling us how Lubriplate has improved the 
working of fishing reels, guns, ao locks, 
lawn mowers, power tools, hinges, fans, 
outboard motors and a thousand and one 
other things. 


IT’S NATIONALLY ADVERTISED ! 


Millions of sportsmen and householders 
read about Lubriplate regularly in The 
Saturday Evening Post, Sports Afield, 
Field & Stream, Popular Mechanics, Motor 
Boating, Home Craftsman and others. 


IT’S PRICED TO SELL! 


3 Handy Sizes—“A™ Tube 5% x 3% inches 
retails for 20¢; nr an Tube 1 x 6 inches re- 
tails for 35¢; “C™ Tube 2 x 8 inches retails 
for 95¢. 


IT’S PACKAGED TO SELL! 


“A” & “B” tubes packaged one dozen to 
attractive, sales stimulating counter dis- 
play cartons. “C” tubes in colorful indi- 
vidual boxes with counter display card. 


Ask your jobber for 
LUBRIPLATE 
and sell it in your store 
Fiske Brothers Refining Co., 
143 Lockwood St.,. Newark 5, N. J. 

















from Hardware Age readers 


Every Dealer a Superman? 


Editor's Note: 
from 


We thought our 
a Michigan dealer. 


of profitably operating a hardware 
writer of this letter, 
TUN a store prope rly 


clined to agree with the 
something of a Superman to 
Editor: 

read most of the 
magazines for a number 


Dear 


I have good 


hardware 
of years and I am convinced that no 


, 


ordinary human being can be a 


hardware dealer—it takes a Super- 
man. 
“Modern Store 


A parking lot 


One must have a 
Front” at all times. 
Interior decorating 
modernistic. The 


is a necessity. 
must be store 


must be light as daylight at all 


times. 


Need gondola units 

No hardware exist 
unless it is self service, 
in cellophane packages 
and uniformed help at the check out 
The store must have gon- 

dola type fixtures that I discarded 
25 years ago because they were not 
up-to-date. Fishing tackle and fine 
tools are now put in the same kind 
discarded 


store can 
these days 


everything 


counter. 


of show cases that I! 
years ayo. 

My five display tables and shelv- 
ing that cost me $3,000 are now 


antiques, although many dealers 
would like to have them. 

By all means our help must be 
rained. | pay a high school boy 
$1 an hour to sweep and dust. Do 
you think he wants to be trained 
when he knows he is going into the 
When 


this coming June he 


service in a year from now? 
he graduates 
can get a job in a factory across the 
street from the store at $2.25 per 
hour, 40 hrs. per week. An ex- 
$100 
Of course 


perienced man wants $90 to 
per week in this town. 
I could work for him. 

Needless to say, every hardware 
merchant must be a good citizen, 
must be interested in his Church, 
his noon day club, his schools and 


readers would enjoy this letter 
From our observations of the proble ms 


these days, we're in- 


that it does take 


store 


any other that the com- 


munity might interest him in, ete 


. vabi 
projer 


etc. 
Yours truly, 
dealer. 


Protesting Margin Cuts 
Dear Editor 

We were told 
wholesalers that a prominent manu- 
facturer of a hardware item 


spread on their 


recently by our 


store 
had cut the dealers’ 
line of percent in smaller quan- 
tities. We wrote a letter of protest 
to the sales manager of the com- 
pany, who replied that the cut was 
made to enable them to do more 
advertising. According to him, the 
increase our 


could afford to 


a lower discount. 


advertising would so 
turnover that we 
operate at 

This 
another product, a seasonal 
stopped in our 
one model, but 


salesman for 
item, 
We bought 
refused to 
because the 
offered was less than 33 1 


morning a 


store, 
handle 
another type discount 
o percent 
a case of 25. 


unless we bought 


We figure our present overhea: 


to be about 20 percent, and this is 


the reason we are adverse to han 
dling any merchandise on which we 
cannot make at least 33 1/3 percent 
profit. Within the last year we 
have tried to be articulate 
making protests to bot! 
jobbers and manufacturers. 

We are 


because we are, 


very 
about this, 
writing you this lette: 
frankly, 
to whether other 


curious as 
stores are joining 
is in making protests and insisting 
upon a minimum profit. 

Yours truly, 

John Bozarth 

Katon Bros., 
191 Sound Beach Ave., 
Old Greenwich, Conn. 
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Ge al 
consistent 
advertising makes ©” 
your Selling job easier... \ 7 


- 
a 


OT as ft ALI 
| UU TT L ANU 


national advertising 
programs to help 
you sell 





% 1579—Fishing Creel # 1658—lvating Coat 

Room for lots of gear ond fish. Fops j Looks and feels like # costs twice o+ 
open— snaps shut. Moteriot Fisherman's much. Heavy |! oz. two-ply duck with 
Poplin, woter repellent trected. Two stormproof finish. Shoulders reinforced 
large pockets for bolt boxes. Colon with leother. Corduroy collar and cuffs 
Ovidoor Green. individually pocked Partly lined with Buffalo Plaid. Big 
ne Full built-in 

in pliofilm be pockets Bi-swing back J >v 
> bioodproof game bog. Even sizes: 36 

to 52 


Join the Cumberland team 
for big sales—hbig profits 


It is the steady drop of water that wears out the stone. It is 
the steady, consistant use of advertising that has created a big 
market for Cumberland sportswear. Cumberland hunting and 
fishing clothes are well known among your customers and it 
makes selling them easier, more profitable. 




















You can cash in on the preference built up for Cumberland 
by ordering your stock now. See your favorite jobber or 
write for literature and prices. 
























THE AMERICAN PAD & TEXTILE CO. 


SPORTSWEAR DIVISION 

























GREENFIELD, OHIO 





HARDWARE AGE, APRIL 14, 1955 








® 1367- 
Fishing Vest 





Cool, lightweight, and a place for every 
thing. Seven pockets, removable cree’, 
tipper front, ring for net, loop to hold 
rod. Sizes: small, medium, lerge and 
x-large. Material: Fisherman's Poplin 

Ovtdoor Green. Packed in plicfiim bog 


# 267—\same but with buoyent pods 
ploced in for emergency.) 








*% 1470—Fishing Pants 





Tops im comfort for every fishermen 
Moterial Fisherman's Poplin, woter re 
pellent treated. Deep, cflrong pockets 
Bottom tab fasteners Color, Outdoor 
Green. individvolly pocked i plicofiim 
bog. Wide ronge of sizes 


Mr. Dealer! 


WAKE UP SUMMER PROFITS WITH 
LOW-COST, HIGH-PROFIT STEWART 
“DO-IT-YOURSELF” FANS! 


Stewart “build it-yourself”’ fan 
rivht in line with the hottest 
the country. An item that 

summer profits 

turnover. 


increase your 
good high - profit 
Lo handle, easy to store 
and moat important, easy To se)/ 
At these 

tnree., 


QUALITY 

Only finest materials are used. All 
moving parts precision tooled in- 
naximum air movement and 
1, Silent, vibrationless opera- 
Composition blades (wash- 
do not warp, bend, rust or 
All necessary 

as illustrated. 


PACKAGING 


All parts in one 
easy - to - handle 
package Takes 
little storage 
“~ 19” 
shipping 
weight 35 Ibs 


They're ea 


prices they'll buy two or 


parts sun 


ASSEMBLY 


Easy to follow 
instructions in- 
cluded im pack- 
age Simple 
enough for wo- 
men to assem- 
bie 


Wholesale extremely low cost. Set 
your own retail prices. 


FAN SIZES 


24” and 30” (blade size) 


Selling fan makes customer strong 
prospect for companion items: paint, 
brushes. tools, motors, etc. 


WRITE—WIRE—PHONE TODAY FOR 
FULL DETAILS—BULLETIN WA 2153 


S. J. STEWART 


[ELECTRIC] 


56 yeors in business—same location 
529 St. Joseph St. New Orleans !2, Lo. 
Phone RA 4308 


ashing ton 


NEWS and VIEWS 


Reports on Events Affecting the Hardware Business 





(Continued from page 10) 


FTC Rules on Exclusive 
Special Price Discounts 

A manufacturer who gives spe- 
cial price discounts and other dis- 
eriminatory advantages to a select 


} 


group of wholesalers is violating 


the Federal anti-trust laws. a Fed- 


eral Trade Commission hearing ex- 
aminer has ruled. 

The examiner pron t! (en- 
‘ral Foods Corp. 


grant its so-called wagon dlis- 


from continuing 
tributors wholesalers who gen- 
erally make point-of-sale deliveries 
from trucks to their distributors 
any discount ry allowance it does 
to other wholesalers. 

would also require the 
corporation to make all of its prod- 
icts available to all of its custom- 
‘rs in equal size and style. The 
ision may be appealed to the 


full Commission. 


Anti-Trust Report Helpful 
To Trade in Some Respects 


While a large part of the anti- 
trust report of the special Jus- 
tice Department 60-man advisory 
committee was a strong indictment 
of fair trade, 


other sections may 


prove helpful to the hardware 
trade 

The committee says that ‘“preda- 
| cutting’ should always 
be halted. Che 


warns avainst 


ory price 

committee also 
overly strict en- 
forcement of the Robinson-Patman 


: " 
»* “1° r ’ 
Act, which 


price discrimination, 


attempts to prevent 
because thi 
rs tnat rigid entorcemen?t 


iniformity.”’ 


group tea 
might promote “price 

Delivered pricing. under whic} 
rers absorb some freight 
rates in order to meet competitors’ 


distant markets, should 


‘ . > 
manulias 


prices in 


be permitted, the group says, as 


: 


| 


, 
mMmiOsoepny VO ild 


nproader SOuUrCeS 


rhe committe: recommended out- 
lawing exclusive dealing only when 


> 


appears that a market is about 


ee | } ,*? 


Fores iMISeU by a firm. 


to he 


Some members, however. dis- 
sented on exclusive dealing, feeling 
that when a dominant 


begins to require 


Company 
distributors to 
deal exclusively, the practice should 


he * ST ruck dow n”’ 


imber had been signed. 


even before any 


Small Business Profit 

Picture Arouses Concern 
Congressional leaders are 

ing possible legislation to 

the disadvantages suffered by smal] 

business firms pointed out recentl: 

House Small Business Com- 

The Committee, headed by 

John Sparkman D)., Ala. 


piaine in 1} nnuai report 
+} ' 


Resume ré adine on page 1] 
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Jerry Wilson 
. South Dakota 
Carlos Vinson 
Tennessee 
Lon L. Imeson 
Wyoming 
; 
Clyde Kitchens 
Louisiana ; 
| mous hunters. guid 
s these know the value of 
These big game In ther imMmunition 
choose Peters “High 
Wwhoen they re out alter 
hunters support your ©: 
pp 5 What's more. the v re 
why it pays to shoot Peters. Eve 
p t “Hi hv - 77 riul advertisements 
eters Migh Velocity {’.c.c"s"" 
UOOT MavaiZines 
; Ward Gay . it i\dds up to powerful 
Alaske center-fire sales heck your supply’ of Pete 





PACKS THE\ POWER! 


PETERS CARTRIDGE DIVISION, BRIDGEPORT 2. CONN. 
, ige [) , j r? , i... 


“Hiei Zz cil idemar k ; , f 
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| -, Hardware and allied 
STAR : trade events up-to- 
& Mm date in each issue of 


® Hardware Age 


MULTIPLY 
YOUR 
PROFITS? 








Convention Check List 








Ever since its introduction, 
the STAR “Flex-Pak” Blade Assort- 
ment has been helping dealers 
everywhere make easier, more 
profitable blade sales 


September 


Easier? Yes, because the | OS agg ene Avopvl. Show October 
“Flex-Pak” lets you put your | ) . 
stock where people see it — 
and seeing means selling. 











More profitable? Yes, be- 
cause it enables you to carry 
1 stock of STAR “Molyflex”’ . 
Blades at reasonable cost, helps you National Events 
trade up your customers to “Moly- 
flex” at four times the dollar profit |Gift & Fancy Goods Show | Inter National Builders Hardware [xposi 
for you, four times the cutting effi- | national), Aug. 21-26 at the Hotel tion, Sept. 18-21 at St. Louis, Mo 


ciency for them. Astor. New York City. Sponsored Sponsored by the National Builders 


Each STAR “Flex-Pak” contains | by Trade Exhptbition, 331 Madison Hardware Assn., managing direc 
a bolanced stock of 80 Urbreok- | Ave. New York, N. Y. Charlies tor. John R. Schoemer. and the 
able Special Flexible (green) Snitow. president. oneal 
blodes and 20 “Molyflex” High o <meta 
Speed (copper colored) blades — 
costs you nothing extra 


Ask your distributor for the STAR 
”Flex-Pak”—and ask him, too, about 
other STAR merchandising mate- 
rial—the “Molyflex” No. 166 , : 
Display Card, the No. 45 Spe- Industrial Supply Convention, April 
cial Flexible Assortment, the 17-20, at Cleveland, Ohio. Atten 
famous STAR No. 20 Hack- dance restricted to members. Spon- 
saw Frame. @) 1020 


an Society of Architectural! 
: Hardware Consultants, executive 
Hardware Week (irha), April 16-25. ' 
. . . } secretary, W. A Mathewson. Ad- 
Sponsored by the National Retail : , 
a2 ’ > —_ n ative offices of both associa 
Hardware Assn., 964 N. I ennsyi- “15 M N 
. : are at ol: adison Ave., New 
Vania St.. Indianapolis 4, Ind. : “ 2 : : or Ave ’ ' 
New \ Orr 


National China, Glass and Pottery 


Show, July 17-22, at the Hotel New 
sored by the American Supply & Yorker. New York City. Under 


Year After Year, Machinery Mfrs. Assn. W. B. George F. Little Management, 22( 
, homas. Hunter-Thomas Associ ie ci “aie 2 
STAR Blades Lead The Seles Perede | {2O™As, Hur “7 - fth Ave., New York 1, N. Y¥. 
ates. Keith Bldg.., Cleveland, busi- 
ness manager: the National Indus- ; ze ee 
. trial Distributors’ Assn., 1900 Arch National Fishing Packle Show Aug. 
CLEMSON BROS.., Inc. St.. Philadelphia, H. R. Rinehart, -12, at the Conrad Hilton Hotel, 
MIDDLETOWN, N. Y., U.S.A eueceiive secuetery: the Seathers : 
rs of Hock So “ate R 730 
eee C CUS See eee See sae Industrial Distributors’ Assn., 712 
Biodes, Frames, Metal Cutting Bond 7 ' “ . : "70 
Seen ond Geen Mend ond Sane Volunteer Bldg., Atlanta, Ga., E National Hardware Show, Oct. 17-21 
Lown Mochines L. Pugh, secretary-treasurer. at the Navy Pier, Chicago. Spon- 


Sold Only Through Recognized Distributors 
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| The greatest single tool buy 
e youve ever been able to SELL! 





TWICE THE 
TORQUE! 


: sae ae \ owe " 
© 44% MORE — —-  - € eC oo 
= QUIETER fe) 


OPERATION ! 
* 


»y 44 inch Drill 


44% MORE POWER! 
TWICE THE TORQUE! 
You Il sell it SMOOTHER OPERATION! 


e".. NEWLY 2 f | ‘There’s never been a better tool buy! ‘The all 
_ CONTOURED ways or new Black & Decker '4-inch Utility Drill has 
HANDLE | : MORE PROFIT 14°, more power than any previous mode! 


twice the torque—to drive more accessories, 
With hex-key do more jobs better and faster! Yet it’s still 


chuck—U-1— | ) oe n . . 
2 riced to retail at the same $24.95 with hex 
still only $ 4* ' 




















HELICAL 
GEARS! 


ee 
+ 


* 





- 
~$ 
_¥ 


* 
~ ae 

re. Range iy 
Sgt et 













key chuck, or at $26.95 with geared chuck! 


She tana | New helical gears give the all new 4-inch 

ottlt only $ 26” | Drill even smoother, quieter operation! Newly 

| contoured handle gives real comfort while 

using! Call your wholesaler and order today! 

The Black & Decker Manufacturing Company, 
ee Dept. H504, ‘Towson 4, Maryland. 








Your Customers will see if in... 


WATSON | AMERICAN HOME 


MAY 23 MAY 21 MAY 


Better Homes| [POPULAR | [ POPULAR] 








FOR THE LATEST AND BEST IT’S 


Yack & Decker 
(i) 














nea 

















; ot ten | | SCIENCE | | MECHANICS 
MAY | JUNE ——. | | PORTABLE 
THE GREATEST ADVERTISING BARRAGE | | ELECTRIC TOOLS 


EVER PUT BEHIND A SINGLE TOOL! 





| 
You'll sell all these accessories with it for even greater profits! 


Screwdriving 
Rubber Backing Pad Saw Attachment Wire Brush Grinding Wheel Attachment Masonry Bits 





Polishing Bonnet 












Convention Calendar 





hanging and 


stock PAIN fastening devices 


... the line with PLUS VALUES 


One Source for all of your require- 


ments in hanging fastening 


continued 


al Hardw 
A ve 


Show, 


are 


‘ : 
A.eOwWw 


& Home 
July 11-15 
Atlant! 
ry ti Na 
Manufacturers 
indi Mart, ‘ 


ie} yoy ; eQwvs 


House 
Show. 
Hall, 


( isoreqd 


National 


pliance 


wares Ap- 


at “Con- 


PLUS 
VALUE 


and entio} 
devices Saves you paper work —_— Sy the 
Can . ive 


you on freight. 
Top Flight Qual ty. The 
| 


fox ; and quality control 


newest and best in manue- GIse 


PLUS 
VALUE 


turing method give you flaw- 


ess products customers like to use. 


ry r 
ates National Retail Hardware Association 
Strong, Colorful Cartons with complete easy il es , de 11-14, at 


reading content identification. 


PLUS 
VALUE 


promotion that 
advertisements like 


PLUS 
VALUE 


with abundant 
ime ludes 
this 


Regional Events 


Builders Hardware Conference 
innual Pacifi April 
rizona-Biltmore, Ph 

red by Chapt 
e Ameri 
“a Hardware 


Nationa 


{(_oast), 


al 


Just one 
of Poine's 
family of 
products. 


Send f 


Paine $ 


For a line 
on the full 
line write 

for catalog. 


Ha 
(,ift She 
24-27 


P; 


; 
cA se 


\ 


' 


Hot 


ss 


a 


Lamp 


walls and ceune 
w 


or Catalog of 
Complete Line 


away 


p A\NE’s 


s TAKE 


Texas W 


TSMEN 


Hardw 


U pper 





T 





THE PAINE COMPANY, 5 Westgate Road, Addison, 


Illinois 


HARDWARE AGE, 


Yorker Hote! 


' © .1TY 


(>i? T meet ’ rs 


Mid 


sociatior 


W ashington, 

Hotel Wi 
12 at La 
ilmer House; 
Statier 
Boston, 


Phi 
; aid 


ws: 
at tne 
Aug. | 
New 
‘2-20 at 


*, } ; 
ei Statier;: 


Hote! 


Show. 


7 


Sportsmen's Show, Apri! 


ix Falls, 


Dak 


“Si 
The South 
ation 
holesale Hardware Assn 
with the Texas 


Club. Ju 


~ 4 


are Rooste 
Wort 
| Weddir 


Ban} 


rs 


West Housewares Market, 
Aug. 3, 5, at the Mi 


" 
ss 
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SHOW MORE... SELL MORE... 


PLUMB <2; SHOP 
, Quick Cowite MERCHANDISER 


... ANSWERS ALL YOUR 
, FREE PLUMBING SALES PROBLEMS! 


N 

wT phere pisPLaY DEALERS—Build your plumbing sales department around this 

all-metal display . . . a new source of profit on just I'/> feet of 

counter space. All the chrome-plated flexible copper supplies 
and fittings necessary for every water supply hook-up. Con- 

| venient arrangement invites customers to wait on themselves. 


CUSTOMERS —tnstall plumbing with neater, easier chrome- 
plated flexible supplies. Simple step-by- 
_ ae directions show you how. 


“—_ ‘ : -_ oe 
eaten -_ ~~ 
Ks) ea 


; 5 \ + — - ? . —S a ‘ 
\WASH BASIN) TORET KITCHEN SINK | 
YAN B/ ‘ie KITCHEN SINK _ 








































——$__— 


The right supply, valve, fitting for the perfect hook- 
up between water inlet and fixture. Pre-cut flexible 
pipe bends in any direction and shape, moking hard- 
to-get-at corners easy to work in. No longer the extra 
equipment and labor of solid pipe installations. 


CHROME-PLATED FLEXIBLE SUPPLY 
PIPES — Individually carded for 
easier merchandising and product 
protection. Illustrated step-by-step 
installation instructions on the back 
of every card. 








VALVES—tindividually packaged in 
attractive window-box with cello- 
phane overwrap .. . affording full 
view of the product, at-a-glance 
identification and over-all protec- 
tion to the jeweled chrome finish. 


CHROME NIPPLES, FITTINGS, NUTS 
od RINGS—Conveniently separated 
and displayed in their own particu- 


lar metal pocket, clearly identified 
with picture, size, part no., price. 


oo 
Se oe mike « ™ 
- ~ - : , - 
- -_—~— = - “<= > . . = > 
— ~ 
»* 7 : > *¢ - 


- "fn eee 





FREE 
MERCHANDISE 
$7.65 worth 

of merchandise 
absolutely free 

with the purchase of 
either #100 or #200 








Quick Service 
Merchandiser. 12” =x 18” FITS EVERY 
oo arin ° - ACTUAL SIZE COUNTER 
om your fovorite a. 
wholesaler. cea ee ee ese emeaianaaeaseaneee 





| Please send the following: 
"| 4 page explanatory folder 


Quick Sowiee srrcnanorser 100 3 > Qaich Sowice sncasisen 4100 
FOR ONLY ‘109 eC Shdetocenenanses 











Total Value $178.99 | Name ico » 
|! Address 
° . City State 
Quick Cowiee DAERCHANDISER © 200 ' Favorite Wholesaler 


Deo not send poyment. Your wholesoler will invoice you.) 


NLY °44" : 
REVISED : ron ONLY 044 PLUMB SHOP 


. 1955 P.O. Box 8 DETROIT 1, MICH. 


mm mmm 
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WHAT'S NEW 





® For more information on these products and services 
use free post card on page 183. 


(Continued from page 13) 


edge is the symbol of “matched de- 
sign.’ Available in red, yellow, 
and natural white, pitcher retails 
at $1.49. Blisscraft of Hollywood. 


For more data circle No. 9 on postcard, p. 183 


New Hose Nozzle 

No. 145 Green-Gold 
plastic hose is 
tractive. All 


Nozzle for 
durable and at- 
working parts are 


made of brass with superimposed 


red, green or yellow plastic sleeve. 
It has full stream, adjustable 
spray with positive shut-off. H.B. 
Sherman Mfg. Co. 

For more data circle No. 10 on postcard, p. 183 


Rubber Sprinkling System 


All-rubber underground sprin- 
kling system can be installed by the 
home without digging 
trenches and holes in the lawn and 
without special tools. Any pattern 
can be laid out with the flexible 
rubber pipe, since there is no need 


gardener 


180 


for sharp angles and cutting and 
fitting of metal pipe. Rubber sprin- 
kler heads are safe for children and 
will not damage lawn mowers. Ap- 
proximate cost of a rubber pipe sys- 
tem to cover a 20x50 ft. lawn is 
$37.50. Promotional package in- 
cludes descriptive envelope stuffer 
for customer mailing, installation 
instruction folders, window banner, 
counter card, newspaper mats, pub- 
licity releases and radio commer- 
Goodyear Tire & Rubber Co. 


For more data circle No. 11 on postcard, p. 183 


Clals. 


Water Cooler 
This new water cooler comes in 
Suit- 


able for construction crews, ser- 


2, 3, 5 and 10 gal capacities. 


vice trucks, farms, shops and ware- 
Available with or without 
faucets. Schlueter Mfg. Co. 


For more data circle No. 12 on postcard, p. 183 


houes. 


All-Purpose Sprayers 

Two new all-purpose sprayers 
known as Hydra-Guns can be used 
gardens, 
shrubs, lawns, and jobs around the 
farm such as pest control and 
spraying grain protectants. Spray- 
ers have half-gallon jar containers 
which are interchangeable with 
standard fruit jars. High-pressure 
brass pump has nozzle that adjusts 
to any spray from fine fog to long 
distance, and to any spraying angle 
within 360 deg. 


for spraying flowers, 


Hydra-Gun, Jr. 
has a single-action pump with a 
spraying range to about 20 ft. 


Hydra-Gun, Sr. has a _ slide-type 


——_ 


i —w 
- 


| SudreGo* 
NE 3! 


pump that sprays on both the in 
and out stroke, spraying range to 
about 30 ft. Both models handle 
all sprayable solutions. H. D. Hud- 
son Mfg. Co. 
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Mending Rubber 

Flex-O-Fix, new type of vul- 
canized rubber, is squeezed out of 
a collapsible tube and dries into a 
tough, elastic, waterproof rubber. 
Can be used on all materials made 
from fiber, leather or rubber. Plugs 
leaks, waterproofs shoe welts, re- 
pairs weather- 
strips, stops squeaks and rattles, 
retreads lawn mower and bicycle 
tires, insulates electric wires and 
connection, etc. 
oz. Pyroil Co. 
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soles and heels, 


Tube size is 2% 


32 x 3/2 Butt Hinge 


7 
| 


Newly developed 3 
hinge comes in both 


2Xdo butt 
round and 
square corners, in dull brass and 
prime coat finishes. Features new 
non-rising self-locking, pin, plus 
the elimination of the plug itself 
which provides easy access to the 
pin with a nail or other pointed 
tool. Hinge knuckle is designed to 
conceal the missing plug, once the 
hinge is installed. Called the “All- 
American” hinge, it will sell about 


~ 
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It's the same the country over 


MORE DEALERS 


are making 


MORE PROFIT 


with the 





Ed Keedy of Garden Dept. 


spew SS esinife LINE 
Madison, Wisconsin dnd : 


Dealers from coast to coast report Resinite the @ Effective advertising @ Higher unit profit 

most profitable hose and sprinkler line for many @ tmereacsed aust © goodwill 

reasons : Fast turnover — . 

You, too will find it poys in many ways to 

@ Superb Resinite quality Low inventory with this one com- feature and merchandise the Resinite line. Ask 
—— your wholesaler or send for complete details 


@ Smart packaging plete line of hose and sprinklers today. 





ve 

















GREEN STAR 


TWIN TUBE 


_ FLEXIBLE SPRINKLER GOLD STRIPE 





SOAKER SPRAY 


: 


Resinite Sales Corp. Dept. A 


\ Box 1257, Santa Borbora, Calif 
Send complete information, prices and discounts on 
= = Resinite hose and sprinklers 
t Ss 4 ri 3 e Nome 


Store 





products of Resin Industries, Inc. a 
SOLD BY RESINITE SALES CORP. SANTA BARBARA, CALIF. City 


Zone Stote 


Our wholesaler is 








WHAT’S NEW 





20 pct below firm’s standard butt 
C. Hager & 


ninge price. Sons 
Hinae Mia. Co. 
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Power Edger-Trimmer 
Garden and lawn power main- 
nance tool, called Edge ’n Trim, 

stand-up control of all op- 
luding 3 second switch- 
edger to trimmer with- 


: | 
tnree-wvu nee! 


more data circle Noe. 16 on pesteard 


New Faucet Washer 
New ball-] : 


product display cartons containing 
2 doz. of the 3 assorted sizes. Ard- 
move Products f fj. 
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Contact Adhesive 


Improved contact adhesive, Stix, 
is ideal for laminating Formica, 
Micarta, Consoweld, Panelyte, etc., 
wood, without the use of heat or 
pressure. Bond made with adhesive 
improves with age and is heat re- 
stant Adhesive is available in 
qt., and gal. cans, and 55-gal. 
Adhesive Products 


For more data circle No. 18 on postcard, p. 183 


qarums Corp. 


New Nail Package 
Standard sizes and stvles « 
now come packaved in strong trans- 
closed with 
sealed saddle 
from 
lamond 
nave 
for 10¢ each 
oductoryv assort- 
John 


aN allable. 


Fer more data circle No. 19 on postcard, 


Coffee Service Set 


This gold-tone coffee service set 


CUI 


electric 


sists of Mirro-Matic automatic 
percolator, tray, sugar 
bowl and creamer—al! finished in 
non-tarnishing, non-fading Alumi- 
lite Percolator makes eight cups 
Tray is 12 in. in diameter with a 


: . 


rim of gold Alumilite. Center of 
tray is suede-tone gold Alumilite. 
Matched 


suede-tone gold Alumilite with at- 


sugar and creamer are 


, 


tractive brown piastic handles. 


pacity of each is Set 


+ 
Plas 


Percolator lists ror 


915.95; S2.95, and sugar- 


creamer se $1.75 Al 
(,00d8 Mera. f O. 
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Pee ggvidei si 


Brass Cup Hook Assortment 
Display package contains three 
popular 7 ’ bre ‘up hooks: 


contents, 


prices 


Assort- 


ed at 312.00 


more data circle No. 21 on postcard, p. 183 


Aluminum Ladders 
F improvements 


-ptpt? series 


i\Continued on page 1R6 | 
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Please use this P. O. 
Box Address for Quick 
Check Cards Only 
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CHECK CARD 


AN EXTRA 
HARDWARE AGE SERVICE 


A successfu! har 


\ i. ' o . 
Whats New in 


dware dealer keeps up to date on 
The Quick Check 
pottom of this page will help you get 
1 on new products described in this 
y. HARDWARE AGE brings 


uct descriptions than any other 


merchandise. 
Card on the 
more intormati 
issue, quickly and easil 
you more new 


rT’ 


maaqaazine. Quick Check Card service will now 


get you all the information you need, quickly. 
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Here is Your Quick Check Card 


What it is... How it works 


Each issue brings you dozens of descriptions of new products, new dis- 
plays, etc., in the “What's New" columns. You get more of these in 
HARDWARE AGE than in any other magazine. 





When you want more free information on any of these products, simply 
mark a circle around the same number on the post card as appears 
under the individual item description. 


Drop the post card in the mail box. No postage is needed. You will 
quickly receive, free, complete details on the product from the manufac- 


turer. You may circle as many items as you wish. Separate information 
will be sent you on each item. 


























Be sure to give your full name and address on the post card. Print or type 
it clearly. We cannot service post cards with incomplete addresses. 


ITTY TT 







































































Postcord valid 8 weeks only ‘ r thot 4 ’ etterhead y a na em wanted 4/14/55 


Please send me turthe r information on | | S NEW items, code numbers 


for which | hav cled beiow. A big help for busy deal- 


| ers. Use this card for free 
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look at HYDE! 





on 

DD -& 
eae 
s'3 


~ 


products and merchandising calas 


= Al el fe | that make 


; - y ‘ 
coy elt a lb (| TAKE YOUR PICK 






—_ 





TARA / 











HYDE makes your customers want 











rh asey fa P| OF THE MOST 
i © ee * P oe ol 
. Leads | fy _ | MERCHANDISED to buy . . . your assurance of more 
i ® Trl ? LINE OF TOOLS 
—_ J % j ‘ ' y , ed Ty & ’ . . > . ‘cc’ — - 
ane | - | ON THE MARKET sales and profits besides there’s a 
Order by unit namber HYDE too! assortments in colorful, spectacular, FREE display AN”; ale ver 
Merchandisers. Dealer's cost —- 40°. off list prices shown below. full +0 de al r net profit on every 





A. =3 Wallpaper Too! Asst. $87.25. B. =83 Paint Scraper — % doz. $8.94. 
C. #97 Handy Knife — | doz. $9.48. D. #1098 “One Arm Paperhanger’ Tool trade sales product — sell tools faster 
4% doz. $11.88. E. +203 Blue Diamond Putty Knife and Scraner Asst. $45.40. 
F. £903 Blue Diamond Asst. $49.50. G6. =KS-10 — 10” Scraper — % doz. $17.88. 

. #1006 Wall Scraper Asst. $18.15. 1. +703 Blue Diamond Putty Knife and Scraper 
Asst. $33.60. J. =7B Black & Silver Putty Knife and Scraper Asst. $33.60. 
K. =BHS-142” Putty Knives | doz. $14.28. L. =BHE-5” Taping Knives — %% doz. 

14.10. M. #82 King-Size Paint Scrapers — 42 doz. $15.54. N. =BHE-4” Tapin eo _— 
cieas — % doz $11.10 0. #8 Paint Scraper Asst. $36.18. P. #25 Razor Blade ments now from your distributor. 
Scrapers — 2 doz. $6.96. Q@. =1003 Blue Diamond Putty Knife and Scraper Asst. 
$16.80 R. =2 Black and Silver Putty Knife and Scraper Asst. $50.25. $. =89 Mrs. 
Hyde's Sandwich Spreader — | doz. $8.28. T. =22 Black and Silver Putty Knife and 
Scraper Asst. $48.15. U. =BHC Chisel Putty Knife | doz. $16.20. V. =25 Razor 
Blade Scrapers on Cards — 2 doz. in box. $6.96. W. =1 Glass Cutters 1 doz. in 
display. $4.68. X. Plaque Awarded to HYDE by Hess Brothers For Design and Use 
of Y. +82 King-Size Scraper 


the Hyde way. Order your tool assort- 


WRITE FOR CATALOG SHEETS 


HYDE MANUFACTURING CO. ss ass”'S 








IDGE 
S.A 
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WHAT’S NEW 











eho llal:laleltlt-Miulel lela 


HELP 100! WAYS 


Around lat 


(Continued from page 182) 


lel elaat— Farm > 





*20 motor display 


stand...with 












Westinghouse 




















draulically locked to the side rail 


so it cannot loosen; larger rungs 


with deeper corrugations so they 


are more comftortabie and Silp fre- 
sistant: 2-in more width tor 
greater safety and comfort; side 


rails with bulbed edges which are 
stronger and smoother Top of 


inded end- 


Package sor har noe 
tips so ladders slide up and down 
on all surfaces without scrat ‘hing 


them. Available in single ladders 





from 8 to 16 ft., two-section exten- 
sion ladders from 20 to 40 ft., and 
three-section extensions from 40 to 
52 ft. R. D. Werner Co., Inc. 


For more data circle No. 22 on postcard, p. 183 


| he st ind is vours-- free 







~“W hen vou order the “Motors 






New Paint Tube System 


On View” Package. It means more sales for you. ; oF ™ 
New Kolormatic tube system 1s 


more motor sales and more sales of power tools 


¢ 


[his attractive display stand actually puts motors on view in your interior gloss, semi-gloss, Lo- 


adaptable for firm’s line of flat, 
















and ACCEeSSOTICS. 


store where they can be seen and sold. Use it as the center attraction Sheen. cement and stucco, and 


ot vour “do-it vourselt”’ department. 


house paints. It will also be adapt- 


included in the package are six Westinghouse Handy-Craft 


. able to other types of paints as 
motors in popular easy-to-sell ratings (one i-hp, two -hp and thev are deve loped Two bases are 
three hp motors). To aid their sale you receive two window ss allel nis, Waals: iil 
banners, a motor decal for window or door, the “ Pell-All-Tag POU mg ’ AU | bigs wy _— ’ 
on each motor, and new spaper advertising mats in addition to the and a daeep-tint Dase tor deeper 
stand and its colorful Sign. shades The 12 basic colorants 

Ask your local distributor for details. Or use the coupon below. come in 9» tube s s one of which 
1.03018 has four strengths. System offers 
324 colors and is merchandised 


you CAN BE SURE...iF is Westinghouse 














W estinghouse Electric Corporation, Small Motor Div sion, Li na, Ohio 


YES! I'm interested in increasing my motor sales. Tell me how I can get the 
“Motors On View” Package. 


Name 
Company 
Address 


City 








HARDWARE AGE, 





APRIL 14, 





1955 


through color rack. This rack 
combines a storage base, a sliding 
drawer with individual partitions 
for holding color chips, and above 
drawer an enameloid display show- 
ing each of the 324 colors. Aya- 
nize Paints, Inc. 
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Rigid Steel Tape 

Wyteface Rigitape is a rigid steel 
measuring tape that can be used 
by one man alone at its full length 
without bending or twisting. 
Curved for rigidity, the tape is 
yraduated in feet, inches and 
eighths in black on a white back- 
ground, with the foot numbers in 
red at every inch. Tape has an 
adjustable end hook for accurate 
inside and outside measurements, 


and a iong winding handle for 


greater leverage. Comes in a gray 
- 
a 
~ 
> 





plastic cover on a welded steel case. 
Retails at $3.95 for 16-ft. length; 
$4.95, 20-ft. lengt Keuffel & 
Esser Co. 


For more data circle Neo. 24 on postcard, p. 183 


Knobless Door Latch 
In the March 3 issue of HA, page 
154, this item was described as 
having face plates made of a heavy 
gage, rust-proof bronze alloy, with 
natural bronze finish. This is 
incorrect. The face plates are made 


of a rust-proof zinc alloy which is 


plated in various finishes SO8s 
Vita f 
For more data circie Ne. 25 on postcard, p. 183 


improved Jet Pump 
Improved Mode! X let p im} , now 
known as the Pacemaker, features 


new Ni-Resist rotary-type seal and 


the addition | a Dro! * wear ring 
’ e " . «| 7 = - " 
Revised low prices are $98.75 for 
7 + . ‘ ‘ 
1/3 ha re s m with &-ga 
’ ’ ~ | r? ’ ’ rye 

: r ae | t«) Siia 
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_ d mighty by ’ 





fast, easy-boring 
electric-drill bits 


by Greenlee 


Specially designed for use in 


electrry leil] 
CICC CEI GiTiLiisS 


portable 

these new GREENLE! 

tools mect the big need 

for bits that W 1 bore ACC urately 
and tand up under today s faster 
building methods. All around vou 
market for GREENLEE 
ctric-Drill Bits professional car- 
construction workers, farmers, 


home craftsmen. And wi 


vou sell 

(;REENLEE you know vou re selling 
sure satisfaction. For these new 

bits are of highest quality com- 
pletely heat-treated for xtra strength 
shanks rately mac! 

for p lienment of the 


too! fis itv steel. | ret 


your share of the new electt ‘rill bat 


mark tc. get (;REENLE! ¢ yvour 
wholesaler or write us for 





<= 
GREENLEE 


GREENLEE TOOL CO. 
1804 Herbert Ave., Rockford, Illinois 
















New GREENLEE line of 
electric-drill bits includes 
Nos. 56-PT and 53-PT 
Solid-Center Electric 
Drill Bits, No. 64-PT Ship- 
Auger Electric-Drili Bu, 
ond No. 26-PT Singie- 
Twist Electric-Drili Bit ; 
cl in wide site ronges. 
















































































































































WHAT'S NE 


sately. Sell Satisfaction ® For more information 
* on these products and 
services use free post 

card on page 183. 





coli warmth, Sell 


Heate™™ 


8 Fully Vented 
Heaters 
v 5000 BT 


<< - 5,000 BTU 
@ 


— 


> 
. 
a 
* ~ 


J 


23 Unvented 

+ 
Heaters : : ) a 
. 000 BTU om , | and $145.45 for the ‘os h.p. deep 


nd © 
~ ed ~ww 


> . 
eM, / 


- le 
#. 


lso available wit larger tank), 


: 4 
79 to 50,000 BTU — 3 m | well unit with twin-tube injector 
: ’ 
All AGA é and 2l-gal. tank. Red Jacket Mfgq. 
spproved for , | Co. 
ture quetied — 


snd manufactured gases V¥370 Oo AP \ For more data circle No. 26 on postcard p. 1&3 
& 


=>? 
2 eq sy Shelf Lining Paper 


; 


MARTIN STAMPING & STOVE CO. scale oe aie + =e 
GAS HEATERS , New Marvalan shelf and drawe1 


' e : VB! lining papers have a surface of 
Huntsville, Alabama Our 50th Anniversary Year QE pa] é 


viny! plastic on a base of latex and 


cellulose fiber. Material is long 


QUICK TURNOVR == a 


HIGH PROFIT MERCHANDISE 


damp cloth. Racks and display 
pieces are avallable without ¢ narge 
A Bis a7 1 y-e lark ( OO) }. 


Fer more data circle No. 27 on postcard, p. 183 


Electric Skillet 
Si New all-purpose electric skillet 


es . 
y . on hh pea) ; yi 
UPER cx 73 il $ cast aluminum, 11 In. In diame- 


 . 
== 5Ponc7n ; Ai} ter 2%» in. deep. The handle, 
Pans y with permanent cooking guide and 

the feet are a molded Bakelite 

FOR FREE SAMPLE WRITE 


Lists for $19.95 V apor-sea! Cover 


AMERICAN SPONGE and CHAMOIS CO.. Inc. is $3.00 additional. Entire heating 


element including the thermostat 
95 Ann Street, N.Y. 38, N.Y. + Chicago ~- San Francisco PE agg : 
control, which is contained in a 
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0 pte ly Sate sm. 


A quick look at developments in the paint industry in the 
last few years shows you that BIG things can—and do- 
happen ir the “do-it-yourself” field! And what played such 
a big part in revolutionizing the sale of paint? The paint 
roller... because it made evervone an expert. 

Today, equally big developments have come along in the 
plastic surfacing industry .. . developments which, like the 
paint roller, make the home installation of plastic surfacing 


truly a “do-it-yourself” project. 

Here are two NEW ideas... that open up an 

entirely new source of profit for your store: 
Consoweld 10 Plastic Surfacing—for flat 
applications to vertical and horizontal sur- 
faces 
Consoweld Curvatop—the preformed 
all-in-one counter top and backsplash 
surfacing 


Consoweld 10 is a thicker, heavier, more rigid plastic sur- 
facing ... 1 /10-inch thickness instead of the usual | /16- 
inch. That extra thickness allows any home craftsman to do 
his own plastic surfacing job... on the kitchen counter . . 

on the bathroom wall... anywhere he wants a beautiful, 
durable, decorative surface that lasts a colorful lifetime. 
The to be covered needn't be muirror-smooth 

Consoweld 10, because of its extra thickness, turns out 
beautifully even when applied directly over cracked plaster, 
or imperfect plywood ...even masonry It's easy 
to handle ...easy to work with; no tricky bonding pro- 
cedures are involved. 


Consoweld Curvatop is simply Consoweld preformed into 
a ready-to-install surfacing for counter tops or vanities. 
It is furnished as a single unit, 8 feet long, 2514 inches wide, 
with a 434-inch backsplash—top dimensions that are widely 
accepted as standard tor kitchen and bathroom layout. 


Surtace 


walls! 


The important feature of Curvatop 1s the smooth, grace- 
ful curve from work surface to backsplash—commonly 
associated only with custom-made tops. For the first time, 
Curvatop permits the custom-made look at a “do-it-your- 
self cost! 

y 













In short, foolproof installation ts a ““must” for any do-it- 
yourself product... but that alone isn't enough. Every 
amateur dreams of the professional-looking end result. 
He gets just that—easi/y—with either Consoweld 10 or 
Curvatop! Beautiful Consoweld Twin-Trim® 
mouldings are available to match pertectly the color and 


COoOnXSOWELD 


the nation’s finest plastic surfacing 


Good. fp aL colorful, Lit phone 


n Canada by The Arborite | 


C onsoweild 


Curvatop is registered and sold itd. Montrea 


P 
suet 
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A message of importance 


For the Hardware Dealer Interested 
~ Ina New Source of Sales and Profit 


the finished 
job cannot be distinguished trom the best shop-tabricated 
installation! 


pattern of Consoweld surfacing chosen. Result 


Can these developments affect YOUR business? 


You bet they can, as they have many, many other dealers. 
Simply by offering vou a new source of sales—and profits, 
We can speak with experience on that subject. C onsoweld 
has been making | 
In the short year during which “do-it-yourself 
been 
and use have snowballed. Our business rs 


16-inch thick plastic surtacing tor vears. 
Ly pes Oy] 
available, sales.. 


(C onsoweld have 


changing. too' 


Cost to get the complete story: 3¢! 


[his message attempts to cover Ooniv one point: the tact that 
Consoweld and Curvatop offer you a new profit source and still 
another way to serve your customers. As for the mechanics ot 
selling these products, nothing has been overlooked in mak 
available the sales tools you need 

You should know more about the Consoweld line itself 
patterns and colors that are completely integrated and “color 
tuned’ by nationally recognized experts in color research. \ 
will want to know about displays iterature: Consowe 
merchandising plans, including some Outstanding “firsts” in the 
held and a national advertising program that right now 


going into high gear 


Does this new source of profit interest 
you? Thenurite—today—for the name 
of your nearest Consoweld distributor ! 
It’s time to get the whole story. 





Quick facts about Consoweld 


© A top-quality, decorative, high-pressure thermo- 
setting plastic laminate. 

® Unharmed by fruit juices, alcohol, boiling 
water; even resists cigarette burns. Withstands 
heat up to 275° F. 

® Wipes gleaming clean—with a damp cloth. 
Never needs painting or special care. Resists 
denting, cracking and chipping. 

® Can't rot or rust; perfect for shower stalls. or 
as a wall surfacing in bathroom or kitchen. 








poo oe ee OE EF Cr Eh 
| Consoweld Corporation, Wisconsin Rapids, Wis. 
Please see that we get compicte information about ¢ : 
soweild it) : 7. { rvatot ; escription cyt ne c is 
| pout Wes aids <CkING Geta 
NAME 
COMPANY 
ianiaial 
rf 7 7 a 
T Ss ATE 

e W e } i Dealer Who 1): ' 


: ucceptance oe 
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Shuford’s HAWTHORNE Clothes Line WHAT'S NEW 
Pays its way for 





TOP DISPLAY! 


Clothes line produces MORE DOLLARS 
of PROFIT, item for item, than 65% 
of all the household supplies you °"" Ia 


Pa RR NE me peal + 


For more sales, bigger profits 

; put Hawthorne’s NEW 

“counter-case” in a TOP DIS. 7 3 

PLAY spot in your store "Sa | - junction box at the underside of 
‘ . : skillet is immersible in water for 

Shuford’s HAWTHORNE is 

“nre-stretched” solid braided 

cotton for more strength, longer 

wear. lh Shuford’s famous trans- ro 

arr , . : ! te ES = . 

parent EVER-WRAPPED BAG. BO, pareniont by) Copper Lantern Kit 

Sell Shuford’s AZALEA Wo. 7 braided Ses coveonnee E> Do-it-yourself solid copper 

cotton clothes line. Heavier and fuller. Nationally Advertised 

*Pre-stretched for more strength. less 

transparent EVER-WRAPPED BAG. a FOR assemble and requiring no special 

{) OVER tools, it is in. high and has a 


YEARS standard 3 in. post collar. Glass 


washing. Du-Wal, Ine. 


For more data circle No. 28 on postcard, p. 183 


le vy 
iali- 


tern kit lists for $9.95. Easy to 





unlimited market! 


steady repeat sales! GLASS 


et dispenser 


furnished pre-cut. Kit 
WANTED AND : le. : ; ’ 
dividually cartoned with 

NEEDED FITS INTO ANY 


IN EVERY HOME! SN re REFRIGERATOR! tion booklet. Pasco Products 

-ASTEST MOVING a Js SELISISUS COLD of The Passante Co 

TEM IN YEARS’ é ‘ WATER ON TAP ' 

8 r FOR FAMILY AND For more data circle Ne. 29 on pestcard, p. 153 
GUESTS’ 


05 . ad Improved Jet Pump Units 


Eight major improvements have 
s ) we 
74 f0R been made in the 1955 Peerless 


RETAIL 520u, 


Pp 4 
Pan, H's 
i}, 


deep well jet pump models. These 
features include new Nema type 
motors; shorter, threaded stainless 


stee| motor shaft: new ceramic- 


PACIFIC Patented leshorect spiget dispenses 0 sess plastic shaft seal; new method of 
oe L AST | C efreshine wats e pul r other beverage ir mounting pressure switch and im- 


proved impeller design, plus Peer- 


PRODUCTS n jurabie! Beverage tS visit ill ga less’ patented method of piping 


1620 ARMSTRONG connections ior overwel! rr offset 
SAN FRANCISCO 


installations. Jet systems provide 
water capacities up to 3600 gal per 
hour. Motor sizes range from % 
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new combination 2-in-I 
meat grinder and salad maker. .. 
| America’s greatest value at $1295! 






Clee” “se 


ed 


* Guaranteed by ™ 
Good Housekeeping 
* . ei 


‘ * 
*evrernn® 












CUTS 
CHOPS 
GRINDS 

SLICES 

SHREDS 
GRATES 
CRUMBS 
MINCES 


. MAGIC HOSTESS” 
4 afi _ 


» iy - 
. 


4 > —_ —- 
: (putlliuntton- 
MEAT GRINDER and SALAD CHEF 


_ 


X 


* 
a 
- 
. 


% 












Most sensational housewares hit of the 
year—at a price that clinches sales on 





sight. Saves time, work, and adds big \ 

new variety to food preparation. 

It’s the world’s easiest hand-oper- 
ated meat grinder...and a tal- 

ented salad-maker, too, . . 
for over a hundred dif- \ ~~ J 
ferent dishes. Nationally 4 
advertised in Good y 


Housekeeping and other 


aa 
bY 





PORTABLE 
NO CLAMPS! 





s a Meat Grinder 


it's Americas Premium 
sold separately $7.95 (MAGIC HOSTESS ine of Housewares! 


SALAD CHEF 
Complete with 3 discs! 








* ' Quick-Change” Artist! Switches in seconds 


. * ' ! , 
from meat grinder to salad maker. Only 





’ ’ 
7 > ’ 





one ase to store—yet double-duty action 
| Can Wall 
¥ 5 Easy to Clean! Just remove hopper for easy Openers Juicers 
washing. Special Magaloy® alloy in grinder te 0 ashed enahes ice Crushers 
yn’t turn black or turn meat black. sold separately $8.95 Write for price lists and information today! 


won 
Fe Eosily Portable! Use on any flat, smooth, nor 
porou irface. Rubber suction feet. No 


Your Nome 





7 
Cian ps 
white, red or yellow +] 2° complete 


Made and guaranteed by 


MAGIC HOSTESS CORP, "= 


Kansas City 41, Missouri And so EASY TO CLEAN 


eee 
4 ~~” 


| 
| 
rm N ame | 
| 
: 
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EXTRA CUTTING WHEEL MAKES 


MORE SANITARY CAN OPENER a oo & T ay W & ~- 


Lengthens Life of Opener, Too! 





® For more information on these products and services 
use free post card on page 183. 


to 3 hp, 60 cycles, at 3450 rpm. 


Single and double pipe systems are 





available for lifts up to 170 ft deep. 
Systems are described and illus- 
trated in new bulletin No. B-2560. 
Peerless Pu mp Div... Food Ma- 
chinery and Chemical Corp. 


For more data circle No. 30 on postcard, p. 


ring wn 


Easy “Snap-On’- regal prenpes Food Grinder and Chopper 


Hiave you looke i at fi 
Turning built-in regulator to 


oul opener lately? | 
clean and sanitat uned with 

> see wag ne the left or right adjusts the grind- : ; 
unsightly rood if Iau : . vive al ACC irate reprod tion OT 

ing pressure in new meat grinder 
‘ow, owning a Can-O-Mat ia , 1k: . ne iginal pattern for as many 
ing two can openers. For a limited tu and food chopper. This feature 
only, you will receive fre ; 
mn extra cutting wheel wi each oO In. long and 8 In 1 dlameter 
. steel cutting discs included with . : 
O-Mat you buy , i ' be duplicated after the one 
- the unit permits extra-fine, medium 

i hese interchangeadi cutti s : ; original setting. 1) iplicator is 
seine anise aarandn ¢ ee if and coarse grinding to any desired | 
, 29% a, , adaptable to all wood lathes and 


copies as desired Pro ects up to 
plus interchangeable tempered 1 


easy consistency on such foods as raw 
: clean 


selt-attached reac\ 


on your can oper 


> 


can be attached in a few 
Arrison Tool Co. 


For more data circle No. 32 on postcard, p. 183 


Special Cutting Wheel for Pet Foods, ™ Aluminum Putty 
Canned Fish, Etc. 


Versatile aluminum putty, Metal- 
Keep one tor epecial Ss, T@: y a = ' ; ‘ A? 01. ic for caulking seams and 
opening pet food, canned hs! ii 1) eames § : 

etc. No other can open 

sive removable cutt ng wheel 


and for building up metal and 
od surfaces. It shrinks less than 
a Ap ei 2 o* ; Jove | —_— 2/10 of one per cent while harden- 
Can-©- Mat | : | ing. Hardens at room temperature 
to a metallic density, and can be 
machined, tapped and drilled. It 
is easily mixed and applied to ver- 
tical and overhead surfaces. Will 


> 


Opens All 
Cans Easily! 


pens all can or cooked meats, baby foods. spe- 


~ 


not crack in thick applications. 
Smooth-On Mfg. Co. 


For more data circle No. 33 on pestcard, p. 183 


cial euts of meat, nuts, raisins, 
hard crumbs, and other foods. 
Item is equipped with non-skid ° . rn 
rubber tipped foldaway legs. Snaps Pipe Line, Hydrant Se 
apart instantly for easy cleaning. Permanent pipe line and hydrant 
Lists for $4.98. Mouli Mfg. Corp. combination eliminates carrying 


, For more data circle ~ o. 31 on postcard, p. 183 water or hauling long hose to out- 
Grips Can Lids! my = 

Ps ° P 
Powerful remov- | 3| Wood Lathe Duplicator 


» | 4 4 ”“% é . . ‘ 

re ng“ cal 1) Sie Dupli-Jig is a tool that enables 
fall in opened — » home craftsman to turn out 
can Exclusive 
removable cutting = such a legs : rad hin 

ciel permits s I as ZS, rungs, amps, etc.., 
easy rinsing unde: si without repeated measurements. 
faucet cel , 


matching pieces of turned wood, 


BE 1 Sega 


‘ , Any turning from simple cylinders 
This ad appears in TODAY'S HEALTH and tapers to intricate colonial re- 


productions can be easily made. 
c= The first piece is turned according 


to plan, used as a pattern for set- 





See Your Distributor or Write 
RIVAL MANUFACTURING CO.. Kansas City. Mo , T} 14} _ Se 
RIVAL MANUFACTURING CO. of Canada, Ltd., Montreal removes ne iatne is NOW set to 


ting the adjustable indicators, and 


192 HARDWARE AGE, APRIL 14, 1955 








new sales promotion program merchandises plastic panels for 
PRE-ENGINEERED PROJECTS! STRUCTOGLAS panels now 


are being sold on a project basis... not by the square foot! This new approat h 
is skyrocketing sales of these versatile plastic building panels creating 
“buy appeal” among builders and contractors as well as home owners. 


As a special introductory project, STRUCTOGLAS offers a new door 
canopy kit. This packaged unit ... designed and priced for quick 

Sales ...1s a natural “leader” for the do-it-yourself buyer 

Don't miss this opportunity for bigger profits in the 

do-it-yourself market . . . send coupon today 

for the new STRUCTOGLAS Sales Promotion File. 

It tells the story in detail. 


NAIL IT SAW IT , DRILL IT manufacturers of famous 


* ) : PARLCIOCOWK PARIK 
Yds plastic dinnerware 
division of 


international molded plastics, inc 


4476 wast 35th street © cleveland 9. ahie 





Corports « Wind Screens 


THIS EYE-CATCHING 
DISPLAY FEATURES... 


STRUCTOGLAS 
4476 West 35th Street 


Cleveland 9. Ohio 
a full-size door 


canopy of STRUCTO 
GLAS with wrought 


Please send me without obligation 
STRUCTOGLAS plastic building panels 
aluminum brockets Nome . 
do-it-yourself plans 
booklets and folders Company 

on assortment of 
six colorful STRUCTO 
GLAS ponels ond six 


Street 


City 


sets of brockets 
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WHAT’S NEW 





of-way places. Pipe line connects 
direct to outside sill faucet and is 
buried in shallow trench without 
damage to lawn. Hydrant Is sup- 
. . ported by steel rod and has auto- 
110 spillin Oo matic drain in base which empties 
em, system to prevent freezing damage. 
Kit contains hydrant, 50 ft coil of 
ie. pipe, necessar\ fittings and 1 
structions for installing L 
for $16.95. The Plastex C: 


For more data circle No. 34 on postcard 


New Weed Cutter 


— New, No. 109-S weed cutter has 


ae high carbon tempered steel blade 

N00 MmiXUE 14% in. long and 2% in. wide. 
-) Serrated bevels are ground on two 

edges and are transparent blue 


lacquer-dipped to resist corrosion. 


Uf Walnut finish hardwood handle is 


31% in. long and shaped for easy 


no sortin g 


grip. Tool comes packed six to a 


carton. (‘olumbian Cutler yf nD 


hoi ites nl Bilt in eee « 
‘ Three-Speed Power Mower 
HANDY-PACK CARTONS 


Three-speed 21l-in. rotary power 
mower, the Constellation, gives the 

Handy-Pack cartons are strongly made of sturdy corrugated 

board. They'll take lots of use and even abuse without burst- 

ing apart at the seams Clearly-labeled, they simplify your 
display and selling ... attract impulse pur- 
chases ...save plenty of time and money. 

4 Write for types, sizes and quantities of Cir- 
cle@® fasteners in Handy-Pack cartons. Order 
through your wholesaler ...who is assured 
prompt service by our streamlined custo- 
mer service organization. 


operator a choice of two speeds 


forward and a free-wheeling stage. 


BUFFALO BOLT COMPANY 


Division of Buffalo-Eclipse Corporation 
Central Sales Office and Plant N. TONAWANDA, N. Y. 
Western Sales Office 1534 Monadnock Bidg., CHICAGO 

Eastern Sales Ofice 80 Church Sc... NEW YORK CITY 
Sales Representatives ln Principal Cities 


MAKING FASTENERS AND FRIENDS FOR 100 YEARS 
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Walking speed of 2'2 m.p.h. is for 
normal mowing, enabling the 
mower to cover half an acre in one 
hour. Creeping speed of approxi- 
mately ‘»o. m.p.! is for heavy 
mowing of extra tall grass and 
weeds. Free-wheeling stage dlis- 
engages the wheels and enables op- 
erator to guide mower around 
flower beds. shrubs and fences 
Voto-Mower Co 


For more data circle No. 36 on postcard, p. 143 


Light Switches 


toto-Glo light 2ewitcnes yiow in) 
the dark and feature quiet opera- 
tion; mechanism prevents vibra- 


tion and noise. Switches can be in- 








stalled in any position; they turn 


} . . . } ™ . e 
like a radio or television For 
‘ ‘ , | ; _ , 
isc OT) a ‘ ri si Is ) t il] curre it 
rating f é 1 incands 
en hignti sScrewiess 
Té TT TY ‘ . ? r i] : Ly 
i Lis ee re es," ix ‘ iC RK i © | 
2c 
easy \ ‘ ‘ I XS Le va 
type for mb wiring 
COnVEe! T1O} strap - ) Pas: wv 


Seunour, inc. 


For more data circle No. 37 on postcard, p. 183 


All-Purpose Glue 
This all purpose glue is now 
being distributed in the United 


f« " . —~ 4 . : 4 
states and Lanada in Zoe and ove 


4 . ‘ : a , 
tubes | is vaterproo[f. non- 







Staining, 
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how your Porter-Cable man 
helps you sell more tools... 


Your Porter-Cable Representative knows why you're in 
the portable tool business—and why he ts. It’s his job to 


help you lo bie ver profits. 


Hie’s the man who can do it. He'll work directly and 
closely with you and your salesmen—help train, 
explain, demonstrate. He's ready with tested promotion 
plans and merchandising ideas. He'll lend a hand to 
you at local Do-It-Yourself and Trade shows. He'll 
help you with inventory control, customer service 


hard-to-close prospects. 
i 


He's one of the big reasons why the Porter-Cable Deale: 
Franchise means business. A tew franchises are still 


available... write today. 


lilustrate d. Model 136 Belt Sande) only S9Y.90 retail 


| ee Pee oredr PORTER-CABLE MACHINE COMPANY 


e ” 





SAWS + DRILLS «© SANDERS 
ROUTERS + SHAPERS + PLANES 






































































































Io 


WHAT’S NEW 













For more information 
on these products and 
services use free post 
card on page 183. 





















ing and contains no acid and no 







harsh alkali. Glue is not affected 
’ 
ie 
































































































































by heat, cold, steam, acid or oil 
:, :, ‘ . 
25¢ size tubes come packed 12 
’ 
: , WHEEL BARROW SPRA ’ ER boxes to a display carton; 69¢ 
- 
UNIVERSAL S K tubes come in a 24-tube pin-up dis- 
with UILT- IN PRESS URE TANK play piece. Package states that 
BUitT bat ; glue may be used for wood, glass, 
-killing solutions to : 
: he ideal sprayer for applying weed-killing é paper, metal, fabrics, marble. 
Here is + e i b f, id crops, fruit trees, 
ardens, flowers, shrubs, te le; ther stone. cell loid jlastis or- 
lawns. spray’ ing 3 1: tewash. cold water paints Cacti 9 Ns sees . pias Lil, | 
' 5 
| for use in greenhouses, applying w Capacity: celain, plaster, pottery and cement. 
: Efficient and far easier to use. \aPp ' 
and many other uses. te attractive profits. Ask your Uhu Products Corp. 
$ a 
20 Gal. A rapid seller that ne For more data circle No. 38 on postcard p. 183 
jobber about ‘t. 
Copperware Skillets 
UNIVERSAL, by long odds the New 1j , \ . 
s ‘ 2 ’ , ‘ *s> , } + a ag 
best sprayer line to handle, is thoroughly * oo ye Acton on 
. te contains models from 5 oz. bridgeport Copperware, features 
m . . . " 
comp both copper and stainless steel in 
it 
| to 20 gal. capacity. 
) DUCTS co. two styles: copper clad and encased 
“UNIVERSAL ia PRO copper. Initial utensils available are 
MICHIGAN a set of three matched skillets—9. 
SARANAC aye 
11, and 13 in. sizes. Features in- 
clude square shape for greater cook- 
ing area; sloping sides for easy 
- manufactured in a variety of styles as shown 
| with shank sizes from '4” x 2” to 1” x 18”. Drop 
| Forged Steel Bolts offer the full strength of bar 
steel. Ti ith weldless CPV eS that cannot open. Available | pouring; Vapor-seal! eovers tor seit- 
in Self-Colored finish. or Hot Dip Calvanized. even basting; heat-resistant handles with 
including the threads" siots for hanging. Specially de- 
oo. \ce @ :, :, 
, _— : S| >/ wi } rs ‘Ke » , 2g Ww of 
i 9 cto © The W-C line of Heavy and _ ul brack t comes ith each 
bec \ J] Shelf Hardware also includes skillet that permits hanging the 
yo ome SO items ranging irom Blocks & utensil with cover in place, elimi- 
Gatas@e “w.30" Pulleys to Drop Forged Steel nating need to store covers sepa- < 
gj a CX) — >| Shackles. For complete informa- rately. Bridge port Brass ('o. 
_ . Sf =) tion on the “Dependable Line” For more data circle No. 39 on postcard, p. 183 
esave macowane q write today for your free copy 
O° *w’ catalog 355 ; 
— J of our new catalog H-55. Weatherproof Switches 
Dependable protection against 
, ’ , 1 ruw , , sl ‘ - , -_ 
WILC(  & CRI TENDEN & C¢ ».. INC. | rain, Snow, moisture, and excess 
| humidity are provided with these 
- _— ; , acted on | | 
4 CENTI R} OF DE PE ND 4BIL ITY new SV itches and receptacles. 
77 SOUTH MAIN STREET, MIDDLETOWN. CONNEC TICUT | Single and duplex flush receptacles 
i osens Se eaiidatins scataaaiatateti ke ial kia have screw caps which lock and 
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nlock easily, and are held to plate 
by bead chain. ‘“T’’-rated single 
pole and 3-way switches are com- 
pletely enclosed and lever oper- 
ated. Each device is sealed by 
cover and weatherproof gusket. 
Plates are brass with an aluminum 
finish, which will not be affected 


by atmospheric conditions. Alk 
devices can be installed in a single 
gang switch box. Switches and 
receptacles are UL listed. Ragle 


Rlectric Mfa. Co. 


For more data circle No. 40 on postcard, p. 183 


Door Fitting Kit 

Three-in-one Builders Kit makes 
possible quick and accurate fitting 
of hinges to door and jamb by 
means of a hinge mortising tem- 
plate, or precision guide. The tem- 
plate is ¢ lapsible and engineered 
so that either two or three hinges 


} 


can be mortised on doors up to 2 





in. thick. Kit includes a *, hp 
motor, a router base for rapid 


mortising, a plane attachment for 


quick fitting of doors, a cutte 
Inn at+e+an) ‘ £ : _ 
yrinding attachment for snarpen- 


ing tools, and a st rdy\ metal Carry- 
ing case. Stanley Works. 


For more data circle No. 41 on postcard, p 


> . >. * 
Fishing-Hunting Knife 
Combination fish-weigher, fisher 
mens and outdoor, all-metal fold- 
ing knife, the 3°, in. Solingen 


stainless steel blade opens out to 
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Talk about Handsaws "4 





... 10 sel/ Handsaws 
alk about Quality 


... 10 sell Quality 


To Sell Quality Handsaws 


alk about Sandvik Handsaws' 
SELLING THIS FINEST QUALITY 


SWEDISH STEEL YOU GET: 


... New and repeat .. . Customer satisfaction 


business .. . Extra dollar profits 


ITS THE DEFINITE PROVEN WAY TO OUTDISTANCE COMPETITION 





SANDVIK SAWS SERVE THE WORLD 
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Your “Do-it-Yourself” 
Customers Will Like This 
Way to PERMANENTLY 


STOP 


COLD WATER PIPE 
CONDENSATION 





Here's a year-’round profit item for 
your economy-minded, home fixer- 
uppers! An opportunity for you to 
get your share of the dollars being 
spent to rid homes of the comn on prob- 
lem of awe ating cold water pipes 


r’*? 
NoDrip Tape converts waste base- 
ment space into useful storage. work. 
play iTe’as It’s the inexpensive way Lo 
protect Costly appliances, power tools. 


recreation areas, etc... trom Sweating” 
pipe damage 


Forms an air-tight jacket that is 
LOO vapor and moisture proof 
needs no vapor seal Leapes or over- 
Wraps Kasy-to apply NoDrip Tape 
winds spirally around any size pipe. 
Requires no bands, brads or fasteners 
because it’s self-adhering. NoDrip 
Tape can be hand molded to fit snugiy 
around “drip” areas—tees, unions, 
angles, valves, etc. Needs no main 
tenance, 









Roll covers 
10 ft. of '4-in. id. 
iron pipe or 13 ft. 
of '4-in. o.d. 
copper tubing. 


Vi), 


$469 list a roll 


ORDER THROUGH YOUR SUPPLY HOUSE 


FREE! Bulletin D-40 


J. W. MORTELL COMPANY 
508 Burch St., Kankekee, Ill., Dept. 4 


Please send me FREE copy of Bulletin 1-4! 


Name 
Addreas 


(ity State 


ee 


Leaseeeceace 











become a notched yard-arm scale 
which accurately weighs from 10 
oz. to 12 Ib. 


by hanging 


The fish is weighed 
t in the notch which 
balances the handle out level. Rust 


— 


and corrosion-proof metal handle 
has a non-slip waffle grip. Im- 
ported from West Germany, the 
knife retails at $4.95, comes packed 
12 to a dispensing display carton. 
Gloy’s Import & Export Co. 
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New Pressure Cookers 
New line of pressure cookers 
feature new pressure regulator, a 
menu guide on the handle and auto- 
matic air vent. This vent auto- 
matically releases the air from the 
cooker and then retains the built up 
pressure. Regulator is adjustable 
to obtain 5, 10 or 15 lb of pres- 
Called the 
“700” series, cookers include 4-aqt 
model at $12.95; 3-qt model at 
$11.95, and 6-qt model at $17.95. 
National Presto Industries. Inc. 
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sure automatically. 


New Pipe Vise 
Jaws that grip with “rocking 


wedge” action provide a number 













SOMETIMES 
THEY CAN BE SWITCHED 


But in most cases customers resent 
any effort to sell them a substitute 
for the name-brand item they ve 
asked for 

Customers all over the country are 
asking for Water Master tank balls. 
They're sold on Water Master be- 
fore they even enter your store— 
just wrap it up and ring up that 
easy sale. 

By the way ask your jobber about 
the added discounts on Woter 
Masters drop-shipped from our 
factory direct to you. 




































Get THE 
GENUINE 


WATER 
MASTER 


The Hardware Man's 


TOILET TANK BALL 


America’s Largest Seller 


















































































































































































LOCK’EASE 
Graphited LOCK FLUID 


For year-round OCNnR iaille= 
tenance and best pre tection 
against sticking rust -_— 
freezing. 4-oz. “Drop or 


Stream can.39c. Order from 
your jobber 


American Crease Stick Co. AGe 


Muskegon. Michigan 


0 PRODUCTS 
L$ Stamiless DOOR-EASE tick 
Lubricant in two siz 

: Anat rn r AN f mS 


; 
, li 
pless Oil in | 
’ 
: 
4 
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WHAT’S NEW 




















¢ 


of advantages that are exclusive 
with new No. |! pipe vise. They 










y, D include: firm gripping action with- 


out crushing; greater versatility 












7 Fastest Moving 
CHROMTRIM 








with ability to grip securely either 









LADDER very small or large pipe . to Profit Makers 
PROFITS 2'5 In.), as well as irregular 


5. PLUS 
CHROMTRIM . 
and law action that tends to elimi- $$ STE Stainless Steel 


LI wy Snap-on Channels 

Interlock 
Thresholds 
Door Saddles 


FREE 
| Mats—Literature 
Project Plans 


Nationally 
Advertised 


shapes such as valves, tees, ells: 


nate marking of pipe. The vise 
has heat treated jaws, and is 
ruggedily constructed for heavy 
duty use Toledo Pipe Threading 
Machine Co 
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AND 
CAPTURE 
BIG COMPANION 

SALE 
PROFITS | | 

made of porcelain on extra hi 


\ 1 if gage steel. stvled in mal 
’ ' 






Porcelain Cooking Utensils 


New line of cook-and-serve uten 






sils, Continental Porcelainware. 










> 


tULS de and white Ins de Feat 





~+ 1 = >. 
omtort-grip Bakelite handles ay 


’ 







; ’ 


WERNER 
ALUMINUM 
EXTENSIONS 


NEW! IMPROVED 500 SERIES 
WITH ALFLO* RUNGS 


Ss: smooth rims, with no rough 



















































( 


CHROMTRIM 
DISPLAY 


Here's a big help to your metal 





} i 
EF : . ee.eli il! r Sales i color! 1] Witt Tat K 
eaturing ALFLO—hydro-locked edyes to snag fingers or towels. Lins } | Cc} , 
es : . display that sets up famou hromtrim 
rungs, an exclusive Werner feature. includes’ skillets, chicken frvers aS ) 
rr O it iVvs ( ome look YT) OvVCT. ( od 
Wider, stronger side rails, wider, heav- casseroles. sauce pans and pots, and ! f ld 
. ‘ ; , , . . — 7" . i) : CTVi : J nainys yi 1D 
: no nate > ; 5 — ' j ro! I i ) ili ; : 
ler rungs make the new UO even Dutch ovens. Belmont Co in and out easily and display has ‘'tell- 
better than the best they were before. For more data circle No. 45 on postcard, p. 183 2 ) i P 
c Lil ues StOTY 


Triple your ladder profits with the ~ w assortment has ten most popular 
| in Tt 1k : . 5 : _— 4 H . a _ 2 y 59 1 sa 
complete WERNER line of Steps— .22 Caliber Conversion Unit (o.oo countered 





‘ il in i i’ OT! [ Cave . 
slatforms extensi ns. et Verne 
I 1, : VUiS, © c. Werner Improved 2? caliber Conversion nap On han C| fair nosings, intere 
produces more aluminum ladders than te ) : ) lock thresholds. door idles. Fasten 

: unit for convert ing { ‘Olt ly QO) ("ait 1OCc K iif POids ”) teters i ii* 
any other manufacturer of aluminum Lad . ly 
: *) a . ¢ ‘ +; +,,1 ; Pe c Ls vd aU 

ladders oo Super aulomatctl PISLOILS 6 J 
. a J 2 K i i | I Le 
Follow the I ide >. = — | ( 0) (OCP 
Ask your distributor | of ““do-1 lf les 
Or write direct for 11 in tl K yi ributor for 
formation — today Werner Chromtrim Unit D 
R. D. ~~ 7 © ‘ t iO catal il } 


Inc., 295 Fifth pany 
N. Y. 16, Dept. L-36 





to R. DD. Werner Com pany, Ine.., { 
295 Sth Ave., N. Y. 16, Dept. C-461 


—WERNER_' 


so 4.4/7 P70 8 eh a PT 


* patented 


“WERRER.... | sien || 


oe 4. 4/7 FR f Fi 4s PTL VV eC EUV uUVVVed edu ve 









f um ladders Chromtrim Sink Alumiladders Chromtrim Sink 
Frames, Alumidryers, Screen Framing Frames, Alumidryers, Screen Framing 


. 
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from 30 to 38 in. It is finished 


> 


4 in surf-green baked enamel with 
white fingerproof guards. Lists for 
: S59 G5. Law Blowe r (0. 
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® For more information on these products and services Soldering Kit 
use free post card on page 183. Do-it-yourself soldering kit keeps . | 
all soldering needs together in a 
long rifle ammunition for target 1m crowded sections. If weighs 214 steel tool case. For medi im-heavy 
practice and plinking features ib., retails for $2.75. No. 2 Edge- duty there is a 150-watt iron with 
Accro rear sight. This sight is ad- master is designed for the average . in. tip; for hght duty, 100- . 
justable for windage and elevation. lawn where an edging space is 
[nit offers the shooter the advan- desired between lawn and _ walk. 
tage of two guns in one. It con- Retails for $3.75, weighs 2'. Ib 
sists of six parts, plus a magazine Model No. 3 for tough lawn with 
to take the .22 long rifle cart- bermuda or Johnson grass retails 
ridges No tools are required to al $4.50 and weighs 2 "4 lb. Cochran. 
convert from high-to-low ealiber For more data circle No. 47 on postcard, p. 183 
ammunition. Colt Mfg. Co. 
For more dats circle No. 46 on pesteard. 103 420 18. REeVersibie Far 
New 20-in. electrically reversible 
Lawn Edgers window fan instantly reverses at 
New line of lawn edgers places the flip of a switch and contains a 
the spring tension inside the hub. blade pitched to give maximum efh- 
whit nh is packed in yraphite yrease eiency for both intake and exhaust. 
to keep out dirt. Built compact it has three settings on both ex- 
and light, edgers are available in haust and intake, moving as much watt with °, in. tip; and 60-watt 
three models. Model No. 1 Edge- as 2500 cubic ft of air per minute. with \% in. tip for all kinds of 
master is for the small lawn with Fan, Model 20RWF, has a depth of hobby work. Three interchange- 
snort grass, and is easily handled 6 in. and fits sash-type windows able irons fit into a single handle 
THE WHEELBARROW THATSUY US ; VL. 
GOING 10 00 BIG THINGS TO YOUR SALES! 
Here’s another Jackson first and one that’s 
going to bea sales sensation! 
ic’s the JACKSON JUMBO BARROW ...a 
suburban wheelbarrow designed for larger 
capacities and built to stand up under heavier 
loads. Easier handling and smoother hauling on 
the large 4.00 x 8 wheel. No wheel failure with 
the Jumbo! Short lift into wheeling position. Can 
be stored on wheel-end for space saving. 
Suburban home owners and small-scale farmers 
have asked for a wheelbarrow like this. The 
JUMBO was designed to fill this existing need. 
Your customers are waiting for it—be sure a! 


you have it! THE 


JUMBO 


BARRO W 


w% 
MANUFACTURING COMPANY 
Fi | Son HARRISBURG, PENNSYLVANIA 
QGidest and largest wheelbarrow maker in America 
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Available through leading hardware distribytors. 
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LONGER LASTING WELL POINTS 






MARK 
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.e 
Boos 
o*e' 
.* 
e*e 
e®* 
” *¢ 
. 
e oints 38 
e%e 
*.%s 
*.%s 
> 
*.% 
— — - i -_ ** 
The MARK CHROMATED WELL POINT has > 
ie a >< 
the same renowned tested and proven design features, ete 
quality materials and fine construction that have 25 ; 
made it a leader for over sixty years. see 
- e*e 
% ~ r , s > > 7 »* e 
The CHROMATE coating provides maximum ese 
; ; , eo ¢ *,° 
protection and covers the entire well point inside sce 
; ee 
and out even to the threads. It effectively seals out oie 
the action of minerals and acids in the soil coe 
~ . 
or atmosphere that cause electrolysis, corrosion, } 
, , , . 
deterioration and discoloration. Po? 
a 
ee 
ae 
ELECTROLYSIS nse 


CHROMATE stabilizes the metal surfaces preventing the possibility of 


electrolytic action. 


CORROSION 
CHROMATE seals all the surfaces against the action of moisture and 


minerals. 


DETERIORATION 
CHROMATE provides a strong barrier between the metal and known 


chemical actions. 


DISCOLORATION 


protects the appearance of the entire well point from un- 
CHROMATE sightly stains and discolorations. 
Here is the finest well point you can buy! 


GREATER CAPACITY . . . FORGED STEEL POINT . . . RUGGED, ONE 
PIECE CONSTRUCTION . . . AND NOW CHROMATED TO GIVE LONGER 
LASTING SERVICE LIFE. 


ORDER “MARK CHROMATED” WELL POINTS FROM YOUR SUPPLIER 


CLAYTON MARK & CO. 


1900 DEMPSTER STREET -« EVANSTON, ILLINOIS. 
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ot + . 
mi! mand can be used ior ser- 


> vice shop work or mounted on 
| service truck. Quijada Too! D 
aot (ra ¥-( O117VIS. 
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1955 GMC Truck Line 

































































assembly, Outfit also includes : wep | 
: “aro  U nlec: re ane ly 
safety stand and two tubes of Hardware wholesalers and d 
: | } 
, ; ers who own tnelr own trucks WII! . 
solder a ‘id ana rosin core Reta}! } i 
. , , << e » 7 ne nterested in new Q55 { VC 
price oT kit is $15.95 Drake hlec- “= rs cu a . 
firic W orks / v ne I 123 models trom nalti-t 
j cs. me. 
" >, “ Tey > 7 °° ~, . > ‘ : 
For more data circle No. 49 on postcard, p. 1%% nAuUps )- nh tracvgol I Ca 
are V-8 engines in the line, } 
NT nning boards, streamlined 5 
NEW EQUII ME rap-arOuna windshields, Al 
> . ; " ’ { ah sy" (*sat ft. T 
New cost saving equipment ider and lower cab. GMC 7 
for the store and warehouse & Coach Division, General Mot 
(Corp. 
i to hold tho isands of sma! For more data circle No. 52 on postcard, p. 183 


. 4 sive 
Ratio Counting Scale oa | 
abe parts There are no ratio charts or 
New ratio counting scale eliml- 


tables 1 confuse the operato! 


nates iarye., cumbersome Tan-tvpe 
e , yy ratio scoops are colored to matc! 


arrangements usually found in this 
' the brackets to avoid errors. De- 


tvpe of scale. Primarily used for : 
' ' Perra seo Cs. Ine. 
} ’ } _ i> : "Te th S| ow " 
ie mall par with pec d For more data circle No. 50 on postcard, p. 183 
and accuracy, the scale is available 


in double or triple ratios of 9:1- New Model Pipe Cutter 





99:1, 10:1-100:1, and 12:1-72:1. New model of “Chief” pipe cut 
Scales are constructed with either ter has a change in gearing t 
single or double beams of 10 Ib. ca speed up cutting 30 pet. The ma- 
pacity each or without beams. chine also reams and threads simu 
Large galvanized foot scoop is de- taneously. The model is made of Continued on page 204 


The MILESCRAFT Line ls The Complete Line 
== 


52A Steel Hex Plumb Bob 
Sizes “lb. “%lb. % Ib. 1b. 











Tampers 4A 8x8” 
6A 10”x10” 


® other sizes 











- 
6A Cement Groover 4 | 25A Cement Edger 
We manufacture over 80 Cement and Plaster hand tools and 70 models and styles of Levels 
THE MILESCRAFT MANUFACTURING CO. 
10409 MEECH AVENUE CLEVELAND 5. OHIO . 
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DELTA Gives You 
he BIG Selling Edge... 


for 





tow BELTA SGP 





ENJOY BIG-TICKET DELTA PROFITS 


ALL-YEAR, EVERY YEAR 





The Homecraft line— backed by Delta’s unequalled 
power tool experience—gives you everything you 
need to make power tools one of the most impor- 
tant and profitable parts of your business all year 
‘round. Here’s all you need to do: 

® Display Delta Homecraft Power Tools, using 
the floor plan that fits your business best. 

@ Keep Delta power tools on display: for the big 
winter hobby business . for the spring home 
repair season for Father’s Day gift buying 

. for summer remodeling needs .. . for the 
big fall and Christmas buying peak. Keep Delta 
Tools on display all year and you'll make big 
Delta profits all year! 





DELTA QUALITY 
COSTS NO MORE 





APRIL 14, 1955 





the biggest power 


DELTA QUALITY POWER TOOLS 
Another Product by Rockwell 


tool year in history! 


Kiverywhere you turn you see mounting evidence t! 


the booming ‘“‘do-it-yourself"’’ market Is growing even 


bigger TQ5 > iS i Pié Ot £2 re sf Pour ; tool selling oppor a7 r \ 
you ve ever had! And only the Rockwell-built DELTA 


Homecraft line gives you all these exclusive selling ad 


Vantages to turn that opportunity into good hard « 


Exclus ve... 


Oni \ DELTA rives Vou t Ive double barreled se 


ing power of dSofh combination and individual! 
tools! You have the right tool to fit the nee 


rethook o EV fk RY Customer. 


Exclusive we... 


Oniy DELTA gives you the plus selling power of 
the Sochapnivgd te ‘Tool-At-A-Time”’ plan! You 
don t lose saies to t he buver who doesn t have 


the price of a complete combination tool. 


Exclusive... 


Only DELTA gives you the unmat« hed selling ps wer 
of the oldest and finest name ir power foois. It’s 
easter to se |] the most wanted power tools ind 


, 
accessories in America 


Exclusive. 5 


Only DEL’ gives you 3 ea wavs to get into 
the power tool Musing pr fitabls, and at mirni-« 
Tih COS 


THERE IS A BASIC DELTA DISPLAY 
FOR YOUR BUSINESS! 


PLAN A: Delta 8 Homecroft Tilting Arbor Sow and motor (pack- 
oge f DELTASHOF ; $s 90bDeT ) nad special insert, ¢ $ 
De ? A e Ity wet ] p y 

Your investment $37 , Your profit $109 38 
PLAN B Come ete DeltaShor sow nter, drill press, sander, and 
motor) plus Sober a na specic sert, plus Delta Accessory 
Se ; D splay . «? wt ’ pr ‘ st ve 

Your investment $407 Your profit $146.65 
PLAN C: Complete DeltaShop, plus Saber Saw and specia! insert, 


Bond Sow. Scroll Sow ond Delt Ae essory selling Display 
Your inves'iment $5 33 7B" Your profit . $196 17 


Your Jobber salesman can help you pick the plan that fits your store 


ond your business best Talk to him now Write today for the 
nome of your necrest Delta Jobber: Delta Power Tool Divisior 
Rockwell Manufacturing Co., 680-D N. Lexington Ave., Pittsburgh 8, Po- 































Rectractable Truck Lock Package Hand Lifter 


’ ,* so . 
, . + (Oo oe ha ‘ » Lr 
If You want Lo ill ne ayy | a nn” 


If you have trucks in your store 
or warehouse that you would like to 


. + 4 


: 
, . > : . " 
res In OFr OU Ol rucks or On 





low kK into position on the floor tem- sneives, IST OUT 18 ¢ ombination pal- 


porarily here is a retractable posi- let-lift stacker and hand truck with 





} , 


. : ' . ? . . *« 
four speeds, hydraulically operated, 


Lion low K to do the iOovD The device 


re - o,° ~ 
+ + e+ « , + ; + } 
ina an il1ft a Quarter ton od TO v9 


in The Grand Snop Caddy IS avall- ° 





able in four models and three sizes. 
| lag ad MV fg. nS Sale ~ f oO. 
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Store Window Decal 


and discounts will be interested in | | ee 
Here is a decal store window val- 






this calculator. The machine is 






> 


‘ +h. , } 11 . ; ‘ :, 
ance that an He a lored LV any 





iseful for tax computations, in- 
ventory and payroll work. A table 





, Tv 1} Lo 
store. The simulated riasSs DIOCKS 


. 







oy + < | * ¥ | , on ran : 2 
are taken Irom tne manutacturer s 






of chain discount equivalents is . ‘elf : 
, .* %  ™ ) € a* s Set “, acin’Yg decal letters 
Fridse ji LA D i LcLi t ’ 






available upon request. 





are your name. The Meyercord Co. 






Caiculating Mach ne ('o. 





‘ For more data circle No. 57 on postcard, p. 183 
For mor. data circle No. 54 on postcard, p. 183 





fay ks and inlocks with foot pres- 


i If designed for use "ith . ° ° 
ey taig me 9 Sales Sign Making Kit 


Bassick’s 6 and & in. H99 series in- 






Now available is a kit for making 





dustrial casters and has 3% In. 





1. a a ‘hangeable sales messages. Differ- ' 
ground clearance. The Bassick Co . os awe & “e Ditfe HARDWARE 
. c svi . .+ re _ | l +; 
For more data circle Ne. 53 on postcard, p. 183 ent tvle lette: LPrOm y tO I 2 Ait. 





high have steel pins for fastening 

: : o anv soft background. A cabinet 
Calculating Machine aes. 5 Se 

for storing the letters is included 

Hardware dealers and whole- | : 

\ ee te along with two display _back- 

aiers Who make many caiculations : 
| , — ; Viv inds. He rnard Mf. { 0. 
involving cost and selling prices 183 (Resume reading on page 13) 
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Worth Selling! Worth Talking About! 
ARNSTRONG Sealing Compounds 


Quick turnover—that is what you want in a line of specialties. And quick turn- 
over you can have with ARMSTRONG Sealing Compounds, because these products 














are a genuine necessity for every home. 


The distinctive labels on ARMSTRONG products insures buyer recognition— 
a factor which will help to keep stock moving out and profits moving in. 











BB SLAZING Kely-on 
For Either Wood or Metal Sash 
Protects Property — Saves Fuel 
etc ' ° ¥ putty loses 
gi¥ 9 5 becomes Ar nexpensive way for home Owner 'o 
ee mG keep cracks, e Drafts, C ?, Insects, Rust Rot, 
ihe b&b a e'’ween The bond { Pr? ry noe : ocx’: Inside gna ? 
g'ass one % nd e. RELY 4 adheres to p y 
permanent y mt b xen oce w c b a 9'Css, tile, 
cement, mo y or p er 
33” is of smooth, uniform consistency that takes initial 
“set”’ at once. It can be painted immediately after appli- 
cation, ““33”’ remains permanently E-L-A-S-T-I-C—never “RELY-ON” stays permanently E-L-A-S-T-I-C. It 
dries out or gets rock-hard And never chips, cracks or does not drv out or become rock-! ird and will not crach 
loses its bond. Also ideal for patching nail holes and cracks chip or crumble. Available in both cartridges and in bulk. 
before painting, setting plumbing fixtures, etc. - 





THE NAME OF YOUR NEAREST JOBBER WILL BE SENT UPON REQUEST 
camel 


THE ARMSTRONG COMPANY 1001 Ecst 103rd Street « Chicago 28, Illinois 
OTHER PLANTS: Detroit... Dallas... Richmond, California... Charlotte, N. C. 











Leading Manufacturer of Compounds for Glazing, Caulking, Sealing EST. 1911 
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“We're Selling Paint to Customers We 
Never Saw Before...DRAGNET SALES PLAN is 
Making This the Best Month We Ever Had!” 

























: 

BS saratatatattatatatctetatsteteratctete cetacean cee 
This plan crowds your store with paint 
customers ready to buy! The Customer 
Dragnet is the fastest working sales plan 
ever developed in the paint industry. 
5,000 dealers are now cashing in on it! 

“<a J Colorizer, who brought you the first complete 


color system ever perfected, now brings you the 





a 


LE 
THE SMAL 
wiTH THE BIGG 


; few 
m using %° | | a 
only color syste <1 Only states, we call it the Colorizer “Customer Drag 


most effective paint selling blan ever developed 
st STOCK ra ° ne I er develo, 
EST SALES In the paint industry! Atte watching the amaz 


ing results of 2-year tests of this sales plan in 48 


The color 
0 many ’% : 1 
tubes to make $ \\ the colors you net’ because it literally goes out and brings cus 
° ives Ov a . . ; . , 

Colorizer gives 7 deep tones, '" tomers into the store, cash in hand! It’s simple 
d, from pastels 10 \\, in- ; : | 
_— id’s simplest system! Smal, : ...entirely local...inexpensive...terrific in pro 

S $e : 
the wor y %to 


) ‘ : 4 , | ry : 
-. Alkyd-Bose ducing sales. Reduce youn paint investment with 


Enamel, Colorizer...increase your sales with the Custome 


Odorle 

,-G\oss, 

el, Sem! - “a0 .¢ 

wader “al major interior and ex Dragnet! 
Tr) — 


h d | 
v ales! 
es! Price for vol me 5 


House Pal 













terior fints 











Philadelphia, Pennsylvania © IN CANADA: Imperial Varnish & Color Co. Ltd., 
Toronto, Ontario © IN ENGLAND: Jenson & Nicholson, Ltd., London, England 


| | 

| COLORIZER ASSOCIATES 7 

| 349 North Western Ave, Chicago, Ill. 

PAINTS | Please sem re complete information on how °* 1) e | 

| Colorizer Customer Dragnet” can sell more paint for me 

to 

| in 1322 COLORS | | 

Manufactured by Colorizer Associates 

Bennett's, Salt Loke City, Utch, and Los Angeles, Colif. © Blue Ribbon Paint | Name ___ 
Company, Wheeling, W. Va. © Walter N. Boysen Co., Oakland and Los Angeles, 

Calif. © Brooklyn Paint and Varnish Co., Brooklyn, N. Y. © James Bute Co., I | 

Houston, Texas © Great Western Paint Mfg. Corp’n, Kansas City, Mo. © Jewel | Address _ a 
Paint & Varnish Co., Chicago, Ill. © Kohler-Mclister Paint Co., Denver, Colo. 

© WH. Sweney & Co., St. Paw! Minn. © Vane-Calvert Paint Co., St. Lowis, Mo. | | 

© Weorren Point and Color Co., Nashville, Tenn. © Geo. D. Wetherill & Co., Inc., | Ci ’ | 

I ' 
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Anchor Booklet 


j Kight-} age DOOKI¢ on , e-piece 
DHD anchors contains complete in- 


; o« _ + + 
structions and dlayvyrams on nell 









Continued from page 13) 
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Fan Catalog 
New eight pag brochure Serew Driver Special 
ompiete iine f attic, Win- Hardy ‘ WW ey snNeci: \ 
iow, exhaust and circulating fal HS55 . rie 
howing specifications and Ist six por 
prices Da ‘ror Blecti if Mta f 
For more data circie No. 60 on postcard, | 
Ox lists tor 32.9%) boo! 
90-6 adjustable wrench, Motor Catalog 
pile} / }) } months It 
| j ‘ ‘ t qd ‘ 
For more data circle No. 55 on postcard, p 43 lea rintinne nt 3 le sel Tit 
Baby Carriage Catalog eee ee 
I955 Siebert babv cart! lave ana a aoe: eee — ” 
, , , 1 ' : ressors, pumps, tools, and selected 
tT} i@r Catalog nas . een re- ounitenoan Wy Wy Grainger. | 
' na a i cn Fer more data circle No. 61 on postcard, p. 18% 
it’s Sey to sell 
THE ELECTRIC PAINT REMOVER fae 
—— 
“~~ 
“DO-IT-YOURSELF” PEOPLE LIKE IT m- 
. ne 
NO ATTACHED SCRAPER (use putty knife) = 
ALSO REMOVES WALLPAPER... PUTTY COLORFUL Bes 
INDIVIDUAL ae ‘ 
4 


“Mr. Blister” is fast, safe .. . no open flame. Heats, DISPLAY BOXES © “‘~ 
blisters paint, easily scraped to bare wood surface ~~ 
with putty knife on flat, curved surfaces; with wire 
brush from moldings; with knife for cleanly remov- 
ing wet, steamed wallpaper. Perfect job for boat wood 
surfaces. Used indoors or out. Heat- 
ing element gives 1000°F. .. . 
guaranteed for 1 year. Flexibility 
of putty knife operation is impor- 
tant feature. See your wholesaler 
— hardware, paint or marine. 


. 











a , 4 RETAIL 
THE B & L TOOL and MACHINE CO. = “ a y AY 


er 
PLAINVILLE CONNECTICUT LA $] 
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IARGEST SELLING Brands... 


America's BEST! 












» hecause they te 









\LDING 
epECIALTIES 





NM (ALK SPEED LOAD 


‘ Available with or without nozzle 
sy Available in Off-White or Pure White color 


Nu-Calk Coalking ompo “ f d Lood ee . ‘ " 
? 4 xin ry D 
bes re) t po ; y nig 
? mo 8 lad c 
oad on - ke L : N 2 oe 3 ; and Ov 
w not cry ov x Di “ e preferred wid 








NEW HAND SQUEEZE TUBE 


available for small jobs! 





Here na k ; 

p< pre be fo 

m OD me 

for f hing touche Oo t b 
tube f caiking gun oth 
extra ed acispiay 

foin or z 2) 


~Na- (ALK Calking Compound in bulk, too! 


The ‘standard of quality’ in the calking field! The same 
fine product as in Speed Loads, available in '/2-pint, 
pint, quart, gallon, 5-gallon cans. Also 55-gallon drums. 


NuPhalt Plastic Asphalt Cement 


For sticking down asphalt shingles and general repair 
This CG-4 Speed Loader on roofs and flashings! Comes in popuvior load form with 


calking gun is light, or without nozzle, like M-D's famous SPEED LOAD for : 
sturdy, fool-proof. Simply colking guns, or in 2'% !Ib., 10 Ib., 50 Ib., and 55-galion 
sip in a tood and youre containers. . 
reagy to colr 
* 
<-—— Always use Nu-Glaze Glazing 
f 
l/\yid 
a 
> 








Compound instead of Putty! 


. Nu-Glaze never dries out, hardens, cracks, or pulls away! It does the 
“Savy pov 
"<c COM ob of putty better thon putty — sets to a rubber-like consistency 


Comes in ‘,-pint, pint, quort, 5 Ib. cans . and in drums — 25 Ibs., 
50 ibs., 100 Ibs., ond 880 Ibs. Order today. 


7 a 


ORDER NOW! 
Your order will be shipped same day received 


OKLAHS 







TOHELP YOU SELL 





Vari-Board panel and a supply of 
eight Vari-Board hangers and 20 
hooks. Included in assortment are 
one each pocket clip, stubby, Phil- 
lips, 3/16 round, 4% round, and 5/16 
square. approximately 
12x24 in. Complete unit is offered 
at almost the price of the tools 


$2.97: retail value, $4.95. 


Panel is 


alone 


— 
MITEE 


pronounced ‘MIGHTY 


PIPE JOINT 
COMPOUND 


Actual retail value of screw drivers, 
panel and hangers is $6.95. 
Products Co. 
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Vaco 


Power Tool Merchandiser 
Permanent display stand, built 
of steel and wood, is offered free 


to dealers with purchase of a 


PASTE FORM-READY TO USE 


A regulor pipe joint compound — not o paint, 
putty, white leod or crayon 


no poper lobels to tear or soil 


lithogrophed cons 


1 LB. CANS 


12 in a carton 
Shipping wt. 13 lbs 


5 LB. CANS 


6 in ao carton 
Shipping wt. 33 lbs 





youn SUNSHINE CHEMICAL co., INc. » 600-606 W. LAKE ST.. CHICAGO 6, ILL 


208 


starter selection of Cummins port- 
able power tools. Merchandising 
2 sq. ft. of 


floor space, is 24 in. wide by 58 In. 


stand, which occupies 


high, with a sturdy 8x24 in. shelf. 
Comes complete with hardware for 
hanging the tools, as well as price- 
ticket holders, and can be set on 
Included 
in package deal are one No. 304 


floor or mounted on wall. 
perm-align 44-in. drill with geared 
chuck, one No. 3052 drill saw kit, 
one Maxaw No. 717, and one No. 
351 ‘e-in. drill, at a total retail 
value of $154.80. Without the 
tools, merchandiser is available at 
John Oster Mia. ('o. 
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Flashlight Cap Offer 


Special safety cap is offered free 


$25 net. 


if charge with each purchase of 
98¢ flashlight. Made of polyethy- 
lene, the cap fits over the light and 
glow red in the night. Sixteen 
caps are given free to each dealer 
with the purchase of a package 
consisting of 16 flashlights and 40 
batteries. Dealer also receives a 
flashlight collar display and two 
different window streamers. Elec- 
trical Div... Olin Mathieson Chemi- 
cal Corp. 


For more data circle No. 65 on postcard, po. 183 
+ 
Housewares Packaging 
New packaging program extends 
to all lines of electrics, housewares 


and galvanized merchandise. Al- 
ready packaged in these new con- 


HARDWARE AGE, APRIL 14, 1955 


























Here they are! America’s greatest line of House Paints! They mean extra 
protection and beauty for every painting condition ... every customer call. 

There's a just-right BPS White for every house in town—the famous #218 
Regular... the #223 First Coater, with superb covering quality ... #229 Tiniing 
White for every color requirement... the oustanding #224 One Coater... 
four great favorites that mean more sales than ever before, when you display 
the BPS sign. | 


I 


But that’s not all! There's another great sales favorite in STUCCO LUX 

—the rubberized exterior masonry paint that rounds out the House 

Paint line. Extra protection. Extra Adhesion. Colors that really sell! 
You can't miss—with BPS! 





THE PATTERSON-SARGENT COMPANY 
1325 East 38th Street 


Cleveland 14, Ohic 


Send me proof about the Profitability of the BPS 


Merchandising Plan 
NAME 
STORE NAME 


ADDRESS 


CITY 





TO HELP YOU SELL | 





aine 


electri 
Shipping containers now 
items 


name 


For more 


re which convert to counter 


displays are the Tea Ryte, Fryryte 


electric frying pan, and Cook Ryte 


sauce Dan illustrated 
nave t! 
illustrated on them with the 
printed 


anit model numobel 


Ve ae Ine 
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Theres good 
PROFIT 


here 


for you 











Floor-Leveling Jack Carton 
This for Perma- 


Jack. floor-level- 


new carton 


permanent steel! 


ing jack-and-post comes in more 

attractive color than previous 
’ : " . ‘ : 

pacKaye it is also more compact 


’ > 
Zick ~ 


is on Doth 
stacked 


Identit vy aT product 


of carton, and as jacks are 


4 > 


on the side of 








IN THE POPULAR NATIONALLY ADVERTISED 


RED JACKET 


Model "X" 
JET PUMPS AND 


© LOW PRICED —A complete 
top-quality compact-design water 
system that satisfies the needs 
of over 70°%, of your market. 


® FOR EITHER DEEP OR SHAL- 
LOW WELLS — Capacities up 
to 850 gallons per hour. Pump- 
ing depths down to 80 feet. 
Easy convertibility. 


Waite 


RED JACKET 


worter 
148414 3 
products 


for comp! 
circular 
Jacket 


HA-45. 


RED JACKET 





and prices on 
Mode! ‘X 
Water Systems. 


Pacemaker 
WATER SYSTEMS 


@ FEATURES — Newly 
with Ni-Resist rotary-type 
and all-bronze wear ring, 
Model ‘X" Pacemaker is 
signed for dependable, 


lasting service. 


@ SIZES — Shallow-well pumps are 
available in '/y and '‘'/2 H.-P. 


improved, 
seal 
the 
de- 
long- 


sizes. Deep-well units '/2 H.P. 
sizes only. Tank sizes 8, 21, 42 
gal. and larger capacity. 


wee tee 


ete descriptive 
Red 
Pacemaker 
Address Dept. 





MANUFACTURING CO. 


DAVENPORT, IOWA 


“The Choice Thats Mads Petends- SINCE 1878" 


carton, never 


For 





more 


New 


data circle No. 67 


Door Canopy Display 






tJ 


ZRepe: +P Eat 





on postcard, p. [S>5 


merchandising displa 


nev par kK; yed qaoor Canopy 

nig ights the decorative and fun 
tion advantages, ease of han 
diing nd versatilitv of Str 
glas corrugated plastic building 


paneis Lo 


( anopy 


minutes oO} 





For more di: 





ta circie No 


ne do-it-vourself market. 
installed iT) 50 


a screwdriver 


Six different colored 
1 six sets of packaged 
re furnished with each 
Insta oO} nstructiol 

Tey} ’ < are ers wey 
arton Sf oglas DID 


68 on postcard, p. Is 


Aluminum Shade Promotion 


ihis new demonstrato! nit 
esigned to show advantage « 

ling aluminum shade _ scree! 
ng When customer places hi 
hands in front of windows ne 
th screening, the other without 


he instantlv fee 


COO! He 


protected 


HARDWARE 


the un- 


nand 1)} 


is heat in 
His 


window 


window 


~e | reened remains 


‘at source 18 









APRIL 


1955 





AGE. 14, 















TO HELP YOU SELL 





































For more information on these products and services 
use free post card on page 183. 





Screening Dispenser 


This compact metal rack stores, 
agisplavs and dispenses tine . 


. bs } ' .+ 
most popula Vvidtns oft All ( 


bulb mounted behind both win- 
dows Unit ; part of a mer- 
chandising DpacKapve which also con- 
tains large window banner bearing 
slogan, “A Beautiful Way To Keep 
Rooms (‘ool : eounrter cara with a 
“Take One” slot contains descrip- 
tive folders: and photo kits show- 
ing installation and other promo 
tional! materia! Aa Si } MILBRIAILAL 
& Chemica ( 


For more data circle No. 69 on postcard, p. 18% 


Clamp Display 


(ounter display and dispense! 

i ; . ‘ ; r Y aes 7. 
panel containing Tull tine of Grand 
‘ } ‘% 1} } } 
Speed Clamps snows ali stvies and 


sizes of “C" ¢ amps, a ial grips and REMOVES 
welders ground types. Featured is 

the - hale bar Clamp pat Ol GASOLINE GUM 
alloy steel and proof tested to 4500 fr@m carburetors and 


= 7 ’ quty i] Hine val 
| a: <4 ‘ . ? 


‘lamp has a sliding jaw for quick fuel systems quickly 


adjustments and i! e used eitnel : | tf " | 
— | / safely...etrectively 
tl cil I ‘ ’ / 
Cnecialties Coa When power mowers, outboards, and other 
rr ' ; <tnm oom Tae a 
For more data circle No (0 on postcard p 183 5 oll engines ° and idle for days or weeks 


ot a time—gasoline evaporates. This causes 
rapid gum formation. Result: hard starting 


poor performance 


GUMOUT 
is nationally advertised 


More than 40 millon messages in lead 


9 mogoermes pre-sell your Customers 
But now you can yive your cusiomers © Quice mn @aty-t se GUMOUT get ther 
and easy solution. GUMOUT cleans out the cody to buy from you 
corburetor and fuel system right on the engine! Pon, 
wae ae ve fin 
Nothing to take apart! Just pour eam : ftNe| 

















GUMOUT in the gas tonk. Any Ms 
body can use it! ie 


Get in a good supply of fast-sell Ko 
ing GUMOUT. Now available in <Sage® 





the new, convenient Haltp nis. No 
other product can match GUMOUT 
for speed, safety, results ond 


consumer occepfance 





GUMOUT DIVISION 
Pennsyivamea Refining Company 
2680 Lisbon Rood, Cleveland 4, Ohie 
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TO HELP YOU SELL 








fibergias screening. Light in 


weight, display stands 55°, in. 


high, 4514 in. wide and 14 in. deep. 


Horizontal ledge across the middle 


as well as a built-in pocket pro- 


vides space for literature. Rack 
is offered for $9.95 with initial 
order for six rolls of screening. 
Plastic Woven Products. Ine. 


For more data circle No. 71 on postcard, p. 183 





ae. 
Replace 


Worn-Out 
Locks 





An onan 
Www tay 7 


“ee 
“ss 


| 





SCHLAGE GIVES YOU A 
COMPLETE PROMOTION PACKAGE 


including easels, mailers, 

streamers, ad mats, TV and radio 
spots . . . all built around this new 
tool as the ‘do-it-yourself’ answer 
to home relocking problems. Call 
your jobber or Schlage representative 
today for full details. 





Water System Display 
Featuring free hot coffee, point- 
of-sale demonstration unit is a sales 
aid for the Rapidayton Hot’n Cold 
water system. With purchase of two 
or more units, dealer gets a demon- 
strator kit, 
customers 


so that he can serve his 
coffee with hot 
drawn directly from the tank of the 


water 





i - 
iy “ 
. aly ge : ° 
- 


ink eee wed 5 . os 
. A é ‘¢ 
a ‘ 
taps new 
; — 


lock market 


Now the ‘‘do-it-yourself’’ homeowner 


has a reason to include relocking 

in his modernization plans. 

This unique reboring jig eliminates 
former fears of incorrect lock place- 
ment — makes it easy and economical 
to rebore doors to accommodate 
modern, smartly styled Schlage locks. 
It's a “‘natural’’ for developing a 
whole new category of customers — 
people who formerly put aside lock 
replacement because it took too 
much time and trouble. 


SCHLAGE 


SCHLAGE LOCK COMPANY 
Sen Francisco + New York + Voncouver, 8.C. 
Write to Schiege Lock Compeny, Sen Francisco 





canal 
Hot 'n Cold 


waree svete 

































system. Kit includes display card 


which fits over top oft 






init. chrome 





. ; : } } 
taucet W ith hot and cold handles, ail 


instant cof- 





necessalry\ 






pipe fittings, 






fee, powdered cream, Sugar, paper 






cups, and promotion materials. Day- 
ron Pump nS Mra. (0. 


72 on postcard 






p. IS3 






For more data circle No 








Steel Hammer Wedges 
AS <i Hardware W eek Special, a 







baker’s dozen of Grady steel ham- 
mer wedges being offered fo! 
the price of 12. The group of 13 







} . " 
packages of assorted wedges comes 







wroces 


teF 
mn ‘Bea 
root [ii ui 
“~fa04 +) 
, 


a 





























= : 
attached to a colorful display 


Five wedges are contained in each 
individual transparent polyethylene 
DAL one each of No Ze oe 4 » and 
10. Cost to dealer for display card 


is $2 Merchandise has a retail 
value of $3.25 Red Devil T 


For more data circle No. 73 on postcard, p. 183 


Floor Broom Specials 
As 


| } in floor Drooms are being offered 


Hardware W eek Sper ials. [Wo 
at reduced prices. All-p irpose out- 
h, usuallv retail- 


x | 99 re- 


; . : > ' 
r tyaraye By isfM,. 


for $2.35 will sell at 


tall All-purpose indoo! Floor 
Brush, regular price $2.39, will sell 
tor $1.70 retail. Offer is good 
through Hardware Week. Empire 


Brushes, Ine. 
Fer more data circle No. 74 on postcard, p. 183 


iContinued on page 214) 
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Open Up More Business with 





TROJAN 


Jig and Coping 


Saw Blades 


Trojan ©1450 jig 7 
and coping saw — 
blade assortment 





Lift the lid and you're in business 


Increase your Do-It-Yourself volume! Stock the 
full assortment of TROJAN jig and coping saw 
blades. Satisfied TROJAN customers are perma- 
nent profit sources. 

Colorful steel cabinet holds 17 different jig, 
coping and hack saw blades for every sawing 
iob. Each type packaged, partitioned and keyed 
to cover card with full description of sizes, uses 
and prices. They sell themselves. 

Made of Swedish steel, TROJAN blades have 
individually filed and set teeth. Ojil-hardened 
and tempered for sawing steel, wood, metal, 
plastics, etc. 

Complete back-up stock carried by all leading 


fue 


distributors. 


Fay the ‘Parker 








PARKER MANUFACTURING CO. 


WORCESTER 1, MASS. UV. DB. 
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MORE 
SANDING AREA 


than any sander in 


its price class 


25 sa. in. 


LOWEST 
SANDER DESIGN 


handles easier and 
fits under tight places 


5" 
only 2- high 


TERRIFIC 
POWER 


efficiency equal to any 
rotating motor-driven 
sander 
STRAIGHT-LINE 
immediate Delivery! Wire ACTION 


collect for further details, 
catalogs and price tists. 


KITS + POWER Say 
*O.OERIng guns - SW98™ ~ 


ELECTRIC CORP. 
802 Packer Street 
Easton, Po. 








213 


Hook Fixtures Display 


Handy-Hook fixtures are now dis- 
played in a new floor stand which 


holds two f these hooks 





Sponge Dispenser a store shelf; Type B hooks onto 
O-Cel-O Sponge Dispenser is a ‘*tandard pegboards. O-Cel-O, Du 
self-dispensing wire unit that com- of General Mulls, Inc 
pactls displays (4 ‘el-O eel] lose For more data circle No. 75 on postcard, p. 183 
senonves “s u.f eed snence 
ee ee ee ee, Packaging 
New packaging for trivets are 
sturdy clear plastic containers WItn 
colorful labels suitable for hanging 
n pegs Trivets are avallable in 
five Pennsvivania Dutch designs 
Enterprise Mfg. Co. of Pa. 
For more data circle Ne. 76 on postcard, p. 183 
Merchandiser h: 
of rforated boards and cartons of 
If displays 10 different hook 
Unit is available 
cost asis, throug! 
Handy-Hook D 
Inc 


For more data circle No. 77 on postcard, 





Laelia Wie Oe | Tool Catalog 
I2 in. hign and +» in. Sa a > Tru Blu Tools catalog is of loose- 
in three leaf desig , PTil ; in metallic blue 
tangerine, and bound in a 


three-ring du; ve Catalog 


So profitable to sell, so easy to handle 


KIMBLE GLASS BARS 


All Kimble Glass Towel _ tive appearance and practical utility > 
Bars are priced to give you ‘Fittings are bright and streamlined your wholesaler or write tor one 
a good profit margin... Rod is sparkling clear glass. It’s a com Address Kimble Glass 
priced to turn tast. Each ination that makes Kimble Glass Bars mpany., ibsidiary of Owens- 


bar is individuall design a 4): - i natural. S¢ lf service item. [llinois lol d a Q)) ©) 


KIMBLE GLASS BARS O WENS -LLLIN OS 


1N (I) PRovuCc1 GENERAL OFFIC! * TOLEDO 1, OHIO 
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already a leader / 


; aad 
hs, — v _ 


~*~ 





CROWN 
tipple ‘Weey 


ALL RUBBER RUG 


shows the way to bigger 


volume... higher profits 


e 
© 2 3 
* MAAN, 
+ | Hy 
’ ee . > s a . , es 
Here’s your “traffic builder’”’ oo 


that’s sure to stimulate 


' . 
volume... increase profits. e led 
a 
: - ® “~or = 
Crown Ripple-Weev looks . 
ae a] ’ 
- s ~ 
like a rag rug, comes in « 


six beautiful colors, size 20” 





. 
x 36” rectangular. It’s e iA 
on iy 
attractively priced for fast e Pcs; 
° ea 
turn-over, solid profit ° ee) 


margins. Available for 
immediate delivery—write nal, Sum 


. 
ad rs 
© ashe 
now! © wi'a) 
5 SD 


Laundry Floor 








HARDWARE 





APRIL 14, 





AGE. 








HARDWARE 


in home garages with 
sliding side doors 2% 






= — 














NEW LOW COST WAY 
TO INSTALL 


GARAGE SIDE DOORS 


STERLING HARDWARE MFG. CO. 


2345 WEST NELSON STREET + CHICAGO 14, ILLINOIS 





HARDWARE 


Agr ritects Semeg at AAD wat of %¢ y = 
Cricagoiend Horne Building Center 


Sterling) adasrepace 


A} a 








& e x NATIONALLY ADVERTISED in Leading Magazines 
SEE OUR CATALOG IN SWEETS 
Merling. prchtcire! Pe» get Conatrcin i 
ViStT OUR DISPLAYS 
















7 








TO HELP YOU SELL 




































® For more information on these products and services 
use free post card on page 183. 





* 
(Continued from page 214) line of wood screws, Phillips and 
divided into sections, each part slotted, flat, round and oval, in 
Is ivide iT) se Is, Cacn ‘ . ,; 
devoted TO a distinct brand and steel, DTrass, l11con bronze. STtTain- 
> : o | '¥ 4 7 :% ‘ ° 
yrade. Each tool is illustrated and less steel, aluminum and all popula! 3 


<a | plated finishes. Also included are 
—_* ; se 1 plated finisnes Also included are ; 
clearly described Repail nandie ar ; 1d play 1s Iree with initial order. Na- 
: , arive, KnobD anda aowel screws, ant . 
i imbe1 s and ovnel specifi ations : ' rong Hardware { #) ij 

, , , hanger and carriage bolts. Catalog 
appear with each descript ion All one =e ee = For more data circle No. 80 on postcard, p. 183 


irnishes instruction on Pilot Hole 


, 
— , ; 4 ‘Ing al V“ » I AS ‘e. 4 . 
sal or Kalamazoo punching so it Boring and How to Measure. Wood Camping Booklet 


sections are f irnished with LU niver- 


will fit nto eh ih +. pe of catalog Screw finishe Ss are classified under T) are ' 
v¥ 2h hii ‘ > ’ 2 cave 1} ; cy? 
:, nird edition of 1Y¥o0 Outdoor 
ry ’ der Clearh " mbered Zz r eAS) De orative, fust Resistance. and : : : 
Ait ‘ iy bil at AJ i any ; a : ere) : ntall s sug¢g st} } ‘oO * fCamMne 
re orde riny é acl ectio? contall R ist Resistans e-Decorative. South- a yen) 5 . com 
" "i iti . *« i — eg? Ti ite is ing ft _ S ne oO 4 nor cag!) : - (*an. 
= £ : ' . : ern Screw Co. —— a ae itdoor | a a 
trom ,OUT to iV pages, 5 2x1] in. TAY ne 54 maces. the be ok] sf r) 
aii For more data circle No. 79 on postcard, p. 183 LAlllilie oO pag ’ A Af Aiim 
Also available is a complete Tru cludes true stories of camping ex- 
Blue Ad Mat Service, at no charge . oo ' a ini 
0 mya pare Door Lockset Display periences, budgets for vacation 
TO dealers. | nod Shovel & Tool { 0. tring 7 d a sect 7 . fi) ‘ aid 
hk . . < i if fil ‘ ‘ i 
For more data circle No. 78 on postcard, p. 183 | nt counter card for the — \ | 1} trate ? qd cde cribe fold 
» «2 . » « 4 ist iis < - miita oe i — tritin- 
E-Z Set screen and combination 
, , ing camp stoves, ianterns, coolers 
door lockset is 9 x 10% in. Lock- q . 
; ps anit tner Camping equipment. 
Wood Screws Catalog set locks inside and out. Also 7 | le on 
OLE Va . fic. 
‘oO ~¢ »y* = . »f ats 4° 4 4 le . sa4 . .% ‘ _ . 
| iT ol r, 14 page a alog VW . I available W ithout Ke ) lox kK. Come For more data circle No. 81 on posteard, p. 183 
7. > * : . . _ ' . . ' . : «| : , . - re . ie ic. . 
ontains information on completé in aluminum or brass finish. Di Resume reading on page 14 





rank with our 
best sellers!” 


LAZY IKES 
Reports Max Kristan of Western Hoegee Company, 
nationally known distributor in Los Angeles, Cali- 
fornia. 





Tackle buyers everywhere rate Lazy 
Ikes among the most popular, fastest- 
selling lures they’ve ever handled. 
Why? Record-smashing sales and en- 
thusiastic customer acceptance prove it! 

Find out why fair-traded, short-line 
Ikes give you fast dollar turnover, eas- 
ier handling, quicker profits. See how 
Ike consumer advertising, and sound 
company policies work for you. Write 


No. OO—FLY IKE... 1-1 /16", 1 (32 oz.—A real fly rod size. Accurately 










for the new 1955 atal balanced for authentic minnow quiver. LIST $1.10 
- catalog, OF See your No. T8—TOP KE... 3%", ¥e oz.—Pops, gurgles, chugs—retrieves with 
jobber at once. evthentic surface action. LIST $1.25 
No. T9—SPINNING TOP IKE... 234” long, “a oz. Same as T8 in spinning 

Ne. O—TINY IKE... 136", 1/15 LIST $1.10 

o. O— see Wes oz. A killer in tiny size LIST $1.10 

SELL ALL 3 aes. .. 2, 3—LAZY KES .. For spinning, casting, trolling—(1) 2”, Ve ox. 
—(2) 2%", Ve oz.—(3) 3”, Va oz LIST $1.25 

TO ALL AROUND ANGLERS No. 4—HUSKY IKE... 3%”, % ox. For husky fish LIST $1.35 
No. 5—SALTY IKE. . . 4¥2" long, 1 oz. Perfect for salt water spinning, 

FLY IKE muskies, big northerns. LIST $1.75 

No. C—BOUNCE IKE . . . new and different! In spinning size, “a oz.-1 0 

hooks; in casting, trolling size, ‘Yo or -4 0 hooks LIST $1.25 

No. O—DEEP IKE .. . new deep-running ike. In spinning size, a oz., 22"; 

in casting, trolling size, Ya oz., 3” LIST $1.25 

SPINNING No. $S—SKITTER IKE . . . control action by attaching lead to front or rear 

KE eye. % oz., 3”. LIST $1.25 






Foir Tr ° 
TACKLE-PACK air Traded for Your Profits! 


KAUTZKY LAZY IKE COMPANY ° FORT DODGE 6, IOWA 
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DISPLAY CM Chain in eye-catching 
dealer drums. They attract customers... 

make it easier for you to serve them. 
They help you build a bigger, 
more profitable 
chain business. 

















The name that 


RINGS UP 
SALES 








A well-known name and a busy cash register go hand 
in hand. CM Chain has the name—long-established... 
highly regarded...constantly promoted through regu- 
lar advertising. Put that name to work for you. Carry 
CM Chain for your trade. There’s a type and size, in- 
cluding specialties and attachments, for every pur- 
pose. Next time you order chain, do it by name... 
specify CM Chain with the distinctive “Inswell” weld. 


COLUMBUS McKINNON 


CHAIN CORPORATION 


TONAWANDA, NEW YOR 
T OFFICES NEW YOR C# AGO. CLEVELAND 
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FLY CONTROL-:-:-- /( 


here’s the answer 


JOHNSON ~~ 
push-button 


FLY CONTROL b& 


(high profit margin) 





>, 
' d 
\ 
y +~——4 
we it 


4 









4, 








ADVERTISED IN LEADING FARM MAGAZINES 


WIDELY PUBLICIZED results of a leading university's 


experiments prove that Johnson Push-Button Fly Control ; 


cuts insect spraying costs more than one half. DOES A | 


BETTER JOB. SAVES TIME AND MONEY. 





cae a 
EVERY FARMER IS; , 
A GOOD PROSPECT 


PAYS FOR ITSELF! Your customers 
will save enough in insecticide costs 
alone to pay for the whole unit. 
They'll use the labor and time saving SPRAY 
compressor for paint spraying, in- 


S* PAINTS 


flating tires, greasing and dozens of LUBRICATES 
other farm chores. BLOWS ¢ CLEANS 


THE JOHNSON FLY-CONTROL PACKAGE INCLUDES: 


* All-Purpose, portable Air Compressor, 's hp, 100 Ib. 
capacity. 25’ of air hose, a blow gun and tire chuck 


* Insectospray with non-break plastic bottle and 


4-way directional nozzle. 


* One half pt. of Piperonyl-Butoxide and Pyrethrine 


Concentrate (makes 5 qts. of insecticide). 


RETAILS AT *82° 


JOHNSON—OVER 70 YEARS IN PNEUMATIC FIELD 
MAIL COUPON FOR INFORMATION AND PRICES 





Compressor Division 


Dept. HA-35, 507 E. Michigan S*#., Milwaukee 2, Wis. 
Send catalog and prices on the Johnson Compressor and 


Push-Button Fly Control Unit. 


NAME 





ADDRESS _.__ a 





Ff ee 
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Schoellkopf Co., Dallas Wholesaler, Sold: Aluminum Goods Elects + 


Bugenhagen President 


George H. Norsworthy Elected President  , » 


Sugenhagen has been 


7 . m elected president of the Alu- 
| he eaieetior ’ { 5 ores }{ and , « rit’@itia i] anav - 2 { , di ¢ i Vif ( 
ny mM ‘ ~ MIL - 
" Vvortiny tA : ‘ (ie? ‘ OT mt Vice pres) ient and AaAs- y : ’ — H } r- 
:' a ae anitowoc, is e 1ad 
Phe scnoelkopi “o., whole istant ecretary: and Gor- * ‘ 
. een executive vice president 
f f Dalla . ex... and a dol Nettleton. secretary- ! 1951 nd ) i +} 
since Je afri¢ sSucceeQads ic’ 
a get anyve i? rhe c*eTy t’7i 1h sé . ‘ , 
: alte Vir. A. J. \ its. 
nar manavement nas bese 


uu Norman H. Ott, executive 

Pee "- . Ce 2s ‘nt f tne ¢ te 
Spal Dallas Cleveland Welding on Ce ys toe Presi — 
businessman, andson of Names Sales Manager 


named a director of the firn 





‘ , -VYeal John F Wilson. former] for the inexpired term creat 
, wor] anave of A mertecan ed Dy the death of Mr. Vit 
Lr elopment came a Machine & Foundry Com- Mr. Bugenhagen has su 
ru ase oO! anys Leland Electric Div.., essively held the position of 
‘ yy nverest of Lr Ddavtor () ha been named yveneral sales manager, vic 
company from past-president yreneral sales manager of president In charge of sal 
} Ss ‘ kopt ly : and executive vice president to gel rai sales manaver. 
pi G. O prior to his present appoint Mi McDermand ined 
vi ea Mi M e, and ment. He was elected a d Alun n Goods in 1919 and 
la r. Chan rector of Aluminum Goods s president of the Aluminum 
: ip fre aded by Vi 1952. Wa ‘ Associaltliol Mi 
‘ vorthy and Hugo W Other executive appoint Kra O ' n 
schoellkopf, S: hairman of ments are C. C. MceDermand 1917, and Mr. Kubitz in 1925. 
the board of the ompany 
hi retiring nanavement 


DEALER BRIEFS: 





Dunn Bros. Hardware Opens New Marine 
Store; Showroom Features Floating Boat 





Dautona Beach. Fla gage pump gu! and a rod 
Dunn Bros. Hardware Co., and ree! 
celebrating its 50th annive) ' r, 
Cleveland Weldi gy Co., AMF sary, has opened a new 
subsidiary. marine store in Daytona 

Mr. Wilson succeeds Beach. The building was 
Homer Mueller who has been constructed for the display 


JOHN F. WILSON 


{ ompiete 
remodeiing and expansion of 
Davids Hardwar‘* Store at 


1319 Telephone Road is 


, ) progress anda ; expected to 
named specia assistant to of outboard motors, boats, , , 
: a - | : ‘ be completed by May 1 
». 5. Auchincloss, Cleveland boat trailers and a complete | 
> : : David Denenburg, owner, 
Weldiny president Mr. line of outboard mat ne 
Wil aia tne remodeiing wouid 
son became works mana- hardware and supplies. nost double the size of th 
¢ _* . *% - - , al . ‘ ‘ it Veit : a : 
ger of AMF’s Leland Elec- \ feature of the showroom j x 
ts . store, providing appro 
tric 1) \ it} 1955 afte hav 5. A 20) x 20 ft pool WILN Aa . ‘PT 
, . nately S000 sq. ft. of selling 
ing served as contract sales floating boat outfitted with ; 


- , space Phe new facilities 
manager of AMF’s Buffalo an outboard motor and fis! an : 


pliant since 1950. He has ing equipment. 
been associated with Ameri The new store is located 


anh ‘ . : , : rc ech" 1 Cari 
can Machine & Foundry on a corner lot facing US 





since 1946 #99 In addition to marine ( hus. €) Opening of 


A native of Salem, Mass., equipment, the store will the sixth neighborhood Zett 


Looking ieee . report are he entered the Univers ty of also he equipped t service e} store at 910 Hamilton 
_— "Hy meer president Maine from the Salem public and repair outboard motors Rd. in Great Eastern Shop 
scorge orsworthy sc} 4 leade . thiati. ana ¢f tallati f ms: d's _ ; , 
and chairman of the board a ! — — . ote cenenmanenee -¢ _ pers Mart was announced by 
Hugo W. Schoellkopf, Sr and student government at rine hardware on customer's H. Taylor Zettler, president 
of The Schoellkopf Co.. Maine, he was graduated wats f the Zettler Hardware C 
wholesaler of Dallas. The, with honors in 193%, Bache Prizes awarded at tne Don Alle and Don Lewis 
headed a group which re rr of Scencs n Mechanica pening day ceremonies Ii- wil -manage tn new store 
cently purchased the firm Engineering luded an outboard motor, 12 Continued on page 234 
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T i ward of directors are A. E . . 
a “ae Neve. Jo Pewnn Guitte, y Morley Brothers Constructing New Detroit 
ion Eke Phos ryan ' riim, 
I 


men he et Lo Plant; Floor Area Will Be 116,000 Sq. Ft. 


loan! : hot ‘ 
are dealers have banded . | 
{ onstruct na tarted 


yether to ferm the Tampa Membership is ope an 
Reta Hardware Associa fampa retail hardware dea ist a red as some of ou the mn Det . wee 
:, -_ folks. b those tew } me e OF Morl Brothe 
Lio? and have elected Max Ce! Ph meeting . ‘ ' .— 
Sparks their president. eld the third Thursday erore actually walk Michigan hardwa 7 wi 
‘Ha ry F_ O} vice pres ever, mnthat&® P.M m tn nto une Ca5' wn ru , ag: m pleted 
and Mrs. Jane N. Senn Chamber of Commerce B ” . 
nome deamemmes 0 ne auditoriun \ ‘ Vir. Wvet! \ ware e 2R0O by 260 ft 
ed ! i African | ng al thee ind a pia 
trip stands a ne foot of the niding of 12,800 sq ft wil 
Circus Lion E d Visits Wyeth airs to our office. Perhaps comprise the new unit on 2 
ircas Lion £scapes an istts Wye thie wae she: seeiietien. of Scien ales eee 
° 0 the one that came to pay u Roval Oak at 14 M Rad 
Warehouse; Staff Prefers Stuffed Ones . 
a \ Dut Line mis rie and ov cpr he lat irea 
W veth Co 1rdwari r nearb tove warehoust ve are nave a ner Vicks A! pace | 
olesalers of St. Josep! He walked in an opened e stuffed ones.” va ind 
Mo., has had many interest- door and from one building ‘Or expa i the war 
() itors at it warenouse. to anotne, until he Was . deo 
But no \v tor ever created MINnalis trapped mtne centel Thomas industries The va 
as much of a stir as the building. By closing the Executive Appointments fire walls to d 
ecent Visit IT al escaped fire-doors and outside doors Thoma Industrie In tory Du ing thre 
‘ oO! nat Va finally the traimer and poies were Louisy e. K . has Al i area {) irea ‘ 
cornered I a sect n f the able to coax the LOT DAC pointed } WW \] nett. | nave a rie ra | ro} 
W vet warehoust into his cage wit! tine lirecto) merchandisine rood torag , 
Y) ably the O i irate assistance of a live ‘ 7 ] | Parentice a he fle 
ait ription of what s like as Dalit r ny nave? t)} 1 O00) f 
ertain a tu grown “Excitement ran high fo tions new!v-created rhe ware , , 
Ss in the yn-the-spot an hour or so and while the Mr. Minett ' rmerly senariiisinaiaa i :, ; 
description provided by M. R. owner claimed the lion was le manager of e Mo ini 
Whitman, Wyeth vice-presi- very gentle and tame, 1 am Light Div f Thomas Ir "f s is “gn 
dent and general manager. sure he found a lot of our trie = a ae 
Mr. Whitman explal Ss, IOLKS who disagreed with Vii Parentice ecer! tis 4 ' - 
bine 4@ wT ' ind aiong the opposite wa 
A i€Ltler 0 HARDWARE AGE, him The lion’s roar in oul joined Thomas afte serving aa , 
‘The full yrowl Af: can lion warehouse sounded very elgnt years wit} the Sha 4 Car railroad ing 
escaped from the Shrine Cir- vicious. Whether or not he nee Pottery ¢ . Zanesville. the offies and ispia 
cus at the Auditorium by would have attacked anyone ().. and its Kenwood Ce roon pullding Will be I 
imping f) mm the second made no difference to the amics Diy i Vice-president iff UPICK, al PUTT Sasri 
loor into an alley He walked folks who were scared n cnarge ale ind me} na colored porcelainized 
ong Faraon St. down to “Perha) the lion was handising teel pan fhe warehouse 
— . (Continued on page £50 
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Ol iit e building imit of new Detroit warehouse of Morley Brothers to be completed rn luly 





HARDWARE AGE, APRIL 14, 1955 219 








News of the Trade 





hil C El Hild th Ch 1 ° in alr neat ‘ o " ind al apnppointe produ anage 
f f : ali hit ridai a ta a ‘ ‘ ; ; 
Chilton Co. Elects Hildre airman; er ee ee ee sleet 
arcnivec and engines a ’ 
> | . - 
st » CF } , le ~ On) tne nat Ona "ah it t ic 
G. Carroll Buzby Is Named President xawing the plans. cr tg he san 
-~' : e raveio 
. A one-story Du Liny i - ' sat 
Joseph 5. Huldret! — the founders of the | nLvON about 150,000 sq ft of war Wa ve) J. Cyr, associate 
been elected chairman of the Co., has been associated with h ale ‘ ned fay WItn Yale & Towne since 
, ° rr : nouse spact IS pila ea | 
poard oO] tne Unhiiton Co., tne p iblication of j itomo- tne LO acre plot Part f 
the i ail +? . | i 
—é rT d ro | all 
office 
S pes i atte t eing 
yy eT To cay? ‘ : 
ind iT {J LACTO! i ‘ 
nuUuUsSt (5 kK P UCE 
pany president 
») speed the filling 
orders. 
Yale & Towne 
Makes Appointments 
several promotions and S. RALPH ANTONILLI 


JOSEPH 8S. HILDRETH G. CARROLL BUZBY new appointments thin 


tne aies organization OT l\¥26, has been |} ymoted tl 
uU rif I HARDW ARF AGE fants Indust) eR. f mmeretidal The Ya ‘ & Towne Mfg nrodauct manayve!l ot \: 
anu ner ieading trade and (gy; Journal and Motor Age (Companys Yall Loc} and doo) 1eVICces Prior LO 
— for the past 50 years. Hardware Division have mew appointment, he was 
(lar? Buzb va heen announced. eoordinato ef 4 aple 
president of the Call S. Ralph Antonille, for- Products sales order depart 
mat the reguiar meet Heitmann Co. Plans To  wmerly staple products sales ™e™ 
RE 4f the Haare of Directors Build N Warehouse rs nas peen promoter Albert G. West is beel 
eid recently. - -_ ” " Oo fleid sales supervisor. He promoted to supervisor 0! 
Mi Hildret} nad peen F’. W. Heitman —_O., of has had many Vears Ot ex tne ontract naraware “ails 
pre iadent oOo! Le Company Houston. Texas. pial . LO pe! ence in the naraware ordael department He a> 
e 1945 Prior to that, he build a new warehouse this neid, inciuding manuf ag peen { i} I 
: i-. eT of the con Ca n connect vith tne turer sales to dist ae + years 
pan) automotive division. elebration of the 90th ann distributor sales to retal Charles H Moody as 
He has spent 57 yea) mn tne ersary ol! tnis nardware ers, and the operation of |} been appointed supervisor of 
ng heid ynOoIesaic Companys own retail hardware stores the staple products Sale 
Vi} K iZDY, on oOo] rie of Land ha Dee! ) ircnased Hal! day { ark na PeT) order department 


_ Decatar & Hopkins, Boston Wholesaler, Holds Spring Open House 


eee Pa T> a» 2 eeteemae 


=" iF > . 
tT 


~_ 
' 


~) ype ne S 


whe, - <s* 


~ 





Decatur & Hopkins Co., wholesaler of Boston. recently held and allied lnes. The Open House was under the supervision 
its annual Spring Open House. A highlight of the event of William F. Hopkins, vice president: Gordon W. Farr 
was the firm's new and enlarged garden department which purchasing agent, James N. jones, treasurer, Albert P 
attracted many dealers \n expanded line oT housewares Dodson. general sales manayer and I iward I Ham ond, 
was also shown in addition to a complete line t hardware sales manager 
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ccgere’ “%. PROFITS WERE NEVER BETTER! 


Over a million GENERAL FUEL OIL FILTERS have been sold since General 


General introduced America’s first domestic fuel oil filter in 1939: A million individual 


PRG profit possibilities at the time of the initial sale . . . An additional million sales 


FUEL OIL FILTER 


Model 2A-300 for big, 
" ’ f Ja. ye > > 
dirty jobs. No wonder heating contractors are saying profits were never better. 








leads each year in the form of seasonal cartridge replacements! 














The Original Domestic Fuel Oil Filter 


Every oil burner... every service call . . . every oil delivery provides a 
or tlasne in potential additional sale — when you stock and sell fast-moving Generals 
FUEL OIL FILTER They’re available in three popular models — so there’s always one to fit the 
Model 2A-700 for oaver- 


| age size jobs 


job. If you’re not already profiting from the General line, ask your jobber 


about details. 


CLEAN RIGHT SOOT REMOVER Sennetl Side een 








re is a profit-maker, too! For any type heat so t> this Underwriters 
| FUEL OIL FILTER ing plant Burns without flash or intense eet Laboratories Seal 
Model 1A-25 for smal! heat. Made for General Filters, Inc \ ee 


jobs. 


a 


GENERAL FILTERS, INC. 


43800 GRAND RIVER AVENUE + NOVI, MICHIGAN 


You Sell— At Least Once Each Year. . Canadian General Filters, ttd. * 39 Crockford Bivd. * (Scarbore) Torente, Canada 





Here are the first new 


improvements ever made on a lawn edger! 
an | a, Fast, simple wingnut 
The E Z Lawn Edger adjusts for any depth adjustments 


of cut... even for terrace edging and Heavy, 16-guage 
b 1 ¢ TF b steel knife 

can be used for pulling or pushing 

5 5 Sturdy hickory 


operation! The E Z Lawn Edger handle 


cuts easily on dry, wet, hard or soft Weighs only 2°: 
pounds 


turf. Adjustable de suide 
Adjustable depth guide Automatically 


(skid) rides on lawn eliminating throws cut turf on 
walk for easy 


uneven furrows due to cleanup 


raised or broken sidewalks. 
$ reta 


Higher west of the Rockies ) satile edger you have ever sold! One 


The E Z Lawn Edger is the most ver- 


demonstration and at this low price 


GARDEN TOOL COMPANY \ sey sett themsetves 


35 Custer Avenve, Sheboygan, Wisconsin 
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imagine selling all these tools— 
a complete panera 


homeworkshop :a¢ 


» 


included: 
angularly 


roeeerenit 


adijustob e 


hondsow 


stioc hment 


included: 
drill press 


attachment 


included: 
sow table 


ottachment 


, jhe — ; ———— 


combination 
steel 
carrying 
case and 


wall rock 


+ : : 
- ey | i 
included: : 


SpeedtToois | advertised in : 
included: 
professional! geore 
aey-opercted i 


Now, ingenious precision engineering has developed these 
professional attachments all powered by Thor's famous 
201-J 2500 R.P.M. SpeedDrill 


STOCK and DISPLAY THIS PROVEN BEST SELLER NOW! 


201-JTD HomeWorkshop includes: 


No 201-J SpeedDri!! 10 Sanding Discs 

No. 210 DrillStend 4 Lamb's Wool Polishing 
Angularly Adjustable Portable Bonnet 

Saw Attachment 4° Rubber Bocker Plate, for 
ot dal dalaall*lalilal Me ule lal | Sending Discs and Bonne? 


Pp ~~ 7 . , 
ow sow Table Stee Point Stirrer 


@ for eh. 
a 4 . Necessary Adapters 
Bits ossorted alelalel oo ete 
mstructhion Manva!l 


Combinot on Stee! 
~toth By Coase ond Wal! 


ee ee ae ee $3995 
nciudes everything above but Drill Press Attachment 
No. 201-35 Kit . . . . . . . iF 


udes everything above but Drill Press and Saw Table 


SpeedWay sar Valli Cotitialal: Melee 


' Thor Power Too! Co. 
1834 South S2nd Avenue, Cicero 50 


Corrying 
Rack 


. lilinois 








Oxwall Tool Announces 
Executive Appointments 
CO) ’ ( 
v | 
if Vie a T 
. ent in | .- 





GERALD N. ABT 





( otter & Oo A de : “ 
40,000 sa tt oft additior 
lerminal Bldg., Chicago. IT he 
sq. ft. in this building ST 
tor the additiona spa 
North Pier lermina ‘ 
sales anager, jot 

| anctot, otte na 
volume of the ompal s 
rate of $7,000,000 1s 


years 


ag 


in its first year 


the enlarged ofhces 


News of the Trade 


‘ | iT ive is r 
‘ ¢ 1@n 
ret ait’ 
eT N At igie i 
J i lo as tne ne 
‘ ’ “4 Vi At | Vv ~ 
f B alo Vie 
i cs imager ana rT) 
y ner of H: 
‘ i eting me 
ny I Lif rgat 
oO! 


Butler Eastern Manager 
For Atkins Saw Sales 


Dine Sau 1) 
Borg-Wa India 
i] i ip j 
lame / s é i é 
Div. Manage DOU! 

i ina irdware sa 

Mi Butler was f 

ig f ne N \ 
ind § ind pre 
; wo ter 
\ File ( 


i wholesa mir? I s le ise a 
senace ' tr Ny r }? 
any Ww ses | Z U 
ae } ) . the if ~ 
| bef r resi< 
rial (sta iing )} \_otte 
I a] imag ind | 
35° anawyver = ese sa « 


sred with $385,000 s 
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News of the Trade 


Elwood M. Jones, Jr., of Rubberset Co. 
Elected President of Brush Mfrs. Assn. 





The American Brush Man- tion members felt that allow- 
ifacturers Assn. elected as ing imports of suc! brushes 
its president, Elwood M was neonsistent with the 
Jones, Jr., Rubberset Co., desire to withhold American 
Newark. NX. J TT} 1 <socla- dollars from ( ommunist 
LIO! meetine | t< Sth nations. 
annual convention. March He said that it was 
16-18, at The Greenbrier, necessary fo) the ndustry 
White Sulphur Springs., to present a completely 


\ Vv. elected thi roliowing factual documentation of its 





otne}) offices , Case hef »} 


| vd ttsburgh should bi be released YAZOO 
Pa: roasts lye : \ W aioe r) rain tre indgdustr\ Ould MASTER 



































Barlow, William D ) receive any assistance. He AAOQWER 
Newar! N\ R ‘ ( aid Lie i i I 
Fernley é make tudi i rhe 
Vii nD é ‘ cy ©) ne! ] ill 
comn e 4 te 1 te a decisio eva 
of wi ea iring tockpile 
957 are R i I Sonne 


=A | » Star Expansion Bolt 
Hartwell. Pitteburch Plat, Opeas Third Plant 






Glass Co., Pittsburgh, Pa Star Expansion Bolt ¢ 
Philip H. have ; hall New } ih, eiebrating { 

nal Oo! tne By tle nad 0th ' } na pened { 

Stockpile Com é manutas ns 

‘ / f i \I ! N. } 

yroup Ref f tne rhe pla era 

nporta 1 eig) Star: ew i ed 

hrushe made . oO = ; - ne ROTARY MODEL AV-20 
Stl \I Thay ntes R, ay ' 2.5 hp 4-cycle; 20” biade 

ata a 1- (Cor 


ARE YOU IN A RUT... trying to sell power mowers 
that look alike and act alike” 


Then—here's the power mower that gives your sales 
a boost in the right direction! Here's the mower that 
outiooks .. outdemonstrates . . . outperforms any 
other! 


It's the WHEELS that do it! BIG BICYCLE-TYPI 
WHEELS glide easier... won't bog down in turf! Have 
better weight distribution for greater safety . . complete 
operator control! 


Yes—Vazoo will outsell any mower vou've ever sold 
—hands down! SEE YOUR YAZOO JOBBER RIGHT 
AWAY! 


WE HELP YOU SELL with complete advertising 
and merchandising program: 












Hard-hitting ads in consumer and trade 
magazines! 





| ae 
| 


2 Complete advertising ‘Kit’ for youl 





“Sales Shots'’ bulletin to your salesmen! | 


Studying the avenda of a recently held one-day house poi i eel) fe) lifes Mie. | 
wares merchandising ini tor dealers in the Carolinas CATALOG AND COMPLETE 
are, left to right (seated): N. W. Kirkman, Phipps Hard DETAILS! 62 = 


ware, (,reensboro N ( LD) H{ Lambert president me NS eh 











, +4 
J YAZOO MANUFACTURING COmpany § 
3607 Livingston Road nest HA 
Jactson, Mississipo 


Odell Hardware Co wholesaler of Greensboro. sponsor 
ot the event ] [homas Moore. Hopkins Moore Sup 
ply Reidsville Standing. (,eorve Elhotte. Hopkins 
Moore. and ‘ Hamilton, vice president, Odell Hard 
ware. The clinic was held Feb. 9, in the O. Henry Hote! 


, . , , : , 
(,reenshoro. ana wae attended by 143 Gealers. deaier 


Please send me your Cateiog and complete 
Getaits on how | can BOOGT MY GA4LE6 with 
Yazoo iT 4 Whee's! 


- 
J -_ 





Finn 
pers nnel and representatives from six housewares STREET 
* ‘ i ’ ; } , 
hrms iIpje . vered included I roper Advertising at 
! srr" STATE 
loca! levels 
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News of the Trade 


Roy C. Schmidt, Stanley Tool, New York, 
Sales Mgr., Honored by Hardware Boosters 




















Roy C. Schmidt, left, receives good wishes from: I. 
Fischman, Atlantic Hardware & Supply Corp., first vice- 
president of the Boosters; William J. Sheehan, W. F. 
Sheehan Corp., and J. H. Taylor, Stanley Works, New 
York City, president of the Hardware Boosters 



















It was Roy C. Schmidt A. C. Flamman, Hughes, 
Night and a belated celebra- Flamman & Simpson, legal 






tion of St. Patrick's Day at counse!l fo. the soosters. 





the March 23 meeting of the talked of the honored guest's 















Hardware boosters. More loyalty to his company, his 
than 50 members and guests customers and friends 
attended the corned beef William we Sheehan, Ww. Fr. 
and cabbage  dinne? at Sheehan Corp., Jamaica, 
Miller's Restaurant, 144 jindustrial supplies distrib- 



















Fulton St., New York City. utor, told of his long and 
Honored for his many friendly business relations 


| 


years of service as a past- with Mr. Schmidt. 





president, chairman and Announcement was made 
member of important com- that the spring outing will 
mittees, Mr. Schmidt, New be held at Schmidt’s Farm 
York district sales manager in Scarsdale, N. Y., on June 
of Stanley Tools, New 8 Advance plans for the 


Britain, Conn., was presented annual Christmas Party to 
with an order for a clock be held Dec. 15 at the 
as a token of appreciation Delmonico Hotel were out- 


for his activity as a Booster. lined. 


New England Dealers Elect Arnold 






























GUNS ARE THE / 
BEST SELLERS TODAYs+ 


Most caulk manufacturers carry VITAL 
guns and load their caulk in VITAL made car- 
tridges. If your local caulk manufacturer does 
not stock the VITAL gun model you want, 
write us direct for folder showing our complete 
line. We manufacture 14 gun models and 30 se 
different nozzles designed to fulfill every caulk- / 
ing need for home or professional use. There is 





a licensed VITAL distributor near you who can af 
make immediate delivery. Willerd B. Arnold. of W. B. Arnold & Co.. Waterville. 
Only VITAL manufactures a COM- Maine, seated in center, was elected president of the 

— ou . New England Hardware Dealers Assoc iation at its 6Znd 
PLETE LINE of top grade caulking equipment. aati tie Cm wk BE on TE Gente om fale fe 


Joseph P. Gallagher, of Gallagher & Mooney, Paw- 


tucket, R. L., new vice-president succeeding Mr. Arnold: 

a and on right Allan M. Downing. ot Littleton Hardware 
Products Co., Littleton, N. H., past president. Standing, left to 

right, Howard H. Pierce, of G. C. Winter Co., South 

MANUFACTURING CO. bridge, Mass., new director; A. C. MacHardy, executive 

7508 QUINCY AVE. > CLEVELAND 4. OHIO secretary-treasurer; Frank Appleton, of Appleton Hard- 


ware. Dennisport, Mass , re ele ted clerk 








HARDWARE AGE, APRIL 14, 1955 












r oe _- ~~ 


A TRADEMARK SINCE 1876 
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FOR THE BEST IN - 


SPRING © 
\ HINGES 
\ | Goes on like 

‘ied paint— Covers 
walls like plaster ! 


lid 01> 40 LL 


TEXTURE WALL FINISH 


ewe — eee 





Full Surface 





No. 990 
Half Surface 





BOMMER SPRING HINGE CO. INC. 


Main Office & Plant: LANDRUM, SOUTH CAROLINA 
Chicago Office: 180 N. Wacker Drive Chicago 6, Ill 
Sales Office 


and Weorehouse: 263 Classon Ave., Brooklyn 5. N. Y 





YOU DON’T HAVE TO 
BOLT DOWN THIS MIXER! 


New MILLER Paint Mixer! READY-TO-USE 


Works VIBRATION-FREE binary puma tla, 
on any Table, PEP Pey 7 a 
Bench or Counter! colors and White. it hides wall blemishes « 


Exclusive ‘'Float-A-Coil'' mounting minor detects. Covers almost any surtace witl 
mokes your Miller Paint Mixer prac- coat! Ir br - ae a a — 
tically free from vibration—assures wees viet = yee o Casy, 4 
fost, quiet mixing without bolting a wide 
- down! Use it anywhere — on table, — 
’ bench or counter — it's compact and washaDic—icaves no headachy paint smell 
portable, yet sturdily constructed. 
Single ond double can models for any Get more profits—stock and sell G | Bor Late 
size con from querter-pints to gallons Texmure. | 


f WRITE TODAY 
for big FREE 
Illustrated 
Catalog 


Miller Automatic Timer — 
an important mixing accessory 


Ends guesswork and ‘watching time Autoe- 
matically steps mixer at any desired time up 
te (5 minutes. Can aiso be used for any other 
motor-driven equipment 

















ditional information on Gold Bond 


Paint Products, WRITE TO 






NATIONAL GYPSUM COMPANY, BUFFALO 2, NEW YORK 


EE. 


rg’ Cpa! ct 
&Ee & 









- Paint better with 
anufacturing company Gold Bond . PAINT PRODUCTS 


9425-45 Seymour St. °* Schiller Pork, Ill. * GLadstone 5-3343 
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.--fto sell it faster 


DISPLAY IT BETTE 
mek |! 






tn 









@ Photo cbhove shows the sport 
ing goods section of a modern hardware 
Owner soys the M&D wall fixtures 
cre adaptable to the display of all types of 


sfore 


merchandise and hove doubled the sale 


of his sporting goods 


DISPLAY FIXTURES 
and ACCESSORIES 


Sales rise and your profits with them when you display your 
merchandise the M&D way! Maximum flexibility in this equip- 
ment is tailor-made for the store with complete or partial self- 
service. M&D pre-built sectional equipment can be assembled 
quickly by store employees, thereby reducing installation costs. 
M&D Fixtures require less maintenance and permit easier 
stocking of merchandise. And, because of their compactness, 
they permit greater traffic through your store. 


GOOD REASONS 


TO STANDARDIZE ON M&D STORE FIXTURES 

























© Low-cost 
fle xibility 

© Easy -to-keep-clean — 
enamel finish 

© Perforated metal shelving for 
fast, flexible binning 

© Perforated metal backing te 
accommodate clip-on hangers 

© Deportmentalization with 
omy of spoce 

© Stendardization of fixture width, 
length and height 

© Fast, economical store moderni- 
ration 


installation — greater 


boked 


econ- 


Above photo shows a typical hardware 
store toy section. Note the variety of mer- 
chondise effectively displayed with M&D 
gondolas ond woll fixtures. 


M & D Disploys are nationally repre 
sented by the largest wholesole hoard 
ware houses. 


Write for 
illustrated catalog No. 100 


MODERN 
THAT STOPS THE 


$$? OO 0 


STORE EQUIPMENT 


CUSTOMER—STARTS THE SALE 


22% 








——— News of the Trade 


Rockwell Div. Makes 
Two Sales Appointments 








Rockwell Mfg. Co.. Delta 
Powe} Too! Div.. Pittsburgh, 
has appointed Thomas C 
Mortimer Southern regiona! 

i % 
THOMAS C. MORTIMER 
SAMUEL W. BROWN 
sales manage! wit} head 


quarters at Atianta, G: 


W Brown, as 


- 


Samue 


















sistant to tne Vice-president 
for the past year, succeeds 
Mi Mort mer as woodwork 


ing products manager. 
Mr. Mortimer joined Delta 


in 1948 as district sales 
manage! fo. tne ,oston 
area. Mr. Brown served as 

p 
assistant to tne vice-presi 
dent in charge of engineer- 
ng ! research for five 
years before being named 
assistant to the v ce-presl- 
lent 2 


E. M. Myers Elected to 
Myers & Bro. Board 


EC. M Myers, vice presi 
lent larg of sal fo. 
The F. E. Mvers & B: (o., 
Ashia () ‘ been 
elected to the company 

i I filling i 
acal eT vy t resigna 

} ( mm BF ’ 

Mi Vive named + 

ce mie ient cnarge 
sales when Mr. Leiter retired 


McKay Names R. Erving 
Asst. Sales Manager 


Rowland Erving nas peen 
ippointed assistant sale 
manaver, ‘ nain Div.. The 
Mi Kay Co., Pittsburgh 

Mi Erving has been wit! 
MeKay more than 25 
veal Prior to the new ap 
ypointment, he was Tri-State 

tri anagel 


Missouri Retail Association Officers 





Oficers of the Missouri 
re< ently, are 
Hidwe. Co., Bowling 


Pine Hdwe 


K nollmey er, 


lop 
Fuchs, Lawn 
Francis 
Hidwe Co., Linn., 

Hidwe. Co.. St 


Harry Scherer, St 


west 
right 
pointed); F. L. G 
io. ma Louis, 
Hdwe. Co., advisory 
Hdwe. Co., Alton, 
Co., Lebanon, director 
Kirkwood, director: A. F 
lennings, director: R. ¢ 

tidwe. Co., St 


Ochentfuss 


director 


Louis, 


Hidwe 


Retail 
front row, left to right, a es 
Creen, 


vice-president; B 
Louis, 
louis, executive secretary 
W ess, 
Shelton 
board 
dire: tor; 
Ray 
SImon, 
W ohlwend, 
advisory 
Ste 


HALDW ARI 


elec ted 


Hardware Assn., 
Dunlop, Dun 
board: AN 


Pine Lawn, president: 


advisory 
a. 


Scruggs-Guhleman-Knollmeye: 


South 
lett to 


|. Dierges, 
Rear 


treasure! row, 
(ap 

& Mercantile 
\ ardwell 


Franks 


Hdwe 
] homason, 

Hardin Franks, 
Ralph Butts, Farm 
Aschen, County Hdwe. Co., 
Florissant Hdwe. Co 
Wohlwend & Sons 
Max 


dires tor 


L nion 


Supply 





board Ochenfuss, 


(,enev lieve 
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LOCKSETS 


now used 


EXCLUSIVELY 
MM ceeesee 


v 


FIRST—Pre-assembled Brass FOREMOST—Acceptance by 


: , ey : a a a . 
steel f cKSets In the low- National Liom: pNoration 


ist held. Now in ninth year tor use im all ther 1954 and 
ing re builders with 1955 homes marth bh -Z-SE] 

the guarantee ot smooth-lock Locks as the itstanding val 
g. trouble-free door installa tor the pretabricator, project 


e purchasers \ Cll recist du 
? 
. . - ‘ ? . * } scene? . 
Designed for easy installation: 3 pre-assembled units; st ED ET OE ETE Toma ORM FRE sities a 
’ iT esiyg } a f i : iT VeT ‘ . seh tat ¥ ! 
--< rij bolts t insta’ . ~ P.: iwning . LOOG rcibhy} , ' : « 
~ < ‘. : v* 
°* Hea’ teel working parts ® Modern, durablk Sal 
+. . : ‘ | Omit - es lees ‘* *% * lreohey . ce — . ™ ; " " 
' PORE . Se § ' wee () ith Year ¢ Quality Builders Hardware Exciusively 
Pu tton locking panic-proof security © Balanced 


ae eek eee NATIONAL HARDWARE CORP. 


OZONE PARK 16, N. Y.- 205 W. WACKER DR., CHICAGO 6 


FOR BEDROOM OR 
BATHROOM 
PRICED TO REALLY SELL 


Production Facilities sensational new 
VENUS VANITY cabinet with adjustable 
end mirrors—sliding mirror door 
plus the Mr. and Mrs. feature, is an 
immediate sales success! It's priced to 
REALLY sell . and SELL AT A PROFIT! 
Used in both bedroom and bathroom, 
it offers “double-barreled” sales possibilities! 

















Profitable territories available to alert 


DEALERS AND JOBBERS....Write now! 





OUTSTANDING 
FEATURES 


Adiustable vonityv end 


mirrors 













Mr. ond Mrs. cabimet 


e Easy-sliding mirror door eee SS ee errlUCc rr hlUcOOC Cc OC Cc rr lUlUcrC Cr lUr OC Or CU OO CC Cr Ur, hlUrr Ue ee ee ae = 
¢ Complete elimination of -electro-plated copper Please send me full details on Aluminum 
rust 7 
° backed mirror Maid Bathroom Cabinet 
® Polished anodized © Fyll visibil ty from ony 


aluminum frame angle TODAY Nome. SP ee eS a 


© Gleaming white bcked © Polished aluminum handle 
enomel interior odjustable shelves 


PRODUCTION FACILITIES CO., INC. 


P.O.BOX 162 e MIAMI 48, FLA. e PH. MIAMI 64-6506 bedi Dept. Ad 





Street Address.... 
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Oe ery profitable News of the Trade 


Utica Drop Forge Chrisman, president of Play- 


, 
electrical supplies Names sete: waneger ‘ime Products, Inc, Warsaw 


Utica Drop Forge & Too and Walter V. Smith, general 


for HARDWARE Corp., Utica, N. , na aD- saies Mmanayrer of the former 
pointed Frank L. Marsh: feo division. 










} . 4 . sa @ 
SldeWailK pDICcCyY Cie, and out doo! 











= > 
man if aCv.Ul- 





. > . 
ng operations of the forme) 


Michigan 














Royal monvfactures a full line of in- 
svicted wire and flexible cords for a 
wide range of wses. Populor assort- 
ments ore available on steel dispensing 
rocks, os follows: 


ROYAL NO. 1 DEAL 


250 ft. No. 18 Type C Green and 


Yellow 















and Vii Smith nas been 







+ : . 
ient. Utner dlil- 





rectors are Julius Levenson; 

















































250 ft. No. 18 Type PO Lamp Cord William T. Oare, who is aiso 
250 ft. No. 18 Type SP Lamp Cord FRANK L. MARSHALL vice president and general 
250 ft. No. 18 Type SJ Cord _? . Phe} ; 
250 ft. No. 18 Type HPD Heater Cord nea a ee ounse!: M. S. Phe wi ey 
- , ~— mare i1iso Treasurer: ana R, pert 
R Div. me 
OYAL NO. 2 DEAL ia P : Wallace, partner in the 
: e was formerly vice pres , a 
500 ft. No. 18 SP-1 Brown Lamp iS J ’ Arthur M. Krensky & Com- 
oF dent and general manag 
250 ft. No. 18 SP-1 White j ‘ . pany, nvestment bankers, 
250 ft. No. 18 SP Ivory Lamp of Mayhew Steel Product and members of the New 
Cord Inc . Shelburne Fa F M aac ang _ Tri te J = i s \ 
250 ft. No. 18 SV Service Cord — : / York Stock Exchange. 
250 ft. No. 16 SJ Service Cord . He had been with Mayhew 


v) 
ince 1959. 


Ss. J. Clark Acquires 


aad eee Coprox Patent Formula 
Pal Products Div. 





° The S. J. Clark Co. has 
Bought By ee acquired the patent formula, 
HOUSEHOLD APPLIANCE All of the asse f Pa trade name, manufacturing 
and EXTENSION CORDS Products Div. of Reo Mot ors. ana sales I ghts to tne 
Our new catalog No 3 54 i. ly . I lz nut: 71) . - oft VA ‘ a2 ¢. Loe! iZea cement Da nt, 
lustrotes ond describes the ex- > om — aie .™ PI 
tensive line of Royal Quality toys, and outaoor y\ TY) eu ] 1) { Oprox, 
Cord Sets the populor, fast ment, have been pu! a si Cla) ales office for the 
turn-over line that hordwore . 
stores prefer vy a syndicate of privat n prod unde! he d 
vestors headed by Jack A. tion of Pau! Maholch 


Pacific Southwest Assn. Elects Pedrick 


POWR-KORD 
HEAVY DUTY EXTENSIONS 


The ovtstending line of rubber-jacketed 
extensions for power tools, gerden 
equipment, eppliences and 101 other 
vees. Meolded-on cop and connector, 
lengths from 10 te 150°, wire sizes 
Ne. 18 te Ne. 14. 










ROYAL “Crystal” 
a ORIGINAL glass-top fuses 


The fovorite fuses of retcilers ond 
users for o quorter century 

in the fomous 5-pock box or self- 
service bogs 





ROYAL-NOARK 
CARTRIDGE FUSES 





At the left is the new president of the Pacihc Southwest 





*? , 
Fg BP gh 4, gy AK. Mawe. Asse.. Leven D. Pedrick, Farmers Lumber & 
packages Supply Co., Phoenix, Ariz., with retiring president, Irs 
C Porter, Porter Hdwe., Long Beach, Calif. Glenn A 
Ask your wholesaler for complete cataiogs Cornwell, Cornwell & Kelty, Glendale, Calif., is the new 


ROYAL ELECTRIC COMPANY, INC. fest vies-gesciiout. Otto H. Grigg. Leo Angeles, is on 
retary. The second vice-president and directors will be 


PAWTUCKET and MANVILLE, R. 1. dlocted by mail ballet 
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Mana lite 


* 560 MAGNETIC CATCH 


Check these features 


* NEW! Vastly improved 
magnetic catch. with 
concealed, lifetime 
floating magnet—self- 
aligning to enlarged 
strike. Extra heavy duty 
holding power. 


* ECONOMY PRICED— 
and styled for speedy 
and satisfactory appli- 
cation on all types of 

cabinet door installa- 
tions. 






























The Biggest 


NATIONAL 
ADVERTISING 


PROGRAM 


Ever Launched 
For a 





® Available in aluminum 
or statuary bronze. 





er esd 


Operating counter displays * Packed 6 to shelf box 


SEE YOUR JOBBER—OR WRITE TUB ENCLOSURE 


Tee ENGINEERED PRODUCTS CO. ‘S$ OW! 


129 SMITH STREET FLINT, MICHIGAN Make BIG PROFIT . 
HAWKINS from every 56995 Sale! 











BEAUTI-.DOR is using atase ivertising for Mass Sales' Homeowne Dy 
the millions are learning there is only one tub en ire BI AU | 
Lx R me TO) b ly for deois nomes ror the finest quality at the iowest 
price. If you are a merchandiser t 





Beauti-Dor's consistent, stable 


EASY TO SELL 
OVER THE COUNTER 


SCREEN 
DOOR 
GRILLE 







how easily BEAUTI-DOR inst 
HEAVY <achichedeaats ae 
DUTY 
HIDE-A- 
STAIR 


EASY 10 SELL 


ae DOOR GRILLE: 


translucent glass; tre 





4%4-5. size $69.95" list. 











ewe to tO any siz 
. 7 *Slightly higher west of Rockies 
Height overall 59'%4 Shpg Wr 95 ibs 
HIDE-A-STAIR eth oiiaaal : 
: ion mune” cameae SHOWER ENCLOSURES, INC. gammems 
ible rings. Meet rH A BE SURE 1227 W. Devon Ave., Chicego 4, Il! on r 
, gg a ype Hil YOU HAVE 
\ A ,* } { } iN\é i) ; Hf \ , : 





Please rush me al! details of BEAUT!.DOR 
Americo's leading Tub Enclosure! 
: G r ¥ r afrit tor 
Nor 
f moony 
S¢ re . 
. 





INCREASE HAWKIN ORNAMENTAL 
SALES WITH de), | 
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News of the Trade 


Officers of Alabama Retail Association 








lhe Retail 


elected, from left to right ( I Cailes, Birmingham, man 


Alabama Hardware Assn.. in convention 


aging director (appointed) \ ( Bla« kK, Bla: K 8s Hard 
ware, Alexander City, president and Guy Russell, ‘ oplin 
Hidwe. Co., Guntersville, 2nd vice-president. J]. Oviatt 
Bowers, J O. Bowers & Co.. Il uscaloosa. was elected | st 
vice-president. Directors are: G. F. Bailey, Montgomery 
w Tr. J. Wilde, Evergreen; Leonard Housel, Gordo 
Frank Ledbetter, Attalla Will Wittemier, Onteonta 
Irvin Kinney, Jr., Birmingham: S. B. Martin, Jr... We 
tumpka; John Sandlin, Decatur; B. F. O'Steen, Florence 


and W. M. Dismukes, Pritchard 


Perkinson Named To t of the Chicago off ‘a 
American Chain Div. es a Sea e 

‘ ‘ ny Nort} Dakota. Soutn 

W. P. Perkinso) na ¢] a LA, Nebraska, Kat sas 
ippointed Philadelphia d Vinnesota and lowa west 


( Saies manave! 


Sessions Clock 
Promotes H. D. Schoen 


The Sessions Clock ¢ 


| estville, Conn., has 


Morley Brothers 
Building New Plant 


Continued from page 219 


W. P. PERKINSON . . af alee hia n 


; ’ ea (ve i] 
Ss American ( nain ®& Cat ‘ pea. ‘\ . ©U 


~ “4 pa “3 

4 i 

1 . ‘ 

" | " } , 

; ° : Any Ti. ; ’ 
Udall Chain Div ay will connectsthe parking 
: ‘ ss : : 
. ’ " ‘ ; ‘ r 7 ry) ¢ 7 yy? ys ’ : 
4 > _ : > yi? : rié ° 5 7y & sf ae ’ 
pif = P try .¥ . ’ 
Cle . ~ ; ve i 
, . , j 
‘ i 












_. ae Aceco organizatio! i 14 





R. R. Peterson Joins Leer endless 
U. S. Expansion Bolt i, sedieetien. dew Sodio 





\ re< enti abi 


‘ -* 
e re Sh SLail 
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The Wonder 
Water Repeller 









Paints on! 


UNLIMITED SUPPLY Now Available! 


New management, new production facilities bring 
Coprox back . . . guarantee ample quantities for old 
P users plus a new market of homeowners. Coprox is a 
‘natural’ to sell the big do-it-yourself market. Coprox 
paints on... keeps water out... bonds mechanically 
and chemically to any porous cement surface, above or 


below grade, indoors or outdoors. Sales are in the 

making through national advertising. Order now! 

F S53 ror —tan.: COLORS 
SS s.1.CLARK co. : 
183 MAIN STREET * WETHERSFIELD * CONN. W (} i 


the HIGHEST QUALITY gun 


in the LOW PRICE field! (; I AR F 
‘Home Owners’ Cartridge | R ) | | N t y 


. Kvanize Lo-Sheen Bright Color, No-Shine Enamel is a tough 
Caulking Gun oe . 


sare . } mticers . 1} : . 1 an a@eaa 
Caibar washable alkyd for walls, woodwork or furniture. indoors or « 
aiva 

































7 


ea 


YOU 





After 

Send for literature and full details of the 
\ é new Coprox sales setup for a big profit deal 
CHOICE DISTRIBUTOR TERRITORIES STILL OPEN 


ft te 





Non-chipping, self-smoothir 
Caulking guns are 


f precision made to contractor A sensational ‘‘tsland”’ type merchandiser ts 

specifications of heavy-weight provided with each Introductory Assortment 
metal . no wires or thin sheets to 

bend or twist or break . . . yet they cost no > WITH 





they sell themselves. Handies 
$14” caulking cart- CALBAR 
ridges. PAINT + your 
Your VARNISH co. For informalton 


: more than inferior models. Last for 
years . so easy to operate that ay 
















jobber can Monutfocturers of Technica! Products KYANIZE PAINTS. INC. 
supply you 2612-26 N. Marthe Street, Phila. 25, Po Everett 49, Mass. 
~pringfield, Ill. « Montreal. Canada 
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MOVE *ee 


AND QUICKER| SALES | NEWS OF 














MOST COMPLETE LINE 


‘e); 
Jet-O-Mat, Inc. 
Jet-O-Mat. 


q Mi O U ~ Minn., appointed 


GARDEN HOSE |igguaees 
AND LAWN SPRINKLERS | 


Inc., Minneap- 


olis, nas 
to s line 
)-Mat 
|coffeemaker. They are: 

| Lemkemeier Co., 869 Oak- 
brook, St. Louis, for the 
Louis market area; Jim Rav- 
enel, 3130 Maple Drive N. E.., 
Atlanta, for 
Alabama and Florida; Robe: 
E. Pear Associates, 336 
Hunt Drive 
ton, Mass., for the 
gland states, 
Lassiter Sales Co., 733 
Cary St., Richmond, 
| Virginia, North Caro 
| South Caro 


St 


Ga., Georgisz 


; 
-? 
‘ 


NO FINER QUALITY 











, , | 
Colonia! 






* Guoronteed by © 
Good Housekeeping 


100% VINYLITE GUARANTEED al 


na. 


Sales Agency Formed 
Nat Epstein, 


forme! 
trict sales n 


ianaver 10 tne 


McCray Co, and its subsid 
ary Palmer Mfg. Corp., has 
formed the O. N. E. ¢ 
manufacturers’ representa 
tives, with offices at 160 





Fifth Ave., New York. 
Mr. Epstein 


clated for 


\ | 


PLYMOUTH 
N lawn 6pinkier 


Was a> 






a. 1. Tr 
a ~ 3 n 


many Vy‘ 


the Harry Hanser Organiza- 


25 tL1On aS chain and depart 
ment store saiesmal an 
later as Ssaies manager or the 


PLYMOUTH LAWN SPRINKLER 


Houseware, Electr 
and Toy Div 





ance 
















@ Brilliant transparent green 
@ Exclusive “Lay Fiat” design 


R. B. Pilkington 








@ Flush-out cap for easy cleaning George E. Scoville has been 
added to the staff of R. B 


Pilk 
representative of 
ville, Fla. The 
rece itly moved, is located at 
1016 LaSalle St 

Mr. 
Northern 


manutacturer s 
J) ar sO 


firm. w! 


ington, 
































, 
Wiil cover 


Scoville 
Ceorgia. 













S. P. Duffy Speaks At 
Minneapolis Farm Forum 
The «¢ 


modern 


PLYMOUTH TRANSPARENT 
@ Brilliant red or green ° 
@ Re-attachabie brass couplings 
@ America’s greatest valve 


CANTON 
Opaque green 
@ WNon-rust Perma-grip couplings 
@ Outstanding valve 








? ‘ 
teh ee ‘es 





— : .+ 
AYTICUI 


tae 




































PLYMOUTH RUBBER inc. iM 


Canton, 


eae) 52 4. Bw 
Mass. 


petween 


‘ : .% : 
and i y 


DuUsSInNesses were emphasized 
» S }” 1) iffy, nres le} ‘ f 
Also Plymouth Featherweight, Worthmore Opaque Our Own Hardware, at a 
ond Worthmore Tronsporent Garden Hose. Minneapolis farm fo1 
AVAILABLE IN EITHER 25-FT. OR 50-FT. LENGTHS ‘enced by 1000 ta ind 
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News of the Trade- , 


MANUFACTURERS AGENTS 


Tennessee, Western Virginia, 


Western North 
Northwestern Sout} Caro- 


iina. 


Master Metal Products 
Maste Meta! 
Inec.. Buffalo, N. Y 
pointed Ne 


Products, 
, nas 
on & Heintz 


ap 
As 


+ 7 


sociates oI tne Same city as 
saies representatives Io! : 
Its jines n New y ork State 


te, 
Y ork 


exclusive of the New 

metrovpo an area anda 1Inciuda- 
ay 

ng Erie, Pa 


United Specialties 


I nited Specialities of 
ham, Inc., Birming- 
Ala.. h 


a> appointed 


(yasst 


rom-W hite & Co.. inc., 
520 Hunts Point Ave., New 
York 59, New York, as sales 


‘ , ae 
representatives for New York 


State, Northern New Jersey, 
and Fairfield County, Conn., 
ror it ne ot garden type 


Hildreth-Baker Co. 
Krvion. Ii Philad 


adeiphia, 


manufacturer of protective 
pra atings and spray 
enam<é is appointed Hil- 
dre Bake Co., 74 Old 
Middlesex Path, Arlington 
74, Mass., as Krylon sales 

presentative for the New 
England s ‘ 


Oldham-Rust Co. 


Phe Oldham-Rust  Co., 
i re re esenta- 
ve f New Yor is been 
appo nrted exclusive sales 
agent for Lamson & Sessions 
{ Oo ( jeveland., n the Vetr 
, i ‘ 








ive ’ ’ cay? y ’ 
Duffy sa Our opp 
| es ih ‘ \\ ‘ ve 
note tnat ] n 2 eco! ny 
‘5 ‘ ] ft ‘ T} 
tnis al i 

Mi Duff ed casi 
‘ ‘ | ‘ Als 

a I farn 


APRIL 14, 




















SNAPPER TWENTY = Deluxe.. offers these 


PLUS FEATURES: 
—— 





2/2‘ hp, 
$9950 4 cycle engines 


Hand-Propelled Cut clean 


trim close... 








Hand or 
Self-Propelled 


Free Leaf 
Mulchers 















SNAPPER TWENTY-DELUXE offers these two fine new rotary mowers, with big 
10” rear and 8” front wheels for ease of handling. Strong, streamlined steel 


Priced 
Right! 


decks. Replaceable airlift blades. Quickly adjustable cutting height 1-3 inches 
Self-Propelled model has rear wheel drive for more traction. Check these 
mowers for Eye-Appecl and Buy-Appeal . . . and real value. Write for free 


literature and name of distributor. 


Power Implement Division « SOUTHERN SAW WORKS, INC - ATLANTA, GA. 


All prices quoted are List, F.0.8. Atlanta, Ga. 











—— —E - a - ee a ne ee ee 


' The most amazing lawn food ever made 





... and the easiest to sell! 




















ONE FEEDING 
LASTS ALL SEASON 











ALL FOOD NUTRIENTS 
NEEDED FROM THE SOIL TO NOURISH FINE GRASS 


















Recommend new Golden Vigoro complete lawn food uncondi- 
tionally! It’s a miracle of plant food research—made a new way 
(Pats. No. 2618546, No. 2618547, and others pending). Count on 
it for repeat sales year after year, repeated profits year after year. 
Get the full story from your Swift salesman now before the spring 
growing season. 
UNMATCHED ADVERTISING SUPPORT 

LIFE, POST, BETTER HOMES, and many more national magazines and 
gardening magazines— plus newspaper ads in large cities and out- 
door billboards reaching millions. 


SWIFT & COMPANY 
Your best sellers in gardening supplies —The VIGORO Family of Gardening Aids 


Vigoro is a registered trade-mark of Swift & Company. Copyright 1955, Swift & Company 
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magnetic 
power 
latch 


for 


heawier 









— whasciitt 


MOST POWERFUL YET LOWEST 


PRICED 





COTTE te-tahicicre 
mlelieiiare 


maaqnet s 


re Slalereleleliere. 
iriul 10 Ib 


ne ears 


ar-tia’ 


Force iS 


asf 7" 7 r~ 4 
VWVRIILe ? 


* Af 


. _." 
4 ’ 
‘ URVi 


HEPPNER 


SALES COMPANY - ROUND LAKE, ILLINOIS 






Specialists in Magnetic Devices 






*Pat. Pending 
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Stanley Works 





News of the Trade 











New appointments, new territories, etc. 


MANUFACTURERS SALESMEN 








year ne nas done specia: 


sales work in many parts of 





Robert M. Shailer, with 4) oountey 
‘Yr -) . ° ' i PU avi ¥ 
The Stanley Works, New 
Britain, Conn., for the past Howard H. Hurt has been 


Britain 
new 


New 


take up 


44 years, most of them as 
sales representative in Penn- 
syivania, has retired. His 


assigned to tne 
office and will 


duties in the 






o | 
saict> 


agepart 











territory of Western and ment. Stanley T. Wood has 
been appointed sales repre- 
sentative to take over M) 
Hurts Ohio territory. Mz: 


Wood Sargent & 
Company, New Haven, Conn.., 
before joining The Stanley 
Works 


was wWIitn 



















Eclipse Lawn Mower 


1 T. McDermott 
has joined the sales force of 
Eclipse Lawn Mower Co. 


Prophetstown, Ill. He will 


pernar 




























HARRY E. WELLS 


Central Pennsylvania will be 
covered by Edward F. Alcina 

M ce The 
Stanley five 


Alcina 
Works nearly) 
ago. He did 
sales work in many parts of 
the country prior to his as- 


joined 


years special 


signment to the sales terri- 
tory of Kentucky and West 
Virginia. 

Fred W. Kearnan was as 
signed the territory pre 
viously handled by Mr 
Alcina. Mr. Kearnan 





joined 


BERNARD T. McDERMOTT 


Western 
Eastern 


travel the 
vania and the 
territories 


Pe} nsvi 


Ohio 


Sorrenson has 


Richard h 


been appointed sales repre 





STANLEY T. WOoD 


The 


years 


Stanley Works seven 
ago and for the past 
five years has traveled Ala 
bama and Tennessee as 





representative. 
Harry FE. Wells 

pointed representative 

to cover Mr. Kearnan’s for- sentative for Eclipse Law: 

territory of Alabama Mows n Illinois, sou 


and Tennessee. For the past 


Was ap SORRENSON 


RICHARD K. 


Sai1¢s 


mer 
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A COMPLETE LINE=~METCO 15S Alt YOU NEED! 


Self-Seller 
Wail 
Cabinet 









Phamson sel/f-seller Display Cabinet No. 157 
displays high speed jobbers length drills, not 
the cabinet. The answer to every drill merchan- 







Adjustable for area 12’ 
x 16’ to 40’ x 50°. Rug- 
ged, Rust-proof Bond- 
erized Steel Frame. 








dising problem. Crystal clear cover highlights 
the drills against pastel green background, 









© From any angle - Displays drills best 
© Pilfer proof crystal clear cover 










Model M 


Adjustable for area 12 
x 16’ to 40’ x 50’. Heavy 
Gauge Aluminum Tube 
Frame 








e Controlled inventory storage rack 
* Supporting holes serve as drill gauge 





® Size and price legibly marked for every size 





* Quantities varied according te demand 



















From your jobber or 


HENRY L. HANSON CO., Worcester, Mass. 






NEW 


Model R 


Adjustable for area 10 
x 14’ to 42’ x 55’. All 
Welded Structural! Steel 
Frame 





E-Z-DIG |. 


DIGS HOLES THE EASY WAY | NATIONALLY ADVERTISED 
For Planting — Feeding Soil 


Model 2S 


Adjustable for area 10 




























, IN x 14’ to 45’ x 60’. Heavy 
Watering Roots — Aerating Gauge Aircraft Alumi 
Lawns — Many Uses. | BETTER HOMES num Tube Frame 

Just step on it, pull it up | AND GARDENS 
.. and there's the neatest 
hole you ever saw in the FLOWER 
soil. A hit at ev ery major 4 
garden show during the GROWER . s Built-in Filter pereves o = 
ee - __ — with ¢ remely o woter 
last year. Digs up to f—— ae M ane granu ~ » 
deep. Made of durable 18 POPULAR = cop Leak-Proof 
gauge w elded steel tub- ) GARDENING os “Sealed-Pewer’”’ Tube Connection Oy A 
ing attractively finished. 7 = Motor Cone-Seat” pocking ~~ GLX 
: + $4 Completely shut off gvoranteed leak-proof 
Advertised Selling Price = fram water flew yeor ofter yeor 
2\4" diameter . noops Woriaton & Zomak penned 
cit ovt 
; Absolutely corrosio 
Ss 95 ~—+f ‘Damage-Proof aveat 
Kt? Gears ae 
, 7% Spray Area 
maj Ayah. Adjustment 
ios? Simple one siot thumb 
odjsiment 
1%" diameter $2.95 Patented ‘‘Protecto- 
- Jet’ Spray Tube Controlled Quality 
14" diameter iy , Only METCO is quality controlled 


’ snoother streams . 

a with 1O0 ms ction och METC ¢ 
(CL better weter dhe pe > J 
\S 
7 


is woter-tested before if leaves the 


hond size $1.95 


iributior clean 
factory No complaints -mo ret 


when you set! MAF TC () 


A brisk-moving profit producer 
backed by national advertising 
Normal dealer discounts. 


comage proof 





See Cotalog for details 
Sell Price — Sell Quality — Sell METCO 
See Your Jobber 


PROGRESS PRODUCTS, INC. METALLIZING ENGINEERING COMPANY, INC 


Westbury, L Island, N York 
3160 W. 32nd St. . Cleveland 9. Ohio estbury, Long Islan ew Yor 


If your wholesaler cannot supply, write direct to: 
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— News of the Trade——— 











DEALER BRIEFS 










(Continued from page 218) ing more than $750 in prizes 












Zanesville, O.—Charles M. were given away. In addi. , 
Cooney has signed a long- tion, six roasted chickens 
term lease for a hardware were given away each day, 
store in the Country Fair and there were gifts and 
shopping center on Frazeys- souvenirs for all. Mel Cory 





burg Road. The store will is owner of the new store 
carry a complete line of gen- and Gilbert Cory is manager 
eral hardware as well as ain oe Sesush 
sumer acceptance — housewares and small house- p,...owski owner of the 
hold electrical appliances, po ,ville Hardware Heating 
and will be operated on a & Plumbing Co., has pur- 





It's no trouble selling 








vises that have con- 









that give you more dol- 







lar volume—more profit 








vor sale! BE Ce Ving | ramiself serve plan. The chased the Castorland Hard 

, , re : ware Store. The new store 
ore solidly built to with- to open early this summer. bee been incombeweted inte 
stand the abuse in the Wharton, Tex. — Grand the Boonville store. Stanley, 










t 
Ss 


opening of Cozier’s Hard- Paczkowski, brother of Jo 
ware was held recently at seps Paczkowski, has been 
shop! the new location at the cor- named manager of the Cas 
ner of Milam and Fulton. torland store. 

Favors and door prizes were 
features of the three-day 





home, garage, farm or 













- 





Carlisle, Ky. Joe Fultz 
has sold the Fultz Hardware 




























Here's one of the family opening, and special sale store on Main St. to William 
SWIVEL VISE +153 prices were offered on items Power and Robert Boothe 
; | in every department. . Mr. The business will be know: 

FEATURES: Bay grade ok oe — ecm gia D. Coster as the Home Hardware Co 
© Body—Fine grain cast iron or permanently bolted to Jenton, Ky.—Bailey Hard- 

*« Jaws — Milled and bench. Tulsa, Okla.—Start of con- ware & Furniture Co. 1s 
ground. Groy iron, fitted © Finish—Iin Black and Red struction of a $50,000 ware- being redecorated by Ruby 

with cold rolled steel guides. durable baked enamel. house for the Richards and Bailey, owner and operator 


Conover Hardware Co. was The building was damaged 
reported by Tom O'Neil, by smoke and fire a short 
local manager of the firm. time ago. 


SPECIFICATIONS Located at 6924 E. Reading 


¢ Screws—All screws fitted © Packed — Individually 
with sliding cross pins. cartoned. 


Somerton, Ariz.—Imperia! 





There's o B & C Quality Vise to fit the Job best! Pl., the building is expected . 

to be ready for occupancy by Hardware Co. has started 
Width Jaws Weight Mav. It will be 180 ft ve , construction of its new alr 
_he. Type Jaws Open Packed Shipping Finish . i 70 f web i conditioned store which wil! 
_149 _| Benct ak. 1% 36 10 ibs. | Green er double the size of the firm’s 
150 | Bench rae 2" 4 68 ibs. | Green Ankeny, lowa - Grand present quarters. The new 
153 | Utility 2' 2' 12 57 Ibs. | Base—black opening of the new Cory store will have an all glass 
__| Body—ree Hardware store was held front, 100x140 ft., according 

1) Sawhorse 4 xs ‘ 12 10 tbs. (Green Friday and Saturday, March to Howard P. Meyer, presi 

176 Woodworker! 6' 4" 12 66 lbs. | Green 4 and 5. During the open- dent and general manager. 











| y Midwest Hardware Club Elects Officers 





Ask your Jobber to show you the complete B & C line 
of Clamps, Vises and Hand Tools—o popular, profit- The Heart of America Hardware Club, Kansas City 
able line since 1925—OR WRITE US group of about 70 salesmen who call on the wholesale 


hardware trade in the Midwest. recently elected its of 
heers for 1955. They are, left to right: president, Dan 


Schmelzinger, manufacturers agent: vice president, Jin 
rue BRINK & COTTON merc. co Keyes, New Britain Machine Co 
ia a”N 22 35. ay 








treasurer, Gene Mac 
Donald, The McKay Co., and secretary, Jack Beyers 


T oo | s 











ae tPF Or ‘ 
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Stanley Ele« tric 
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pisPLAYELMERG. .. THE GLUES THAT SELL ON SIGHT! 


ELMERS GLEALL 


The clean, quick-setting 
all-purpose plastic glue! 


Stores report an all-time high for 
sales of Elmer’s easy-to-use plastic 
glue available in the convenient 
squeeze bottle or handy plastic tube 
Backed by Borden advertising, 
sells on sight to your customers who 
want cleaner, faster, stronger gluing 
jobs for paper, cloth, linoleum, 
pottery, wood and porous materials 
Order now and profit from the ever- 
growing popularity of Elmer's Glue- 
All by putting it out where it can 
spark your glue sales to a new high 
in “55 


ELMERS WATERPROOF GLUE | 


First consumer-packaged, 100% 


waterproof cold-setting wood glue! 


Thousands use Elmer’s Waterproof every 
day in boats, outdoor furniture, sports 
equipment wherever a strong, durable 
and completely waterproot bond ts 
needed. Nothing bothers it not even 
mold, solvents, mild acids or alkalis. And 
it meets joint Army-Navy specifications 
for marine laminating. Take advantage 
of the steady advertising and the fa- 
mous Borden name that back Elmer’s 
Waterproof Glue. Display it prom- 
inently and your customers will 

buy it on sight to send your glue 

Sales soaring for 55 


BORDEN TELLS "EM—YOU SELL 'EM! Your glue prospects are 


sold on ELMER'S by consistent advertising in these leading magazines! 


Cradle, Now 


from your local distributor. Write or 
call us for his name and address. 
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Other NOTT products include MOLE-NOTS + 





MOUSE 


NOTS 


 , 


SLA-RAT 


ROACH-NOT + RAT-NOTS + CRAB-NOT + DOG-CHECK «+ SOILIFE « PLANT SHOOT 
NOTT MANUFACTURING CO., INC. MT. VERNON, N. Y. 
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Toy Dealers Plan for Increased Membership 
And Activities at Association Meeting 


Plans for expansion of its 
membership and activities 
were outlined at the second 
annual meeting of the Na- 
tional Retail Toy Dealers’ 
Association (NRTDA) held 
March 9 at the Hotel Mar- 
tinique, New York City. 
Fifty retail toy outlets of 
various types were repre- 
sented. 

Formed to combat unfair 
trade practices in the retail- 
ing of toys and wheel goods. 
the association’s membership 
is open to retailers 
on a 12-month 
Membership includes 
hardware, department, 
clalty and other outlets. Dues 
are $25 per year. 

Franklin Butler. editor. 
Toys & Novelties, speaker of 


tne evening, 


selling 
tnose iines 
basis. 


spe- 


discussed vVari- 
ous phases of toy retailing, 
and suggested that more re- 
gional groups be formed and 
that more regional meetings 
" eid 

association voted to 

up 16 regional groups as 
part of its national opera- 
tions, and to hold individual 
group meetings for 
each type of retail outlet sell- 
ne toy and 


' 
Regional! 


closed 
related lines 
meetings are also 
planned for all types of re- 
taller-members in each se 
tion 
Thomas McKenna. 
Merry-Go-Round, New R 
chelle, N. Y., is president. 
Randolph Blodgett of the 
Play Fair, 399 Bloomfield 
Ave., Caldwell, N. J., is na 
tional recording secretary 
and northern New Jersey 
regional director. Executive 
secretary and publicity direc- 
Mrs. Felicia Parker, 
38th St., New York 


tor is 
148 E 
City 16 

James J. O’Connor. O’Con- 
nor Supply Stores, Tona- 
wanda, N. Y., is the new 
northern New York State re- 
gional chairman. C. H. Car 
roll, Lakeview Toys, Dallas, 
Tex., who is vice-president of 
the Southwestern Toy Asso- 
ciation, is regional chairman 
of NRTDA’s southwestern 
district. 


Deming Co. Booklet 
Marks Firm's 75th Year 


The Deming Co., 
O., celebrating its 
niversary, has 
page 


joth an- 
issued a 24- 
lustrated booklet de 


238 


scribing its 
and reviewing the firm’s his- 
tory. 
The 
chartei 
thorized 
facture “all kinds of patent 
machines, 
wood 


horsepowered 


Salem. 


News of the Trade —_—— 
2101-21 N. Elston Ave., | 
cago. 


The firm will 


ment and to engage in the 
genera! foundry business.” 
However, two years later, 
Deming began manufactur- 
ing only pumps. It was a 
wise choice since the firm is of building 
now one of the world’s lead- - 
ing producers of pumps. 


bulld a 


pump products 


Space. 


original company 
granted in 1878 au- 


Deming to manu. Champion Bronze Plant 


Thatcher Glass Mfg. 
The Champion Bronze Pow- Elmira, N. Y., has 
tools, der & Paint Co., pointed Bernard B. 
machinery, has purchased a larger plant to head the Midwest 
equip- and adjoining vacant land at office in Chicago 


machinist’s 
working 


Chicago, 


farm 


Mountain States Hardware Assn. Officers 


Officers of the Mountain States Hardware & Implement Assn. are, front row, left to 
right: Leland Schmidt, advisory board; W. A. Davis, Goodland, Kan., advisory board; 
Ed Perlenfein. Yuma, Colo., Ist vice-president; William Duncan, Holly, Colo., presi 
dent; Clyde Hammons, advisory board, and A. L. Otzenberger, Sterling, Colo., direc 
tor. Back row, left to right: F. W. Reich, Boulder, Colo., secretary ; T. W. Backlund, 
Burlington, Colo., advisory board; and the following directors, Fred Siebott, Craig, 
Cole.; Ray Boggs, Grand Junction, Colo.; Ray Moreland, Ordway, Colo.; Frank Rey- 

nolds, Greeley, Colo., and J. F. Ellis, NRFEA director. Not shown is Fred Kroeger, Jr.., 


Durango, Colo., 2nd vice president, and director. V. E. Grothe, Fort Collins, Colo 


Ohio Hardware Association Elects Officers 


Officers of the Ohio Hardware Assn., elected recently, are, front row left to right: 
E. R. Fruth, Fruth Hdwe. Co., Fostoria, past president; B. F 
Hdwe.. Washington Court House, trustee; M. F. Whaley, Whaley's Hdwe.., 
president; E. H. Luekens, Lakewood Hdwe. & Elec. Co., Lakewood, trustee; J 
Weese, Delphos Hdwe. Co., Delphos, vice-president, and M. O 
Hdwe. Co., Granville, past president. Rear row, left to right are 
Columbus, secretary-treasurer; E. A. Myers, Oxford Hdwe. Co., Oxford, trustee; C. R 
Seibold, G. R. Smith & Co., Mt. Vernon, trustee; H. T. Zettler, Zettler Hdwe. Stores 
Columbus, trustee; J]. C. Turner, Jr.. J. C. Turmer Hdwe. Co., Marion, trustee; Ralph 
H. Gibbs, Gibbs Hdwe. Co., Sabina, past president, and Carl E. Graeff, Graeff Hdwe 


Co., Dayton, representative on national board 


Carpenter, Carpenter s 
Painesville, 
V. De 
Gregory. Gregory 
John B. Conklin 
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Thatcher Glass Names 
Midwest Sales Manager 
Co., 


ap 


LU, 
000 sq ft addition tothe plant 
giving it almost 40,000 sq ft 


Freitag 


saics 


ee er ee ee 
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HA Photo Angles in pictures of events in the 


pak oe 


itt 


Whitlock Corp., wholesaler of Mount Vernon, N. Y. has | H. Chandler. ] H. Chandler & Sons. Inc... Newton 


been using this display van with a good deal of success Centre, Mass., dealer presents $300 check to Mrs. Leste: 





The Sell-O-Van is transferred from salesman to sales (,oodman, one of ten nation wide winners of Pioneer 
man. It contains a complete line of hardware goods Rubber Co.'s “Win A Maid For A Month” contest 


Left to right, are ( {) Newton, general sales manager \ eet of Duro Metal Produ te | ©. station wagons, ca 
of L S Starrett Co., Athol, Mass., Walter Barlow, Detroit rying a complete 5 piece Duro Master Power Tool Work 
representative who retired after more than 25 years of shop (plus two optional units and wood top stand) are 


service, and Arthur H. Starrett, president now touring dealers throughout the country 


One hundred and twenty-five members of the sales staff of held national sales meeting at the Edgewater Beach Hotel, 
Skil ( OTp.., ( his “ manuta turer of portable electric and ( hicago S} own are top management and branch managers 


’ : ” 
pneumatic ower tools attended the companys recently he four-day meeting 
r , g 
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WILLIAMS 
BLUE BOOK of GUN DEALING 


CHARTS 

Over 250 guns priced —shows how 
much to allow on each model 
according to its condition 


WILLIAMS 


TIPS ON TRADING 


What to look for—-when to buy 


GUNS NOT TO BUY B [44 ' 


A wrong trade can be expensive 
Tells what guns to stay away from 


MAKING A USED GUN Bt 4 IK 


SALABLE 


Lists things any dealer can easi! 
do to on. Any Meg bow yr 4 GUN DEALING 


used gun 


GET YOUR Tae — Only 


- 


COPY TODAY! “aie 


per copy 


OF 


There's no other book like it. Gives the dealer the complete facts on trading 

how to add more customers, provide better service at less cost and increase 
profits. Charts on over 250 guns. Pius other charts and tips for dealer not found 
in any other publication. Get your copy right away —only 1.50 from your jobber! 


HAROLD G. METCALF 
if your jobber is not yet supplied send 1.50 together with , a eaiiin . oe 
his nome—we'll send the Blue Book plus our 76-poge now honorary chairman of 
mnecter's Coteing. Order your copy tedey. the board of Columbian 


GUN SIGHT COmPARY Rope Co. joined the firm 
W L lL A M S$ ON THE RANGE after graduation from 
7205 LAPEER RD... DAVISON 17, MICHIGAN Yale University in 1904. 
After working in vari- 
ous departments of the 
mill Mr. Metcalf was ap- 


pointed general manager 
in 1916. He was elected 
president in 1928, vice- 
chairman of the board in 


1941, and served as board 


chairman from 1948 to 1953 
ROLLER SKATES Mr. 


Metcalf now serves the industry through 





trade associations and is president of the Cordage 
Institute and the Soft Fibre Manufacturers’ 
Institute. 

He has been active in many civic associations 
in the past and currently is active in the affairs 
of the Auburn, N. Y., Memorial Hospital. 

His hobbies: any athletic contest, especially golf 





Displays Bulk Items in Pails 
Bartelson Ace Hardware in Milwaukee utilizes 
space over a radiator for showing pails of five 
household repair and cleaning materials sold in 


bulk. Supported on a wooden shelf resting on steel! 


Built to sell faster » ee packaged to braces fastened to the end of two display tables 
, and others resting on the radiator, each pail has 
sell faster cee priced to sell faster! black lettering to indicate its contents and price 
Displayed in this manner are asbestos pulp, sweep- 
[ ing compound, chimney cement, wal! cleaner and 
NC. wallpaper paste. Sales of these items have shown 
_ an appreciable increase as a result of their display 
Shipping Points — Los Angeles, Colif. + Denville, N. J. + Milwoukee, Wis. in this manner. 


GLOBE-UNION 


L.WAY 
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ane: 
Rolnigonatn Typo 


ELECTRIC ICE CREAM FREEZER 


A new and sensational electric freezer. No ice 

























.no salt... Works in freezing compartment 
of almost any electric refrigerator. Makes 2'4 
quarts of good old fashioned 
ice cream. 


THE WORLD'S LARGEST MANUFACTURERS 
OF HOME ICE CREAM FREEZERS 


Topper says 








PRO-TEX is the one com- 
plete line of stove and 
table mats, with the widest 
range of sizes, colors and 
patterns. In 1955, custom- 
ers demand value! PRO- 
TEX stove and table mats 
offer the biggest values 

finest quality at the 









Only PRO-TEX offers a 
complete line of Burner 
Pads! Two sizes, 7” & 8%". 
Iwo styles, metal-faced & 
metal-rimmed. Now featur- 
ing AIR-COOLED COIL 
HANDLES for greater: 


Saicty, faster Saics 


<=> eet 
re A Ts 
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Get your share of the profitable home 
€ ice cream freezer market! 
Quick turnover products with proven sales 
appeal and backed by nearly a century of 
manufacturing “know how’. Not just a seasonal 
item. Porter home freezers will move 
off your shelves the year around. 


* 


H U s ~ Y ®) 
A guaranteed, hand 


* 





- 


operated freezer. 
Finish in blue en- 
amel, solidly con- 
structed, the Husky 
is made in 2, 4 and 


6 quart capacities. quvort capacities. 





OTTAWA « ILLINOIS 





Round up new customers with PRO-TEX 
products that are corralling extra profits for ret 
All made by Ballonofl, America’s oldest and 


largest manufacturer of stove and table mat 


Ihe brand-new 3-WAY 
IRON REST only Lron 
Rest incorporating these 3 
features. Retails at $1.00. “a 


. ideal for promotions’ 
i ce 


renee 





Cleveland 15, Ohio Offices in principal cities in 


the United Stetes. In Conade: Cenedion Housewores. 


ltd., 20 Wellington $t., Toronto, Onteric 


DOLLY MADISON 
Electric freezer with ex- 
clusive “Twist Lok” fea- 
ture. Simple, efficient 
operation. 2, 4 and 6 


metal products co 


SBE SLLLERE 


IN HOME ICE CREAM FREEZERS 
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Manufacturers’ Orders, Retail Sales Brisk; 
$80 Billion Mid-Year Inventory Expected 


American 
by mid-1955 will reach 
billion and are expected to 
climb another $1 billion during the 
ast 6 months of the year, 
(‘ommercial Discount Corp. 

‘This will represent an increase 
pet above current 
notes. “Some of the 
moves to increase inventories have 
more of a rush will 
be apparent later in the year.”’ 

In a of retailing, whole- 
saling manufacturing fields, 
Commercial Discount says it found 
“slowly rising inventories and 
ticipated much larger inventories 
in the second half of 1955.” 

‘Powering the move towards in- 


Inventories of all 
usiness 


$80 


says 


of about 5 


levels.” it 


already begun; 


survey 
and 


creased goods on hand,” it points 
out, “is the number of rising 
orders to manufacturers and the 


swelling tide of consumer spending. 

“Retail trade brisk. 
otal sales of retail stores in Janu- 
were $13.3 billion. After ad- 
istment for seasonal factors, this 
represented a decline of 


has been 


ary 


l pet be- 
December—but a 
1954. 


re- 


iow a booming 
gain of 10 pet above January, 


“The prospects for the 


mainder of the favor- 
able to most companies. 

“Personal consumption expendi- 
for 1954 $234 billion, 
and alert retailers estimate that 
consumers in 1955 will spend from 
$241 to $245 billion for 
goods and services. At that 
is the basis on which they are cur- 
rently proceeding. 

“Of that 
it is to assume around 
$175 billion may be spent at retail, 
3 pet more than 
last year. On this basis, they are 
building their inventories.’ 

The survey says that “manufac- 
turers and distributors of electric 
freezers, ranges and re- 
frigerators have been living with 
smaller than a 


year appear 


tures were 


billion 
least, 


amount, retailers feel 


reasonable 


or approximately 


electric 
inventories year 
ago.” 

But, it that “the home 
building boom has forced them to 
up their 

“Radio 
turers,” 


notes 


inventories.” 

manufac- 
“are also 
adding to inventories because sales 


and television 
the report adds, 


have been increasing and larger in- 
ventories of materials and semi- 
finished parts are needed.” 





Index (Continued from page 14} 


its record-setting pace in Febru- 
ary. Take-home pay for the 
average factory worker with three 
$69.17, for a 


with no dependents it was 


dependents was 
worker 
$61.91. 

These pay levels are 76¢ higher 
than the previous month for each 
category and 55¢ higher than the 
former record established last 
December. 

Since February, 1954, 
chasing power of the 
factory worker's pay 
climbed to 5 pct 


the 
average 
check has 


pur- 
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Home Laundry Sales 
Top $1 Billion Mark 

Factory sales of home washers, 
dryers and ironers last year went 
the mark for the 
first time, according to the Ameri- 
can Home Laundry Manufacturers 
ASSN. 

Sales for the year 
of 5.6 pet 
previous year’s $976 million. 

Unit 
4.474 million 


over $1 billion 


came to $1.035 


billion, a gain over the 


sales, meanwhile. totaled 


pieces of home laun- 


dry equipment, the second highest 


figure on record. 





Department Store Sales 
Up 14% Over Last Year 


Department store sales in the 
United States for the week ended 
March 19 ran 14 pct ahead of the 
same week last Says 
Federal Reserve 

All 12 districts 
during the 
headed by a 
in the Dallas district. 


year, the 
Board. 
showed gains 
latest week, 
22 


spear- 


percent upswing 


A detailed breakdown of store 
sales follows: 
Percer tage mpared wit ast -ar 
jan 
One Wk Ended to 
District Mar. i939 Mar. | Mar. {9 
Boston - 2 f 
New York +10 + 4° 
Philadelphia + 6 + 2° 
Cleveland +17 + 6 10 
Richmond + 9 +12 k 
Atianta 14 + 24° - 42 
Chicago +12 + 14° 6 
St. Louis +12 +10 y 
Minneapolis + 4 : 22 4 
Kansas City +21 19 12 
Dallas +22 +10 i| 
San Francisco +14 19 9 
U. 8S. total +14 =. - 
* Revised 


February Construction 
Up 20% From Last Year 


The Bureau of Labor Statistics 
reports that non-farm housing 
starts in February rose 20 pct 


above a year ago to set a record fo 
the month. 

came to %0,U0U0U, 
the same 
February 
82,900 


Housing starts 

75.200 for 
The 

in 


against month 
in 1954. 


rect rd 


previous 


came 1950 with 
starts. 
also 


Febru- 
Ccom- 


Private home starts 
chalked up a new record in 
They totaled 

73.900 


88.600, 
for the 
The 


On a seasonall\ 


ary. 
pared with 73 
month of last 
figure was 87,800. 


Same 


year. January 


adjusted basis, February’s private 


housing starts ran at an annua! 


rate of 1,381,000 units. 

For the first two months of 1955, 
says the B. L. S., both private and 
public non-farm building ran 26 
pet ahead of last year. Private 


housing starts climbed to 176.400 


from 139.000 


Wooster Sales Hit Peak 
Wooster Co , W 
Ohio. that 


Rubber oostel . 


announced Fel yruary 


shipments of Rubbermaid products 


were 42 per cent ahead of the same 
month last year—a new monthly 
sales record for the 21-year-old 


company 
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WANT LARGER SHARE OF DO-IT-YOURSELF TRADE? 


"a 
BURKS .(\y PUMPS Rent | SANDERS 


and water systems HOLT \ aes 


| POLISHERS 


Here's equipment that quickly pays for itself, 
while increasing store traffic and sales of paint, 
shellac, varnish, wax, sandpaper, steel wool, etc. 





New HOLT Rental Sander. 
Stronger vacuum, improved pick 
up reduce dust. Short coupled, 
well balanced; easy to handle and 
transport. Does truly professional 
job. Has same durability, same 
quic¢ kly demountable drum cush- 
ion (patented) as HOLI protes- 

sional sander. “ 


Patented KAM-ACTION rome giv 


or ‘ y ; 
>| per Capac y oreater 


mootn operatio 


BURKS Write for Catalog Folder 


DECATUR PUMP CO. 
PUMPS 52 Elk S*#., Decatur 70, Ili. 


MAY IS NATIONAL WATER SYSTEMS MONTH 

















New HOLT JW12 Pol- 
isher waxes. polishes, 


| scrubs, steel wools. kas) 
PROVED MONEY- MAKER? . 4 for women to use. Motor 
ot grease-sealed for life. 


Stowaway handle requires 
less display space. 


Sales Record Proves 
New Flower Bomb 
Sells on Sight! 


EXTRA PROFITS Fim 


Sms 





HOLT Edger never has 
been surpassed for sand- 
ing floor edges, corners, 
closets, boats, etc. 












rose 


Safe, simple to use, built for rental abuse. See 
spray how this HOLT profit-making trio builds do-it- 


FLOWER BOMB yourself business — fill in coupon NOW. 


(THE ORIGINAL) ifs MANUFACTURING 
new_gua-buton bomb rida outdo COMPANY 


b Better floor machines for more than 25 years 
— Room P4, 669 - 20th St., Oakland 12, Calif., or 272 Badger Ave., Newark 8, 8. 















14 






















FREE Soles Aids s | HOLT MFG. CO ' 

ores ' — 4 AAG Noh cs akica ‘ : tif , 277 odae: , 
Electros, Mats, Dis- ee . atte . ~y ‘ ; Bodg Ave 
ploy Pieces. Write to 7 = | Yework & WN 
‘Bug-Z" . ' f. TOF OMly ; 4 Please send me folders describing HOLT rental machines 

, 

Bovle-Midwo, a Stock and Display NOW! | we 
. e_¢ | | 
garden insecticides Manufacturedby | 44, | 
BOYLE-MIDWAY INC. oe , 
22 East 40th St.. New York 16, N. Y. , 
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PROFIT- 
MAKING 
SIZES! 


“Alumaloy” turnbuckle body 
won't rust or corrode, galvan- 
ized rod will do the job. Two 
screws provided with each 
broce. 42” reguier available 
mounted on attractive mer- 
chandising cord. Packed one 
doz. per box; 1, 2, and 3 
gross in shipping carton. Order 
now for spring business. 














21” REGULAR - ~- THD. DIA. 5/32” 
42" REGULAR - - THD. DIA. 5/32” 
42" HEAVY DUTY - THD. DIA. 7/32" 


TURNBUCKLES, INC. 


. ss - 
S 1 > 1isA I 





ae). SRANI ize. ss 


ONE GOOD TURN(BUCKLE) DESERVES ANOTHER 
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Du-Wal, Inc., Establishes 
Restricted Sales Policy 

A new sales policy established by 
Du-Wal, Inc., of River Grove, IIL, 
is designed to protect distributors 


and dealers. Under the new policy 


a wholesaler may service an entire 
distributing area or any portion he 
chooses and is required to maintain 
only a 30-day inventory supply. 
Du-Wal, Inc., will not appoint addi- 
tional distributors in any market- 
ing area unless the established dis- 
tributor does not service all parts 
of the trade. 

Du-Wal intends to maintain a 
firm policy of selling only to recog- 
nized wholesale distributors. All 
Du-Wal distributors will operate 
within their assigned territories 
and will not trans-ship. The policy, 
according to a Du-Wal official, will 
protect the distributor and his 
dealers. 


Retail Inventories Down 


Inventories held by the nation’s 
business firms at the end of 
January came to $76.8 billion, 
according to estimates by the 
Commerce Dept. This total is 
unchanged from inventories at 
the close of December, after 
allowing for seasonal adjust- 
ments. 

A decline of $100 million in 
manufacturers’ stocks was offset 
by a comparable increase in re- 
tailers’ inventories. 

The Department says that 
stocks of retailers—estimated at 
$21 billion as of Jan. 3l—ran 
some $400 million lower than the 
year-ago figure. 


Power Output Up 14% 

Electricity production in the 
United States amounted to 9.8 
billion kilowatt hours for the week 
ended March 19, according to 
Edison Electric Institute. 

This compares with power out- 
put of 9.7 billion kwh the pre- 
ceding week and is 14.5% higher 
than the comparable 1954 level. 

Output in the March 19 week 
was 186.1 pct of the 1947-49 aver- 
age, against an index of 183.5 one 
week earlier and 162.2 a year ago. 











Who CAN? You CAN! 


make MORE profits with 


EDWARD ‘is cus 
These te tye a mae 


. « « Quality design and construction make sales. 
Result: EDWARD cans mean more profits fer you! j 

















NO. 541 
5-Gal. Spout 
Can 







King-size ecapar- \ 
ity priced for fast 
sales! Reund red 
deme-top utility 
tan, complete 
with reversible 
pour spout, heavy 
wire bail, weed 
roll handie and 
ether features. 


Also in 2 2% 
and 3 Gal. sizes. 
































No. 523 
2-Gal Emer- 
gency Can 


Easy - on - the - 
pocket price with 
quality features! 
PATENTED re- 
versitble spout, 
filter sereen and 
air vent dust cap 
sea! Rust - preof 
finish. lteak-preof 











soldered assem - 
bly. 











Alse available in 
i-Gal. size 












WRITE TODAY for literature and prices. 


EDWARD CAN CO. 


2332 W. Byron St. @ Chicago 18, Ill. 






















































BLAIR Model 35 
18” Rotary Mower 


Also available: 21” and 18” Reel 
Power Mowers and a full line of 
fine hand mowers. 

If it’s made by BLAIR, the qual- 
ity’s there. 


BLAIR MANUFACTURING CO. 
Telephone RE 2-7449 
Springfield 7, Mass. 











HARDWARE AGE, APRIL 14, 1955 




















New Reo Service Program 





S 

EASY SA _ Nearly 500 Reo power mower 
FOR orit* service dealers have been added 
PR by Reo division of Motor Wheel 
Corp., Lansing, Michigan, in a 
ES | recent sign-up drive. These addi- 
GR‘ 1 | tions, according to general man- 
\'g \\t ager, Sam Briggs, bring the total 
number of service dealers to 

nearly 3000 across the nation. 





The sign-up campaign empha- 
sized service profits. Mr. Briggs 
said, “The ‘one stop’ service for 
both mower and motor offered by 
Reo service dealers is possible 
because Reo makes the mower 
and the motor.” 

As part of the drive to empha- 


size service, Reo is also conducting 






@ DEPENDABLE 







© RUSTPROOF a regional service training pro- 


@ DURABLE gram. 


Business Failures Drop 

S3usiness failures in the week 
ending March 17 declined to 226 
from the previous week’s 257, com- 
pared with 243 casualties in the 
same week last year, reports Dun 
& Bradstreet. 

Failures involving liabilities of 
$5,000 or more came to 190, against 
217 the preceding week and 212 a 


year ago 





HARDWARE HUMOR 


» 
\~ 








GRC WING NUTS 


Exclusive, finger-grio 
Gesigns; easy to as 
semble, disassemble 
brightly finished; clean 
threads 






For faster volume selling . . . 
GRC exclusive die cast Wing Nuts 
and Cap Nuts in fast selling dis- 
play assortments — packed four 
populor sizes to box! 

Also available in bulk in all 
commercial finishes. 

Write today for samples prices 
and catalog sheets. 


World's Foremost Producer 
of Small Die Castings 


























GRIES REPRODUCER CORP. B= a EE ee 





161 Beechwood Ave., New Rochelle, WN. Y. 
Telephone: NEw Rechelle 3-8600 
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“Of course if the boy shows talent, 
we l/l buy him a real trap drum outfit.” 









! 


BIG STINKY 





ts 


that Means Big Dollar Prot: 


(untucky for 


i 2 


Box 






c O-. 





the ONE "SCENT" Seller... 
Outdoor FLY TRAPS 


DIOPTRON 



























det 
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A lackle-Box Specially 
Designed for Spin Fishermen... 







~ 
3 





“SPIN-IT” Model by UNION 


Here's a Tackle Box styled 
and built in the traditional 
Union manner...full 
drawn, seamless, ‘ “Water. 
tite” construction with ta- 
pered water-shed cover... 
3 full-length trays with gen- 
erous storage space—40 compart- 
ments in all. Will accommodate any stand- 
ard spinning reel. And to top it off, a 
beautiful durable silver Dentone exterior 
finish; harmonizing blue inside—both ap- 
plied over Chrys Coat rust-resistant un- 
dercoating. 








Model 
8614 

144%, 07%," x7" 
Wot.: 5% Ibs. ea. 
Packed 4 toa 
carton 


















































JOBBERS Write for catalog ond prices 
covering the full line—includ 
DEALERS ing our new Fibreglas model. 


UNION STEEL CHEST 


CORPORATION 
LE ROY, NEW YORK 


| 





—— ee 








Offers ... MORE UTILITY... 
ATTRACTIVELY PRICED for 
more all around SALES APPEAL! 


WissoTa GRINDER 


eer 

















NO EXTRA COST! 


Chisel and Plane Bit 
Grinding Attachment 
for beautiful, hollow 
ground edges 





A STURDY, HEAVY 
DUTY “%4 H. P 
GRINDER 


* New, small 455” diameter motor © Wheels full 34” wide—6" diameter 

* Wheels project beyond motor body * Top Quality Ball Bearing construction 

* Free, easy access to front of grinding * Fully Vitrified, Tested Wissota Wheels 
wheels without striking motor are safer for good tools safer for the 

* Wide wheel ae is 1548” long operator, give real customer satisfaction’ 


A FULL LINE OF TOP QUALITY TOOL AND SICKLE GRINDERS 


ASK 
ER 
=WISSOTAS 
“out iptive 


Minneapolis 4. Minnesota 
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Permanent Handle Bond 
Developed by Plumb 


A new chemical! welding materiai 
that permanently binds the head 
and handle of a hand tool was de- 
veloped by Fayette R. Plumb, Inc., 
Philadelphia. 

Permabond, the new material, 
eliminates the use of wedges to Join 
tool heads to handles. The com- 
ponents of a hand tool assembled 
with Permabond, according to 
Plumb, cannot loosen or come apart 
in use. 

The new bonding material was 
discovered by Plumb engineers. It 
welds two dissimilar materials such 
as wood and steel in the same man- 
ner that two metals are welded. 


Washington Forge Sales 
Up 33% Over Last Year 


A one-third increase in volume 
sales for the first two months of 
this year over the same period in 
1954 was announced by Milton 
Berger, president and owner of 
Washington Forge, Inc., of Eng- 
lishtown, N. J. 

The company recently opened a 
new and larger showroom at 230 
Fifth Ave., New York City to dis- 
play the expanded Washington 
Forge cutlery line. 


Contest Launched For 
New Aluminum Products 


All-Luminum Products, Inc., of 
Philadelphia, has launched a Prod- 
ucts for Tomorrow contest to get 
suggestions for new products. The 
contest will close on June 30. 

Entries must be unique—either 
a completely new idea or an orig}- 
nal improvement on a product al- 
ready on the market, and should be 
for the housewares, hardware, toy 
or juvenile fields. Contest winners 
will receive cash awards and royal- 
ties for accepted suggestions for 
products to be made of aluminum 

Robert Cohen, the company’s 
president said, “The housewares 
industry, to remain the dynamic 
industry it has become, needs 
fresh thinking and new ideas.”’ 

The contest is not confined to 
the trade—anyone may enter. Ap- 
plication blanks are available from 
All-Luminum Products, Inc. 
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TAKE THE CD) WAY TO 


BIGGER BARBEQUE PROFITS! 


DELUXE 4-in-1 BAR-B-Q KIT 
Finest “‘pockoge’” in the nation! Re- 
inforced carrying cose with handles 
contoins 9” x 16” (20 ga) steel grill 





























with folding legs, fu 
Fire’’ charcool lighter fivid, 5 bog 
KINGSFORD hardwood charcoal 
briquets. 
TO RETAIL 
AT ABOUT 


STANDARD 4-in-1 BAR-B-Q KIT 


Sold by thousonds last yeor bock 
egoin as national! leader. Stee! (20 ga) 
9” « 16” og Kingstord © Sure-Fire 


mproved NEW chorcoo ghter fluid 
corrying case, 55 KINGSFORD heard 
wood charcoal! briquets for 17% hot 

ter, infra-red cooking urn 3 times 


onger, too 


ro Reva $400 


PROFITS IN BARBECUE... YOUR TILL WILL TELL YOU SO 





This is the surprisingly low-priced Barbecve Kit that storted thousonds of 
motorists corrying Barbecve equipment everywhere last yeor. Provides treme: 
dovs boost in volume of allied boerbecuve products, too. Stock plenty of kits, 

refill KINGSFORD hardwood chorcoal Briquets and “‘Suwre-Fire'', the truly 


fost, clean, odorless charcoa ghter vid. 


CONTACT DISTRIBUTOR .. . OR WRITE DIRECT 


KINGSFORD CHEMICAL COMPANY 


World's largest mfrs., Hardwood Charcoal Briqvets 
IRON MOUNTAIN, MICHIGAN 





















THREE WAYS TO} 
MAKE MONEY! = uautt 


FS. These 3 Ace items turn =e rs 
a © 


aw teh 10 square feet into a |Foss 
~\—7 | most profitable selling 





. La area. 
ACE (re 








ACE TEXTO TRED 
5 Gra. 1 @, heeeg [Ae / pet textured nati f al Th fy y yer 
| a see eee) §=6StaiTS and floors of | mes—at fractior yf 


af Oe . | ’ ré ” rose 











| ACE K 
| LEEN SWEEP 
: 
: . 
: , aft rr : 4 
; ‘ : ]Ua 7 very ractive lat ” idea 
for modern interiors. Very easy to wash or 
wee lays in piace 


rte 





OTHER ACE PROFIT MAKERS INCLUDE 
Acs yal Mat Texto Tred Stair Tread We me [ r Mat 
Are BR ind M af 


PACE, At Better Jobbers Everywhere 
ACE RUBBER PRODUCTS, INC. 


Sets the Pace 100 Beech St. Akron 4 Ohio 
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The last word in Se par Ling 
~ Dieadt i 


BENJAMIN garden 


hose 






right side 


view 


. sinking ~ now child’s play: 


Just put 















a Benjamin Garden Hose 
Reel where your customers can see it 


they buy and you ll profit! 


P , t's entirely different has exclusive features 
3 not found elsewhere. Here ore the odvantaogce:s 


; 











that set Benjamin Gorden Reels so easily 


1. Swivel Action permits hose to wind or: wind 


easily m ony direction without ring vp no~we 


19. lorge Capacity holds more than 100 ft 


hose 


3. Light Werght sturdy Can be carried 


rolied from place to place 







4. Adjustable Height. Can be set t lesired 
height. No stoopirg 


left side view 5. Attractive. Grass greer lor enhance: 


showing nor pearance of garden 







disconnect feature 
6. Usetul as fire protection for service station: 


if Gustry er: 


Deluxe Mode! 4000 RJ Economy Mode 


with non discor nec 4 Ot) p< 












feature Diss onnect tyoe 


$9.95 Reta $7.45 Reto 





a 
s? ee 


urdy. Reta 


$9.95 
BENJAMIN REEL PRODUCTS, INC. 


10720 Broadway - Cleveland 25, Ohio 


Distributed in Canada by General Dry Batteries of Canada, Ltd. 
228 St. Helen's Ave. + Teronte 4, Ont 











YOUR CUSTOMERS Lawn and Garden Film PDS 
PUSAN TSU SE For Schools and Clubs ARMSTRUNG BROS. 


A 16mm _ color film, HOW 


been released by the American a & [TA; 


* METAL CAULKING Agricultural Chemical Co., for do- 
CARTRIDGE it-yourself garden enthusiasts. The 
‘PLASTIC film is a 3-reel, 30 minute presen- 
NOZZLE tation with well prepared narra- 
tion and appropriate background 
music. 
The film, aimed at the home 
gardener, covers such topics as: 
the latest methods of lawn build- 
FORMULATED Nie ing and care—how to build a new 
TO LAST! lawn from scratch, feed an estab- 
lished lawn, rebuild a neglected 
lawn, effective methods of plant- Reversible Ratchet STOCKS 
ing and feeding flowers with spe- and Adjustable DIES 
* FIBER CAULKING cial information for rose growers, aa a Se aan © 


limited, this stock simplifies pipe threading 


CARTRIDGE and useful hints for growing gar- clese te walls, in corners and wherever oper- 
ating room is restricted. With adjustable dics 
den vegetables. The full-color (cut exact. ever or under size threads) it is 


; : ’ ETAT an ideal teel where valwes and fittings are 
close-ups of America’s favor ite being installed or maintained. 


flowers are especially good. Here “ARMSTRONG BROS.” Adjustable Dies are 


. > : : ef special Vanadium Teel Steel, have “backed- 
is a fund of useful how-to-do-it of” eset. cosvest culties enale, emsle chip 
; "mati ae P : clearance and correct threat 
information to ease gardening | ri set gage row 
chores and bring better results| # hold their sharpness and “spin” 
rete ter 
from your efforts ~ weve ef pipe witheut jamming or 
: me tearing threads. 


HOW GREEN IS YOUR GAR- |‘ 
PACKAOED | agg lig 
S214 w ARMSTRONG AVENUE + CHICAGO 30. LL 


TO SELL! DEN is available in the following 
) states only: Connecticut, Dela- | & 
ware, Indiana, Maine, Maryland, 
Massachusetts, Michigan, New 
Hampshire, New Jersey, New 
York, Ohio, Pennsylvania, Rhode 
SKELETON Island, Vermont, and Virginia. 
CAULKING There is no charge for the use of 
GUN the film, but the user pays all 
transportation costs. 

Requests for the film should be 
sent to Film of the Nations, 62 W. 

15th St... New York 16, N. Y. 











COMPETITIVELY wy . 
PRICED! y oe” Expects Small Business 
Nr Administration Revival 


The Small Business Administra- 


tion that has aided many whole- 
A> salers, marketing, and manufactur- 
»0 08 WRITE TO _ | 
2. 269 GREEN ST. - SKLYN. NY. ing firms is expected to continue 
* FOR 6 PAGE CATALOG operat ions after the June 30 clos- 
J . . . . 
SHOWING NEW ing date, according to an adminis- aah yous 
LOW PRICED Se Te eae ome “he < are 7 : , 
tration spokesman. The SBA may iobber's salesman abou? 


=ooe operate with an even larger au- FULLER'S GOLDEN 
thority than in the past, despite HUNDRED SALESMAKER 
the efforts to disband or to com- with unique SCREW DRIVER 
bine it with the U. S. Commerce TESTER and 100 famous 
Department. Fuller Screw Drivers! 
Since the SBA was formed 18 t 
months ago, it has secured loans \ FULLER TOOL CO. INC. 
for thousands of small businesses, -“ 3522 Webster Avenue, New York 67 


many in the hardware, appliance World's terecstt Predusse of 
. . ‘> lol T . 
or construction business. a — Unbreckable Amber Handle fools 
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Bejpians SINK STRAINER 











( 
| NO. 100 PE 
69c 
| Reto:! 
b 
Th 
{ All Plastic products are made of | “ 
polyethylene plastic. All-Power is bi 
one of the first manufacturers using re 
‘ 
; polyethylene in their products. }__ ene In production since 1948. 
Boud 
NO. 89 ; New Idec idea and New Gadget 
$1 .0O : FeP For removing 
Retail and 
Phantom tightening 
? eee reinforced plastic and 
- metal rim=— metal bottle 
) ee light weight. and jar caps. 


) Aristocrat of Salad Bowls 


with the ultra modern finish. Fits sizes 2" to 44"' Retoil 








) THE FASTEST SELLING 
Cone Bowd 





ci 25¢ Retail | ; a Retail 
n 
d oe | excellent 
fae. ri oe 5 individual 
appeal and PR mien a salad server. 
i ; 
Five modern opaque colors, } Heavy construction. Same colors 


including Pink. 




















Why ( Dalton's PISTOL GRIP HANDLE 


Dealers 





the Greatest Sales-Clincher Ever Built 


into a Portable Electric Jig Saw 





Everywhere 
Find — 








| Obsoletes the old, uncom- 
fortable method of running 
oe a tool by gripping it 
around the motor hous- | 
ing. Provides COOLER / 
Handling! ... GREAT- 











ER Sawing Accuracy by 
making the Saw easier to 
operate and control! 





IN BIG DEMAND BY “DO-IT- 
YOURSELFERS.” ORDER FROM 
YOUR JOBBER TODAY! 





Still can't 





be beat 4’ 7 SAWS IN ONE! Does the work 
for Price of a Rip, Crosscut, Coping, Scroll, 
or Profit! | Jig, Band and Keyhole saw. 
$48 00 jit CUTS Circles, straight lines, 
. intricate designs in Wood, Plastics 
} Complete with | Metals, Composition Boards, Hard 
1 a Rubber, Leather and others 
Mode! uL 5 Different | . 
D-500 : Blades Other Features that Sell: 


le Specially built motor © Oilite 
bearings, hardened steel gears 
® Makes its own starting hole for inside cuts @ Air stream blows 
sawdust off guide line @ Will even cut a 2x4! 








For Heavy-Duty Uses—Recommend 


DALTON 


Fully Mechanica! 


SAWHORSE BRACKETS 


No Nails, Bolts or Mitering of Legs 
Sizes for ix4's and 2x4's 
Simply put lumber in jaws and leg 
sockets—-tighten the wingnut! All) steel. 
Use for Platforms, Scaffolding, Benches, 
Tables, etc. Disassemble on the job for 

transporting or storage 


Ii wet stocked by your jobber, have him 


order for you. 


ALTON MFG. CO., 205. Central, St. Lowis 5, Mo 
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Real value at 50¢€ 


Es 





Large Size Corcoal Bowl 


1 4 componion to NO. 4078 


. as 406 Bowl. Size 64% x 2% : 

















Darip-Proof SINK STRAINER 


« NO. 2000P 
39¢ 
Reto:! 
Large 
capacity. 


A real value at this price. 
Originally sold at 49c. 


(ting Boud 
NO. 421 


95¢ 


Retail 
Heavy, 


decorative 
rim for 
sturdiness and eye-appeal. 
Capacity 2% Quarts. 


All products are manufactured in 
All-Power's wholly owned plant. 
Catalog pages and jobbing cost 
sheets available upon request. 





ALL-POWER MFG. CO. 


MONTEBELLO, CALIF. 





Sommer 
alesmakers 


DY Dea 


makers of the tamoue 
coo! satety cabinet 
@es space heater 





the new 1¢55 “Teacharn % W aes 5 BR ae See. roc thag 
Room Led Conditioner ie ae 
















































IT’S BOUND TO SMASH... 


[TOOL SALES RECORDS! 
| . 
mel! 


SPRING PROMOTION 

| featuring this 
NATIONALLY- ADVERTISED 
TRADE-IN SPECIAL 











OFFERING 


$5 00 FOR ANY ELECTRIC 

« OR HAND DRILL 
when purchasing the new MALL Model 389 

J/8" electric drill. They get a $34.95 drill for only 


S24.4%5 with trade-in. And y 


yet more yaec] store 
traftn PLUS sales megger profits, 


oft deater helps nciud 


ind loads 





Get aut tHe Facts WOW 


a a el a Bee ee 
PORTABLE POWER TOOLS 
g MALLTOOL CO. casocie-ecectric-air § 
7702 South Chicego Ave., Chicago 19, Iilinois } 
Sorc re the facta about this b i” M A] | , 


i Spring Promotion. Hurry! 


j Narn . : no z 
; Store ee . j 
} \dare «a nian <n nail . a4 7 i 


MT. 147 
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G-E Reduces Automatic 
Blanket Prices April 1 


General Electric automatic 
blanket department announced 
across the board price reductions 
on its entire line of automatic 
blankets, effective April 1. Models 
affected will be the G-E Slumber 
Cover, a 100 pct cotton bed cover- 
ing introduced last year, the regu- 
lar line of G-E Custom-Contoured 
blankets, and also the 
blanket line. 


“special” 


tecommended retail prices for 
the slumber cover from $34.95, 
$37.95, and $47.95 to $27.95, 
$32.95, and $42.95 for the twin- 
bed, double bed—single and dual 
contro! models respectively. Prices 
on the Custom-Contoured line have 
been reduced from $44.95, $47.95, 
and $57.95 to $29.95, $34.95, and 
$44.95 for the same models. The 
“special” models will be $24.95 for 
the twin and $29.95 for the double 
blanket, a reduction of $5.00 in 
each case. 

In commenting on these reduc- 
tions, R. O. Fickes, general man- 
ager of the G-E automatic blanket 
and fan department, pointed out 
that greatly increased consumer 
acceptance of the automatic blanket 
had resulted in a widely expanded 
market and therefore made price 
reductions 


possible by increased 


production. 
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— 


match every customer 
preference... for 
beauty, durability, san- 
itary design. Complete 
range of colors.Writeto- 


day for full information. 





CENTURY PLASTIC PRODUCTS, INC. 


Cleveland 2, Ohio 





Today’s Kitchens! 


Makes Round 
Styles Obsolete! 


Holds more! «© Built-in defumer! 
* Stay-open lid! * Ordinary paper 
begs are square; fit Magikan's square 
design. * Handle for easy carrying. 
°* Aluminum innercan will never 
chip, rust or peel (a new one FREE 
# it does) 


Newest colors! Pre-priced 
marked for full profits! 
IT'LL PAY TO INCREASE YOUR STOCK! 


Meta - a t+ Mig Coro VT Yealhels : Tense: pap 


Moagikan—Magikooler—Magitainer—Magitwir! Twins 
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PORTABLE DRIVE CUTS THREADING Costs! | WOW... noma utes, inc. 


World's Largest Manufacturer of Christmas Lighting Decorations 


NEW PRODUCT! 


brings you 
this great 








The Complete Underground 
Sprinkler System! 






























SEND FOR THIS FREE BOOKLET! pars No “s Sgt age 


it contains detailed information THE 


on advantages of the new No. 142 
Oster ‘Featherweight Champ”; 
shows construction features, 


specifications, and time-study MANUFACTURING CO. 
: . Main Office and Factory 

comparison of this labor-sav- 2068 E. 61st St.. Cleveland 3. Ohio 

ing, porta ble pipe threader. New York Factory Branch Sales 

, and Service, 25-36 Jackson Ave., 

Send for vour COP, today . Long Is‘and City 1, N.Y 


BUILDERS OF COST-REDUCING THREADING EQUIPMENT SINCE 1893 























. <i i ov 
HERE S HOW Plensatibed by > 
Good Housekeeping 
| EASY IT IS wor 4 Apvcarysed * wad 
it 
sian The Modern Plumber's Helper T0 INSTALL @ Designed to Last a Lifetime! 
ai @ Comes Completely Assembied ' 
y titi i ter rec 
| © Xx enl cally designed to push against water pres NOMA SPRAY. ee © Nothing to Put Together’ 
is sure to eject any material clogged in pipes Bust Proof... Ret Pree! 
pnt © Bell-like shape prevents water from pushing back *-. STEP 1 Extend Noma Spray © SUS Free of Proot... 
an the sides as in ordinary plungers. f ver the area to be covered Freeze Proof 
© Causes vacuumatic action that forces out dirt : A, ittach to faucet or garder © Made of Lifetime Flexible 
| og ®@ Especially ridged for greater strength and durability > P- tur water Vinyl with Bronze Fittings! 
cs @ Will fit over any bowl, any bathtub or any type sink @ Covers Over 750 Square Fee! 
@ Even eliminates corn husks and other debris from STEP 2 Make incision 1 (3 Heads)! 
garbage disposal ~~.$-- = ane wie ao 2 MChES S| Add Units as Desired’ 
if not cilable at Jobber _ eep...insert Noma opray 
Write Birec? ......0.. List 92.95 “Ss adjust volume of spray © lastem encerpeune 
~ with key that’s al Easily in Minutes 
5535 Agra St. Bell Gardens, Calif. Backed by dynamic national FREE MAT SERVICE 
advertising including LIFE 
: : FREE AD KITS 
GOOD HOUSKEEPING, 
and FREE STORE and 
U/Dren World’s Best Selling THE AMERICAN HOME WINDOW DISPLAYS 


NOMA SPRAY WILL SKY-ROCKET SALES IN YOUR STORE! 
oe WASHERS CASH IN ON THIS SURE-FIRE PROFIT MAKER! 


WIRE, PHONE YOUR SUPPLIER TODAY! 


a 
i 4O DIFFERENT CUTS WITH REGULAR CIRCLE SAW . ta ~ 
' OVER 250,000 SETS SOLD 4 
4 1. in Demand—Notionally odvertsed « Demonstrat ms « Gvuoronteed NO Uy 
J j he Qvolity. Worren—the Soles leader a &#F ‘ 
1 Meke Money—Popwicrly priced $4.95—decler discount 3344 of — > @ , 








j Steady profit producer 
' Self -Seiling Free action display « Folders @« Ge _— lee 
oct *| zouge boord. Worren 
' ee ee DIVISION OF NOMA LITES, INC. 55 WEST 13th ST.,NEW YORK 11, W. ¥ 
: Triel Order — Of six sets (Shipped POST PAID) brings sales aids free. Start World s Largest Vianutacturer o Christmas Li gnting Decoratior 
° 


moking money with Worren today' 


MIAMI. FLORIDA ST. /OSEPH._ MO 
WARREN DADO SAWING WASHERS CO. 1109-1137 NW. W. 22nd St iy 409 North Third St 
Dept. 104 Box 98, North End Station, Detroit, Mich. TORONTO. CANADA, NOMA LITES CANADA LTO.. 110 Wellington St.. West 
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| ° C 
Spring Garden Book | King offon 
Ace Hardware Corp., of Chicago, | CHALK 
| has released to its dealers the “Ace 
Spring Garden Book,” a 32-page 
catalog that includes mowers, lawn 
and garden tools, hand and power 


_tools, hardware, sporting goods, 






































Man-o-man what a line! Clean, 
white and strong... displayed for 
rea! sales. And what a market — 


CONSTRUCTION FISHING 


Mason's Line Hond Lines 








' Set Lines 
mane ate Net Ranstes 
oyou? Line 
HOME USE 
FARM & GARDEN Shade Cord 
Pull Cord 


Seed Planting Parcel Post 








































Staking Express 
ind Lown Edging Wrapping 
sARDWARE ee corner es. nanny Tyteg 


Ask your jobber for 


KING COTTON CHALK LINE 
camping equipment, toys, paint, 


pe) 

. 

King) Coffon CORDAGE 
: seen te 

cleaning compounds, housewares LL 


_and electrical appliances. The cover JOHN H. GRAHAM & CO., INC. .- 


DUANE STREET NEW YORK 8.WN. Y 


“ue 


and six pages are produced in color. 
Of the 750,000 copies shipped to 
|Ace stores, 320,000 contain a 4- 
| page rural insert for use in farm 





| areas. 


Aubuchon Broadside 
W. E. Aubuchon Co., Inc., Fitch- 


Profit for you... burg, Mass., which operates 41 COUNTER DISPLAYS 
stores in New England, ly 
for your customers istyiiuted 90,000 12-page news. | BOOST HOUSE NUMBER 


paper-type consumer broadsides in SALES! 
You can sell the Shelby 444 for any two colors. The promotion features i 


a broad line of merchandise with 
emphasis on household maintenance 


type screen door—that's your profit. 
Operation is smooth, quiet, sure— 
it's a profitable investment for your ; 
customers. items. 
Quality built—aluminum barrel— | 

heavy rod— adjustable closing speed 

—hold-open slide. 





Sees Construction Peak 


Total outlays for construction 


THE SHELBY SPRING HINGE CO. © this year will approach $56 billion, 
SHELBY, OHIO according to a forecast by the As- 


A “handy man's” product. 





_ sociated General Contractors of 

| America, Inc. This would top the Get oe house number attention 

| b ape with a Premax display on your 

| record 1954 figure by $4 billion. counter. Shown—Premax Hy-Caste, 
Some $40 billion is slated to go 4-inch, polished brass number. Ask 


your jobber about the entire Premax 


into new construction and $16 bil- # pos 
ine. or write 


_lion into maintenance and repairs. 











Higher expenditures are pre- PREMAX PRODUCTS 
dicted for building, highway and Division Chlsholm-Ryder Ce., lac. 
444 DOOR CLOSER | heavy engineering construction. Sony Cupane Ave. Magare Fale, %. Vv. 
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PIONEER LINE 
Ayt wire “Vinylite” KUSHION- KOATED 
_ WIRE KITCHEN AIDS 


PRICED FOR PROMOTIONAL AND 
PROFIT MINDED BUYERS 







-< 





. | ADJUSTABLE 
2S || TUBULAR 
~33 7 >| HACK SAW 













Dri-All Drainers Dinnerware Storage Rack 
No. 2750—i7"" x 13'/."' x 5% No. 208—i7%" Long, 9" Deep FRAM t 
No. 3750—i8" x iS" x 6” 9 High 























N0.325 | 
.. These products are heavily Kooted with ao new 4 
> \ a Te | Ma 


rubber-like vinyl-Kushion Koating. 


ZZ ; 
= in Beautiful Kitchen Color - 4 AF , 
[A , = Le All Chrome Plated with 
—— The Newly added color PINK has captured the f P Handle and Blade 
hearts of many Homemakers in recent months. y . Finished in Gold ... 
o To tie-in with the New Kitchen Color-theme y da 


A Perfectly Balanced 
. Work Tool for 
, Master Mechanics and Craftsmen 


Pink and Black—ask about our Pink Line of 
Kitchen Wire Goods. 











® Unbreakable butcher boy handle has special, firm 
“safety-grip” design for added protection 


DOES s ANY CAULKING ie): Permanent thumb rest on tubular frame for easier, 
eliiial 42° SF 0917 Seas -iaadgs:, balanced cutting ... prevents greasy hands from 
HEAVY DUTY slipping 


rn t ry, E R © Tubular-frame construction is lightweight, yet ex 


ceptionally sturdy for heavy duty work 



























CAULKING GUN ee e Frame is furnished with Great Neck’s standard 10” 
light oi! gold finished tungsten blade. . . individually boxed 

Sold with a lifetime and attractively pone for profitable year round 

pian ee ee 8 8 , . « Retails for $2.98 





Precision made for longer life. Extra 
heavy gauge cylinder Positive rotchet ew @em@we@e@@eeee ee ww ww @ @ wehbe ew ew oe ew ew ee ee er ee 










drive. Threaded nozzles no bayonet 












Standard Tungsten 








. joints to come loose 
> Sizes 62" list $6.50 and high speed Mo- 
> 10” list 7.50 lybdenum hand hack 
sé 15” list 8.50 saw blade displays — 


available for easy, self- 
service selling. 


mmedote delivery Write for discounts 


WESTERN RESERVE MANUFACTURING CO. 


ceAl Bm ae Ft Cleveland 5S, Ohic es ee ee 








Hack saw frames with 
butcher boy and pis- 
tol-grip handles avail- 
able in a full price 












EXTRA FAST & 
BIG PROFITS 


WITH WIL-DU | , MO -------}--------- 





























HEDGE CLIPPER & RETAILS ® Order from your jobber 
GRASS TRIMMER at 914.08 a : 
. rite tor Complete Catalog 
ATTACHMENT of Tools and Kits for Everyone 
New... test-proved, all-purpose WIL-DU HEDGE CLIPPER and GRASS TRIMMER ATTACH 


standord 


WRITE FOR ADDITIONAL INFORMATION AND QUANTITY DISCOUNTS £ iy (; GC a i \\ ack 
WIL-DU PRODUCTS COMPANY iii ()\ SAW MANUFACTURERS, IMC 


537 NORTH BRADDOCK AVENUE, PITTSBURGH 21, PA. MINEOLA WEW YORK 
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with this TRANSPARENT 


-P4] A 


® EYE-APPEALING 
® BUY-APPEALING 
© PREPRICED 2 FOR 15¢ 

















Step up unit sales with the self-serv- 
ice “Can't-Miss” 2 PAC. This con- 
venient, transparent package is a 
proven, “sure-fire” traffic stopper. 


McGILL METAL PRODUCTS CO. 








oe oe, oe iLiiwn 


7 


S we. ee. 
behind 12)" =ssun 


* 





BENNETT - IRELAND IN 


* * 





Cet the facts on Flexscreen—the 
curtain firescreen that most cus- 
tomers want most. It pays to 
promote the leader! 


MAIL THIS COUPON for -------- 


catalog and full profit details . . . 
Bennett-lreland Inc. 
Norwich, N. Y. Dept. 455 North Street 


Send me catalog and information on 
Fleascreen. 
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Corlon Sales Promotion 
Launched by Armstrong 


Armstrong Cork Co., Lancaster, 
Pa., has announced a 13-week sales 
incentive program for dealers to 
spark Armstrong Cork’s Corlon 
promotion. Prizes will be awarded 
by Armstrong to retail salesmen on 
a sales-point basis. 

To help stimulate customer in- 
terest in Corlon and build store 
traffic. Armstrong offers a free 
decorating service to customers 
buying one of the seven patterns 
in the promotion. 

Dealers tying in with the promo- 
tion will receive a colorful valance 
for use in setting up a Corlon dis- 
play, window banners featuring the 
free decorating service and a pub- 
licity package containing newspa- 
per ad mats and radio and TV com- 
mercials. The promotion will be 
backed by commercials on Arm- 
strong’s national weekly telecast— 
Circle Theater, and by ads in con- 
sumer magazines in May. 


Arvin Drops TV Line 


Arvin Industries, Inc., has an- 
nounced plans to discontinue the 
production of television sets about 
June 1. 

President Glenn W. Thompson 
explains that the company has 
found “the rewards are _ insuffi- 
cient for the time, energy and cap)i- 
tal required. 

“We are convinced the company’s 
resources can be employed to bet- 
ter advantage by expanding into 
items which fit more 
logically into our type of manu- 
facture.” 


electronic 


TV and radio sets accounted for 
almost 30 pet of Arvin’s total 1954 
sales of $53 million. Arvin will 
continue to manufacture radios. 


installment Loans Up 


A survey by 216 leading banks 
across the nation shows the grow- 
ing importance of _ installment 
lending to the banking business 

Slightly more than 22 percent 
of all loans outstanding are in- 
stallment loans, according to the 
report by the installment 
commission of the 
Bankers Association 


credit 
American 

















2 hands do. - 
E-2-KLIP, 


LAWN TRIMMER | 





Easy-to-use E-Z- 
KLIP Lawn Trim 
mers are easy to sell 
Stock up today and 
start making profits 
tomorrow --Z-K LIP 
trimmers are sturdy, 
lightweight - have 
rubber hand grips 
steel handies and 
cadmium - plated 
heat-treated steel 
blades for rust-free 
long life. Order today! 


Tat llem bl SEE YOUR JOBBER 


4.95 
= higher . 


A handsome display 
stand is included with 
every order for 4 or 
more E-Z-KLIP Lawn 
Trimmers. 








MENDOTA STEEL 
PRODUCTS CO. 
P. 0. BOX 132 MENDOTA, ILLINOIS 








WATERSPIKE 


Ameozing model 553—2 way 
watering device. Waters 
overhead or flip valve for 
sub-surface irrigation 
directly to roots. $4.90 ea. 





WATERFEED 


Water soluble 
cartridge type 
fertilizer, 2 
formulas, 15-5-5 and 
15-40-10. No lawn 
burn. Box of 20 cart- 











ridges $1.00. 
WATERFEEDER -™ 
Model 954. | 
— Applicator | 
for cartridge 
type fertilizers —— 
Attaches easily BS, 


to faucet or 
' hose. Useany 
wotering device. Fertilize 
white you woter $1.99. 


“A, SQUARESPRAY 
= Fomous model 
433. it gets the 
corners. Hookup 
) in tondem or use 
to fertilize while 
you woter. $2.95. 


PROEN 
PRODUCTS CO. 


9th & GRAYSON + BERKELEY 10+ CALIFORNIA 





] 









Er. 0&/7 
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FOR 
SPORTSMEN 
and 
HOUSEWIVES 


OPENS UP 
NEW 
MARKETS 









Nationally Advertised in Sunset, 
Sports Afield, Outdoor Life 


THE NEW PAULSON-WARE Aluminum Griddles offer you dual market 
profits. For the home, these new griddies ore used on kitchen range and 
borbecve grill. For the camper, they're supplied with iron legs, reversible 
for mounting over low or high open fires. 


Quolity-thick aluminum and copper alloy griddies. Exclusive under -rib 
construction gives added strength, prevents warping. No breoking-in 
Easy to clean. Has broiler action over one or two burners. Adds new 
flavor and zest to foods. 

GUARANTEED NOT TO WARP 

Wire or Write Today for Details 


CALIFORNIA 











MERCHANDISER 
MORE (~ Grew BSI) 


SALES 
PROFITS SJé rSALET TYPE 


DOOR AOLDERS 
The Only door holder with remov- 
able and replaceable Steel reinforced 


Rubber Shoes 


A Type and Size for Every Door 
Popularly Priced 
OVER A MILLION USERS 


GRAND SPECIALTIES CO., Dept.13, Chicago 22, Ii. 

















Thanel Manufacturing Corporation 


FREE DISPLAY | i@peRnae 





WHAT'S NEW? 


Turn to pages 183-184 of this 
issue. The Quick Check Card 
properly filled out will bring 
you quickly the details on 
new products that interest 
you. 


IT'S QUICK—IT’S FREE 
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MODEL JS-50 


ALL PURPOSE 
JIG SAW 


39.95 


DENVER AND WEST $40.20 





















° ; 4 a 
> . g us g! 
Will Saw 2 inch Lumb 
. . 7 \S 
Adjustable Base. > , ‘ ) . 

‘ 22) Stro Kes per Vinute 7. = 
‘Dewertal AC-Dt Moto = 7. 
115 Volt, 60 Cycles. . _— 

3 Blades Included. . 

Cuts ALL Materials ° 

wood, plastics, metal. ° 

Compact. Light Weight 2 

Only 3% pounds. e 

GUARANTEE . 

All Duwel Tools are thor 7 
oughiy inspected and tested + { 
and are guaranteed against ° Bay ‘.. 

any defects. . - — 


JOBBER AND DEALER INQUIRIES INVITED 


1218 S. Western Ave., Dept. HA 14 
Chicago 8, Illinois 


YOUR STORE 
FOR GREATER PROFIT 


e cut overhead 


Sitka proven hardware merchendising rt 
ER” caTAatos 


Gesigns ore moss produced to seve you 


e® increase sales 


Send coupon below for 
free catalog 

Pew eeeae cree ee eee eee eee eee 
Bi am interested in store modernization 


time ond mone Complete store installe 
y 


tions con be mode in a few doys os you 










continue business 






8 Please send Free cote og ond price sheet 
’ 


STORE FIXTURE § Nome 












t 
MANUFACTURING CO. 8B Address 
50 Konsas Avenue ' 
Konses City, Kensos ’ 
Phone Moyfoir 1700 @ City State 









Sharon's 70K 
REFILLABLE 
FASTENER ASSORTMENT 


NO. AS 954 


ALUMINUM SCREWS 


A 






a cers the Growls 
Ene mand of the Sis 
Do-it-Yourself Mor 


A COMPLETE 
DEPARTMENT IN ITSELF ! 







5 
4 







16 sizes of rustiess Aluminum 
fasteners including wood screws, 
sheet metal 
screws and hex nuts. 

ASK YOUR JOBBER OR WRITE 


machine 







screws, 











NORWOOD, MASS. 
ree “Little Giant “ 
n(atlyer 


LOW COST 
FAST SELLING 


This Little Gient Lewn Edger 
Re ae ae 
istied customers and moxi 
mum profit 

it cuts with ease and efficiency 
hos self shorpering, serrated 
blade, tull length handle and you 
con sell it for as low as $3.30 and 
make a 50 per cent profit 

order 
trom 
sales 


Don't pass up these sales 
your L.G. Lown Edgers 
your jobber today 
aids 
Ask about the 
Lown and Form 


Free 


popular 
Tools or 
write ws for 


FREE catalog 


A FREE HATHAWAY SHIRT 
to Mr Al Bannon Marshall 
Wells Stores Riverton, Wyo- 
ming. Send we your shirt sise 
Aiso. free shirt to your jobber 
snieeman who sells North Wayne 


Tools. Please send his name and 
company 


NORTH WAYNE TOOL CO. 
Ockiand 1, Maine 
APU 5.5 AR A ANNE LEE 
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Toastmaster Ad Budget 
Hits All-Time Record 


A record advertising and pro- 
motion budget was announced by 
the Toastmaster Products division 
of McGraw Electric Co., of Elgin, 
Ill. 

The campaign will use both con- 
sumer and trade magazines and 
will be supported by extensive pro- 
motional efforts, according to Don 
E. Roettger, advertising director 
of Toastmaster. 

The first part of the campaign 
will be aimed at the “gifts-for- 
brides” market. Advertising will 
appear in national magazines from 
late March and _ will continue 
through June. The campaign will 
increase steadily until it reaches a 
peak in the pre-Christmas season. 


Wear-Ever Sales Drive 


The Aluminum Cooking Utensil 
Co., Inc., of New Kensington, Pa., 
makers of Wear-Ever Aluminum 
cooking utensils, announced an ad- 
vertising and sales promotion pro- 
gram to be launched April 17 Ads 
will appear in 93 newspapers in 85 
cities. 

The theme of the advertising is 
tied to the use of Wear-Ever prod- 
ucts by leading chefs in famous eat- 
ing places across the country. 

To tie-in with the national pro- 
gram, Wear-Ever has arranged in 
most cities for its dealers to run 
local advertising, featuring a well- 
known local chef. In many cases 
these chefs have agreed to make 
personal appearances at Wear-Ever 
dealers’ stores, passing out special 
recipe folders and souvenir chef’s 
hats to visitors. Special mats are 
provided to publicize these local ap- 
pearances. 


Radio-TV Production Up 


Radio and television output 
in January ran ahead of produc- 
tion figures the month 
one year ago. 


set 
for same 


Output of radios came to 1.068 


million, against 872,000 a year 
earlier, reports the Radio-Elec- 
tronics - Television Manufacturers 
Assn. 

TV receiver production mean- 
while, increased to 654,000 from 
420,000. 










DISPLAY REVIVA 


— it sells on sight 
DOES 


WHAT 
iT SAYS! 







REMOVES — stubborn surface spots. 
CLEANS — dirt and grime. 
POLISHES — to high dry lustre, covering 


minor scratches. Triple-action tonic for marred 


furniture — For Varnished, Shellacked or 
Lacquered surfaces — 
All in One Bottle! 


Keep a stock on hand; 
it's alwoys in demand. 
Notionally advertised. 
Retails at: 

$1.25 half pt. — $1.75 pt. — $2.75 qf. 


Packed 1 dozen to carton. Trade discount 40% 
F.0.8.—Factory: Long Island City, N. Y 


JACKSON OF LONDON PRODUCTS 


West 58th Street © New York 19 N.Y 





665 
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Bewildered?? 


then read.... 
WASHINGTON NEWS 
AND VIEWS on page 
10 of this issue. Here 
are accurate, authentic, 
easy-to-understand re- 
ports on the latest de- 
velopments in Washing- 
ton affecting hardware 


This helpful 


in each 


dealers. 
feature issue 
is another reason why 
HARDWARE AGE is 
the No.1 choice of hard- 
ware dealers through- 


out the nation. 
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Bar*B*Bowl... the No. 1 Brazier Mfr. in the Industry 


are you 
getting your share of the 
DO-IT-YOURSELF DOLLAR? 
Ted Bentley's Third Annual California “Do-It-Yourself” Shows 
give you the ONLY five-dimensional sales medium . . . where 
the customer can SEE your product, TOUCH it, 
USE it, FEEL it and SELL himself. 


Southern California Show . July 21 thru 31 Dp = MOVABLE BOWL for Table-Top Service 
1955, Los Angeles Pan Pacific Auditorium ‘ ’ a 

Northern California Show: October 27 thru No 
vember 6, 1955, Oakiand Exposition Building 
















wince “FOLO awa' 






For Exhibitor information address YEARS AHEAD. ** 
“DO-IT-YOURSELF SHOW.” IN FEATURES THAT MAKE 

1022 S. La Cienega Bivd., Los Angeles 35 FOR CLEANER. CAREFREE. 
Calif. Telephone BRadshaw 2-977! : PERFECT BARBECUING 

















GARDEN HOSE | 
in BULK 
means 
NO GUARANTEE 
HEADACHES 











get full details from your SN ycee---- 
Jobber’s Salesman or write 
direct to 


$4.95 















in) ee ee 


SUPPLEX CORPORATION 


GARWOOD, N. J. | BAR ° B S BOWL division of KEY 


R. MURPHY Cane 


Specifically designed for Industry, Schools, Institutions, 
Special Trades. ) # 


R. MURPHY KNIVES, Aver, MASS. noleu 





STONE LAMP MFG. CORP. 








TOPS 
IN QUALITY 
FOR OVER 











The New — 
1" Tufboy’ ’ 


HAS NEW EXCLUSIVE 
FEATURES 


The World’s Most Widely-Used Builders’ Hardware 


at _ . ae ' 
J ae 
By ty - 


~ a> > 


. New double hoot tip 

. Graduations and figures on both sides of blade 
. Militery type lock 

. Right to left, left to right reading 


“You give two rule efficiency, one rule economy when you recommend 
this new Tufboy.” 


sj AER 


-» ww 





PPLPTT LET tgt yyy 
vet ® P & F CORBIN DIVISION, The American Hardware Corporation 


New Britain, Connecticut, U.S.A. 
























p70 i 
7 Bal 
ae 


, 

















—SSS—~—O A 
: { <x 


Wl THE WOOD SHOVEL & TOOL CO., PIQUA, OHIO! 
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SHictor Bait Bucket 







means BIGGER 
PROFITS 


SNUG 






J OF MOLDED Figgs 


At their low price, your 
fishermen customers will 
buy two or three of these 
sturdy VICTOR bait buckets—they’ll 


really build profits for you! Four sizes- 


No. 4, $ .89 No. 10, $1.50 
No. 6, $1.00 No. 20, $3.50 
Shipped nested for minimum storage 


and display space. Liners also avail- 


able. Order from your wholesaler. 


ANIMAL TRAP COMPANY OF AMERICA 


Pascagoula, Miss. 


Lititz, Pa. « 








ROOF BRACKETS 


ned to prevent sliding 
r ubbi ng or gouging. Models f 
Te a) 7s , or 


LADDER BRACKETS 


e of lad 
with 


rail and 





4 ooo ha aT 
lotted 





for auick, 


and remova! 


FOLDING STEEL LEGS 


easy 
ation 





42° heights 


Order teday under our meney back 
guarantee or write fer Bulletin HA-SS5. 


WAGNER MANUFACTURING CO. 


CEDAR FALLS, IOWA 
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Chain Store Sales 
Show 5°% Increase 

Retail sales of the nation’s 
chain stores and mail order houses 
were $886 million in February. 
This is almost a 5 pet gain over 
last year. 

It marked the sixth month 
row 


in a 
that sales gained over year- 
ago levels. Retailers attributed 
the upswing to the _ general 
improvement in business condi- 
tions. 

Sales for the three biggest 
mail order firms, on the average, 
were up 6 pet over last February. 
Montgomery Ward showed a 
slight dip, but both Sears Roe- 
buck and Spiegel posted advances. 


National Home Week Set 


National Home Week this year 
will take place Sept. 10-18, accord- 
ing to the National Association 
of Home Builders. More than 150 
cities are expected to participate 
in the display of new houses. 
Members of the association will 
some 10,000 exhibition 
homes throughout the country. 


show 


Retail Sales Correction 


tetail hardware sales totals pub- 
lished in HARDWARE AGE, March 17, 
on page 14, were incorrectly 
stated. Correct totals, in millions 
of dollars, are: $2700 for 1953, 
and $2702 for 1954. 





HARDWARE HUMOR 





" Hardware Age 4 


oodcness, Now very coreiess of 
r 





+ Plaati-Kote’n. 


/ 425 LARESIOE AVENUE NOW 
f ~/ ise 


~ CLEVELAND 15 aes 









America’s foremost 
manufacturer of self- 
spray enamels, tac- 
quers, and other aero- 
sol consumer products. 


WRITE FOR CATALOG 





STAINLESS STEEL 


FASTENINGS OF ALL TYPES 
RIGHT OFF THE SHELF 
| © Sheet Metal otal Sereme © Mashine Gereus © Cup Surem 

— Serews utes, Wash ‘ 
AN Drilled Filtister Heads. PROMPT DE- 


lass 3 
CIVERIES ON SMALL OR LARGE QUANTITIES. 
Write fer complete deseriptive catales 


STan STAINLESS SCREW CO. 
ase Telephone: Little Falls 42300 

Goa 649 Union Bivd., Paterson » & & 
New York ‘phone: Wisconsin 7-904! 


EDGERS —ROTARY HOE 


#1 Edgemaster Wt 2% the $2.75 
#2 Edgemaster Wt 2% Ibs 3.75 
#3 Edgemaster Wt 2% lbs 4.50 

Rotary Hoe Wt 2% lbs 3.75 


COCHRAN 


BURNER and RANGE COILS 


Also Coils for 


Any 
DORMONT MFG. CO. 


Make 
1 5607 Butler St., Pittsburgh 1, Po. 


ee 



























EXCLUSIVE SHOWER DOOR 
FRANCHISE OFFER TO RETAILERS 


We are granting territory franchises on sales of our 
new, revolutionary shower enclosure Lowest retail sales 
price defies competition omsumer sales appeal 

over 14 colors . The floor sales 
model is all the stock we will supply 
you on consumer orders 


This Is Our 2nd Advertisement—aAll Franchises Open 


you need carry 


Send for Photograph and Information Immediately te 


AQUA-CLOSURE CO. tw Yorn x. Y. 


NEW YORK, N.Y 








His Hardware Age 
Ad, Brought Results— 


“As a Manutocturers’ Representative. 
getting the HARDWARE AGE is o 
necessity, especially in view of the tact 
thet | have secured several desirable 
lines through the Advertisement |! 
placed in the AGE in January. With 
best wishes for your continued success.” 
Sincerely yours. 


A Satisfied Advertiser 
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me NeW 2125 STEEL TOOL BOX 


LOOK AT THESE FEATURES! 
+ 


; Ss ar enter? AS 
baked ename! in hammertone Onish 
: _ ™ . 
Aili hardware ignt A ; 
~~ 


“© =" JOBBERS AND DEALERS—WRITE FOR COMPLETE CATALOG! 
SIMONSEN INDUSTRIES, INC. 
1414 S. Michigan Ave., Chicago 5, Iti. 














-_— — eee; es 


& ~ Plans for the dream home 
(7 1X should include NATIONAL 
Builders' Hardware ! 
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MANUFACTURING COMPANY 
STERLING * tL LINO'ES 


SELL 








ARISTO-MATS 


‘See Your Jobber or Write For Your Nearest Distributor — 








What's the Fastest Fish Catcher? 


Bayou deegic 


Spinning 
' Seri 


Casting 
es 700 » $ 


eries 600-500 


Acclaimed by Sports Writers as 
“The Lure of the Generation!” 


ORDER TODAY! 
* All Series * All Colors 


A.D. MFG. CO., Div. of HAWK FISH LURE CO. 


1918 CHOUTEAU AVE. @ ST. LOUIS, MO. 


Now Immediate Shipment 


















MECHANICS’ TOOLS and 
HARDWARE SPECIALTIES 


HOOKS MADE FOR EVERY PURPOSE 















No. 20—11 No. 14-——8"" Ne. 2868-—10'2"' & 13 
Hand forged from the finest steel, made in 
many shapes and several sizes. We also 
manufacture brick and pointing trowels, 
garden tools, ladles, solder pots and other 
tools. Write today for catalog or see your 
jobber. 
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WILLIAM JOHNSON INC. 


BRENNER AND KENT STREETS — NEWARK 3, N. J. 


GUARANTEED @ SINCE 


WORLD’S FINEST STOVE and 
ALL-PURPOSE UTILITY MATS 


More Sales! 
Greater Volume! Bigger Profits! 


ARISTO-MAT CO., 1718 E. 75th Street, , Gtenge 49 





GARDEN OSE ) 
in BULK 
means 
NO LOSS 
IN DEAD INVENTORY! 








get full details from your 
Jobber’s Salesman or write 
direct to 








GARWOOD, N. J. 


SUPPLEX ae 








F am MARSHALLTOWN 


MARSHALLTOWN 


MARSHALLTOWN TROWEL COMPANY - 


HARDWARE AGE, APRIL 14, 1955 





MARSHALLTOWN, IOWA 


Classified 


Opportunities Section 












Representatives Wanted 


Representatives Wanted Representatives Wanted 














REPRESENTATIVE WANTED 


We want a man calling on or familiar 
with any 2 or more or ail of the 
following classes of trode: 


| PLUMBING WHOLESALER 

2. ELECTRICAL WHOLESALER 

3. HARDWARE (BUILDERS) 

4. LUMBER-BUILDERS SPECIALTIES 

5. TILE DISTRIBUTORS 

We are smal! but fast-growing Chicago 
manufacturers of an exclusive ‘‘cadilloc 
quality line of bathroom cabinets. 
spectacularly priced and nationally 


odvertised 


All open territories ore protected under 
contract. Piease!! No arm-chair soles 
men or financially fat telephone artists 











We wont men with established lines 

who will grow with us and our line 

Please give complete territorial cover- 

age details in your letter. Personal 

interview will be orranged with com- 

pony president in your city Write 

PREIMER-HALL MFG. CO. 3955 W 

Fullerton Ave., Chicago, Ii! 

REPRESENTATIVES WANTED Biggest 
tthe paint specialty manufacturer wants sales 
ese hive tor our line of economy priced ol 
colors it both tubes and cans, plus our Rapid 
1) he t Puy rhe is attractively priced 
package 1, ioe handised and promoted for stead, 
repeat sales if you're on the ball, have good 
wholesale contracts and are on the lookout for an 
extra iime and income, this is it. National Color 
Works ‘Sth Street, Brooklyn 19, N ' 





MANUFACTURERS AGENTS WANTED 


Connecticut Hardware Manufacturer wants nation-wide 
representation (commission basis only Exceptiona! 
line of standard jimmy-~-proof bronze locks, night 
latches. cylinders, ets competitively priced and na 
tionally promoted. In reply. specify products you now 
handie, type of trade called on. with examples 


Address Geox 408, care of HAROWARE AGE 











100 East 420d Street, New York 17, N. Y 

SALESMEN CALLING ON RETAIL AND 
WHOLESALE hardware, variety, feed, seed. de 
partment stores to sell best quality plant food 
Year round demand. Attractively packaged, money 
hack guarantee, $1.00 retail. Good profit, sales 
commission Interested only in permanent, ag- 
gressive representation. Protected territory. Bruce- 


Flien Cs I mae Box 433, Marion. Ohio 





SALES OPPORTUNITY 


Nationally known manufacturer Christmas Tree Lights 
Decorations, Flashlights, Batteries. expanding market 


seeks experienced Jobber, Chain Store salesman to 
represent them exclusively Chicago and surrounding 
area. (ar required. Salary. Prefer man not over 35 


Address Box 407, care of HARDWARE AGE 
1 East 42nd Street. New York 17. N.Y 











HAND TOOLS—Manufacturer of nationally 
known line seeks representatives calling on hard- 
ware retailers, lumber, plumbing, electrical, mil! 
supphes and building material dealers. Many ter 
ritories open. Advise which of the above trades 
you call on \ddress Box N 415. care ' LARD 
ware Ace, 100 East 42nd Street, New York 17, 
_. 


EXPERIENCED SALESMEN 


with following among retail hardwore and 
housefurnishings stores, to sell the most popular 
bronded line of dog furnishings Cen be 
hondied as a side line. Liberal commission 
Choice territories open. 
Address Gex 232. care of HARDWARE AGE 
100 East 42nd Street. New York (7. NW. Y 














FASTERN PENNSYLVANIA, SO. JERSEY 
AND DELAWARE 


territory available to compe- 
rent butlders bra dw iret salesman on commission 
hasis. The Shelby Spring Hinge Co.. Shelby, Ohio 
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EXCLUSIVE TERRITORY 
SALES REPRESENTATIVE 


for nationally known manufacturer of hordwore 
and housewores specialties sold to hordware 
ond housewores wholesciers only. Territory 
Texas — Okichoma — Arkansas — Alabame 
— Louisiona — Mississippi. 
Address Box 366. care of HARDWARE AGE 
100 East 42nd Street. New York 17, N 











. 
" ; 
widce appiication 


NEW YORK MANU! 
ENTED 


ACTURER OF PAT- 
high merit and 
of houseware, hard- 
supermarkets, lumber 
Mass., four 
Delaware, 
ist be compiete 

Preter repre 
Write fully 
experience, 
Box 401, care 
New York 


wrought iron device of 
seeks coverage of 
ware, turniture jobbers, 
irtment stores, for ¢ 
remaining New England states, Penn., 
M : ind ) ‘ ove 1s* ! 
*> " , 7 


east nce monthiy 


is, Ge] 


onn., 
age 


the territory 

nhidence on lines now carrying, 
uN employed. Address: 
riARDWARE AGE, |! Fast 42 Street, 
vw. me 


ber of men 





IF YOUR CONTACTS ARE WITH 


operational, contract 
if you now 


and wholesale hardware houses 
earry lock sets 
a profitable deal for you with ar 
turer of value-priced shelf hard 


Exclusive territory Write immedately 


Address Box 352. care of HAROWARE AGE 
100 East 42nd Street. New York 17, WN. Y. 


butts or related 
liLeme "we Pave 
established manufa 


ware 











SALESMEN 


: 
stores, to seil agwressive 


retail hardware 
Rodenticides and 
Prefer Representa- 
Items. Excellent com- 
Chicago area imme- 
eas open. Territories protected 
CORPORATION, 2441 N 

+ 1 


‘ 
nicago i* 


with ftollowing in 
lines of 
tombs 


Insecticides, including I 
who desire ad 
Need salesmen in 

(Mher Ar 
OUICK CHEMICAIT 
i 


laisted St... (¢ 


. , 
tives litionai 


mission 
diately 


REPRESENTATIVES WANTED FOR 
ONE OF LEADING LINES OF 
BUILDERS HARDWARE 


with excellent, 
line of locksets 





Long established manufacturer 
highly acceptable, complete 

has several! choice territories open. Our prod- 
ucts, consisting of key-in-knob sets, entrance 
handle sets, passage, bath and bedroom sets, 
screen and combination door sets, are recog- 
nized for their precision quality make and 
economy. Please write only if you are at present 
contacting building materia! and lumber deal- 
ers, hardwore dealers and jobbers. State lines 
you are now carrying and experience in field 


Address Box 340. care of HARDWARE AGE 
100 East 42nd Street. New York 17, N. Y. 











BUILDERS HARDWARE LINE: Have open 
several exclusive protected territories for exper! 
i builders hardware manufacturers represen 
calling on dealers, building 


enced 


tatives now lumber 


material and hardware dealers and jobbers. We 
manufacture a complete precision built line of 
residential lock sets: Key in Knob, Entrance Han 
dle. Passage, Bath. Bedroom; Screen Door and 
( losers State lines now handled, territory cov- 
ered and experience in builders hardware. Con- 
fidential. Address tox 350, care of HaRDWart 


Act. 100 East 42nd Street, New York 17, N. 


SALESMAN WANTED BY OLD ESTAB 


LISHED MANUFACTURER OF ALUMINUM 
COOKING UTENSILS. Territories open: Min 
nesota. North and S th Dakota Nebraska Kan 
sas: Northern California Line sold direct to 
Hardware. Housefurnishings, Variety and Depart 
ment Stores. Representative has exclusive sale of 
line im territory assigned Li eral commission 


State fully territory now covering and what lines 


vi now sel Address tox 405. care Harmpwaret 
Ace, 100 East 42nd Street. New York 17, N. Y 
WANTED M ANUF ACTU RERS REPRESEN 


TATIVES for Cushion 
Dept. “C" KESSLER 
toad, Y 


we *ar kk a 


Seal Plastic Weatherstri; 
PRODUCTS CO., 4521 


nestow! € Views 





Opportunities for 


MANUFACTURERS | 
REPRESENTATIVES 


Of three new. populor priced items ($!.00 to 
$2.95) which are sell-outs morine and 
boating fields, one item—‘*FLOAT-A-KNIFE'— 
seems destined to become a basic ifem anc 
repect seller in hardwore anc sporting goods 
fields 


Seek reps with strong jobber, dept. store and 
retail connections, ali ports, USA. Describe 
territory covered, number of salesmen traveliec 
ond name lines you currently handle. How iong 


have you handled these lines? What is your 
ennuo!l volume? Three references w help us 
make decision on choice of reps 

Our products advertised in three full poges 
Morch 1955 issue of "THE BOATING 'NDUS- 
TRY." Pian to extend promotion on one item 


to hardware and sporting goods jobbers anc 
dealers the moment we sign up hard-working 
profit-minded reps 


W. H. WATT ENTERPRISES 
Radnor 30, Pennsylvania 
Makers of 
“FLOAT-A-KEY” 
“FLOAT-A-KNIFE” 
“FLOATING-SCREW DRIVERS” 











SALESMEN NOW SELLING TOOLS 
THI hardware, automotive, electrical and 
Tle sul ply iobbers« and lealers te represet . 


’ haere \ddre 


few territories open, (ommiuss! 
lox 40 are Haroware Ace, 100 Fast 
Street. New York 17. A 





MANUFACTURERS REPRESENTATIVE WANTED 


f Brass Faucets 
line of Brass Specialties 


10 Cocks 


manufacturer 
well rounded 


year oid 
Vailres and 


wants representative to call on Wholesale Hardware 
Dealers. Plumbers and Tinners Supply Jobbers anda 
Petroleum Handling Equipment Jobbers in Metropol! 
tan Chicage and adjacent territory 


eare of HARDWARE AGE 
New York 17, N. Y 


Address Box 35/, 
100 East 42nd Street, 











hardware wholesaler (specia img im quality 

& warcde now ! " ~ tf expansior 
fers of tunity to men presently employed as 
wholesale hardware salesmen with following 
Cont N. Y.. N. J., Mass., R. I. amd Penna. A 
replies confidential. Address: Box 305, care 
Harpware Ace, 100 E. 42nd Street, New Yor) 


>. 





SALESMEN—SELL PAINT BRUSHES 


Established 
hordwore. 


severa! now co 
ng on stores 
for desirable protected territories 
Full details first letter 
166. care of HARDWARE AGE 
New York 17, N. Y 


firm seeks men. 
lumber yards 


Liberal com 


paint 


mission 


Address Box Neo 
100 East 42nd St., 











SALES REPRESENTATIVES WANTED 


} 


North Mid-Western States, Lllinois, Indiana 
North and South Carolina and Georgia. We are 
wel established manufacturers of Quality (Lit 
Mail boxes for all styles of houses and sell t 
hardware, housewares, lumber and mull suy 
trade Satistactory mmission arrangement 
first letter tell number of men travelled and line 
carriea Exclusive territory open for men wit 
right experrence and reterences Address RB 
404. care Harpware Ace. 100 East 42nd Street 
New \ k 17. N. ¥ 

MANU FACTURER’S REPRESENTATI\! 
WANTE D—Salesman now calling on hardware 
and \ et stores with two or three non-confiicting 
lines. W fier a good staple line of 19¢, 39¢ a: 
79¢ naints. low-priced gallon paints and a na 
tior sdvertised line of popular priced paints 
a commurssion basis This merchandise has 
market appeal! Every store sel ng paints :. 2 
g ' spect. Write advising age. territory 
ered, how often vow cover it and lines now carr 
Address Rox 403, care of Haroware Acs 

: Street, New York 17, N. Y 
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Accounts Wanted 


Help Wanted 











Covering all classes of jobbers. Can render reliable, 
aggressive service. We are ational distributors With 
established actively operating branch offices in New 
York, Philadelphia, Detr Cleveland and Louisville 
We “arry Lik iccount r uu al Dill lirect 
Inquiries invited. Write ANCO Corporation, 7 Wood 


Street 


REPRESENTATIVES 


Pittsburgh 22, Pa 
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FACT tERS AG rs w Ny ! 
territory lesire one ling re irdwa 
housewares, r sporting woods, tot the states oT 
Illinois, Wisconsin and Mint Volume ac 

its 4 . ~ 
_ Riake St { : 1s 

EXECUTIVE-TYPE MAN WITH hardware 
aint and major applia Kground wishes t 
represent an estabiished lality roduct in west 
ern Or a New Englat ti est type presenta 
tlon guaranteed Possil ty ft limited ware! . 
ne of smaller tems emergency stocks if 
intereste W rite ot » ¢ Harold Sears ¢ 
Pa Street, VW Mass 

INES WANTED } ’ 
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ering hardawa \ ‘ 
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GENERAL SALES MANAGER 
BUILDERS’ HARDWARE 


Well established, rapidly growing monu 
facturer near Chicago needs moan with solid 
record of performance at management 
level to expend and improve present co 
tional sales organization 

This job requires superior ability and ex 


perience to assure desired results, Dut pre 
sents an exceptional opportunity ond the 
right man will be amply rewarded. fF: 
tensive contocts with DbBuwilders’ hardware 
distributors and OEM trade essentia! 

Only those supplying complete expe 
ence ond persona! records can be con 
sidered but their confidence will be 
strictly respected. Our organization knows 
of this od. Address: Box 42!, c/o Hardwore 








Age, 100 E. 42nd St.. New York 17. N. Y 
SALES MANAGER position open w Mid 
vest hardware wholesaler travelling genera 
ne salesmen. If you have the backs ind tra 
ng in hiring training and working om the territ 
with hardware salesmen we have an excellent 
tunity Our sales force k ws \ 
ess Rox 411. care HaRmowars ‘ Fa 


} “free? New y rk \ .* 





Positions Wanted 








MANUFACTURERS’ REPRESENTATIVE 


now selling to the hardware and garden sunply trade 
can successfully handle one additional line. 
coverage of Califormia and Arizona. 


Thorough 
Aggressive and 








experienced service guaranteed. Good following with 
wholesale trade. Excellent references 
Address Box 4/16. care of HARDWARE AGE 
100 East 42nd Street, New York 17, N. Y 
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YOUNG MAN WISHES TO LEARN Gene: 
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x 4 care Harpware AcE. ! Fast 42: 
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YOUNG MAN 9 COLLEGE GRAD! ry 


ears experience in contract builders hardware 


ware sales Mfg Management Le 
es position im saies or executive wit Mis 
i} eiocate tor proper opportunity \ddres 
° ; care tiampware Acre. |! Fast 421 
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Business Opportunities 





WANT TO BUY HARDWARE AND 


HOLSEWARES store between ( é 
P ® nventor. Alen size & ‘ tore 
\ B ’ are Has ‘ - \ 1 Fast 
\ ,ork 1/7 ) 
WANTED TO BUY MODERN HARDWARI 
ness preter ~outher? New Eng! : gross 
ale ; 7 east $100,000 Us . — ng loca 
th parking. Send complet for with 
‘ rhe ngures State ter! ' wage 
irrangements. Confidential Addre R 19 
care of Harnnoware Ace, 100 East 42nd Street 
~ pant . ; 


York 17, N. ¥ 


CALIFORNIA: New Modern Ha 


r lle at less than 35! ¢ ' the : i . 
if t promt tor over fat \ ma 
wr ndepericent (iwner retire thes had 
yo cK Health fatled M ust rice i ‘ 
$ A | Lillibridge ‘41 4 oot Re 
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OR SALF liarrlware «tors n Centra enna 
¢ het i years I+ ven try t (if) will ae} 
at this figure with all equipmen' B ing 
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PLASTIC INSECT SCREENING 


Green 16/16 mesh, heavy g. 
Available in 28", 30°, 32° width 


Job lot. 


SCANDO TRADING CO. 
154 Nessew Street New York 38, N. Y 


Brand new, no surplus 
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GARDEN HOSE ‘| 
in BULK 


Meets All Competition 


Gives your customer the 
exact length he needs 




























get full details from your 
Jobber’s Salesman or write 
direct to 

















SUPPLEX CORPORATION 


GARWOOD, N. J. 














DIG INTO AMERICA’S BIG . 
NEW GARDEN MARKET 


with... 

















Sells like sixty in every 
chandising season ;' 
Summer, Fall and Christmas. 
Handsomely packaged for fast- 
selling space-saving display. 

Ask for catalog sheet No. 610 

A product of the fifth-gen- 
eration craftsmen at... 


MANN EDGE TOOL CoO. 


Lewistown, Pennsylvania 


mer- 
Spring, 








IT’S 
LIFETIME 
GUARANTEED! 
















ACCO AMERICAN CHAINS 
for Farms, Homes, Industry 
products and Transportation 

























for Steady Profits all year ‘round— 


Buy AMERICAN 
Display AMERICAN enacted: 


in this sales-making Stand} 


co Sell AMERICAN 


order from your AMERICAN CHAIN wholesaler 















American Caain Division 


AMERICAN CHAIN & CABLE 


Sell the world’s finest! 


20 Million 
will do home 
canning 
in 1955! 


BURPEE Aristocrat PRESSURE CANNERS 


More thon 20 million families will be canning in ‘55. Worn-out 
equipment must be repleced. Millions of new households need 
new canners. Cash in on the growing new interest in do-it-your 
self home canning for fun and thrift 


40% OFF 


DIRECT TO 
DEALERS 





MEMBER: Home Canning institute of America 


Write for details, Dept. 9, BURPEE CAN SEALER CO., BARRINGTON, ILL. 
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Ace Rubber Prod... inc. 247 
A. D. Mfg. Co., Inc.. Div. Howk 
Fish Lure Co 259 
Aermotor ° 128 
All-Power Mig. Co 249 
Aluminum Co. of America 
Pigment Div é! 
Aluminum Goods Mf Co 25 
American Chain & Cable Co 262 
American Fi. Surfacing Mch. Co 29 
American Grease Stick Co. 198 
American Mch. & Foundry Co. 72 
American Pod & Textile Co 173 
American Screen Prods. Co. 40 
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Clemson Bros. Inc 176 
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Coburn Prod. Div 8s 
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Dioptron Co 246 
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E Z Garden Too! Co 
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Edword Can Co 244 
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“SECRET SERVICE” PADLOCK .. . No. 5 


Finest protection known to lock making! 
Genuine brass cylinder, pin tumbler secur 


























ity rugged laminated stee! case 
extra heavy bross locking lever har 
dened shackle nickel-silver keys 







2* cose, %" shackle diam., 1° vertice! cleor 
ence, practically unlimited key chunges 








$2.00 Order from your wholesaler. 


Master Jock Company. Milwaukee 45, Wis 


VIET Largest Padlock Manufacturers 








DECTO-STICK | 


FURNITURE 
REPAIR KIT 


Fon 
Filling « Coloring = 
DENTS NICKS, GOUGES » 


cre e "i L_SECTO PRODUCTS CO. SALEPY. PSB iors — 4 ~~ ercecd 





oe 


An ingeniously compounded stick Ltr 


;_ =. { orm 


that fills and colors Nicks, Dents 
and Gouges in natural-finished or 
stained woodwork, furniture, 
leather or plastics. Easily applied 
Will not bleed or shrink. akes 
any finish. 

Cellophane bag contains 4 sticks 
(dark mahogany, light mahogany, walnut and 
maple), scraper and instructions. 12 kits on 
display card 


A “DO IT YOURSELF” REPEAT ITEM 


SOLD THROUGH JOBBERS 
DECTO PRODUCTS COMPANY, SALEM 54, MASS. 


———— _ ———— 


MAE STENT PROFITS 7 et-Queen 


NATIONALLY ADVERTISED. 
Gives SPRAY OR STREAM at 
flick of finger. The perfect 
kitchen faucet attachment. 


MASS-DISPLAY the 
49¢ flexible-neck 
model for profit. 


FEATURE the 29¢ 
rigid-neck model 
for volume. 































Order from your jobber or write 


THE FAUCET-QUEENS, INC. 


119 West Hubbard Street, Chicago 10, Winois 








- _. by * 
a Househoeping 


" 68 sovcansee 12 





Gardner s 





Two-Drawer 
( . 
abinet 
{‘,00d Springs are so easy to n coded compartments Also in 
stock and sell this better way ' one and towr drawer assortments 
Order the 2-dreawcr sturdy all Boxed refills shipped quickly 
steel (,ardner lealer cabinet trom etock. These ere quality, pre- 
liolds Z1i% I xtensior and (om cision-made plated Spr nas Ask 
pression Springs , s1zes your jobber or write us todey’ 


Gardner Wire Co. “encase sou” 
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KEYHOLE TYPE 


NICKEL PLATED 










BRACKETS 
All sises from 4" « up to 1° 


STANDARDS 
All sizes from | up to 17 (Fv 
SHIPMENTS MADE PROMPTLY 


Highest Quality 








“PARKER”. seatqoartets for BO ie (011) sy Tee Adjustable Standards & Brackets 





NICKEL PLATED 


KNIFE TYPE “it *as 


BRACKETS 
All sizes from 4" up to 18” 


= ANDARDS 


5. PARKER HARDWARE MFG. CORP. > 











e EASY HANDLING 











SNAP-ON TYPE 

STATUARY BROWN 

CHROME ¢ NICKEL 
Adjustments Spaced '/,° Apart. 


STANDARDS 
Stock lengths © and 17 (rv 


OTHER SIZES TO ORDER 


Lowest Prices! 























BETTER STORE 


FIXTURES 
FOR LESS 

























INTERCHANGEABLE—ADJUSTABLE 
“PEG-PANEL” BACKS 


W. C. HELLER & CO. 
MONTPELIER, OHIO 















Write for catalog No. AH TODAY | 











inane 8 Solid Brass Line 
Is Setting New Sales Records 


% The only line of solid cast brass wecather- 
proof padlocks still in the medium price 
range . and they have chrome piloted 
shackles ee 


& Padlocks are displayed in a self-dispens- 
ing counter unit with room in back for 18 
2oxes. 


*% A liberal supply of key blanks free when 
you order an SMI17 assortment. 


% Profit repects itself over and over ogain 





% The locks are backed by steady national 


Order open stock today ! 


SLAYMAKER LOCK COMPANY, LANCASTER, PA. 










advertising that stimulates customer interest, 





GIBSON 


GRIPPER CLIPS 


Keep Things in Place 





* Bright nickel finish * Need no adjusting 

* No jutting points °* Retail for 10¢ in East 
* Double spring for greater holding power 

* Large size grips 34” to 1144” diameter 

* Small size grips 4%" to 4” diameter 


GIBSON nonadh TOOLS, INC., ee 8 N. Y. 


































"ADVERTISED - DOMES OF 
RUBBER CUSHIONED 


One set on a card, 12 cards in a box 


Sizes—1%*", 
1%°", 1-1/16", 


















Ask your jobber. if he is not supplied, write 


DOMES of SILENCE Division of ROBERT E. MILLER & CO., INC., 35 Pearl St., New York 4, N. Y. 


SILEN CE 


REGULAR 
One set on a card 
12 cards | ina = 
Sizes—1%"", 1%’ 
gh He" %"" ‘*" 






PURNITURE al 
GLIDES ae > & 































HARDWARE AGE, APRIL 14, 1955 
























« 
Va 
ie 
. 














World's 





Not a Luvur 
but a Noeessi 


Rod Devil 


“Tube System”’ Paints 
The new tube system makes o Red 
Devi Conditioner 
tory. The NEW offs 
‘elameeie: — 


Absolutely Safe 


. 2(eatt. VE 
Paint monda 
et can clamp 


Red Devil No. 30 m 


xe 


tube system paints PERFECTLY 





Devil I 
Irvington 11, N. J., U.S.A. 


Largest Manufacturer of Painters’ and Glaziers’ Tools Since 1872. 


el Big ce 
et. Ss See 
S| aie 
as ga 
> . 60 cycle, 


on: 1350 per 
automat 


let 40 sex t 


min 
integral 
» 15 min 
PAccessories Available: Ped 
estal base Pedestal base 
with feet, Coun 
»Quare 


can adaptet 


Read Dewil NO. 33 
PAINT 
CONDITIONER 


ter base 


7 


“> 
bay 


i For up to 5 gallon cans 


, oe old -omes with adapter f shaking 
fo OUR ONE GALLON CANSIN CARTON 


peeds service ip t 


+ times as fast 


Capacity: Up to § 
Oscillation 
Motor 


galions, U. S Standard 
Patented triple three-way action 
ty HP. 60 cy les. 100 volts AC (other 
currents and explosion proof motor available) 
Operating Spoce: 15°, 


Stendord Attachment: 2 gallon, odd size adaptors 


x JY 


Also Available: 
No. 31 Portable Paint Mixers 


3 models available to fit up to 5, 30 and 55 gallon drums 


Call your jobber 
TODAY! 





Stock these four RAZOR-BACKS 


They are all you need to do 90% of your shovel volume 


One of the easiest and surest wavs to cut down your 
inventory and improve turnover is to simplify your stock 
o! shovels. 


With these four standard RAZOR-BACK patterns, in No. 2 


size, you can sell practically every shovel buyer who comes 
into your store. 


You get at least 2 to 3 times faster turnover, and your 
customers get a shovel that guarantees them more service 


for their money than any other shovel on the market. 
Your UNION jobber can always keep you supplied. He 
also has RAZOR-BACK garden spades and irrigation shovels 


for your special needs. 








The only shovel with a backbone. 
One type, one grade, one price 
Full length 13 gauge bockbone strengthens 
cutting edge, frog ond socket. Topered sides 
sove weight. Il-inch socket. Unchucked ash 
hondlie guoronteed XX strength, with identify- 
ng red bond 

Strongest light shovel on the morket; gucoran- 
teed to give mos! service per dollor. _° 











THE UNION FORK & HOE CO., Columbus 15, Ohio 





